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How  Business  Advances  Its  Lines 
— ^and  “Lineage” — in  Chicago 


Business  is  best  in  Chicago  for  those  who  go  after 
it  in  the  best  way. 

The  famous  “loop”  department  stores  have 
proved  this — first,  by  increasing  the  total  volume 
of  their  newspaper  advertising  from  9,035,700  lines 


in  the  first  eight  months  of  1923  to  9,214,973  lines  in 
the  first  eight  months  of  1924;  second,  by  placing 
the  greater  proportion  of  that  increase  in  the  news¬ 
paper  that  already  carried  the  preponderance  of 
this  advertising — The  Chicago  Daily  News. 


Here  are  the  figures,  in  agate  lines,  from  January  1,  to  August  31, 1924, 
and  1923  for  the  loop  department  stores: 


The  Daily-  Herald-Elxaminer . 
The  Post . 


The  Sunday  Herald-Elxaminer .  575,444 


1924 

1923 

Gain  and  Losses 

3,125,504 

2,973,163 

152,341 

gain 

1,438,730 

1,339,460 

99,270 

gain 

1,142,872 

1,046,885 

95,987 

gain 

1,032,658 

959,577 

73,081 

gain 

467,900 

430,959 

36,941 

gain 

412,119 

421,077 

8,958 

loss 

1,019,746 

1,158,178 

138,432 

loss 

575,444 

706,401 

130,957 

loss 

From  which  it  appears  that  the  loop  stores 
increased  their  total  advertising  in  1924  by  179,273 
agate  lines.  Of  this  total  net  gain  The  Chicago 
Daily  News  gained  152,341  lines — over  85  per  cent 
— and  53,071  more  lines  than  were  gained  by  its 
nearest  competitor  in  this  classification. 


The  same  condition — in  a  degree  even  more 
emphatic — is  indicated  in  the  advertising  of  the 
“outside  the  loop”  department  stores.  In  this  classi¬ 
fication  The  Chicago  Daily  News  carried  1,074,127 
lines  of  the  total  volume  of  1,974,899  lines — 173,355 
lines  more  than  all  other  papers  combined. 


Here  are  the  figures,  in  agate  lines,  from  January  1,  to  August  31,  1924, 
and  1923  for  the  outlying  department  stores: 


The  Journal .  . 

The  Daily  Tribune . 

The  Daily  Herald-Elxaminer. 


1924 

1923 

Gain  and  Losses 

1,074,127 

917,688 

156,439 

gain 

374,311 

375,695 

1,384 

loss 

82,960 

75,600 

7,360 

gain 

6,302 

10,241 

3,939 

loss 

2,828 

4,513 

1,685 

loss 

231,573 

206,480 

25,093 

gain 

202,798 

170,883 

31,915 

gain 

From  which  it  appears  that  in  this  classification 
The  Daily  News  gained  156,439  lines — while  all  the 
other  Chicago  newspapers,  daily  and  Sunday  com¬ 
bined,  gained  but  64,368  lines.  The  Chicago  Daily 
News’  nearest  competitor  in  this  field  lost  1,384 
agate  lines. 


This  distribution  of  advertising  in  Chicago  by  the 
world’s  foremost  merchandising  and  advertising 
experts  claims  the  thoughtful  consideration  of  all 
who  do  business,  or  expect  to  do  business,  in  the 
great  and  prosperous  Chicago  market.  It  indicates 
the  substantial  “reasons  why”  that  make 


THE  CHICAGO  DAILY  NEWS 


First  in  Chicago 

NOTE — Figures  supplied  by  the  Advertising  Record  Company. 
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USE 

Pennsylvania 

Daily  Newspapers 

TO  CARRY  YOUR  MESSAGE 

JUST  put  your  advertising  message  into  the  daily 
newspapers  and  encourage  your  salesmen  to 
stir  up  the  distributors. 

These  daily  papers  will  act  as  an  additional 
salesman  and  a  topnotch  salesman  at  that.  Every 
manufacturer  knows  the  value  of  a  topnotch  sales¬ 
man — every  newspaper  in  this  list  is  a  topnotcher. 

The  list  as  a  whole  practically  covers  the  state. 

Density  of  population  and  diversity  of  needs 
make  Pennsylvania  an  ideal  market  for  the  alert 
advertiser. 

Here,  in  this  productive  market,  business 
thrives,  introductory  advertising  campaigns  suc¬ 
ceed,  and  established  trade  connections  grow  big. 

Pennsylvania  daily  newspapers  permit  coopera-, 
tion  with  local  dealers — a  vitally  important 
adjunct  to  any  selling  campaign  and  something 
unobtainable  through  other  media. 


Circula- 

2,500 

10,000 

Circula- 

2,500 

10,000 

tion 

lines 

lines 

tion 

lines 

lines 

***Allentown  Call  . 

. (M) 

30,627 

.09 

.09 

ftfScranton  Republican  . . . 

. (M) 

28,492 

.12 

.10 

***Allentown  Call  . 

. (S) 

19,595 

.09 

.09 

ftfScranton  Times  . 

.......(E) 

41,544 

.12 

.11 

{■ttBcaver  Falls  Tribune  . 

. (E) 

5,702 

.025 

.025 

***Sharon  Herald  . 

. (E) 

6,287 

.0285 

.0285 

{"f-lBloomsburg  Press  _ 

. (M) 

7,130 

.029 

.029 

***Sunbury  Daily  Item  . . . 

. (E) 

4,416 

.025 

.021 

tttCarbondale  Leader  . . . 

. (E) 

5,682 

.025 

.025 

•**Warren  Times-Mirror  . . 

...(E&M) 

9,090 

.036 

.036 

***Chester  Times  . . 

. (E) 

15,547 

.055 

.055 

‘•♦Washington  Observer 

and  Re- 

ttCoatesville  Record  . . . 

. (E) 

6,097 

.035 

.03 

porter  . 

...(M&E) 

17,042 

.06 

.06 

***Connell8ville  Courier 

. (E) 

6,302 

.02 

.02 

ftt^est  Chester  Local  News  ....(E) 

11,090 

.04 

.04 

•**Easton  Express  . . 

. (E) 

20,815 

.07 

.07 

•“Wilkes-Barre  Times-Leader . (E) 

23,690 

.08 

.05 

ftEaston  Free  Press  . . . 

. (E) 

12,711 

.05 

.05 

•••Wiiliamsport  Sun  . 

. (E) 

19,561 

.07 

.07 

***Erie  Times  . 

. (E) 

26,820 

.08 

.08 

t’ttYork  Dispatch  . 

. (E) 

18,317 

.05 

.05 

***Harrisburg  Telegraph 

. (E) 

38,546 

.095 

.095 

fttYork  Gazette  and  Daily 

. (M) 

17,435 

.05 

.05 

***Oil  City  Derrick  . 

. (M) 

6,765 

.035 

.035 

ttGovemment  Statement,  Sept.  30, 

1923. 

***Pottsville  Republican 

and  Mom- 

“*A.  B.  C.  Statement,  April  1,  1924. 

ing  Paper  . 

. (E&M) 

15,354 

.08 

.07 

tttGovemment 

Statement, 

April  1, 

1924. 

Editor  &  Publisher  for  October  4 ,  1924 


El6¥€iitfi  Convcntioii 

o/the 

ABC* 

(AUDIT  BUREAU  OF  CIRCULATIONS) 

loill  be  held  at  the 

Hotel  La  sane 

^Cblcago 

October  16^^17  ^ 

NINETEEN  •  TWENTY  •  FOUR 

^DINNER 

Q:?^iqHT^  OF  OCTOBCR.  ^7  th 


WILL  BE  HELD  AT 


‘^ke  DRAKE 

MAKE  RESERVATIONS  EARLY 
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Selling  Securities 


I  N 


Philadelphia 


Philadelphia  as  a  market  for  reliable  bonds,  stocks  and  other  securities  is  one 
of  the  best  in  America. 


Its  manufacturers  and  its  workers  are  looking  for  sound  investments  that  will 
bring  them  safe  and  constant  returns. 

Corporations  having  securities  to  market  will  do  well  to  have  their  advertising 
agent  plan  to  tell  Philadelphians  about  them. 

Good  municipals,'  railroad,  and  industrials  are  constantly  in  demand  and  find 
ready  sale  in  the  Philadelphia  market. 


Dominate  Philadelphia 


Create  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper  “nearly 
everybody”  reads — 


PHILADELPHIA’S  NEWSPAPER 


r  “In 

Philadelphia 

near^  everybody  reads 

JheBulletiiiL 


Net  paid  circulation  for  the  six  months  ending  March 

31,  1924— 

512,445  copies  a  day 


The  circulation  of  The  Philadelphia  Bulletin  is  one 
of  the  largest  in  the  United  States. 


.\fJU  YORK  ai4  I^l^k-Lexin^l(>n  Bhig.  (46lh  St.  &  I’ark  Ave.) 

(linC.AGO — \  erree  &  Conklin.  Inr.,  28  Ea>t  Jackson  Blvd. 

DETROIT-  -  C.  L.  Weaver,  Verree  &  (Conklin.  Inc.,  117  Lafayette  Blvd. 

.S/liV  FRA\C.I SCO— Harry  J.  Wittschen,  Verree  &  Conklin,  Inc.,  681  Market  St. 


(Copyright  1924 — Bulletin  Company) 
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Curtis,  Seeking  a  Financial  Writer,  Bought 
The  Evening  Post  To  Get  One 

Famous  Publisher  in  Exclusive  Interview,  Tells  Editor  &  Publisher  He  Has  Spent  a  Million  Dollars 
Since  January  to  Give  His  Five-Cent  Paper  the  Distinction  Its  Public  Demands — Sees  Success  Near 


pVRUS  H.  K.  CURTIS,  publisher  of 
^  magazines,  the  Philadelphia  Morning 
and  Hvcning  Ledger,  and  the  New  York 
Evening  Post,  this  week  explained  for 
me  steps  in  the  Steinach  operation  which 
he  is  performing  on  the  last-named  news- 
paper. 

1  spent  nearly  an  hour  in  his  private 
office — his  operating  room — in  conversa¬ 
tion  with  him. 

From  there,  every  Wednesday,  he  di¬ 
rects  his  assistant  surgeons,  David  Smi¬ 
ley,  editor,  .Merritt  Bond,  managing  edi¬ 
tor.  C.  C.  Lane,  business  manager,  and 
J.  M.  Annenberg,  circulation  chief. 

•Mr.  Curtis  reminds  one,  both  in  ap¬ 
pearance  and  manner,  as  more  of  a  doc¬ 
tor  than  an  aggressive  business  man  or 
publisher.  He  strokes  his  gray  full 
heard  with  profound  seriousness,  all  the 
time  scarcely  hiding  a  kindly  twinkle  in 
his  eye.  He  is  pleasantly  modest;  (|uiet- 
ly  forceful. 

XewspaiKtrs,  magazines,  and  the  pub¬ 
lic  for  which  they  are  printed  arc  his 
latients.  He  watches  them,  diagnoses 
them,  treats  them  with  the  medicines  he 
thinks  they  need  and  believes  they’ll  like. 

Xothing  in  several  years,  it  seems,  has 
pleased  him  more  than  the  case  of  the 
so  recently  senile  bl(M)dless  F.vening 
Post.  He  is  trying  radical  doses  to 
bring  it  back  to  youth. 

He  has  already  spent,  he  told  me, 
more  than  a  million  dollars  doctoring 
this  newspaper,  which  he  purchased  con¬ 
siderably  less  than  a  year  ago.  The 
“Man  from  Maine,”  who  frf)m  newslK)y 
iit  Portland  on  the  .\tlantic  Coast  has 
risen  to  astound  the  world  by  his  phe¬ 
nomenal  success  as  magazine  publisher, 
while  not  neglecting  his  other  properties, 
appears  to  be  making  a  special  pet  of  his 
Xew  York  evening  ptitient.  He  told  me 
the  why  of  its  original  purchase,  its 
present  situation,  and  his  i>lans  for  its 
*  future,  during  our  conversation.  lie 
■  sparkles,  when  he  speaks  his  ambitions. 
“I  am  not  an  editor.”  he  will  tell  you. 
“I  e<lit  the  editors.  Perhaps  my  success 
in  publishing  has  come  because  I  may 
be  just  a  little  better  guesser  at  what 
the  public  wants. 

“.\nd  it  is  my  present  guess,  that  here 
in  Xew  York  at  least,  there  is  a  public 
30,0(10  people,  to  set  an  extremely  large 
figure,  who  want  what  only  a  five-cent 
newspajHT  can  give  them. 

“I  don’t  want  to  f)wn  a  string  of  news¬ 
paper-.”  he  said  to  me.  “but  I  do  want 
fn  give  Xew  Yorkers  the  Ix-st  possible 
nrwsp,ajK.r.  sf)mething  different,  some¬ 
thing  distinctive. 

“The  Post  is  a  different  sort  of  news- 
>  paper  than  any  other  in  the  Xew  York 
i  evening  field.  Tt  costs  more  to  make  it 
I  than  any  other.  .\nd  I  lielieve  it  is 
I  Worth  the  price.” 

;  ‘Are  you  satisfied  with  the  progress 
Hthe  Post  has  already  made?”  I  inquired. 
“Satisfied !”  he  ejaculated.  “Pll  never 
be  satisfied.” 

fiut  then  he  marshalled  figures  to 


By  PHILIP  SCHUYLER 

_ _ _  “But  they  are  being  won  over  to  my 

point  of  view  now,”  he  said. 

"Last  spring  I  took  all  the  important 
Xew  York  advertisers  out  in  my  yacht 
on  short  trips  in  groups  of  five  and  six. 
.\t  first  the  majority  of  them  predicted 
I  would  fail  if  I  insisted  in  adding  that 
bitter  two  cents  to  the  price  of  my  daily. 

“  ‘You  advertising  men,’  I  told  them, 
‘are  far  too  interested  in  circulation  fig¬ 
ures.  You  care  far  more  about  how 
many  newspapers  are  sold  than,  where 
tlKy  are  sold.  \Ve  are  going  to  publish 
a  newspaper  for  the  intelligent,  the  pros¬ 
perous  Xew  Yorker.’ 

“Hut  they  laughed  at  me.” 

.\t  first  very  few  Xew  York  adver¬ 
tisers  swallowerl  the  Curtis  pill.  Those, 
who  did.  however,  got  results  that  sur¬ 
prised  them,  according  to  the  F.vening 
,  Post  publisher. 

“OiH-  specialty  shop  took  a  28-line  ad,” 
be  recalled.  “The  next  day  this  shop 
sold  a  $15(M)  fur  coat.  Two  days  later, 
it  sold  an  $800  fur  piece. 

“Xow  the  owner  of  this  store  is  join¬ 
ing  with  quite  a  few  others  who  arc 
telling  me  ’I  hojie  you  never  change  the 
price  of  your  newspajH-r;  its  the  five 
cent  trade  we  want.’ 

“And  the  way  we  have  done  it  is  by 
making  the  be-st  possible  newspaper  we 
could.  \Ve  have  not  been  interested  in 
schemes,  contests  or  premiums  to  force 
circulation. 

"Kvery  rea<ler  buys  the  Post  for  what's 
in  it.  'Therefore  they  are  really  going 
CTBU8  H.  K.  CURTIS  »t  New  York  Evening  Poet  Office  p,  read  it,  aiwl  the  advertisers  are  now 

realizing  that  this  is  a  fact.” 

prove  that  the  Post  had  lost  ever  so  which  1  think  tops  all  others.  \Ve  cn-  Mr.  Curtis  tipped  liack  his  swivel 

slightly  at  first  in  circulation,  ami  now  {gagetl  expensive  topnotchers  to  cover  chair  and  smoked  a  long  cigar  con- 

was  ahead  of  the  subscription  list  of  this  field — men  who  sneak  the  language  tentedly.  His  patient  is  progressing, 

the  old  newspaper,  which  sold  at  3  of  tlie  Orientals  and  understand  them.  The  Steinach  operation  is  proving  suc- 

cents.  "For  Xew  York,  we  have  put  on  cessful. 


Dr.  Curtis  had  figuratively  put  on  his  such  high-grade  men  as  Louis  Siebold, 


The  Steinach  operation  is  proving  suc¬ 
cessful. 

How  was  it.  I  wondered,  that  he  took 


white  uniform  to  holtl  an  instructive  political  writer.  When  we  heard  that  on  this  case  in  the  first  place,  this  case 


clinic  over  his  Xew  York  dailv. 


Frnest  Xcwman  was  declared  the  best 


"1  have  already  spent  more  than  a  music  critic  in  the  world,  we  brought 
million  <l*illars  to  improve  the  Post’s  him  to  Xew  York  to  take  charge  of  this 


service  to  readers.”  he  reiterated  in  the  comparatively  minor  de|)artment. 
beginning.  “Xatiirally  I  have  to  charge  “W'e  have  sjH-iit  a  considerable  sum 
five  cents.  But  I  am  firmly  convinced  improving  the  e<|nipinent  in  our  ine- 
that  the  people  don't  give  a  rap  about  rhanical  dep;irtment.  We  w;uite<l  it  to 
the  price;  it’s  what’s  in  the  jiaper  that  iirovide  us  .with  the  quickest  missible 


which  now  interests  him  so  hugely?  I 
was  surprised  at  the  answer  to  my  query. 
His  purchase  of  the  Post  was  so  amaz¬ 
ingly  accidental. 

With  his  Philadelphia  Public  Ledger. 


improving  the  e<|nipinent  in  our  me-  which  he  took  over  after  his  remarkable 
rhanical  dep;irtment.  We  w;uite<l  it  to  success  in  the  magazine  field.  Mr.  Curtis 


interests  them. 

“Of  course  there  were  kicks  at  first. 
The  people  have  no  idea  of  the  cost  of 
iniblishing  a  paper  like  ours.  Does  the 
average  iierson  realize  that  it  co-ts  more 
than  $100  to  get  a  six-inch  dispatch  from 
Tokvo  and  print  it  in  Xew  York?  Cer- 
tainlv  not. 

“The  five  cent  price  pays  for  our 
p-'per  and  printing  and  leaves  us  only  a 
slight  margin. 

“1  be'ieved  awl  still  Indieve  a  certain 
nuhlic  in  Xew  ^'ork  wants  a  complete 


service.  We  wanted  our  tyimgraphy  to 
Iv  clean  and  tlistinctive. 


siMni  iK-came  widely  known  as  a  success¬ 
ful  new-paiier  publisher.  He  was  pes¬ 
tered  liy  |H.‘ople  in  different  cities,  who 


“In  our  foreign  news  service,  we  have  aske<l  him  to  make  them  a  newspajicr 


made  no  attempt  to  duiilicate  the  .Vsso-  like  the  Public  Ledger, 
ciated  Press.  W’e  tell  onr  rejKirters  Business  men  of  Detroit,  not  so  very 
a’ roatl  to  go  out  and  get  their  own  long  ago.  invited  him  to  a  luncheon,  and 

iK'ws.  W'e  tell  them  to  get  in  ixTsonal  when  they  had  him  there  surprised  him 

touch  with  the  great  men  in  foreign  by  pleading  with  him  to  enter  their  field 

countries,  with  all  the  worthwhile  peo-  with  a  daily.  They  wonlfl  furnish  him 
p'e.  Tfiev  may  obtain  lots  nf  informa-  with  all  the  money  he  needial,  they  said, 
tion,  which  it  will  not  Ik‘  jxissible  to  either  to  buy  one  of  the  Detroit  papers 


print,  but  thev  should 
kn'iwled''e.  which  will 


ibtain  insiile 
clarify  their 


interpretative  foreign  service  and  a  tal-  judgment,  and  enable  them  to  write 
ented  staff  to  handle  the  news  of  their  Ix-tter  and  more  intelligent  stuff  when  the 


“Consequently.  T  spent  money  to  en¬ 
gage  the  cream  of  correspondents  in 
Ixmdon.  Paris.  Berlin  and  Rome.  We 
have  also  built  up  a  Far  F.astern  service. 


time  comes. 

-Mr  Curtis  admitteil  at  first  he  had 
considerable  trouble  with  Xew  York  ad¬ 
vertisers  when  he  offererl  them  his  five- 
cent  pill. 


or  start  another  one.  He  declined.  He 
has  refused  many  other  similar  offers. 

His  entire  interest  in  the  newspaper 
field  was  centered  then  on  his  Philadel¬ 
phia  prop<Tties.  He  did  not  want  to  get 
far  away  from  Sixth  and  Chestnut  street. 

But  he  dill  want  a  goo<l  financial  writ¬ 
er  for  the  Philadelphia  Public  Ledger. 

“I  began  to  think  that  good  financial 
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writers  were  not  being  born  any  more,  " 
he  said. 

“I  see  Thomas  W.  Lament  frequently 
and  1  used  to  ask  him  if  he  knew  of  any 


PUBLISHED  KLAN  UST 
PLAGUES  BUFFALO 


good  financial  writers  to  please  recom-  New.paper.  Sued  by  Men  Celled 

mend  them  to  me.  ^  n 


“T  know  the  very  best,’  he  told  me  Knighti  One  Paper  Avoid*  Name* 
once.  ‘But  you  can’t  have  him.  He  is  — Alleged  Informer  Killed — No 

Franz  Schneider,  Jr.,  and  he  is  the  back-  Pres*  Name*  on  Roster 

bone  of  the  New  York  Evening  Post.’  _ 

“Maybe  I’ll  have  to  buy  your  old  news-  ,  „ 

paper  to  get  him,’’  Mr.  Curtis  jokingly  j  &  Publisher  went  to  press 

rejoined  ii'ord  was  received  that  in  special  term 

Then  he  began  to  make  inquiries  about  $100,000  libel  Mhon 

Schneider.  He  studied  his  writings.  He  ^  .Albert  H.  Zink  against  the  Buffalo 
decided  that  what  Lamont  had  told  him  Commerc^  was  dismissed.  The  court 
was  true — that  Schneider  had  built  up  a  ^pbcld  the  contention  of  the  newspaper 
financial  section  which  was  worthy  of  ^  mention  Mr. 

ranking  with  the  product  of  the  famous  oeticle  relative  to,  the  Kit  Klan, 


Ale.xander  Noyes. 


neither  did  it  charge  him  with  any  im- 


He  made  many  attempts  to  get  him  P'^oper  conduct  in  any  way. 
from  the  Post  with  no  avail,  pen,  ^  Buffalo  d^jiy 

when  that  newspaper  was  offered  for  have  been  playing  with  dyna- 

sale,  he  jumped  at  tlie  chance,  and  pu^t  Bie  seizure  by  the  police 

’  VI  ^'4  PhOadelphia  purported  to  be  membership 

^per  the  benefit  of  the  Posts  financial  correspondence  and  records  of  the 


department 


Ku  Klux  Klan  in  Buffalo  and  vicinity. 


_Now  Curtis  had  become  really  remi-  beset  on  the  one 


niscent.  The  cigar  helped,  possibly. 

“That  was  a  good  guess,’’  he  re¬ 
marked.  “Perhaps  behind  my  success 


hand  by  a  public  demand  for  full  pub¬ 
licity  regarding  the  Klan  and  the  in- 


i.uirKeu.  vest  gations  into  its  activities,  and  on  the 

my  guessing  ability  counts  for  more  than  ^y  the  knowledge  that  the  entire 


•‘Bok  in  his  book  about  me  mentions  proceedings  have  been  more  or  less 
an  incident  when  I  was  a  newsbov  in  ®  H.v. 

Portland.  Me.  I  didn’t  think  it 'was  . 
so  much  at  the  time.  but.  considering  it 

since.  I  have  decided  it  was  my  first  which  ^ey  printed  relative  to  Klan  mat- 


irregular  and  perhaps  illegal. 

Already  two  Buffalo  newspapers  have 
been  sued  for  libel  because  of  news  items 


since,  1  nave  decidea  it  was  my  nrst  -  j  ,  .u 

good  guess  reported  many  other  persons 

“You  know  I  was  a  little  fellow,  and '  names  liave  been  mentioned  are 

the  husky  micks  wouldn’t  give  me  much  pl^nmng  similar  suits.  r  *u  t7  ■ 

of  a  show  in  selling  my  newspapers  on  Albert  H  Zink,  member  of  t^  Erie 
Portland  streets.  Well,  I  guessed  if  I  county  ^ard  of  supenrisors.  president  of 
ordered  the  largest  number  of  news-  the  Buffalo  Kiwanis  Club  and  holder  of 
papers  one  day  and  thereby  got  the  first  numeroi«  high  Masonic  offices,  has  sum 
bundle,  I  could  skip  out  the  back  way,  Commercuu  for  $100.(X)U. 

and  take  them  out  to  Fort  Preble  and  based  his  suit  on  the  fact  that  the 
sell  them  there.  Commercial  carried  a  news  item  to  the 

“It  was  only  a  guess,  but  it  worked  effect  that  ‘  a  supervisor  and  prominent 
so  successfully  that  I  was  able  to  sell  business  man  s  name  appeared  m  the 
all  my  papers  and  at  five  cents  a  copy  Klan  list.  Mr.  Zink  brings  suit  on  the 
instead  of  the  usual  three.  grounds  that  he  is  the  only  prominent 

“A  guess  often  turns  to  be  a  bright  business  man  on  the  board  and  thM  he 
scheme,  which  no  one  has  ever  thought  been  named  by  inference  in  the  Com- 
of  before.  - '  mercial. 

“Thus  it  was  in  1868,  when  I  was  18,  Franklin  R.  Brown,  attorney  for  the 


of  before.  - '  mercial. 

“Thus  it  was  in  1868,  when  I  was  18,  Franklin  R.  Brown,  attorney  for  the 
I  read  a  story  written  by  a  New  York  Commercial,  appeared  in  Supreme  court 
lawyer.  It  dealt  intimately  with  business  on  Sept.  25,  and  asked  that  the_Mit 
and  vet  it  was  written  in  fiction  form  dismissed  on  the  ground  that  neither  by 


with  a  love  appeal. 


inference  or  directly  had  the  complainant 


R.  Hoe  &  Co.  to  Offer  Stock 


GUESTS  OF  NEW  YORK’S  CHIEF  COP 


John  H.  Peny.  Pratident  American  Pr«,*  Ataociation;  Col.  Rhinolapiier  Waldo.  C.  F.  Elln. 
Arthur  Brlabano,  William  Oriilln.  Tioe-prMldent  of  A.  P.  A.,  and  Richard  E.  Enright,  Hew  Tort 
Police  Oommisaioner,  at  the  latter'*  monntain  oamp  is  Hew  Tork  Btat*. 


“There,  I  said  to  myself,  that  story  is  been  named  by  the  Commercial.  Justice 
made'  of  the  stuff  from  which  a  very  Pooley  took  the  matter  under  considera- 
successful  men’s  magazine  might  be  built,  tion.  declining  request  for  immediate  dis- 
It  told  of  all  the  tricks  played  by  one  missal  of  the  suit  as  requested.  His_  de¬ 
competitor  against  another.  To  me  it  cision  had  not  been  given  up  to  edition 
seemed  far  more  interesting  than  a  de-  time  of  Editor  &  Publisher. 
tective  story.  The  Rev.  Littleton  E.  H.  Smith,  a 

“No  one  agreed  with  me,  however.  Methodist  minister  of  Buffalo,  who  has 
“  ‘No,’  they  said,  ‘a  magazine  of  stories  been  active  in  vice  and  liquor  crusades, 
with  business  interest  would  fail  miser-  is  seeking  $25,000  from  the  Buffalo 
ably.’  Times  for  alleged  libel  in  one  of  its  re- 

“Still  I  kept  the  thought  in  mind,  and  ports  of  the  City  court  hearing  in  a  case 
when  I  purchased  the  Saturday  Evening  through  which  an  attorney  sought  Jo 
Post  in  1897.  I  used  that  business  story  compel  the  police  to  make  public  the  list 
as  the  model  of  the  sort  of  stuff  1  of  names  which  they  had  obtained, 
wanted  printed  in  it.  Action  of  the  Rev.  Mr.  Smith  is  based 

“I  had  a  big  majority  of  women  read-  on  a  paragraph  in  the  report  which  said, 
ers  in  my  other  magazines.  1  wanted  “The  Rev.  Mr.  Smith  at  first  denied  that 
men  to  read  the  Saturday  Evening  Post,  he  had  been  a  member  of  the  Klan  and 
Well,  everyone  knows  now  how  success-  later  admitted  that  one  of  the  signed 
ful  that  magazine  became.  membership  cards  bore  his  signature.’’ 

“That,  perhaps,  was  my  biggest  and  The  minister  contends  the  Times  at- 
best  guess.”  tacked  his  veracity  and  intimated  that  he 

had  perjured  himself  on  the  witness 
stand,  thereby  bringing  reflection  upon 


New  York  bankers  expect  soon  to  of-  ^is  name  and  upon  his  standing  as  a 
fer  a  block  of  participating  preferred  minister.  He  charges  no  such  conclusion 


stock  of  R.  Hoe  &  Co..  Inc.  ??  the  Times  can  be  drawn  from 

_  .  _  .  _  his  testimony  in  the  proceedings. 

Editor  Win*  $44,865  Suit  Jt  understood  at  least  a  dozen  other 

suits  are  being  considered  by  prominent 
Under  a  decision  of  the  United  States  citizens  who  have  been  named  in  stories 
Court  in  China,  Herbert  Webb,  for  13  of  the  court  proceedings  and  in  other 
years  editor  of  the  Shanghai  China  Press,  connections. 

until  he  was  discharged  last  March,  got  The  Buffalo  Evening  News  declined  to 
a  judgment  of  $44,865.  Webb  sued  his  print  stories  relative  to  names  of  persons 
employers,  charging  that  they  broke  a  included  in  the  Klan  membership  lists. 


5-year  contract  he  held  with  them.  It  also  declined  to  print  denials  of  aflfili- 

~ — -  ation. 

Leavitt  Head*  N.  Y.  Adyerti*er*  One  man  suspected  of  providing  the 

.Association  of  National  Advertisers,  police  with  Klan  information,  Edward  C. 
New  York  Chapter,  has  elected  R.  K.  Obertcan,  was  killed  and  two  others 
Leavitt.  advertising  manager  of  were  wounded  when  a  man  said  to  be  an 
“Onyx,”  Hosiery,  Inc.,  chairman.  O.  official  of  the  Klan  in  Buffalo  stopped 
B.  Carson,  advertising  manager  of  Mr.  Obertean  and  sought  to  question  him 
American  Hard  Rubber  Company,  relative  to  reports  that  he,  after  obtain- 


was  chosen  secretary. 


ing  membership  in  the  hooded  order. 


supplied  Mayor  Schwab  of  Buffalo  with 
information  relative  to  it. 

One  of  the  men  wounded  was  Carl 
Sturm,  brother  of  John  C.  Sturm,  gen¬ 
eral  manager  of  the  Buffalo  Commercial. 
Sturm  was  shot  in  the  thigh  when  he  ran 
from  the  place  where  Obertean  and  a 
third  man,  said  to  be  a  former  kleagle, 
were  shooting  at  each  other.  Police  said 
Sturm  was  an  innocent  victim. 

A  study  of  the  4,025  names  in  the  list 
showed  that  no  person  now  connected 
with  the  editorial  staff  of  any  Buffalo 
newspaper  appeared  therein.  The  name 
of  the  staff  photographer  of  an  afternoon 
paper  was  included  in  the  list  but  he  ex¬ 
plained  that  he  was  forced  to  sign  a 
card  in  order  to  obtain  pictures  of  one 
of  the  Klan  meetings. 

A  Buffalo  printing  concern  copied  the 
entire  list  and  sold  pamphlets  containing 
the  names  for  25  cents  a  copy.  It  is  re¬ 
ported  to  Jiave  made  a  profit  of  $3,000 
in  the  first  three  weeks  of  sale.  No 
Buffalo  paper  has  published  any  portion 
of  the  list  although  many  extracts  from 
the  correspondence  and  records  have  been 
reproduced. 


MAY  EXTEND  R.R.  AD  DRIVE 

Hill  Railroad*  Plan  5  Year  Budget  If 
Northwe*t  State*  Aid 

The  three-year  advertising  campaign, 
now  in  its  second  year,  of  the  Hill  rail¬ 
roads — Northern  Pacific,  Chicago,  Burl¬ 
ington  &  Quincy,  and  Great  Northern — 
will  be  extended  to  five  years  if  the  north¬ 
western  states  will  co-ordinate  their  sec¬ 
tional  advertising  with  the  railway’s  pro¬ 
gram,  P.  F.  Eustis,  traffic  manager  of  the 
Burlington,  announced  recently  in  Spo¬ 
kane,  Wash. 

Mr.  Eustis  said  that  more  has  lieen 
spent  by  the  three  roads  in  its  campaign, 
which  includes  magazine  and  newspaper 
advertising,  than  at  first  contemplated. 
Original  plans  were  for  an  expenditure  of 
$1,000,000  at  the  rate  of  $333,000  a  year. 
The  first  year’s  expenditures  were  $420,- 
000  and  at  the  end  of  the  second  year — 
next  March — $825,000  will  prolwbly  have 
been  spent  instead  of  the  $667,000  con¬ 
templated. 

The  money  being  spent  by  the  three 
roads  jointly  is  exclusive  of  individual 
advertising  campaigns. 

The  joint  campaign’s  plans  for  Novem¬ 
ber,  December  and  January  include  an 
item  of  $70,000  to  be  used  for  advertising 


the  state  of  Washington  in  weeklies  anej 
dailies  in  mid-western  states.  This  iy 
36  per  cent  of  the  total  to  be  spent  during 
those  months,  Mr.  Eustis  said. 

Chamber  of  Commerce  representative 
of  a  number  of  northwestern  cities  ha« 
assured  the  Hill  lines  of  co-operation  in  ' 
the  proposed  co-ordination  of  advertising. 

ATLANTA  GETS  CLASSUIED  MEET' 

Southea*tern  Group,  A.N.C.A.M.  Wlj 
Convene  There  OcL  20-21  I 

The  Southeastern  division  of  the  Asf 
sociation  of  Newspaper  Qassified  Ad-, 
vertising  Managers  will  hold  its  annual  > 
meeting  in  Atlanta,  Ga.,  Oct.  20  and  2!. 
.\.  T.  Miller,  of  the  Nashville  Banner 
secretary  of  the  association  and  chairimi 
of  the  Southeastern  division  has  an¬ 
nounced. 

A  number  of  prominent  classified  mo 
will  attend  the  meeting,  including  Joh 
L.  Irwin,  classified  manager  of  the  Dti 
Moines  (la.)  Register-Tribune,  asi 
president  of  the  A.  N.  C.  A.  M.  Invita¬ 
tions  to  classified  managers  throughos 
the  South  are  now  being  sent  out,  aai 
a  program  is  being  prepared. 

W.  H.  Bearden,  classified  manager  oi 
the  Atlanta  Georgian,  chairman  of  ti» 
convention  committee,  and  is  making  at 
rangements  for  the  entertainment  of  toi 
visiting  classified  men. 

.  -  ' 

Michigan  A.  P.  Group  Elects 

The  Michigan  Associated  Press  Gooi- 
fellowship  Club  at  its  annual  meeting  is 
Detroit  Sept.  28,  elected  H.  C.  Deiufl 
of  Saginaw,  president,  E.  F.  Messe,  Ita*. 
sing,  vice-president,  and  U.  H.  Ro» 
Battle  Creek,  secretary.  Milton  Cargo 
of  New  York,  chief  of  traflfic  for  A 
.Associated  Press,  and  E.  T.  Wilford,  Os 
cago  divisional  traffic  chief  addressed  ti 
meeting.  The  club  is  made  up  of  Midi 
gaii  employes  of  the  Associated  Pro 
and  meeting  was  attended  by  metnbe 
from  all  parts  of  the  state. 

Hearst  to  Build  Warehouse 

The  Star  Company,  publisher  of 
Hearst  newspapers,  plans  to  erect  a  fe, 
building  for  the  storage  of  paper  in 
York  at  Fifty-fourth  and  Fifty-% 
streets,  Eleventh  and  Twelfth  aven= 
the  property  having  been  purchased 
week.  The  site  has  railroad  and 
facilities.  1 


Editor  &  Publisher  for  October  4 ,  1924 


5 


1 

]: 


£11m. 
m  Tort 


c$  aiK 
'his  b 
during^ 

tativo 
5  haf(j 
tion  in 
rtising.! 

MEET. 


RADIO  WILL  FLASH  BIG  FALL  NEWS  EVENTS 

World’s  Series,  Ten  Major  Elastem  Football  Games,  and  Presidential  Election  Returns  Will  Be  Placed 
on  the  Air  by  New  York  Stations— Will  Not  Decrease  Newspaper  Sales,  Radio  Officials  Say. 
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COMPETITION  for  the  big  news  of 
the  day  is  getting  keener. 

Press  associations  and  newspapers 
must  now  compete  with  radio  for  the 
"cream.” 

This  fact  has  never  been  so  convinc¬ 
ingly  demonstrated  as  at  the  present 
time  when  a  review  of  the  fall  broad¬ 
casting  programs  shows  that  the  World’s 
Series,  ten  major  eastern  football  games, 
and  the  Presidential  election  returns  will 
be  broadcast  to  millions  of  “listeners  in” 
before  the  newspapers  can  get  accounts 
of  these  events  upon  the  streets. 

Not  only  will  these  outstanding  news 
events  be  broadcast  to  the  radio  public 
in  the  east  from  the  two  principal  New 
York  stations — WEAF  operated  by  the 
American  Telephone  and  Telegraph 
Company,  and  WJZ,  Radio  Corporation 
of  .\merica — but  through  a  series  of 
hook-ups  with  other  stations  the  re¬ 
ports  will  be  made  available  to  virtually 
all  sections  of  the  United  States. 

The  Presidential  election  returns — 
“cream”  news  awaited  with  supreme  in¬ 
terest  from  coast  to  coast — will  be 
broadcast  by  both  WEAF  and  WJZ,  offi¬ 
cials  of  both  companies  have  assured 
Editor  &  Publisher. 

Neither  company  is  ready  to  announce 
the  source  from  which  it  will  obtain 
these  returns. 

Neither  company  will  set  up  its  own 
collecting  agency  to  gather  election  re¬ 
sults,  nor  will  either  company  be  served 
by  the  Western  Union,  which  works 
under  an  agreement  with  the  Associated 
Press.  This  agreement  does  not  permit 
release  of  returns,  gathered  cooperative¬ 
ly,  to  radio  stations. 

W.  E.  Harkness,  assistant  vice-presi¬ 
dent  of  the  A.  T.  &  T.,  declared  this 
week  that  WEAF  will  merely  furnish 
the  use  of  its  broadcasting  facilities  to 
whatever  person  or  group  is  interest^ 
in  placing  election  results  on  the  air. 
He  was  not  ready  to  announce  what  in¬ 
terest  would  collect  and  broadcast  the 
news. 

Officials  of  station  WJZ  are  certain 
their  station  will  announce  election  re¬ 
sults.  Application  was  made  to  the 
Western  Union  for  election  service,  offi¬ 
cials  said,  but  the  request  was  refused 
because  of  the  existing  agreement  with 
the  Associated  Press. 

WJZ  will  not  countenance  the  “lift¬ 
ing”  of  reports  from  bulletin  boards 
or  public  places  where  announcements 
are  being  made,  it  was  stated. 

“It  is  not  fair  to  the  agencies  which 
go  to  a  large  expense  to  collect  and  dis¬ 
seminate  returns  to  get  them  by  this 
method  and  we  will  not  employ  it,”  an 
official  said. 

Indications  are  that  the  Western  Union 
is  growing  restive  under  its  cooperative 
agreement  with  the  Associated  Press 
whereby  sale  of  election  returns  to  non- 
Associated  Press  papers  and  radio  sta¬ 
tions  is  prohibited. 

J.  C.  Willever,  Western  Union  vice- 
president  in  charge  of  the  commercial 
department,  told  Editor  &  Publisher 
that  “adherence  to  this  policy  by  the  As¬ 
sociated  Press  will  probably  drive  us  to 
collect  all  of  our  election  returns  in 
the  future  instead  of  only  a  part.” 

“We  feel  that  we  must  be  free  to 
supply  our  returns  to  any  paper  or 
group  which  wants  them,”  he  stated. 

Modification  of  the  agreement  with  the 
Associated  Press  will  not  be  asked  this 
year,  however,  Mr.  Willever  said. 

Frederick  Roy  Martin,  general  man¬ 
ager  of  the  .Associated  Press,  told  Editor 
&  Publisher  no  request  has  been  re¬ 
ceived  from  the  Western  Union  for  a 
modification  of  the  existing  agreement. 
Any  such  negotiations  must  necessarily 
take  place  in  the  future,  he  said,  since 
the  cooperative  collection  of  election  re¬ 
turns  obtains  almost  exclusively  during 
presidential  years. 

Vice-President  Willever  declared  em¬ 
phatically  that  the  Western  Union  will 


By  WARREN  BASSETT 


Oct.  25 — Notre  Dame  vs.  Princeton 
at  Princeton. 

Nov.  1 — Army  vs.  Yale  at  New  Ha¬ 
ven. 

Nov.  8 — Yale  vs.  U.  of  Maryland  at 
New  Haven.  Harvard  vs.  Princeton  at 
Cambridge. 

Nov.  15 — Yale  vs.  Princeton  at 

Princeton. 

Nov.  22 — Harvard  vs.  Yale  at  New 
Haven. 

Nov.  27 — Cornell  vs.  Pennsylvania  at 
Philadelphia. 

Nov.  29 — .Army  vs.  Navy  at  Baltimore. 
WJZ’s  schedule  parallels  the  above  list 
with  the  exception  of  the  Oct.  11  and 
Nov.  8  date.  No  game  is  scheduled  for 
Oct.  11.  On  Nov.  8,  while  WEAF  is 
broadcasting  Harvard  vs.  Princeton, 
WJZ  will  place  the  Yale-University  of 
Maryland  game  on  the  air. 

The  sch^ule  gives  WEAF  two  ex¬ 
clusive  contests  and  WJZ  one.  As  far 
back  as  last  January  WJZ  was  prepar¬ 
ing  an  exclusive  football  schedule  but 
athletic  directors  of  the  Big  Three — 
Harvard,  Princeton,  Yale — decided  to 
preserve  impartiality  by  allowing  both 
WEAF  and  WJZ  to  broadcast  from  the 
playing  held. 

WJZ  has  not  yet  named  its  football 
reporter-announcer,  although  J.  Andrew 
White  will  assist  in  reporting  color  ma¬ 
terial.  Graham  McNamee  will  report 
football  for  WEAF  with  the  assistance 
of  D.  B.  Me  Key,  a  former  football 
I  coach,  now  with  the  A.  T.  &  T. 

not  expand  its  new  business.  It  would  which  the  play-by-play  accounts  of  the  Just  as  in  past  years.  Western  Union 
be  very  unwise  to  do  so,  he  added.  He  World’s  Series  will  be  carried  from  the  will  report  major  football  games  in  all 
pointed  out  that  for  years  Western  Polo  Grounds  to  the  broadcasting  sta-  sections  of  the  country  for  its  clients. 
Union  has  been  largely  interested  in  but  tions  in  New  York.  In  Washington  the  A  telegraph  operator  seated  in  the  sta- 
four  kinds  of  news,  baseball  scores,  foot-  Western  Union  wires  within  the  park  dium  press  stand  reports  contests  for 
ball  results,  stock  market  quotations,  and  will  be  used  by  the  radio  companies,  but  the  wire  company, 
election  returns.  The  company  is  inter-  Postal  lines  will  be  connected  outside  Tbe  Western  Union  attitude  toward 

ested  in  strengthening  these  services,  he  the  park  to  carry  the  report  of  the  game  radio  is  one  of  cooperation, 
stated.  to  the  New  York  broadcasting  studios.  Although  radio,  in  a  sense,  competes 

However,  the  outcome  of  the  Western  j  Andrew  White,  WJZ’s  star  “radio  with  the  Western  Union  in  the  dissemi- 
Union-As.sociated  Press  relationship  is  a  reporter”  will  cover  the  games  for  that  baseball  news,  it  is  not  con- 

future  development.  Of  imminent  inter-  station,  while  Graham  McNamee,  VVE.AF  sMered  as  a  rival,  and  from  the  first  has 
est  to  newspaper  publishers  and  editors  announcer,  will  report  the  contests  for 
is  the  present  dissemination  of  big  news  station. 

events  by  radio.  i  •  By  hook-up  arrangements  with  WJZ, 

I",  the  foreground  IS  the  stations  WRC,  Washington,  operated  bv  .  .  .  i.  .u  w 

Worlds  Series  between  the  Uashuif^on  Corporation  of  America,  and  f,'  perrnission  to  buy  the  Western 

Senators  and  the  New  A  ork  Giants.  Not  Schenemdy,  operated  by  the  Um^  baseball  reports  for  broadcasting 

only  will  the  play-by-play  account  be  r-^',  piectric  Comnanv  will  broad-  P^'^Poses  After  a  conference  m  which 
broadcast,  but  color  material— the  serried  .  World’s  Ser^s '  vamos  simul-  decided  that  radio  dissemination 

rows  of  spectators  cramming  the  gigan-  Senes  games  simui  ^  injurious  to  the 

tic  stretch  of  grandstand  and  bleachers  '.i  ,  ,  w  ij-,  Rrowth  of  the  telegraph  company’s  busi- 

at  the  Polo  Grounds,  the  weather,  the  _  •Ah  will  broadcast  each  Worlds  ^^55  permission  was  grant- 

description  of  the  field,  even  the  fleeting  except  the  Sunday  contest,  reservation  was  that  the 

facial  expressions  of  the  players  as  they  be  placed  on  the  air  by  reports  should  be  credit^  to  Western 

step  to  bat  in  a  crucial  moment  will  be  AV  N  A  C,  ^New  ^ork  s  mumcipal  station.  Union, 
placed  on  the  air. 

-  -  -  ....  -  . I.  i.  i  i.  1 1,„,.  arj. . 


Oraham  IfcNamae,  WEAF  announcer,  at  the  microphone  oorerine  1923  World’i  Serial  came 
at  the  Polo  Oroundi. 


cooperated  with  broadtasting  stations. 

AVhen  broadcasting  began  to  assume 
proportions  in  1922,  station  WJZ,  Radio 
Corporation,  then  located  in  Newark.  N. 


Radio  reporting  is 
graphic.  It  embraces  a  full  picture.  It 
rivals  any  newspaper  account  that  can 
lie  written. 

In  order  to  broadcast  the  World’s  Se- 


Seven  other  stations  will  be  liookeil  up 
with  WE.AF.  They  are :  WC.AE. 


With  the  approach  of  the  World’s  Se¬ 
ries  in  1922,  radio  companies  asked  per- 


Pittsburgh;  \V  GY,  Schnectady ;  WJAR,  niission  to  broadcast  a  play-by-play  re¬ 


port  from  the  grounds.  Western  Union 
again  gave  permission,  waving  for  the 


Providence ;  WM.AF,  South  Dartmouth. 

’  AYC.AP,  Washington;  WDBH, _ _  ^ _ ^ 

ries  WEAF  and  WJZ  iiave  obtain^  per-  AAorcester,  Mass.;  \V  EEl,  Boston,  jjg  exclusive  wire  rights  to  tTie 

mission  from  both  the  Western  Union  ^  added,  j^arks  in  favor  of  the  radio  companies, 

and  from  Judge  Kenesaw  M.  Landis,  ar¬ 


biter  of  baseball.  No  difficulty  was  ex¬ 
perienced  in  obtaining  permits  this  year. 
I^st  year,  however,  permission  to  broad- 


W  E.Ah  officials  said.  jhe  only  restriction  was  that  the  club 

By  these  hook-ups  the  entire  east  owners  must  give  their  consent.  This 

and  large  portions  of  the  middle  was  obtained  and  the  1922  series  was 

west  will  hear  the  crack  of  the  the  first  world  championship  contest  ever 

cast  the  games  was  refused  by  the  own-  bat  and  the  cheers  of  the  ball  park  placed  on  the  air. 

ers  of  the  New  A’ork  Giants  and  the  crowds  as  cleverly  as  though  they  were  In  1923,  Ran  Johnson  of  the  .American 

Yankees  on  the  ground  that  gate  re-  listening  on  a  New  York  street  corner.  League  protested  the  broadcasting  of  the 

ceipts  would  dwindle  when  full  accounts  Following  the  close  of  the  World’s  series,  declaring  that  it  would  injure 

of  the  games  could  be  heard  via  the  IoikI  Series  radio  will  compete  with  the  news-  R^te  receipts.  He  was  overruled,  how- 

speaker  on  virtually  every  street  corner,  papers  in  distributing  news  of  the  im-  <'''er,  by  Judge  Kenesaw  M.  Landis,  and 

Judge  Landis  overruled  the  refusal  and  p<irtant  football  games  in  the  east.  scries  was  reported  by  radio.  As 

the  games  were  reported  by  radio.  .At-  Football  fans  who  can  take  the  time  related  above,  attendance  records  were 
tendance  figures  mounted  to  unheard  of  to  tune  in  on  the  eastern  stations  this  smashed. 

totals.  .At  one  game  25.000  persons  fall,  or  stand  before  a  loud  speaker  on  “The  _  Western  Union  has  always 

were  turned  away.  Club  owners  are  some  public  square,  will  not  have  to  de-  "aived  its  exclusive  ball  iwrk  wire  rights 

convinced  that  radio  swells  attendances  pend  on  the  newspapers  for  accounts  of  ‘*•’0  cooperated  with  radio.”  Mr.  Will- 

rather  than  diminishes  them.  the  games.  ever  declared.  “We  recognize  the  great 

Western  Union  permission  was  also  With  the  permission  of  the  various  public  interest  in  broadcasting  and  do 

necessary  since  this  company  holds  now.  college  athletic  managers,  WE.AF  and  ft’  be  of  service, 

and  has  held  for  years,  exclusive  wire  WJZ  will  broadcast  ten  major  contests 

rights  in  all  major  league  ball  parks,  from  the  field.  Play-by-play  accounts 

It  is  a  contract  arrangement  with  the  of  the  following  games  will  be  plaed  on 

individual  clubs,  through  which  the  tlie  air  by  WE.AF ; 

Oct.  11 — Columbia  vs.  Weslevan  at 


Western  Union  obtains  the  daily  baseball 

scores  which  its  sells  yearly  to  a  large  Baker  Field.  New  York, 
number  of  subscribers.  The  telegraph  Oct.  18 — Notre  Dame  vs.  Army  at 
company  will  furnish  the  wires  over  the  Polo  Grounds. 


Prince  Write*  New  York  Press  Men 

The  New  A'ork  Newspaper  Printing 
Pressmen’s  &  .Assistants’  L’nion  this  week 
received  a  letter  from  the  Prince  of 
Wales,  acknowledging  the  honorary  mem- 
hership'voted  him  bv  the  local  chapel  of 
the  New  York  Herald  Tribune. 
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Editor  &  Publisher  for  October  4 ,  1924 


NATIONAL  ADVERTISING  A  LARGE  PART 
OF  LEADING  PAPERS’  LINEAGE 

Listing  of  Newspapers  Which  Carried  a  Million  or  More 
Agate  Lines  of  National  During  First  Six  Months  of 
1924  Shows  Proportion  Above  Average 


first  of  a  new  series  of  analysis 
of  newspajier  advertising  is  presented 
on  this  page  by  Editor  &  Piblishkr. 
Total  lineage  figures  which  appeared  in 
these  columns  Sept.  13,  with  their  sub¬ 
divisions  into  national  and  local  display 
lineage  and  also  classified  advertising, 
have  furnished  the  material  for  the  ac¬ 
companying  table. 

Newspapers  are  classified  as  “morn¬ 
ing  and  Sunday,”  “evening  and  Sunday” 
and  e\ening  six-day,  and  those  which 
carried  a  million  or  more  lines  of  na¬ 
tional  advertising  during  the  six  months 
ending  June  30  are  included.  Only  two 
newspaj^rs  of  the  first  rank  as  national 
advertising  media  are  omitted  from  the 
tabulation — the  Boston  Post,  which  fur¬ 
nished  no  figures,  and  the  Pliiladclfhui 
Inquirer,  which  did  not  separate  its 
national  from  local  display  advertising. 

Leading  the  morning  papers  and  also 
ahead  of  the  leaders  in  the  two  other 
classes  in  volume  of  national  business  is 
the  -Vew'  York  Times,  with  3,134,526 
agate  lines.  Leading  the  morning  papers 
in  national  volume  carried  in  weekday- 
issues,  Sunday  omitted,  is  the  Chicago 
Trilntne,  with  1,790,763  agate  lines.  This 
paper  is  also  second  among  all  those  list¬ 
ed  in  total  national  business,  its  seven- 
day  figure  being  2,706,030  agate  lines. 

l-'irst  among  the  evening  and  Sunday 
papers  is  the  Detroit  Xews  with  2,210,- 
740  agate  lines  of  national.  Also  over 


the  two-million  mark  in  national  in  the 
evening  and  Sumlay  field  is  the  St. 
Louis  Post-Dispateh,  with  2,KM,760 
agate  lines. 

At  the  top  of  the  evening  six-day  list 
is  the  Philadelphia  Bulletin,  with  2,136,- 
2H2  agate  lines  of  national.  Second  in 
this  list  is  the  Xezi-ark  .Xews,  with  2,- 
069,304  agate  lines. 

Twenty-nine  morning  newspapers  in  24 
cities  are  listed  as  carrying  more  than 
a  million  agate  lines  of  national  adver¬ 
tising  during  the  first  six  months,  and 
with  the  addition  of  the  two  missing 
newspaper  mentioned  above,  it  may  be 
accepted  as  fact  that  31  morning  and 
Sunday  newspapers  were  over  the  mark 
for  the  period.  Every  city  of  the  first 
in  population  ten  is  represented  in  this 
table  by  at  least  one  newspajier,  but  be¬ 
low  that  level  the  listing  covers  a  wide- 
range  of  territory  and  population  rank¬ 
ing.  The  smallest  city  to  break  into  the ' 
column  is  Miami,  Fla.,  where  the  Herald 
ran  up  a  total  of  1,011,199  agate  lines 
of  national  advertising. 

Twenty-one  evening  and  Sunday  news¬ 
papers  in  20  cities  qualified  for  the  tabu¬ 
lation.  These  are  well  scattered  both 
geographically  and  in  population  rank, 
only  six  of  the  first  ten  cities  apiK-aring 
in  the  list.  The  obvious  reason  is  that 
few  of  the  evening  papers  in  tlw  fen 
largest  cities  publish  Sunday  editions. 

(Continued  on  page  36) 


MORNING  NEWSPAPERS  WHICH  CARRIED  A  MILLION 
OR  MORE  LINES  OF  NATIONAL  ADVERTISING 
JAN.  1— JUNE  30,  1924 

Percent 


*1’-' 


XewsiKiiier 

New  York  Time>  . fm) 

Sunday  ed  . ( s ) 

Total  . (.ms) 

Chicago  Tribune  . (m) 

Sunday  ed  . (.s) 

Total  . (ms) 

Cleveland  Plain  Dealer . (m) 

Sundav  . ( s ) 

Total' . (ms) 

New  York  .American . (m) 

Sunday  ed  . (s) 

Total  . ( ms ) 

Los  .Angeles  Times  . (m) 

St.  Louis  Globe-Democrat . .  ( m  ) 

Suntlay  ed  . ( s ) 

Total  . ( ms ) 

Detroit  Free  Press  . (m) 

Sundav  ed  . ( s ) 

Total  . . (ms) 

San  Francisco  Examiner  ...(m) 

Sunday  ed  . . ( s ) 

Total  . . ( ms ) 

Baltimore  Sun  . ( m ) 

Sunday  ed  . ( s ) 

Total  _ _ '. . . .  (ms) 

I»s  .Angeles  Examiner  ....(ms) 

New  ^’ork  World  . (  m  ) 

Sunday  ed  . (  s ) 

Total  . ( ms ) 

New  York  Iferald-Tribnne.  (ms  » 

I’ortland  Oregonian  . (m) 

Sunday  ed  . ( s ) 

Total  . (ms) 

Boston  Globe  . (m) 

Snnflay  ed  . ( s ) 

Total  . (ms) 

Memphis  Commercial  Appeal  (m  ) 

Sunday  ed  . ( s ) 

Total  . (ms) 

Minneapolis  Triliune  . (m» 

Sunday  ed  . (s) 

Total  . (ms) 

Seattle  Post- Intelligencer. . .  (m) 

Sunday  ed  . (s) 

Total  . (ms) 

St.  Paul  Pioneer  Press . (m) 

Sunday  ed  . (s) 

Total  . (ms) 

Dallas  News  . (nj) 

‘'unday  ed  . (s) 

Total  . (ms) 


Total 

National 

Ratio  of 

f.ineaK^ 

l„incag(‘ 

National  to 

Jan.  1  to 

Ian.  1  to 

Total 

Junr  30.  1924 

Juiie  30,  1924 

t^ineage 

8.(X)2.410 

1,611.396 

2().l 

5.290.722 

1,523.130 

28.7 

13,293,132 

3,134,526 

23.5 

8,771,193 

1.790,763 

20.5 

5,S56,>«« 

915,267 

15.6 

14,628,081 

2,706,030 

18.6 

5,884,.t64 

1.296,0(4 

22.0 

3,646,98t) 

1,034,614 

28.3 

9,.53 1,550 

2.330,678 

24.4 

2,971.756 

(47,358 

21.7 

4,83f).342 

1.668,8(4 

34.5 

7.808.098 

2,316,222 

29.6 

14.904.470 

1.936.452 

12.9 

4,349.736 

1,333.662 

30.4 

2.518.932 

582.429 

23.1 

6,868,668 

1,916,091 

27.8 

4.362.f)38 

1,170,442 

26.8 

3.181.934 

669,158 

■  21.0 

7.544.572 

1.839,600 

24.3 

4.936,522 

1,096.122 

2’’  2 

4.226.801 

696.81.3 

l6!4 

9.163..323 

1.792.935 

19.5 

4.223  514 

1.187.817 

28.1 

.3.149.397 

412.343 

13.0 

7..372.911 

l.tmifX) 

21.7 

12.225,783 

1..57.5..588 

12.8 

4  772.826 

711.8.58 

14.9 

.3,827.288 

835.920 

21.8 

8.60;i.ll4 

1..547  778 

17.9 

6.206.288 

1  .5.36.576 

24.7 

4.728.262 

1.019.984 

21.5 

2.4(4.672 

512,512 

20  8 

7.192.9.34 

1.. 532.496 

21.3 

4.007.4.54 

J. 02.3  722 

25.5 

.3..301.428 

491.6.5.3 

14.9 

7..308.882 

1.51.5.37.5 

207 

4.9.5.3.116 

1.0')4..3.38 

■yi  0 

2.501..5(¥i 

407.302 

16.2 

7.454.622 

1.. 501  (40 

20.1 

.5.11.5.f)(l4 

920.850 

18.0 

2.0267.59 

.5(i(>  9.3.3 

27  9 

7  14266.3 

1,487.783 

?0  8 

2927.680 

675.(194 

2.3  0 

1.877.190 

742  490 

.395 

4.805.870 

1.41 7.584 

29.5 

.3  405.8.36 

1.026..564 

,30.1 

1.510  796 

.378  938 

25.0 

4.916.6.3? 

1. 405.502 

28.6 

.3.536..395 

901.060 

28  3 

4«4  77s 

18.4 

6,167.255 

1.385.835 

22.4 

Xews|iai>er 

New  Orleans  Times- 

Picavune  . 

.(m) 

Total 

Lineaite 

Jan.  1  to 

June  30,  1924 

5,255,645 

National 

Lineage 

Jan.  1  to 

June  30,  1924 

917,951 

Percent 
Ratio  of 
National  to 
Total 
Lineage.- 

17.4 

Sunday  ed  . 

..(s) 

2,748,000 

459,640 

16.7 

Total  . 

(ms) 

8,003.645 

1,377,591 

17.2 

Pittsburgh  (jazette-Times. 

.  ( m) 

3.107.482 

818,902 

26.3 

Sunday  ed  . 

..(s) 

2,344.888 

538,566 

22.9 

Total  . 

(ms) 

5,452.370 

1,357,468 

25.0 

Indianapolis  Star  . 

.(m) 

3.678,777 

708,729 

192 

Sunday  e<l  . . 

..(s) 

2.922,153 

620,883 

21.2 

Total  . 

(ms) 

6.600,930 

1.329.612 

20.1 

I^uisville  (Courier- Journal. 

.  (m) 

2,840,5.50 

886.900 

30.8 

Sunday  ed  . 

..(s) 

2,884,411 

421,419 

14.6 

Total  . 

(ms) 

5,724.961 

1.308,319 

22.8 

Bridgeport  Telegram . 

.  (m)  . 

3,941,189 

1.224.017 

31.0 

Kansas  City  Star . 

.(m)  Y 

4,636,487 

910.148 

19.6 

Sunday  ed  . 

. .  (s) 

2,682,524 

2.50,849 

9.3 

Total  . 

(ms) 

7  309.011 

1.160.997 

15.8 

Omaha  World-'Hcrald  .... 

(ms) 

5.928,657 

1.155.477 

19.5 

Hartford  Courant . 

.  (m) 

3,437,823 

542,577 

15.8 

Sunday  ed  . 

. .  (s) 

2.166,943 

504,790 

23.3 

Total  . 

(ms) 

5.604.766 

1.047.367 

18.6 

San  Franci.sco  Chronicle  . 

.  (m) 

3,224,774 

660,464 

20.4 

Sunday  ed  . 

..(s) 

2.015..360 

373,982 

18.5 

Total  . 

(ms) 

5.240.134 

1,034,446 

19.7 

Miami  Herald  . 

.  (m) 

6,315.960 

754,789 

11.9 

Sunday  . . 

..(s) 

2.389.247 

256,410 

10.7 

Total  . 

.  (ms) 

8.705,207 

1,011.199 

11.6 

EVENING  AND  SUNDAY  NEWSPAPERS  WHICH  CARRIED 
MILLION  OR  MORE  LINES  OF  NATIONAL  ADVER- 


TISING,  JAN.  l-JUNE  30, 

1924 

Percent 

Total 

Lineage 

National 

Lineage 

Ratio  of 
National  to 

New!(|ia|)er 

Jan.  I  to 

June  30,  1924 

Jan.  1  to 

June  30,  1924 

Total 

Lineage 

Detroit  News  . 

(es) 

15,568,672 

2.210,740 

14.2 

St.  Louis  Post-Dispatch  . . . 

(es) 

11,733,400 

2,104,760 

17.9 

Brooklvn  Eagle  . . 

(cs) 

8,804,036 

1.799.226 

20.4 

Bridgeport  Post  . 

(es) 

5,191,379 

1,780,553 

34.3 

Milwaukee  Journal  . 

(es) 

9,082,859 

1.754.783 

19.3 

Pittsburgh  Press  . 

(es) 

12,341,056 

1,528,646 

12.3 

Houston  Chronicle  . 

(es) 

6,669,222 

1.528,478 

22.9 

Columbus  Dispatch  . 

(es) 

10,776,342 

1,520,879 

14.1 

Denver  Post . 

(es) 

6,944,112 

1,472,708 

?1  'y 

Birmingham  News  . 

(es) 

8,a)5,340 

1,433,376 

17.9 

-Atlanta  Journal  . 

(es) 

7,139,482 

1,401,694 

19.6 

Minneapolis  Journal . 

(es) 

7286,266 

1.401.391 

19.2 

Washington  Star  . 

(es) 

12,630,291 

1,376,242 

10.9 

Detroit  Times  . 

(es) 

5.340,371 

1,339.419 

25.0 

Fort  Worth  Star-Telegram.. 

(es) 

4,245,850 

1.334,774 

31.4. 

develand  News  and  leader,  (es) 

6,842,286 

1.275.522 

18.6 

Davton  News  . 

,  (es) 

8,230,576 

1,259.986 

15.3 

Trenton  Times  . 

.  (es) 

6,595.343 

1,076,712 

16.3 

Portland  Express . 

.  (cs) 

4.927,777 

1,048,660 

21J 

Dallas  Times-Herald  . 

.  (cs) 

7,451.876 

1,020,138 

13.7 

Seattle  Times  . 

.  (es) 

7,065.926 

1.011,670 

14.3 

EVENING  (SIX-DAY) 

NEWSPAPERS 

WHICH  CARRIED 

MILLION  OR 

MORE 

LINES  OF 

NATIONAL 

ADVERTISING,  JAN.  l-JUNE 

Total 

Lineage 
jan.  1  to 

30,  1924 

National 

I-incage 

Jan.  1  to 

Percent 
Ratio  of 
National  to 

Newsiiaper 

June  .to.  1924 

June  .to.  1924 

Lineage 

lliiladelphia  pulletin  . . 

Newark  News . 

.(e) 

9,935,787 

2,136,282 

21.5 

.(e) 

9,366,489 

2,069  304 

22.0 

Bridgeport  Post  . 

•  (e) 

4.409,100 

1.672.129 

35.6 

Indianaprdis  News . 

.(e) 

9,038,574 

1.670.502 

18.4 

Boston  Traveler  . 

Philadelphia  Evg.  Public 

.(e) 

4.588,802 

1.668.257 

36.3 

Ledger . 

.  (e) 

6.046.032 

1.640.741 

27.1 

New  York  Sun . 

.(e) 

6.815.8.56 

1,599.194 

23.4 

Buffalo  News  . 

.(e) 

7..190.1.39 

1.475.002 

19.9 

Chicago  Daily  News . 

.(e) 

10.274..341 

1.4.38.442 

14.0 

Detroit  News  . 

.(e) 

11.548.642 

1.433.936 

12.4 

Cincinnati  Times- Star . 

.(e) 

7.143,479 

1.348.494 

18.8 

St.  I>ouis  Post- Dispatch ... . 

.(e) 

7.327.040 

1.271,760 

17.3 

Toledr.  Blatie  . 

.(e) 

7.6.32,953 

1.2.34,628 

16.4 

Milwaukee  Journal  . 

.(c) 

6,529,105 

1,229.9.38 

18.8 

Reading  F.agle  . 

.(e) 

5.%3.524 

1.215.788 

20.4 

New  York  lournal  . 

.  (e) 

7..394.870 

1.207.1.50 

16.3 

Baltimore  Evg.  Sun . 

Pittsburgh  Chronicle- 

.(e) 

9.281,108 

1,184..599 

12.7 

Telegraph  . 

.(e) 

6.277,1.38 

1.180..340 

18.8 

Briston  Transcript  . 

.(c) 

.3.851.926 

1,165.8.56 

.30.2 

Columbus  Dispatch  . 

.(e) 

7.765.f)88 

1.14.3.471 

14.7 

.Mbanv  Times-l’nion . 

.(e) 

5,102,1.30 

1.132.170 

22.1 

Richmond  News-Leader. . . . 

.  (e) 

6.105  9:14 

1,120.2.38 

18..3 

Pittsburgh  Press  . 

.(e) 

8.562.792 

1.109.402 

14  1 

firand  Rapids  Press . 

.  (e) 

7.372.176 

1.108.f)(>4 

15  0 

lirooklvn  F.aele  . 

.(c) 

5  848.196 

1.104.676 

18.8 

Minneapolis  lournal  . 

.  (e  ) 

.5.60^1.875 

1.1(K).314 

194 

Providence  Bulletin  . 

.(e) 

6.666  547 

1.091  ..39.3 

16.3 

Scranton  Times  . 

.(e) 

7  547.W 

1.078.051 

14.4 

Chicago  .\merican  . 

.(e) 

5  742  528 

1.072..569 

18.6 

1.0S  .Angeles  Herald  . 

.(e) 

9.312.898 

1.062.068 

11.4 

Hartford  Times  . 

.(e) 

6.771.048 

1.0.58  0.39 

15  6 

Dayton  News  . 

.(e) 

6.268  626 

1.048054 

167 

Washington  Star  . 

.(e) 

9 .396  8.31 

1.047  .3?0 

11.1 

Cleveland  Press  . 

.(e) 

7  384  160 

1.044  876 

14  1 

Rochester  Times-Union . 

.(c) 

6  072  248 

1.031.6.32 

169 

VVashineton  Times  . 

.(c) 

4.511.709 

1.028  694 

22.8 

Boston  Globe . 

.(e) 

4.007.4.54 

1  0?.3  722 

25.5 

St.  Paul  Dispatch  . 

(e) 

4.696.342 

1.018.0.38 

21.9 
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SAYS  EUROPE’S  DARK  SHADOWS  ARE  FADING 


Elditorial  Writer  Investigates  Foreign  Aff2drs  and  Advises  Fellow  Craftsmen — Believes  Geneva 

Deserves  More  Attention — America’s  Position  Proud 


Edit»ir’s  X(.te;  Mr.  Kaltenhorn,  asso¬ 
ciate  editor  of  the  Brooklyn  Eagle,  thu 
week  retur$ied  to  this  country  from  his 
fifth  European  surzvy  trit>,  undertaken 
for  his  neu'spaper.  At  the  request  of 
I'.DiToR  &  PiBLiSHER.  he  herewith  sub¬ 
mits  his  impressions  of  the  significant  as¬ 
pects  of  the  European  situation  from  the 
point  of  view  of  the  American  newspaper 
man  who  lAll  he  called  upon  frequently 
to  Zi'rite  editorials  on  foreign  affairs.  .\o 
restrictions  were  placed  upon  .M r.  Kallen- 
hom  in  the  exprc.ision  of  his  opinions, 
lehich  are  set  forth  lAthout  any  reference 
to  Editor  &  Fi  rms her’s  attitude  on  the 
questions  discussed. 


By  H.  V.  KALTENBORN 

(lI'riffi'M  Ilsf*ecialiy  for  KuiToa  &  Pi  blishf.r) 


American  influence  is  definite  at 
every  European  conference.  As  far 
as  Europe  is  concerned  it  is  official. 


'■pi )  discuss  Euro|X‘an  problems  tmlay  is 

difficult,  since  one  is  immediately  ac¬ 
cused  of  partisan  bias.  Vet,  at  tbe  re¬ 
quest  of  Editor  &  Pibmsher,  1  rush  in 
where  angels  should  fear  to  tread. 

In  the  first  place  travel  abroad  and 
contact  with  the  leaders  in  European 
countries,  demonstrates  that  reconstruc¬ 
tion  in  Europe  is  at  last  underway.  Dur¬ 
ing  the  past  six  months,  Europe  has  made 
more  real  progress  towards  order,  sound 
government,  towards  the  psychology  of 
peace,  than  in  all  the  years  since  the  war. 
This  is  of  special  interest  to  .America, 
because  it  is  on  the  basis  of  .American 
suggestions  and  through  the  co-operation 
of  .American  citizens  that  this  advance 
has  come. 

The  Premiers  of  Great  Britain,  France 
and  Germany,  with  all  of  whom  I  talked, 
are  firmly  convinced  that  .America  is  in 
Kurope  with  both  feet  and  is  there  to 
stay.  .American  influence  is  very  definite 
at  every  h'uropean  conference.  .As  far 
as  Europe  is  concerned,  it  is  official.  If 
the  State  Department  chooses  to  pretend 
for  purp<ises  of  its  own  that  it  is  “un¬ 
official”  that  may  fool  the  provincial  “ir- 
reconcilables”  in  tlie  .Senate,  but  it.  cannot 
change  the  facts. 

Chancellor  Marx  of  Germany  was  in¬ 
formed  “unofficially"  that  the  .\merican 
government  woukl  view  with  displeasure 
(lermany’s  immediate  entry  into  the 
l.eague  of  Nations.  His  whole  plan  for 
Germany’s  entrance  into  tbe  l.eague  was 
influenced  by  what  he  believe<l  was  a 
favorable  .American  viewpoint.  He  lie- 
lieves  in  the  Ijcaguc  of  Nations  himself ; 
hut  Washington's  viewpoint  places  him  in 
an  awkward  position.  N.iturally  he  does 
not  want  to  do  anything  which  would  be 
objectionable  to  .\merica.  because 
(lermany  wants  to  borrow  $lfX)f)0(MKlfl 
from  us  next  month.  His  embarrassment 
is  none  the  less  real  be-cause  a  suggestion 
from  Washington  is  unofficial. 

.\t  Geneva,  one  is  further  impresse<l  by 
.Xmerica’s  participation  in  European  af¬ 
fairs.  In  the  press  section  of  the  l.eague 
of  Nations,  .American  correspondents  pre- 
di  minate.  The  press  gallery  is  jammed 
with  them  even  though  this  country  is 
not  represented  officially.  .At  the  hotels 
one  bumps  into  .American  ex-cabinet  of¬ 
ficials  and  other  prominent  .Americans  at 
every  turn.  Walking  two  block  on  the 
Diiai  Wilson  one  afternoon.  I  met  Henry 
Taft,  former  .Attorney  General  Wicker- 
sliam.  General  Bliss  and  William  G.  Mc- 
.\doo. 

Discussion  of  the  so-called  “.American 
plan"  to  obtain  security  and  disarmament 
has  been  at  the  forefront  throughout  tbe 
l.eague  sessions.  Tbe  influence  America 
is  exercising  in  the  l.eague  of  Nations  is 
just  as  pritent  as  that  of  memlier  powers. 

“Your  people  are  always  butting  in," 
a  European  statesman  remarketl  to  me. 
"Generally  to  good  purpose.  But  we  do 
wish  you  would  take  some  of  the  respon¬ 
sibility  and  help  pay  .some  of  the  bills." 

When  I  first  attended  the  l.eafi:uc  of 
Nations  meetings.  I  was  opposed  to  it. 
Successive  visits  have  convinceil  me  that 
|he  League  is  not  a  super-state :  that  it 
is  not  dangerous  to  any  member’s  inde¬ 
pendence  ;  that  its  aims  do  not  conflict 
with  tlv  Monroe  Doctrine.  American  im¬ 
migration  policies,  or  any  other  .American 


Chancellor  Marx  was  informed 
"unofflcially"  that  the  Americen 
government  would  view  with  dii- 
pieaiure  Germany's  immediate  entry 
into  the  League  of  Nations. 


American  editorial  writers  should 
get  and  study  the  League's  monthly 
summary  of  activities. 


American  correspondents  abroad 
suffer  for  home  office  contacts. 


H.  V.  KALTENBORN 


tenet.  My  only  criticism  now  is  that  it 
is  too  weak.  It  needs  the  strength  our 
membership  would  bring. 

I  cannot  dismiss  the  I.eague  without 
strongly  advising  every  editorial  writer, 
whether  he  is  Republican  or  Democrat, 
to  make  a  point  of  following  I-eague  pro¬ 
ceedings.  Insufficient  editorial  attention 
is  given  to  Geneva,  and  events  there  are 
treated  with  too  much  partisan  bias. 

We  are  apt  to  forget  that  the  I.eague‘s 
labors  are  continuous.  Committees  are 
at  work  all  the  time.  The  remarkably 
efficient  Secretariat  works  12  months  a 
year.  1  suggest  to  editorial  writers  that 
they  ask  the  Secretariat  to  put  them  on 
tbe  mailing  list  for  the  monthly  summary 
of  League  .ictivities.  They  will  fiiwl  a 
dozen  goixl  editorial  topics  in  each  issue. 

The  complete  change  of  atmosphere 
between  the  Euro])e  of  1*^23  and  1924  is 
most  striking.  This  change  is  primarily 
due  to  the  emergence  of  liheral-mimleil 
men  in  the  (iovernments  of  England  and 
l-'rance.  The  conciliatory  policies  of 
Premier  MacDonald  and  Premier  Herriot 
have  made  it  possible  for  l-'nglan<l  and 
E'rance  to  get  together  on  a  jxilicy  to¬ 
wards  (iermany. 

The  London  conference  dramatized  this 
complete  change.  MacDonald.  Herriot 
and  Marx  <liscussed  one  another's  prob¬ 
lems  with  a  keen  desire  to  help  each 
other  deal  with  public  opinion  and  recon¬ 
cile  it  to  their  decisions. 

“1  am  willing  to  make  this  concession." 
Marx. would  say.  “Hut.  if  1  do,  I  can't 
get  the  Dawes  plan  through  the  Reich¬ 
stag.  You  must  help  me  present  the 
reparations  plan  in  such  a  manner  that 
it  will  win  Nationalist  votes." 

“My  party  is  in  the  minority  in  tha 
E'rench  C'hamU'r,”  Herriot  would  declare. 
“1  will  nee<l  the  co-operation  of  the  other 
parties.  Per.sonally  I  am  willing  to  get 
out  of  the  Ruhr  immediately.  But  if  1 
agree  to  get  out  at  once  the  Poincarists 
will  howl  their  he.ads  off  and  I'll  prob¬ 
ably  be  voted  out  of  office.  Give  me  a 
year  on  paper  aiul  I'll  get  out  a  great 
deal  s(K>ner  than  that.” 

The  Germans  consented  hut  Premier 
McDonald  balked. 

“The  lalxir  Government  cannot  agree 
to  let  the  French  stay  in  the  Ruhr,”  he 
statefl.  “since  we  consider  the  Ruhr  oc¬ 
cupation  illegal.  But  if  you,  Marx,  ami 
you.  Herriot.  can  agree  on  a  year.  I'll 


Thus  is  E'urope  co-operating.  Prob¬ 
lems  are  being  di.scussed  in  the  friend¬ 
liest  sort  of  way.  Every  Premier  has  a 
.sympathetic  apiireciation  for  the  difficul¬ 
ties  of  the  other  fellow. 

.At  a  private  press  luncheon  at  (ieneva 
ere  was  an  example  of  this  friendly  re¬ 
lationship.  .At  this  luncheon.  Premier 
Theunis  of  Belgium,  and  MacDonakl  and 
Herriot,  humorously  agreeil  to  establish 
a  newspai>er,  when  they  should  all  be 
"exes."  Theunis.  who  has  money,  was  to 
hold  the  bag.  MacDonald  and  Herriot. 
who  are  both  capable  writers,  but  have 
little  money,  were  to  do  the  writing.  The 
sifgestion  came  from  Herriot,  who  de¬ 
clared  that  on  the  <lay  which  he  t<M>k  of¬ 
fice.  an  enterprising  .\merican  Syndicate 
a'ked  him  to  write  a  series  of  articles  to 
be  .'in  immediately  after  be  was  voted  out 
of  ofticc. 

''Thus  at  'my  very  debut  in  office,” 
Herriot  laughingly  remarketl.  "1  was  re- 
mimled  of  my  prosiK-ctive  exit.’’ 

( )f  cour.se  this  was  all  mere  joking. 
But  I  iK-lieve  it  was  signiiicant  in  that 
tbe  time  has  come  at  last  when  a  l-'.nro- 
nean  prime  minister  can  tifTord  to  Ik-  hu¬ 
morous. 

Even  at  tbe  lieginning  of  the  l.omlon 
conference  the  atmosphere  was  still  t<Mi 
t:  Use  for  a  joke.  When  MacDonald  sug- 
gisted  that  the  conference  burry  its  work 
in  order  that  he  might  have  time  to  play 
a  little  golf  in  Scotland.  German  and 
Erencb  reiiresentatives  insisted  that  such 
le\it\  would  create  a  Iwd  impression  in 
t’’eir  respective  countries  and  tbe  British 
Premier  agreed  to  have  the  allusion  to 
eolf  removed  from  tbe  record. 

.Airplanes  are  In-ing  put  to  much  more 
general  use  abroad  than  in  America,  home 
of  tbe  Wright  Brothers,  (fiir  country  is 
far  liebind  all  European  countries  in  the 
iniiiloyment  of  airplanes  for  commercial 
Iiuri'oses. 

The  onlv  way  for  a  busy  editor  to 
travel  in  Eiurope  is  by  the  air  route.  1 
was  able  to  keen  important  appointments 
at  difTerent  caiiitals  on  the  same  day  by 
using  the  air  transportation  that  puts  all 
European  capitals  within  a  few  hours 
of  each  other. 

I  don’t  uiKlerstand  why  there  a’'e  no 
commercial  air  services  in  the  I'nited 
States.  Surely  there  is  a  fortune  await¬ 
ing  somelxKly  in  this  field  Newspapers 
abroad  arc  making  considerable  use  of 


morning  and  sold  in  Paris  or  I-ondon  by 
n<H»n  of  the  same  day. 

.American  correspondents  abroad  are 
deploring  tlK  lack  of  close  touch  lietween 
them  and  their  home  offices. 

"What  is  interesting  the  people  at 
home?”  they  all  ask. 

They  rarely  hear  from  the  "boss.”  un¬ 
less  by  way  of  a  specific  reprimand  con¬ 
cerning  a  ’lieat,”  and  their  stories  may  lie 
played  up  or  cut  to  a  stick.  The  story  is 
three  weeks  old  when  they  see  it.  too 
late  to  make  a  fuss.  They  may  think 
that  an  editor  objects  to  a  certain  kind 
of  material,  because  it  wasn't  printed.  If 
they  had  been  in  the  composing  nKmi  at 
make-up  time  they  might  have  beard  the 
make-up  e<litor  .say : 

“Here.  John,  cut  this  Paris  story  down 
to  two  sticks.  Make  it  fit  in  the  second 
column  under  tlie  Bigwig  divorce.” 

I  Ix'lieve  there  should  be  more  contact 
between  home  editors  and  their  corres¬ 
pondents  abroad.  Frecpient  letters  awl 
cables  should  inform  the  correspondents 
how  his  stuff  is  sizing  up  from  the  home 
office  point  of  view. 

I  came  back  from  Europe  this  year 
more  light  hearted  than  from  any  journey 
since  the  war.  The  Old  World  is  once 
more  l(K)king  up.  Hope  is  once  more 
real  and  peace  seems  more  secure.  AVhen 
you  hear  a  French  Premier  joking  with 
German  correspondents  as  I  did  at 
Geneva,  you  feel  that  a  new  day  has 
dawned. 

.As  an  .American,  I  feel  proud  that  my 
country  has  helped  to  bring  about  the 
ww  order  through  the  work  of  such  men 
as  General  Dawes  and  Owen  D.  Young. 
1  hojx'  that  work  such  as  theirs  will 
will  be  continued  by  other  competent 
•  Xmericans  awl  that  they  will  receive  the 
official  backing  of  their  (government. 

( )urs  is  a  proud  place  in  the  world. 
Onr  editors  must  help  us  to  justify  and 
maintain  it  by  intelligent,  discriminatory 
comment  on  foreign  affairs. 


On  this  survey  trip.  Mr.  Kaltenborn 
attewUxl  the  London  conference,  first, 
where  be  obtained  a  “world  beat"  on 
(twen  D.  A'oung's  appointment  as  repara¬ 
tions  Czar.  Then  be  followed  tbe  Lon- 
flon  projjosals  through  tbe  (ierman  Reich¬ 
stag.  and  gained  tbe  first  exclusive  inter¬ 
view  ever  granted  an  .American  journal¬ 
ist  bv  Chancellor  Marx. 


. FORE.SH ADDWEI)  EVENTS 


cover  myself  by  writing  a  letter  to  Her-*  airplanes.  .Among  tbe  chief  articles  of 
riot  reiterating  my  Government's  point  of  freight  between  London  and  Paris  are  the 
view  on  the  illegality  of  the  occupation.”  1-ondon  ami  Paris  newsnapers.  which  are 
.And  so  it  was  done.  I>iit  alntard  hot  from  the  pres.ses  in  the 


Oet.  7-9  National  Publishers' 
Assn..  fifth  annual  nieetinii. 
BriarelifT  Lodge,  Briareliff  Ma¬ 
nor,  N.  Y. 

(tet.  9-10-1 1  — Illinois  Press  Assn., 
annual  meeting.  C.hampaign-Ur- 
bana.  III. 

(let.  13-14  International  Trade 
('nniposition  .Assn_  ineeting. 
Chicago. 

Oct.  13-t  -  National  Industrial  Ad¬ 
vertisers’  .Assn-  Edgewater  Beach 
Hotel.  Chicago. 

Oct.  1.3-fe  Autlit  Bureau  of  Circu¬ 
lations.  ineeting,  Drake  Hotel. 
Chicago. 

Oct.  13-16  Financial  Advertisers 
As'Oeiation.  annual  ineeting, 
Kiclimniid,  Ar'a. 

Oct.  14-1.3  Inland  Daily  Press 
Assn.,  convention.  Chicago. 

Oct.  lt-1.3  New  York  State  Cir- 
I'lilation  Managers  .Assn.,  annual 
convention.  Hudson.  N.  Y. 

Oct.  1.3-18-  United  Typothetae  of 
.America,  annual  convention, 
(Chicago. 

Oct.  16-17 — American  .Association 
of  .Advertising  Agencies,  annual 
convention,  Chicago. 
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(Continued  from  last  issue) 

Records  of  the  Herald's  War  “Beats" 

ICarly  in  1864,  the  Herald  in  a  remarkably  interesting  editorial, 
triumphantly  reviewed  its  series  of  great  “beats”  over  all  its  contem¬ 
poraries.  'I'he  Tribune,  indirectly,  bad  been  forced  to  admit  the  Herald’s 
superior  enterprise  and  Mr.  Bennett  lashed  it  unmercifully. 

Mr.  Bennett  enumerated  some  of  the  Herald’s  greatest  “beats”  as 
follows:  News  of  the  battle  of  Shiloh;  of  the  battle  at  Yorktown 
(when  Mr.  (lay,  the  editor  of  the  Tribune  wrote:  “The  Herald  is  con¬ 
stantly  ahead.  We  are  obliged  to  copy  from  it”)  ;  news  of  the  battles 
of  Williamsburg,  Mine  Run,  Stone  River,  Pea  Ridge,  Corinth,  and  all 
of  the  Fremont  fights  in  Missouri  the  Herald  published  first ;  it  also 
had  much  the  fullest  and  earliest  accounts  of  the  decisive  battle  at 
Gettysburg.  Likewise  as  to  the  operations  at  Vicksburg,  New  Orleans 
and  FarVagut’s  battle  in  Mobile  Bay,  it  had  the  first  stories. 

“We  have  beaten  tliem.”  .said  he,  “rejrularly  in  Southern  news,  and  printed 
Jeff  Davis’  Message  ahead  of  them,  while  we  secured  the  entire  Army  and  Navy 
List  of  the  rebels,  much  to  President  Davis’  astonishment.  He  declared  that  it 
must  have  been  the  work  of  traitors  in  office. 

“Nearly  every  important  event  was  originally  chronicled  in  these  columns, 
including  the  sinking  of  the  ‘Alabama’  by  the  ‘Kearsarge’.  ♦  ♦  *  The  public 

knows,  and  the  editors  of  other  journals  know  that  the  Herald  is  and  will  be 
constantly  ahead,  and  its  contemporaries  are  obliged  to  copy  from  it.” 

Anifing  the  most  eminent  of  the  Herald's  war  correspondents  were 
J.  A.  Brady,  G.  W.  Clark,  William  H.  .Stiner,  Oscar  G.  Sawyer,  Gen. 
F.  F.  Millen,  and  Charles  Henry  Farrell,  who  reported  for  the  Herald 
the  memorable  battle  Itetween  the  “Monitor”  and  the  “Merrimac.”  He 
also  represented  his  paper  at  the  fighting  around  Vicksburg;  at  the 
battle  of  Antietam,  and  wrote  a  wonderful  story  of  the  surrender  of 
General  R.  E.  Lee. 

The  price  of  the  Herald  was  raised  on  Dec.  8,  1862,  to  3  cents  a 
copy,  and  again  on  .August  13,  1864,  was  increased  to  4  cents  a  copy, 
so  heavy  had  become  the  cost  of  publishing  the  great  newspaper  in  war 
times.  The  Herald  as  early  as  1859,  had  been  frequently  issued  as  a 
triple  .sheet  (of  12  pages),  and  during  the  war  continued  thus,  while 
the  pages  were  22  by  32  inches  in  size.  Typographically,  it  was  an 
attractive,  neat  and  well  printed  sheet.  An  excellent  quality  of  white 
paper  was  always  used  (except  for  a  short  time  during  the  war),  while 
constantly  replenished  fonts  of  new  type  kept  the  printed  page  legible 
and  readable. 


CHAPTER  TWENTY-ONE 

The  French  Diplomatic  Mission  Offered  to  Mr.  Bennett — 
Herald  Building  Described — Inception  of  Atlantic 
Cable  Service 

pRESIDb'NT  LINCOI.N  was  a  keen  analyst,  and  exercised  the  sound¬ 
est  judgment  in  the  selection  of  Cabinet  members  and  diplomatic 
rei)re.sentatives. 

It  thus  came  to  pass  in  the  spring  of  1865,  when  he  was  looking 
alx)ut  for  a  suitable  man  for  the  French  Mission,  that  he  finally  concluded 
to  offer  this  most  imfKTrtant  post  to  James  Gordon  Bennett,  as  an  editor 
of  market  ability,  ripe  experience,  and  as  an  honest  supporter  of  the 
Union  cause  throughout  the  later  years  of  the  war. 

The  President’s  oflfer  of  the  Mission  to  Mr.  Bennett  was  severely 
criticized  by  influential  men  and  prominent  newspai>ers,  but  to  Mr. 
Greeley’s  credit,  the  Tribune  very  handsomely  endorsed  the  selection, 
considering  the  unrelenting  warfare  that  had  ste.adily  continued  between 
the  two,  great  representative  newspapers. 

.Said  Mr.  Greeley: 

“Some  surprise  has  been  expressed  that  this  important  mission  was  not  filled 
previously  to  the  Senate’s  adjournment.  We  understand  it  was  offered  to  James 
Gordon  Bennett,  Esq.,  of  this  city,  but  was  declined  by  him,  mainly  on  the  ground 
that  he  could  be  of  more  service  in  extricating  our  country  from  her  present  diffi¬ 
culties  at  home  than  abroad. 

“Since  Ben  Franklin— in  every  sense  our  first  Ambassador  to  France— we  do 
not  remember  that  an  editor  till  now  has  been  designated  for  that  post,  which  de¬ 
mands  in  its  incumbent  a  full  and  intimate  knowledge  of  our  own  and  of  European 
IK)litics,  a  ripe  general  experience,  and  a  special  familiarity  with  the  character  and 
career  resj^ctively  of  the  leading  statesmen  of  Europe.  These  qualifications,  we 
presume,  dictated  the  selection  of  the  veteran  editor  of  the  Herald. 

“We  may  here  mention,  as  an  interesting  incident,  that  Mr.  Bennett  met  the 
present  Emperor  of  France  at  a  private  ffinner  party  in  London  just  before  the  fall 
of  Ixiuis  Philippe;  when,  the  conversation  turning  on  the  condition  of  affairs 'in 


France,  Mr.  Bennett  remarked  that  he  had  observed  that  almost  the  entire  French 
press  was  then  opposing  the  Government.  The  remark  made  such  an  impression  on 
Louis  Napoleon,  that  he  subsequently  recalled  the  subject  and  asked  Mr.  Bennett 
what  inference  he  drew  from  the  fact  aliove  noted.  Air.  Bennett  replied,  that  in 
the  United  States,  such  an  attitude  of  the  press  would  forecast  an  approaching  trans¬ 
fer  of  political  power.  The  events  which  soon  followed  proved  this  inference  equally 
sound  with  regard  to  France.” 

The  New  Herald  Building 

The  historic  corner  of  Broadway  and  .Ann  street,  the  most  strategic 
and  central  point  for  a  newspaper  office  in  the  entire  city  at  that  time, 
and  the  permanent  home  of  the  Herald  for  26  years,  was  in  the  early 
’sixties  the  site  of  Barnum’s  Museum,  which  was  burned  on  July  13, 
1865.  The  fire  was  of  the  most  spectacular  character  and  destroyed  not 
only  the  Museum  but  18  other  buildings  on  the  block  bounded  by  Broad¬ 
way,  .Ann,  Nassau  and  Fulton  streets,  and  for  a  time,  the  Herald  Office, 
corner  of  Fulton  and  Nassau  streets,  was  in  imminent  danger.  Its  fire 
department,  composed  of  40  printers  and  pressmen  did  great  service 
under  command  of  William  F.  Smythe,  the  suiTerintendent  of  the  office. 
Lines  of  hose,  350  feet  long  were  dragged  up  to  the  roof,  and  soon  five 
streams  of  w’ater,  pumped  by  the  Herald’s  powerful  engine,  were  directed 
against  the  flames.  Two  Herald  compositors,  William  Bennett  and 
William  Cowles  held  the  nozzles  in  face  of  the  blistering  heat  and  dis¬ 
tinguished  themselves  greatly. 

All  the  pajTers  gave  page  accounts  of  the  conflagration,  and  the 
Herald’s  column  of  head  lines  informed  its  readers  that  there  had  been 
“a  gratuitous  distribution  of  curiosities;”  that  the  Ixra  constrictor  got 
loose  ;  the  figure  of  Jeff  Davis  lost  its  head  ;  George  Washington’s  billiard 
table  was  burned  and  the  most  wonderful  aquaria  in  the  world,  stocked 
with  rare  fish,  were  destroyed.  Barnum,  who  was  then  attending  to  his 
duties  as  a  member  of  the  Connecticut  I>egislature,  representing  Bridge¬ 
port,  returned  to  New  York  by  special  train,  and  after  calmly  surveying 
the  smoking  ruins  from  a  w'indow  in  the  Astor  House,  said : 

“I  will  now  erect  such  a  building  as  will  astonish  the  world.  On 
the  roof  I  will  have  my  menagerie  of  wild  beasts,  and  the  place  will  be 
three  times  the  size  of  my  late  establishment,  and  as  for  curiosities,  there 
will  be  no  such  collection  on  this  continent  or  any  other.” 

He  opened  another  museum  on  Broadway,  between  Spring  and 
Prince  streets,  where  one  of  his  principal  curiosities  was  “a  mammoth 
fat  infant,  two  years  old,  and  weighing  196  jxnmds!”  In  1868  that  build¬ 
ing  was  also  destroyed  by  fire. 

To  Mr.  Bennett  the  fire  at  Broadway  and  .Ann  street  seemed  to  be 
an  act  of  Diyine  Providence,  specially  performed  in  his  favor,  for  he  had 
long  ineffectually  sought  a  suitable  site  for  the  Herald  on  the  great 
thoroughfare. 

Mr.  Bennett  began  negotiations  for  the  purchase  of  the  property 
almost  right  away  alter  the  fire,  wo'th  the  owner,  one  Henry  W.  Sargent, 
who  drove  a  pretty  hard  bargain  with  the  rich  editor,  eager  to  get  this 
commanding  site  on  Broadway,  for  he  was  forced  to  pay  $500,000  for  it — 
all  cash,  except  the  amount  of  three  mortgages  for  $M,000  assumed  by 
Mr.  Bennett.  The  deed  was  dated  .Aug.  1,  1865,  and  was  signed  by 
Henry  \V.  .Sargent  and  his  wife,  Caroline,  of  Fishkill,  N.  Y.* 

The  biiildimr  was  one  of  the  most  substantial  and  beautiful  edifices 
on  Broadway,  taking  nearly  18  months  to  construct.  It  had  three  mag¬ 
nificent  white  marble  fronts:  one  facing  \’’esey  street  and  Broadway;  the 
centre  front  commanding  a  full  view  up  Broadway,  and  the  third  looking 
on  Ann  street  and  the  beautiful  City  Hall  Park,  the  old  Post  Office  not 
having  then  been  erected.  The  centre  front  was  a  copy  of  one  of  the 
artistic  facades  of  the  Louvre  in  Paris,  l)eing  of  the  Corinthian  order  of 
architecture,  ornamented  with  Corinthian  composite  columns  and  pila.sters 
with  very  rich  carvings. 

The  main  entrance  was  through  a  lofty  portico  of  six,  round,  fluted 
columns.  In  the  pediment  was  a  shield,  having  Mr.  Bennett’s  monogram 
of  “J.  G.  B.”  inscribed  thereon;  while  his  initials  were  also  carved  in  the 
solid  marble  lintels  of  the  windows.  The  entrance  was  8  feet  wide  with 
black  walnut  doors  in  which  were  large  plate  glass  panes.  There  was 
no  lock  nor  key  to  this  door.  It  was  Mr.  Bennett’s  proud  boast,  and 
that  of  his  son  afterward,  that  the  door  of  the  Herald  office  had  never 
been  closed  at  any  hour,  day  or  night,  and  as  a  literal  fact  it  was  only 
barred  twice — for  two  hours  during  the  senior  Mr.  Bennett’s  funeral  in 
June,  1872,  and  on  the  day  following  the  death  of  Mrs.  Bennett  in  1873. 

•Due  to  the  courtesy  of  Mr.  I.ippitt  of  the  Register’s  office,  the  writer  was  enabled  to  see 
the  deed  as  recorded. 

(To  he  continued  next  7veek) 
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An  Ancient  Mariner  Passeth 

Remarkable  Career  of  Herbert  L.  Bridgman,  Twice  A.N.P.  A.  President,  35  Years 
on  Brooklyn  Standard  Union,  Polar  Explorer,  Champion  of  Peary,  Exposer 
of  Cook — Had  Astonishing  World-Wide  News  Contacts 


Cadets  of  th*  Karchant  Marine  Ware  Honor  Guard  aa  S.S.  Newport  Bore  Their  Fallow  Sailor  Home 


Bridgman  was  overcome  with  chagrin. 
In  tile  midst  of  extrn.vacant  triinites  tii 
his  fellow-Brooklynite.  h<-  cried  nut  in 
the  editorial  cuhinins  of  his  paper  for 
caution.  He  wrote: 

"After  the  first  thish  of  surpri.se  the 
most  careful  scrutiny  will  follow.  The 
dramatic  and  picturesque  ‘special’  gives 
way  to  records,  diaries,  observation', 
track  charts,  courses,  locations  and  all 
the  other  indicia  hy  which  science  estab¬ 
lishes  facts.  Nobody  knows  this  lietter 
than  Dr.  Cook,  and  though  his  expedi¬ 
tion  has  no  official  relation  to  any  gov¬ 
ernment  or  scientific  society,  he  will,  of 
course,  recognize  the  moral  and  honor¬ 
able  obligation  and  insist  that  his  claims 
to  the  highest  geographical  distinction 
be  irrefutably  established." 

This,  it  must  be  remembered,  was  writ¬ 
ten  on  a  day  when  subscriptions  for  the 
ornamental  civic  arch  that  was  to  greet 
the  returning  Doctor  were  being  col¬ 
lected.  Shining  through  Mr.  Bridgman's 
scientific  distrust  of  Dr.  Cook’s  claims 
was  his  enthusiastic  faith  in  Lieut.  Peary, 
from  whom  he  was  daily  awaiting  the 
glad  tidings  that  were  destined  to  be  not 
much  longer  delayed. 

The  word  of  caution  was  written  on 
Sept.  2.  1909.  Mr.  Bridgman  went  away 
over  the  Labor  Day  holiday  that  fol¬ 
lowed.  So  did  many  persons  of  imnor- 
tance  in  the  big  press  associations.  That 
will  perhaps  explain  the  guarded  fashion 
in  which  the  actual  bulletin  of  Peary’s 


discovery  was  received.  Because  of  the 
furore  over  Cook  it  seemed  to  be  re¬ 
garded  a'  a  confusing  complication. 

For  some  reason  not  at  all  connected 
with  the  vvi'bes  of  the  staff,  the  Stand¬ 
ard  I'nion  went  to  press  on  the  <;th  just 
a'  though  it  had  not  been  Labor  Day. 
The  main  editions  were  off  the  presses 
wlu-ii  a  cablegram  from  Newfoundland 
was  discf)vered  on  the  de.sk  of  the  absent 
Mr.  Bridgman.  It  read,  cryptically; 
"Bri<lgman,  Standard  Cnion,  Brooklyn. 

“Sun.  Roosevelt  Safe. 

“Pe.vry." 

Seemingly  meaningless,  it  meant  every¬ 
thing  in  the  world.  Had  it  read  ‘‘moon,” 
it  would  have  been  a  confession  that 
Peary  had  failed.  But  "sun” — that 
meant  victory.  The  office  decode<l  the 
tlispatch,  put  the  story  on  the  street  and 
notified  the  associations.  They  required 
to  be  informed  just  what  "sun”  meant. 
They  were  told  that  it  meant  Peary  "had 
nailed  the  Stars  and  Stripes  to  the  Pole.” 
•Accordingly  the  news  went  out  that 
Peary,  in  a  very  un- Peary-like  way,  had 
written  that  bombastic  wire. 

How  Mr.  Bridgman  hurried  back  to 
Brooklyn,  established  connection  with 
Lieut.  Peary  and  obtained  from  him  the 
native’s  assurance  that  Dr.  Cook  "had 
never  gone  out  of  sight  of  land”  in  the 
.Arctic  belongs  to  history.  It  was  surely 
not  H.  B.’s  fault  that  Dr.  Cook  re¬ 
ceived  the  freedom  of  the  City  of  New 
(Continufd  on  page  28) 


An  Appreciation  By  O  e  of  Dr.  Brid;man't 
Associatei. 

T'HAT  one  normal-sized  head  could 
carry  alj  Herbert  L.  Bridgman  knew 
was  the  daily  wonder  through  the  35 
years  of  this  association  with  the  staff 
of  the  Brooklyn  Stamlard  Union. 

To  his  fellow-workers  in  this  particu¬ 
lar  vineyard  Mr.  Brigman  was  a  prodigy. 
Globe-trotter,  lecturer,  author,  explorer, 
educator — he  was  all  of  these  to  the 
world,  but  to  the  members  of  the  staff 
that  claimed  his  efforts  he  was  more  than 
these — he  was  a  good  newspaper  man, 
with  a  most  marvelous  equipment,  that 
never  "ran  down”  despite  its  constant  use 
to  the  age  of  80.  He  had  a  great  head, 
crammed  with  facts  of  world-wide  lore — 
but  it  was  never  a  big  head.  Despite  his 
intellectual  eminence,  that  in  some  others 
might  have  been  a  terrifying  comlition, 
his  make-up  had  in  it  nothing  of  aloof¬ 
ness.  He  was  one  of  us,  especially  when 
we  were  hard  at  work. 

The  daily  press  has  duly  noted  the 
death  of  Mr.  Bridgman  at  latitude  so- 
and-so  north  and  longitude  so-and-so 
west.  It  has  catalogued  the  learned  so¬ 
cieties  to  which  he  belonged,  approxi¬ 
mately  two  stickfuls  of  type;  the  decora¬ 
tions  that  had  been  pinned  on  him,  two 
sticks  more;  and  the  travels  that  he  had 
left  behind,  perhaps  four  or  five  sticks. 
The  men  of  the  Standard  Union  were 
duly  impressed  by  these  aspects  of  world 
greatness,  but  they  are  in  excellent  posi¬ 
tion  to  submit  that  the  most  important 
count  in  favor  of  this  big  man  who  has 
just  passed  away  was — that  he  was,  to 
and  past  his  80th  birthday,  a  mighty 
good  newspaper  man. 

Mr.  Bridgman,  in  his  post  as  business 
manager  of  this  newspaper,  never  forgot 
to  be  a  reporter.  He  was  a  specialist  on 


finding  the  elusive  item  in  the  least  likely 
place.  His  tremendous  mail,  pouring  in 
from  every  quarter  of  the  globe,  yielded 
him  one  "lead”  after  another  day  after 
day. 

One  of  the  busiest  of  mortals,  forever 
bustling  about,  he  was  never  too  pressed 
for  time  to  report  to  the  city  desk.  He 
laid  his  finger  on  the  good  stuff,  fre¬ 
quently  important  stuff,  lurking  in  the 
most  unsuspected  quarters. 

History  records  that  Mr.  Bridgman 
climbed  the  Mesa  Encantada  with  Dr. 
Libbey.  The  members  of  his  own  staff 
were  properly  pleased  at  the  exploit,  but 
may  be  pardoned  for  feeling  that  it  is 
more  important  to  record,  in  the  hour  of 
the  present  bereavement,  that  he  climbed 
up  to  the  desk  day  after  day  with  matter 
for  publication  that  nobody  else  could 
ever  have  found.  Mr.  Bridgman  was  a 
living  object  lesson  in  how  to  read  the 
papers. 

In  the  midst  of  his  astonishing  contacts 
with  the  world  outside  he  always  thought 
of  his  paper  in  Brooklyn.  Descriptive 
matter  potired  off  his  pen  during  leisure 
moments  that  he  managed  somehow  to 
find  on  his  journeys  to  the  Sudan,  to 
Bulgaria,  to  Hawaii,  to  everywhere  else 
under  the  sun.  The  moment  of  his  death 
found  two  lengthy  travel  articles,  with 
the  initials  H.  L.  B.  modestly  displayed, 
in  type  waiting  to  be  used. 

His  office  in  the  Standard  Union  build¬ 
ing  basked  in  the  full  glare  of  publicity 
during  the  never-to-be-forgotten  days  of 
the  Peary-Cook  squabble.  Mr.  Bridg¬ 
man  was  devoted  to  Peary  with  an  un¬ 
flinching  loyalty.  He  knew  more  about 
Dr.  Cook  than  aiiylK)dy  else  in  town,  for 
that  arch  faker  had  accompanied  Mr. 
Bridgman  to  the  .Arctic  some  years  be¬ 
fore.  So  when  the  whole  world  was 
flinging  flowers  into  Cook’s  lap.  Mr. 


Dr.  Bridgrman's  Dc«k  Was  a  Vortex  of  World  Information. 
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OLD  RUTGERS  CAMPUS  SCENE  OF  NEW  JERSEY  PRESS  INSTITUTE 
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EDITORS  ATTEND  THIRD  ANNUAL 
NEW  JERSEY  PRESS  INSTITUTE 


Group  Backs  Plan  for  Journalism  Chair  at  Rutgers 
Woollcott,  Louis  Wiley,  John  C.  Oswald  Among 
Speakers — Contest  Prizes  Awarded 


-A. 


ab- 


A  CHAIR  or  department  of  journalism  to  print  the  news— all  of  it — but  be 
is  likely  to  be  established  at  Rutgers  solutely  indeiicndent  in  presentation. 
I'niversitv,  and  the  New  lersey  College  At  the  Monday  afterivKin  session  Alex- 
for  Women  at  New  Brunswick,'  X.  J.,  in  ander  W  oollcott,  dramatic  critic  of  the 
the  near  future  as  the  result  of  action  Arn'  York  Sun  discussed  “The  Stage 
.taken  at  the  third  annual  institute  of  the  and  the  Newspaper.” 

Xew  Jersey  Press  .Association  held  in  Louis  Wiley,  business  manager  of  the 
that  city  last  Monday  and  Tuesday.  .Vcte  York-  Tiinc^  declared  newspapers 

President  R.  E.  Lent  of  the  Passaic  cntd<l  best  serve  as  champions  of  free 


Daily  Xcws,  following  the  address  of 
welcome  at  the  opening  session  by  Dr. 
Walter  T.  Marvin,  acting  president  of 
Rutgers  who  declared  the  university  is 
liecoming  more  and  more  a  training 
>chool  of  jmirnalism.  appointed  a  com¬ 
mittee  consisting  of  John  W.  Clift  of  the 
Summit  Herald,  a  member  f)f  the  legis¬ 
lature;  W.  B.  R.  Mason  of  the  Hound 
(  hronidc  and  William  H.  Van 
Wart  of  the  Caldurll  Progress,  to  con¬ 


dom  !)>•  holding  fast  to  the  truth  in  dis¬ 
cussing  “The  Newspaper  as  a  Public 
Trust."  No  newspaper,  so  far  as  he 
knew,  had  editorially  defended  the  Klan 
and  the  record  of  the  .American  press  in 
this  issue  was  a  noble  one. 

.At  this  session  the  announcement  was 
made  of  the  winners  of  rihlrms  among 
the  exhibit  of  2f)\  newspapers.  H.  l-'rank 
Smith  of  EriiToK  &•  Prm.isuKK  and  M.  A', 
.'twood  of  the  Utica  fN.  A'.)  Ohscrs'cr 


ler  with  Dr.  Marvin  for  the  purpose  of  made  the  awards  as  follows; 


etting  the  attitude  f)f  the  administra¬ 
tion.  This  committee  reiK)rted  on  Tues¬ 
day  that  Dr.  Marvin  welcomed  the  idea 
and  suggested  the  establishment  of  such 
a  department  in  the  two  local  colleges 
nrxm  a  part-time  basis  at  an  ex]>ense  of 
$2.0(lfl  a  year. 

The  two-day  session  was  attended  by 
nearly  KK)  representatives  of  the  New 
Jersey  newspapers.  On  the  C)pening  day 
M.  \'.  Atwood  of  the  Utica  US.  A'.)  Oh- 
scr'ecr-IHspatch  discussed  the  editorial 
page  of  the  countrv  weekly  hfdding  that 
an  editorial  page  in  such  newspapers  is 
desirable  and  that  continuity  and  make¬ 
up  of  a  distinctive  character  is  im¬ 
portant. 

Allen  Sinclair  Will,  associate  professor 
of  jfiurtialism  in  Columbia  Cniversity.  in 
his  address  on  “Recent  Criticisms  of 
Proiessif)nal  Journalism.”  said  these  criti¬ 
cisms  of  late  chiefly  had  to  do  with  the 
consolidation  of  newspaix-rs  in  New 
A'ork  Citv  and  elsewhere.  In  reply  Iv 
declared  there  never  were  so  many  gorxl 
oT»I)ortunities  in  newspaper  life  as  now ; 
the  pav  of  newstjarx-r  workers  had  ad¬ 
vanced  more  rapidly  in  the  last  ten 
years  than  ever  before  and  is  still  ad¬ 
vancing.  One  way  to  imprrtve  the 
standard  of  pay  he  said  is  to  raise  the 
P''erage  grade  of  the  men  wht)  work  in 
edhorial  rof>ms. 

Jf)hn  C.  Oswald,  editor  of  the  Amcr- 
irnit  Printer,  in  presenting  the  matter  of 
“How  Can  AV'e  Improve  the  Quality  of 
I’uWish<d  News”  told  the  newspapermen 


dailies. 

second. 

Passaic 


Best  front  page,  weeklies,  first.  Cald- 
licll  Progress:  second.  South  Oraityc 
Record:  third.  IJ'oodhrid^ie  ludef’cndcnl. 
Honorable  mention.  Metuchen  Record. 

Best  editorial  page,  weeklies,  first, 
l'rech(ild  Transcript :  secfMid,  flunterdon 
County  Democrat ;  third.  Interboro  Xezis 
of  Teaneck. 

Best  department  t)f  ccuintry  corresiHincl- 
ence.  weeklies,  first,  Cof’e  .\fay  Times: 
second.  Herzen  Record:  third,  //(g/i 
Hruiu,c  Gazette. 

Best  conservative  front  page 
first.  .Ulantic  City  Press; 

Xewark’  li’-enin^  Xe~ies:  third, 

Dai'y  .Yews. 

Best  heavily  <lisplay»'d  front  page  dail- 
i«‘s  first,  .AVtiVirA’  Ledger.  .Second  and 
third  rihlxiiis  were  not  awarded  rnving  to 
the  fact  there  were  only  four  entries  in 
the  class  and  the  itidges  held  that  thev 
'•■ere  not  rejiresentative  of  the  best  work 
that  is  being  done  in  heavily  <lisn'iaved 
fr-  -'t  pages. 

Best  editorial  page,  dailies,  first, 
Trenton  Sunday  Times-Adverther ;  sec¬ 
ond,  Xeseark  /iiriiiiig  Xews:  third, 
Xeieark  .Star-F.af’le. 

Best  pat'e  or  deptirtment  of  agricultural 
news,  dailies  and  weeklies,  first.  lUoods- 
loit-n  Monitor  Register;  second.  Trenton 
fi7'ening  Times;  third,  I.ake^vood  Times 
and  Journal. 

•At  the  banquet  Monday  evening.  Mayor 
'A’illiam  W.  Campbell  of  Schenectady, 
N.  Y.,  the  youngest  mavor  in  that  state, 
and  a  former  editor,  said  the  newspaper 


“can  best  co-tiperate  with  public  officials 
by  acting  as  their  guide,  philosopher  and 
friend.” 

Merle  Thorpe  of  the  Nation's  Rusi- 
nc.ss,  spoke  of  the  increase  of  from  25  to 
.KK)  per  cent  in  the  publication  of  finan¬ 
cial  and  business  news  in  the  newspapers 
and  of  the  aid  thus  being  given  in  solving 
the  problems  of  this  economic  age.  Prof. 
Bristow  Adams  of  Cornell  University 
compared  the  Erench  newspapers  with 
those  of  this  country. 

Basil  L.  Smith  of  Philadelphia  gave  an 
analytical  discussion  of  the  opportunities 
of  classified  advertising  at  the  Tuesday 
troniing  session.  On  “The  Eundamcntals 
of  .Advertising”  Ceorge  French  of  Mont¬ 
clair.  one  of  the  founders  of  the  New 
A'ork  .Advertising  Club  said  in  advertis¬ 
ing  the  personal  touch  is  of  paramount 
importance  anti  that  it  is  the  ])ersonal 
touch  as  well  which  makes  newspapers 
.go 

The  'fuesday  afternoon  session  was 
devoted  to  round  talile  discussions.  The 
first  had  to  do  with  the  editorial  page, 
it^  make  up  and  contents.  Miss  Mahle 
Brown  of  the  Malasean  Journal  thought 
it  should  be  attractive  and  the  editorials 
deal  with  community  matters.  I'rederick 
(  rane  of  the  liliza'h'lh  Journal  advocateil 
t’'e  use  of  features  and  that  some  adver¬ 
tisements  be  carried  on  this  page.  John 
Borg  of  Hackensack  held  two  divisions 
might  Ih‘  made  on  the  editorial  page,  the 
views  of  the  owners  under  a  heading, 
“This  is  our  column.”  and  of  the  readers 
under  “This  is  yours." 

“Personnel  Organization"  was  discussed 
bv  William  R.  Jones  of  the  Hergenfield 
.Saturday  Rerde^e  who  maintained  that 
IH-rsonnel  <lepends  almost  entirely  on  per¬ 
sonality.  “C'irculation  Building”  gave  the 
ojiportunity  for  Eugene  Earrel  of  the 
\e7eark  pA’eniu"  Xeses  to  declare  that  be 
opposed  circulation  contests.  Edmund  H. 
Carpenter  of  the  Gloucester  Countv 
Democrat  saiil  newspapers  can  best  aid 
advertisers  bv  writing  their  advertise¬ 
ments  and  the  consensus  of  opinion  as 
expressed  was  that,  advertising  contracts 
for  local  advertisers  were  unnecessarv. 


BELGO  1925  PRICE  $70 


fYK  the  entire  population  the  state 
t’t.ih,  363.340  per>p1e.  nr  .13  per  cent, 
live  within  a  44  mile  radius  of  Salt  Lake 
City. 
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HE  Deseret  News  delivers  daily  to 
this  territory  1R.8S7  papers,  or  a 
paper  to  every  2.9  families. 

Foreign  Representatives 
CONE,  HUNTON  A  WOODMAN 
New  York  Chicago  Detroit 

Ksuisas  City  St.  L^s  Atlanta 

Pacific  Coaat  Representatives 
CONGER  A  JOHNSTON 
Los  Angeles  San  Fratidaco 


Quebec  Mill  Cut  $2  Per  Ton  from 
Newsprint  Rate 

New  impetus  to  the  gradual  decline  in 
newsprint  prices,  which  has  been  under¬ 
way  now  since  July,  seems  probable  with 
the  announcement  this  week  that  the 
Belgo  Paper  Company  has  reduced  its 
quotation  $3  a  ton  for  1925,  making  the 
new  $70  per  ton  f.  o.  b.  mill. 

Belgo  is  one  of  the  largest  newsprint 
mills  in  the  Province  of  Quebec.  It  was 
one  of  the  Canadian  concerns  that  lopped 
off  $2  a  ton  from  a  $75  figure  in  early 
July. 

'This  latest  cut  announced  by  the  Que- 
I  ec  mill,  places  its  price  on  a  par  wi  h 
that  (|uoted  by  the  Creat  Northern  Paper 
Ccmiiany. 

The  International  Paper  Company  con¬ 
tinues  to  sell  newsprint  at  $73  a  ton.  rep¬ 
resenting  a  $2  cut  from  the  first  of  the 
vear  figure. 

T.  C.  AVignall  Returns  to  London 

'I'revor  C.  Wignall.  Ixixing  expert 
•  f  the  London  Daily  Mail,  who  arriveil 
in  the  U.  S.  at  the  same  time  as  the 
Prince  of  AVales,  covering  the  lattt;r'' 
trip  to  this  country,  retunud  home  this 
week.  He  also  covered  the  Wills-F'irp" 
fight. 
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Tribune  Used  Fifteen 
Million  Pounds  of  Paper 
in  August,  1924 


A  mUlion  dollar  log  pile  of  pulp  wood  at  The  Cdiicago  Tribune's 
paper  mill. 


*One  milline  rei^rrsentsi  one  aRatc  line  cinu- 
Intcd  one  million  times  or  one  thousand  agate 
lines  circulated  tn\r  thousand  timrs  or  tme  hun* 
<lred  thousand  agate  lines  circulated  ten  times, 
etc. 

If  lineage  is  multiplied  by  the  circulation  and 
six  places  are  (Minted  off.  we  have  the  volume 
of  advertising  in  millines  a  unit  of  measure¬ 
ment  invented  by  YIenjamin  Jeffers^m  to  serve 
a  purpose  in  the  advertising  held  similar  to 
tons,  gallons,  calories,  in  others. 

Kate  |)er  milline  is  determined  by  dividing  the 
circulTition  into  the  tate  t^r  agate  line  and 
multiplying  by  one-millimi.  It  is  preferable  to 
the  old  familiar  rate  \yrr  line  (ler  thousand  l)e- 
cause  it  is  easier  to  say  and  the  milline  rate  is 
in  dollars  and  cents  instead  of  in  small  fractions 
of  a  cent. 


The  swift  growth  of  The 
Chicago  Tribune  during  the 
past  three  years  is  \  i\  idly  reflected 
in  its  consumption  of  new  sprint. 

Paper  Used  hy  The  Chieafio  Tribune 
Ditritifi  iufiiist  of  Each  Year 

Pounds 

1922  -  -  -  11,571,661 

1925  -  -  -  12,618,875 

1921  -  -  -  15,165,859 

The  shrewd  ad\ertiser  contracts 
for  space  in  the  medium  that  is 
steadily  advancing  —  jj;atherin^ 
in  new  buyers  for  his  merchandise 
—  strengthening  its  prestige  with 
readers. 

Because  Tribune  rates  are  so  low' 
in  proportion  to  circulation  —  and 
because  Tribune  readers  are  so 
well  able  to  buy  and  so  responsive 
—  The  Chicago  Tribune  prints  far 
more  millines*  of  advertising 
than  any  other  publication  on 
earth. 
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SONGS  OF  THE  CRAFT 

IVrittcH  exclusively  for  Editor  &  Plblisher 
By  Henry  Edward  Warner 
TO  MY  OWN 

I  like  the  New  York  Times; 

It  is  a  daisy  sheet. 

For  downrifiht  forthri|cht  principle 
It's  mighty  hard  to  heal. 

I  like  the  Herald,  too. 

And  I  ran  stand  the  gaff 
Of  those  who  think  me  fast  heranse 
I  like  the  Telegraph. 

I  love  the  Baltimore  Sun! 

It’s  my  ambition's  home — 

A  place  my  heart  can  anchor  to 
And  never  care  to  roam. 

Ami  there’s  the  Picayune, 

Down  where  the  Creoles  sing— 

And  where  Frank  Stanton  swings  his  pen 
Songs  of  the  Southland  ring. 

I  like  the  Boston  Globe, 

The  Chattanooga  Times. 

The  Times-Dispatch  of  Richmond,  where 
They  used  to  print  my  rimes. 

The  Buffalo  Express 

I  read  with  pleasure;  yes, 

I  like  the  News  and  Courier 
And  San  Antonio  Express. 

I  like  that  Detroit  News, 

I  like  the  Denver  Post 
But  of  all  papers  printed,  folks. 

The  one  I  like  the  most 
You’d  never  And  on  file 

On  any  highbrowed  shelf— 

The  finest  paper  ever  pressed 
Was  one  1  owned  myself! 

It  was  a  little  thing  — 

And  I  was  just  a  kid: 

But  everybody  read  it  through— 

At  least  I  know  I  did! 

There  on  my  wall  it  hangs. 

My  young  ambition's  prize— 

And  there  in  honor  it  shall  hang 
Until  affection  dies. 

I  wrote  its  leads;  1  wrote 
Its  news;  I  set  the  type; 

1  worked  the  hand-press  earnestly 
When  prinling-<lay  was  ripe. 

And  I  shall  never  know 

The  pride  that  I  have  known— 

Nor  ever  read  a  paper  like 
That  midget  of  my  own. 


confinement,  and  of  attempts  to  cross 
shark-infested  seas  in  order  to  escape 
from  this  living  hell. 

Albert  Londres,  by  the  power  of  his 
pen,  has  broken  down  the  shameful  sys¬ 
tem,  has  done  by  the  use  of  a  few  thou¬ 
sand  words  more  than  all  the  petitioning 
and  protesting  of  the  last  50  years.  News¬ 
paper  men  everywhere  will  feel  proud 
of  the  member  of  their  profession  who 
in  the  course  of  his  duty  has  been  able 
with  such  success  to  serve  humanity. 


CHARLES  F.  MOSHER  WEDS 


“Snappy  Storie*’’  Too  Snappy 

"Snappy  Stories,”  a  magazine  pub¬ 
lished  in  New  York,  has  been  found  too 
snappy  for  Cambridge.  Mass.  Three 
newsdealers  were  fined  $100  each.  Sept. 
24,  for  selling  the  September  issue.  The 
judge  declared  that  in  his  opinion  it  was 
the  intention  of  the  wording  of  certain 
stories  in  the  magazine  to  give  a  bad 
impression,  and  that  the  meaning  intended 
to  be  conveyed  was  improper.  Passages 
from  the  stories  were  read  in  court.  Ar¬ 
rests  were  made  at  the  instigation  of  the 
Watch  and  Ward  Society,  which  has  been 
campaigning  against  this  magazine. 


For  18  Yeara  Treasurer  Scripps-McRae 
and  Scrippt-Howard  Properties 

Charles  F.  Mosher  and  Miss  Alma 
Schwarberg,  of  Cincinnati,  were  married 
on  Sept.  25,  and  on  Saturday  last  sailed 
on  the  steamship 
Majestic  for  a 
prolonged  tour 
through  Euproj^ 
and  North  Afri¬ 
ca.  The  trip  may 
be  continued 
around  the  world. 

For  18  years 
Mr.  Mosher  has 
been  treasurer  of 
the  Scripps-Mc¬ 
Rae  and  later 
Scripps  -  Howard 
properties,  only 
retiring  a  short 
time  ago  for  a 
real  rest.  Before 

entering  the  general  offices,  he  was  editor 
of  the  Cincinnati  Post. 


Chari.es  F.  Moshes 


Miners  to  Advertise  Coal 

Operators  and  mine  workers  of  Ap¬ 
panoose  County,  Iowa,  will  open  a  seven 
months’  advertising  campaign.  Oct.  7. 
Twenty-two  mining  companies  and  nearly 
3,500  miners  in  this  division  of  district 
No.  13,  United  Mine  Workers  of  Amer¬ 
ica,  are  co-operating  in  the  marketing 
plan.  The  operators  are  matching  the 
mine  workers’  contribution  dollar  for 
dollar  and  it  is  expectetl  that  $49,000 
will  be  raised.  Harry  E.  Keister,  Water¬ 
loo,  is  in  charge  of  the  campaign. 


Ship  Papers  Combined 

-Arrangements  have  been  made  to  com¬ 
bine  the  Oceanic  edition  of  the  Chicago 
Tribune  and  the  Ocean  Times,  the  new 
publication  to  be  known  as  the  Chicago 
Tribune-Ocean  Times.  The  paper  will 
be  published  on  the  passenger  ships  of  the 
International  Merchant  Marine  and  the 
Royal  Mail  Steamship  Line,  as  well  as  on 
boats  of  the  Unit^  States  Shipping 
Board,  where  the  present  Oceanic  edition 
of  the  Tribune  circulates. 


DAILY  WINS  FIGHT  ON 
PENAL  COLONIES 


Petit  Parisien’s  Campaign  Successful 

in  Closing  French  Guiana  Stations 
— Albert  Londres  Vivid 
Stories  Forced  Action 

By  G.  Lanclaan 

(Farts  Correspondent  Editor  &  Publisher) 

Paris,  Sept.  19. — The  simple  announce¬ 
ment  that  “for  reasons  of  economy”  the 
French  government  has  decided  to  sup¬ 
press  the  [lenal  stations  of  French 
Guiana  marks  the  triumph  of  the  Petit 
Pari.iicn’s  special  correspondent,  .Albert 
Ixindres,  who  by  a  series  of  remark.able 
articles  on  the  penal  stations  rapidly 
brought  almut  what  politicians  had  not 
been  able  in  decades  to  achieve. 

Albert  I.ondres  was  sent  by  his  paper 
to  report  on  these  stations  of  France 
overseas.  He  wrote  a  series  of  articles 
depicting  a  terrible  system  which,  far 
from  central  control,  had  degenerated 
into  an  inferno  where  minor  jailers  had 
lost  all  feeling  and  convicts  had  ceased 
to  be  human  beings.  Every  word  of  the 
articles  bore  the  stamp  of  truth,  and  not 
one  statement  was  challenged.  All  France 
wa.s  horrified  at  the  revelations,  and  one 
of  M.  Herriot’s  first  acts  on  taking  power 
was  to  order  the  suppression  of  the  penal 
stations. 

Agitation  had  been  active  against  the 
system  for  many  years,  but  it  was 
the  articles  of  Albert  I>ondres  that 


brought  about  the  long-desired  result. 

His  style  is  vivid  and  incisive.  He 
described  the  half-naked  wrecks  of  hu¬ 
manity,  toiling  without  hope  beneath  a 
pitiless  sun,  so  many  numbers  without 
identity  as  human  beings,  as  to  make 
them  alive  and  suffering  before  the  eyes 
of  the  reader.  He  reported  the  terrible 
tales  of  convicts  taken  to  French  Guiana 
in  ships  provided  with  cages  and  hot 
water  pipes  as  a  menace  to  the  unruly, 
of  hideous  leprosy,  of  terrible  solitary 


The  Average 
Daily  Circulation- 

net  paid — of  The  Baltimore  Sun 
(morning  and  evening)  for  the 
month  of  August,  1924,  was: 

241,570 

For  the  Four  Sundays  in  August 
the  average  net  paid  circulation 
of  THE  SUNDAY  SUN  was 
176,873. 

Everything  in  Baltimore  . 
Revolves  Around 

THE  SUN 

Morning  Evening  Sunday 


Cincinnati,  The  Ideal  “Test  City” 

By  common  consent  publishers  of  national  magazines  have 
accepted  Cincinnati  as  the  ideal  city  for  the  “check-up”  on 
circulations.  This  is  because  Cincinnati  is  large  enough  to 
be  representative  of  the  country  as  a  whole,  yet  not  too  large 
for  detailed  analysis.  The  population  closely  parallels  that 
of  the  United  States  in  rate  of  increase  and  is  above  the 
average  in  quality,  intelligence,  stability  and  economic  well¬ 
being.  The  native  born  whites  constitute  81%  of  the  popu¬ 
lation,  98%  of  which  is  literate. 

In  addition  to  the  above  considerations,  advertisers  are  more 
and  mpre  recognizing  the  purely  merchandising  advantages 
that  make  Cincinnati  the  most  economical  as  well  as  the 
most  profitable  city  in  which  to  “test  out”  their  advertising 
and  merchandising  campaigns. 

Economical,  because  of  the  141,000  families  within  the  “local 
circulation  area”  of  the  Cincinnati  newspapers,  eighty  per 
cent,  or  practically  the  entire  native,  white,  literate  popula¬ 
tion,  are  reached  at  minimum  cost  by  one  daily  paper — The 
Times-Star. 

Profitable,  because  the  Times-Star  is  virtually  the  buyers’  guide 
for  this  entire  market.  A  test  campaign  in  the  Times-Star  not  only 
is  the  quickest  and  the  most  effective  means  of  securing  distribution 
in  the  twelve  Ohio  and  Kentucky  cities  that  comprise  the  metropoli¬ 
tan  area  of  Cincinnati,  but  it  furnishes  an  absolute  test  of  the 
responsiveness  of  the  consuming  public  to  your  advertising  appeal. 

After  the  test  campaign,  with  dealers  lined  up  and  consumer 
acceptance  established,  a  modest  advertising  appropriation  in  the 
Times-Star  quickly  liquidates  the  introductory  investment  and  con¬ 
verts  consumer  acceptance  into  a  buying  habit. 

Practically  every  national  advertiser  who  is  using  newspapers  in 
Cincinnati  has  the  Times-Star  on  his  schedule.  More  than  160 
national  advertisers  use  the  Times-Star  exclusively  in  this  field. 

aNCINNATI  T1ME8STM 

CHARLES  P.  TAFT,  Fubtishar  C.  H.  RBMBOLD,  Manager 

Member  of  Audit  Bureau  of  Circulations 


TJi€  new  YORK  TRIBUNE,  Inc.,  announces 
with  regret  the  resignation  of  Mr.  William  H. 
Johnson  as  manager  of  The  New  York  Herald 
Tribune  Syndicate. 

C[  Mr.  Johnson  has  been  with  the  New  York 
Tribune  for  six  years  and  through  his  efforts  the 
syndicate  has  achieved  the  commanding  position 
it  now  occupies. 

(![  On  and  after  January  ist,  1925,  Mr.  Johnson  will 
be  the  head  of  a  new  syndicate  which  will  be 
known  as  Features,  Inc.,  in  which  he  will  have 
a  substantial  interest. 

We  extend  to  Mr.  Johnson  our  sincere  wishes  for 
the  greatest  possible  success  in  his  new  undertaking. 

Mr.  Harry  Staton,  who  has  been  connected  with 
the  Tribune  Syndicate  for  five  years,  has  been 
appointed  to  the  position  of  manager  of  the  New 
York  Herald  Tribune  Syndicate. 
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San  Antonio  Raising  Ad  Fund 

Planning  to  make  this  year's  publicity 
campaign  international  instead  of  only  na¬ 
tional  in  scope,  the  publicity  committee 
of  the  San  Antonio  Chaml)er  of  Com¬ 
merce  has  launched  a  campaign  to  rai^e 
SfiO.tKX)  to  advertise  San  Antonio  as  a 
winter  resort.  The  committee  is  headed 
by  (ierald  Melliff,  chairman.  Last  year 
San  .\ntonio  carried  out  a  $50,000  adver¬ 
tising  campaign,  e.xploiting  the  city  in 
ri’pre.sentative  iiewspjipers  and  periixlicals 
throughout  the  country.  This  season  it  is 
expi-cted  to  extend  the  advertising  to  pub¬ 
lications  in  several  foreign  countries. 


NEWSPAPER  MAKERS  AT  WORK 

_  By  LUCILE  BRIAN  GILMORE  _ 


BRISBANE  AND  THE  PRINCE 
OF  WALES 

i^TLJF.  is  a  very  nice  boy,  not  much 
intereste«l  in  world  politics," 
said  .Arthur  Brisbane  about  the  Prince 
of  Wales,  speaking  last  week  at  a 
Rotarv  luncheon  in  New  York. 

Brisbane  declared  he  had  met 
F.dward  P.  during  his  recent  visit  to 
Svosset,  L.  I,,  and  that  he  had  chatted 
with  him  for  2(1  minutes. 

Discus.sing  the  development  of  the 
newspa|>er.  Mr.  Brisbane  said; 

"There  are  two  men  with  the  Hearst 
organization  who  today  get  a  salary 
equal  to  the  salary  of  the  President 
of  the  I  nited  States  with  the  com¬ 
bined  salaries  of  the  Cabinet  mem¬ 
bers  addetl  and  SlOO.bOO  more  a  year 
thrown  in." 


Ads  Lure  Home-Seekers  Westward 

.\s  a  result  of  advertising  campaigns  liy 
western  railways  the  outlook  for  land 
settlement  in  the  northwest  is  the  best  in 
seven  years,  according  to  A.  H.  Smitli, 
passenger  traffic  manager  of  the  Northern 
Pacific  railway.  As  proof  Mr.  Smith 
IHiinted  out  that  on  his  arrival  recently  in 
Spokane  from  the  east  a  canvass  of  the 
train  on  which  he  travelled  showed  there 
were  22  homeseekers  on  it  who  were 
answering  the  call  of  the  advertisements 
of  western  railways. 


Philadelphia  Veteran  Dies 

Harry  P.  W  il>on,  67,  night  city  editor 
of  the  I'hiltidcll'hia  Accord,  died  suddenly 
in  Philadelphia.  Sept.  26.  He  had  been 
a  member  of  the  Record's  editorial  staft 
for  the  last  31  years.  Born  in  Balti¬ 
more,  he  Ix-came  a  newspaper  man  at  an 
early  age.  tor  many  years  being  as.so- 
ciated  with  Baltimore  newspapers.  Later 
he  joined  the  staff  of  the  .Kssociated 
Press,  covering  the  wedding  of  President 
Clevelaml  and  the  Presiflent's  honeymiMin 
at  Deer  Park.  He  came  to  Philadelphia 
in  1.S99  and  joined  the  rhiladclfliia 
riwes.  rei>resenting  that  newspaper  at 
the  scene  of  the  Johnstown  riixxl.  He 
went  to  the  Record  in  1S93. 


Pennsylvania  Papers  Merge 

-Announcement  has  been  made  that  the 
Sharon  (Pa.)  Telcgral'li  has  purchased 
the  I-arrcll  (Pa.)  Xczes  and  the  two 
papers  have  been  merged.  B.  !•'.  Parry 
and  others  of  the  staff  of  the  News  will 
be  assigned  with  the  new  organization. 
The  \c7i's-Tclcsra('h  will  maintain  offices 
in  Farrell  at  the  former  quarters  of  the 
Farrell  News. 


:dwaed  r  mahone' 


man' 


PjT'HKN  a  man  jiersistently  sticks  to  tlie 
’’  telejihone  ami  the  desk  of  a  city 
editor  when  he  might  otherwise  Ik-  enjoy¬ 
ing  the  mucli  more  lucrative  returns  of  a 
law  iiractice.  the  probaliility  is  that  he  is 
an  exceptional  man.  .\nd  that  is  the 
word  which  describes  F.dward  R.  Ma¬ 
honey.  city  editor  of  the  Chicago  Jizciiiii); 

I  iiii'rniiii. 

F.ilward  R.  Mahoney  has  treen  "chief" 
of  the  Chicago  livening  .American  city 
room  for  only  the  past  four  years,  hut 
in  that  comparatively  short  time  his  col¬ 
leagues  have  cotnc  to  regard  him  as  per- 
hap'  the  ablest  city  editor  in  tire  city. 
The  managing  editor  of  another  Chicago 
daily  recently  made  the  statement  that 
“.Malioney  is  the  Ix-st  city  editor  in  t'hi- 
cago." 

.All  of  his  newspaiK-r  expi-rience  is  con¬ 
fined  to  the  cities  of  Milwaukee  and  Chi¬ 
cago.  His  first  newspaper  work  as  a 
reporter  was  done  in  Alilwaukee.  as  a 
member  of  the  anker  Sciitiiirl  staff. 
From  the  Sentinel.  Mahoney  turned  to 
the  Mikratikrr  Journal  and  later  he  at¬ 
tached  himself  to  the  Mihraukrr  Xrirs. 

After  some  time  on  the  news.  "Ed" 
came  to  Chicago  and  established  his  first 
connection  with  the  Hearst  newsnapers. 
His  first  position  in  Chicago  was  that  of 
night  city  editor  for  the  Chicago  Exam¬ 
iner. 

The  young  editor  continued  to  climb, 
then,  and  in  a  short  time  he  left  the 
Examiner  and  became  assistant  city- 
editor  of  the  since  departed  Chicago 
Inter-Ocean.  Finally.  Mahoney  made  the 
grade,  and  his  services  were  soon  lost  to 
the  Inter-Ocean  while  the  Chicago  Daily 
Journal  gained  him  as  its  city  editor. 

“FM"  got  out  of  the  newspaper  game 
after  that — hut  only  for  a  short  while. 
When  he  left  the  Journal  he  branched 
off  into  a  different  field  of  public  service, 
becoming  chief  of  the  efficiency  bureau  of 
the  Cook  County  Civil  Service  Com¬ 
mission.  Following  that.  Mahoney  was 
comptroller  of  the  Sanitary  District  of 
Chicago.  Rut  he  SfHin  found  himself  back 
in  the  newspaper  game  as  city  editor  of 
the  Chicago  Evening  .hnerican.  where  he 
has  been  since. 

His  numerous  years  of  experience  on 
Cnicago  streets  and  his  years  as  a  public 
official  have  given  him  a  vast  acquaintance 
with  iieople  and  a  seeming  uniKiunded 
knowledge  of  information  sources.  He 
is  a  veritable  storehouse  of  facts,  they 
say.  Ffe  has  the  reputation  in  Chicago 
newsnajK-r  circles  for  “getting"  the  story 
into  his  paper— with  consequent  distress 
to  the  e<iuanimity  of  rival  city  erlitors. 

When  asked  to  explain  this,  recently, 
Mahriney  said  he  believed  in  the  maxim 


of  the  old  southern  Civil  War  general, 
who  said  he  won  battles  by  "gettin'  theah 
fuste-t  with  the  greatest  fo'ce  of  men." 
Perhaps  a  little  more  light  may  Ik-  direc¬ 
ted  upon  the  situation  when  it  is  ex¬ 
plained  that  "Ed"  Mahoney  is  the  city 
editor  who  originated  the  phrase  "Can  the 
T  in  Can't"  and  has  the  city  room  <.f 
the  .American  placarded  with  that  line. 

-Mahoney  has  two  principally  outstand¬ 
ing  (jualities — his  intense  enthusiasm  and 
his  fairness  and  sijuareness  to  all  with 
whom  lie  comes  in  contact.  Flspecially 
in  regard  to  his  slalT  does  he  display  his 
just  treatment,  and  as  a  consetiuence.  his 
men  work  hard  for  him.  They  have  the 
consciousness  that  he  is  “for"  them  re¬ 
gardless  of  what  might  occur  ami  they 
lealize  he  will  stick  by  them. 

Mahoney  is  a  comparatively  recent 
graduate  of  a  local  law  schmil — and  in 
keeping  with  his  exceptional  character¬ 
istic  of  doing  things  a  little  lietter  than 
the  next  man,  he  -was  an  honor  stmlent. 
He  is  now  a  member  of  the  Illinois  Bar 
and  a  memlier  of  the  Chicago  Lawyers' 
.Association.  Every  so  often,  he  says,  he 
makes  up  his  mind  debnitely  to  (juit  the 
newspaper  game  and  go  into  law.  But 
the  call  of  a  good  story  is  too  great  for 
him  to  forego  his  editorial  desk,  and  he 
stays  on. 


Who’s  Who  in  the 
CONSOLIDATED  PRESS 


I^^OBERT  B.  McCLEAN, 

General  Manager  of  the  Con- 

-  , - ^  solidated  Press  Association, 

.  typihes  the  idea  behind  the 

' building  of  the  C.  P.  A.  personnel. 

'  ^9  Through  actual  work  in  every  depart- 
^  ment  of  the  hard  school  of  newspaper 
making,  he  is  qualified  eminently  to 
direct  a  “know  how”  organization  pro- 
clucing  service  for  discriminating  pub- 

Starting  on  a  country  weekly  and 
trained  in  a  daily  newspaper  shop, 
Mr.  McClean  devoted  his  first  years  to 
ROBERT  B.  McCLEAN  editorial  side  and  became  managing 
editor  of  the  Harrisburg  Telegraph. 
Then  he  turned  his  attention  to  busi¬ 
ness.  advertising  and  circulation,  serv¬ 
ing  as  circulation  manager  in  Harris¬ 
burg  and  Pittsburgh.  As  circulation 
manager,  mechanical  superintendent 
and,  finally,  as  business  manager  of  the 
New  York  Evening  Post,  he  rounded 
out  a  remarkable  record  of  experience 
and  achievement. 

With  such  a  background,  Robert  B. 
McClean  knows  first  hand  the  problems 
and  requirements  of  the  modern  news¬ 
paper. 


"Will  you  marry  me.  my  pretty  maid?" 
"How  many  cylinders  has  your  auto¬ 
mobile,  sir?"  she  said. — Memphis  Xch's 
.'icimilar. 


The  Consolidated  Press  Association 

Executive  Offices.  Evening  Star  Building,  Washington,  D.  C. 


h  r- 
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383,005 

Net  paid  circulation  of  The  New  York  Times, 
average  daily  and  Sunday,  as  reported  to  the 
Post  Office  department  for  the  six  months  end¬ 
ing  September  30,  1924. 


October  1,  1924  .  .  383,005 
October  1,  1923  .  .  362,361 

Gain  20,644 


The  growing  circulation  of  The  New  YorkTimes 
represents  a  greater  volume  of  high  quality  than 


any  other  newspaper 

Pally  and  S  ii  day  rinuIatlMn 
for  Years 


1896 

21.516 

1897 

22,456 

1898 

25,726 

18'49 

76.2<i0 

PXX) 

82,106 

1901 

102,472 

1902 

105,416 

1903 

106.386 

l‘)04 

1 18.786 

1905 

120.710 

1906 

131.140 

1907 

143.460 

1908 

172,880 

1909  • 

184,317 

1910 

191.981 

1911 

197.375 

1912 

♦209.751 

1913 

*230.360 

1914 

*259.673 

1915 

*318.274 

1916 

*340.901 

1917 

*357.225 

1918 

*368.492 

1919 

*362.071 

1920 

*342.553 

1921 

*352.528 

1622 

*356.671 

1923 

*362.361 

1924 

*383.005 

in  the  world. 


*.4z'cragc  net  paid  daily  and  Sunday 
circulation  reported  to  the  Post 
Office  Department  for  six  months 
immediately  preceding  October  1, 
in  accordance  until  Act  of  Congress, 
August  24,  1912. 


/  ■’ 
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TWO  A.  P.  PAPERS  FINED 
FOR  RADIOING  NEWS 

Board  of  Director*  Take*  Action  at 
New  York  Meeting  but  Withhold* 

^  Name* — Entire  Board 

Attend* 

That  Associated  Press  intends  to  adhere 
strictly  to  its  iwlicy  of  prohibiting  radio 
broadcasting  of  A.  P.  news,  was  demon¬ 
strated  at  the  meeting  of  the  board  of 
directors  held  at  A.  P.  headquarters  in 
New  York  this  week,  when  two  member 
newspapers  were  fined  for  violation  of 
this  rule. 

J'rederick  Koy  Martin,  general  mana¬ 
ger,  when  questioned  by  Editor  &  Puu- 
Lisjujj,  declined  to  divulge  the  names  of 
the  newspai)ers. 

An  important  executive  session  was  in 
.progress.  For  the  first  time  in  several 
years  all  board  members  were  present. 

It  had  been  rumored  that  radio  was  to 
lie  one  of  the  chief  topics  of  discussion. 
As  published  cl.se where  in  this  paper,  sev¬ 
eral  broadcasting  stations  will  put  elec¬ 
tion  returns  on  the  air  this  year.  Mr. 
Martin  denied  this  subject  was  mentioned. 
He  said,  however,  he  had  heard  a  rumor 
that  several  A.  P.  member  newspapers 
who  own  broadcasting  stations,  had  cor- 
resix.'uded  with  a  view  to  making  a  joint 
request  to  be  allowed  to  broadcast  A.  P. 
election  returns.  This  request,  however, 
had  not  been  made,  he  stated. 

'I  ho-^c  attending  included ;  Frank  B. 
Noyes,  IVashiiif^ton  Star,  president ;  E. 
H.  Butler,  Buffalo  Nm’s,  vice-president ; 
C.  P.  J.  .Mooney,  Memphis  Commercial 
Appeal,  second  vice-president;  Victor  F. 
Lawson,  Chieaf’o  Daily  Neivs;  W.  H. 
Cowles,  Spokane  Spokcsman-Rcvieiv; 
Frank  P.  MacLennan,  Topeka  State 
Journal:  E.  Lansing  Kay,  St.  Louis 
Globe-Democrat ;  Frederick  I.  Thompson, 
Birmingham  Age-IIerald ;  J.  R.  Know- 
land,  Oakland  (Cal.)  Tribune;  Major 
Robert  McLean,  Philadelphia  Bulletin; 
Adolph  S.  Ochs,  New  York  Times;  Clark 
Howell,  Atlanta  Constitution;  Charles 
Hopkins  Clark,  Hartford  Courant;  E.  H. 
Baker,  Cleveland  Plain  Dealer;  H.  V. 
Jones,  Minneapolis  Journal;  Benjamin  H. 
Anthony,  Nc^v  Bedford  Standard;  Stuart 
H.  Perry,  .ddrian  Telegram. 


PENN.  PRESS  MEETING 

Three  A**ociation*  Holding  Se**ion* 
at  Stroud*burg 

Members  of  three  Pennsylvania  press 
}?roups,  the  State  Editorial  Association, 
the  State  Dailies  Association  and  the 
State  Weekly  Association,  are  holding 
meetings  this  week  at  Stroudsburg.  The 
convention  opened  Friday,  Oct.  3,  and 
■will  adjourn  Sunday,  Oct.  5. 

Friday  afternoon  sessions  were  to  be 
devoted  to  Daily  and  Weekly  meetings, 
followed  by  an  evening  dance  and  buffet 
lunch. 

Saturday  morning  an  address  by  Mel¬ 
ville  E.  Stone,  counsellor  for  the  Asso¬ 


ciated  Press,  was  scheduled  to  speak.  — 

Other  speakers  listed  were  George  J.  FLASHES 

Campbell,  Leonard  Oimerod  and  George  _ _ 

S.  Dougherty.  In  the  afternoon  joint 

legislative  sessions  are  scheduled.  As  we  understand  it,  Candidate  William 

Sunday  will  be  given  over  to  rest,  Allen  White  doesn’t  want  it  to  be  Klan- 


The  old  grouch  two  doors  irdiri  us  cafii^ 
FLASHES  home  lit  up  last  night  and  parked  himself 

at  the  front  door  two  hours,  waiting  for 
the  red  hall  light  to  turn  green. — Dallas 
As  we  understand  it,  Candidate  William  News. 


church  and  amusements. 


Mr*.  Sophie  McCormick  Die* 


sas. — F.  P.  A.  in  the  Conning  Tower, 
New  York  IV or  Id. 

The  greatest  need  of  the  age  is  a  motor 


Mrs.  Sophie  McCormick,  80,  one  of  the  each  rnember  of  the  family  can  as  often  as  he  likes  by  i 

proprietors  of  the  Alexandria  (La.)  I'se  at  one  and  the  same  tune  without  m-  tjfying  a  registrar.  But  we  cai 
Daily  Town  Talk,  is  dead.  She  was  the  terfenng  with  the  others.  Cincinnati  En-  relief  for  the  proofreaders 


widow  of  the  late  E.  H.  McCormick,  first 
editor  and  founder  of  that  newspaiier. 


What,  if  anything,  ever  became  of  Wil¬ 
liam  J.  Burns? — Detroit  Nesvs. 

Any  Russian  citizen  may  change  his 
name  as  often  as  he  likes  by  merely  no¬ 
tifying  a  registrar.  But  we  can’t  see  any 


M  ihvaukee 


Publi*her**  Will  Upheld 


Carrying  a  live  goat  on  a  flivver  in 
order  to  insure  a  supply  of  fresh  milk 
is  an  innovation  of  the  touring  motorist. 


privilege.- 

Journal. 


The  will  of  Dclavan  Smith,  late  pub-  I  he  one  grave  risk  is  that  during  the 
lisher  of  the  Indianapolis  Nezvs,  was  or-  ^  flivver, 

dcred  upheld  by  Judge  C.  C.  hkiwards  at  }  ork  Herald  Pribune. 


The  average  family  budget  is  nothing 
more  or  less  than  a  scrapbook. — New 
York  American. 


jury  trial  in  Waukegan,  Ill.,  Oct.  1.  Six¬ 
teen  cousins  had  contested  the  document. 


©bituarii 


W1.M-  IEI.D  SCOTT  PARR,  74  for  IK-in" 

26  years  market  editor  of  the  Llcvc-  _ 

liiiiil  DcqIcp f  (lied  at  liis  home  in  t  r  v’oii  H'mpt*  djiiipf 

o  solmrb  of  ClovckncI,  Sept.  25.  J,'  i"”  ySo  do" 

A.  T.  I'REEi),  89,  former  managing  edi-  step.— Harrisburg  Patriot. 

tor  of  Hamilton  (Out.)  Spectator,  died  _ 

on  Sept.  27.  _  Coal  is  plentiful  this  yci 


_  The  report  that  England  is  building  500 

The  modern  girl  is  one  who  has  a  shot-  battleships  was  erroneous.  It  should 

gun  in  her  hope  chest. — New  York  Am-  have  read  bottleships. — James  J.  Mon- 
erican.  tague  in  New  York  Herald-Tribune. 

A  German  scientist  predicts  that  man  The  reason  bachelors  stay  at  home  so 
may  yet  live  to  be  1,0(X)  years  old.  Let  much  is  because  there  is  nobody  to  say 
us  hope  that  in  such  event  life  will  lie  must.— Artv  York  Telegram  and 


Evening  Mail. 


If  you  can’t  dance,  dance  anyway.  You  The  sun  never- sets  on  British  soil  and 
can  say  what  you’re  doing  is  the  latest  apparently  it  never  rises  on  British 
step. — Harrisburg  Patriot.  athletics. — H.  I.  Phillips  in  New  York 


Coal  is  plentiful  this  year.  The  reason 


Wii.i.iam  S.  Galvin,  78,  founder  and  the  increased  cost  is  that  the  dealers 
for  54  years  editor  of  the  IVtlmingfon  have  to  handle  so  much  of  it.— /.  7.  Mo»i- 
(().)  Greene  County  Journal  is  dead  at  tague  in  Nezo  York  Herald  Tribune. 

his  home  in  Wilmington,  O.  lie  was  _ 

the  father  of  L.  S.  Galvin,  publisher  of 
the  Lima  (O.)  News  and  W.  J.  Galvin, 
publisher  of  the  Wilmington  News  Jour-  T"  AT  .a  * 

57.  for  33  ijivc  1  OUT  AdvertiseYS 

connected  with  the  circulation  depart-  _ 

ment  of  the  IHttsburgh  Dispatch  and  ^  ^  A  /*/*  .  ^ 

for  several  years  manager  of  that  de-  ^VITIKITVS^  Jl^TT^CVS 
partment  died  at  his  home  in  Crafton, 

Luther  C.  Bateman,  for  25  years  T  AJ  fll 

agricultural  etlitor  of  the  J.ntfiston  H 
(Me.)  Journal,  died  recently  at  his 

home  m  that  city.  T  NNUMERABLE  unique  and  striking  effects  an 

Edwaro  E.  McDonald,  56,  a  photo-  I  ,  t  n  o  r  i 

engraver  in  the  art  department  of  the  I  possible  With  the  Ludlow  System  of  all-slug  compo- 

Boston  Gl^e,  died  recOTtly.  sition  that  would  be  im - - i — x  a - - 

Allan  Dawson,  45,  for  many  years  -  ,  •  ..i  x 

a  writer  on  the  Nezo  York  Times,  and  solely  upon  Single  types  Ol 

previous  to  that  a  Washin^on  news-  Por  example:  An  ad' 

paper  man,  died  Sept.  26,  at  his  home  ,  ,  ^  , 

in  Saugus,  Mass.  ^•'d  asks  you  to  set  a  ha 

Lf.wei.i.yn  L.  Keine,  56.  former  city  much  big  display  type  and 

cent”figures.  Youcando 
cently.  an  advertiser  may  want  t 

Robert  R.  Haldeman,  67,  for  many  public  in  a  strong,  unique  \ 

years  connected  with  the  circulation  de-  /»q  .r,, 

partment  of  the  Harrisburg  (Pa.)  Tele-  I n  42  Or  48 point  Roman  Or 

graph,  died  suddenly  in  Carlisle,  Pa.  in  excellent  fashion,  but  < 

William  G.  Blair,  50,  president  and  other  advertiser,  seeking 

manager  of  the  Blair  Paper  Company,  rr  x  i  x 

Peoril  Ill.,  died  Sept.  21  effects,  may  ask  you  to  se 

Alva  Milton  Ke:rr,  former  editor  of  letters,  figures  Or  dollar  S 

the  Chicago  Ledger,  died  Sept.  24  Only  with  the  Ludlov 

H.  C.  Freeman,  editor  and  owner.  The  best  and  most  pr 

(Wash  )  RepMiean.  was  however,  are  in  producing 

killed  m  an  automobile  accident  near  his  r  i  i  T 

home,  Aug.  29.  of-the-hook  display  compi 


the  dealers  There  is  always  suspicion  that  there  is 
■J.  J.  Mon-  considerable  chaff  in  a  straw  vote. — Phil- 
ribune.  adclphia  Evening  Public  Ledger. 


DmiyPAPiRsFitOMOiHntQnB 

Hotaling’s  News  Stand 

Broadway  AND  45 rd  St. 

North  End  The  Times  Building- 


INNUMERABLE  unique  and  striking  effects  are 
possible  with  the  Ludlow  System  of  all-slug  compo¬ 
sition  that  would  be  impossible  if  you  had  to  depend 
solely  upon  single  types  or  keyboard  machines. 

For  example:  An  advertiser  plans  a  79-cent  sale 
and  asks  you  to  set  a  half  or  full-page  ad  requiring 
much  big  display  type  and  a  large  number  of  bold  “79- 
cent”  figures.  Y ou  can  do  it  only  with  the  Ludlow.  Or 
an  advertiser  may  want  to  get  a  message  over  to  the 
public  in  a  strong,  unique  way  and  asks  to  have  it  all  set 
in  42  or  48  point  Roman  or  italic  display.  You  can  do  it 
in  excellent  fashion,  but  only  with  the  Ludlow.  An¬ 
other  advertiser,  seeking  out-of-the-ordinary  display 
effects,  may  ask  you  to  set  a  complete  border  in  large 
letters,  figures  or  dollar  signs.  Again,  it  can  be  done, 
but  only  with  the  Ludlow. 

The  best  and  most  profitable  uses  of  the  Ludlow, 
however,  are  in  producing  the  regular  day  to  day  run- 
of-the-hook  display  composition  in  always  new,  clean- 
cut  faces  in  whatever  size  is  needed  from  6  to  60  point, 
including  bold  and  extended. 

Read  what  the  Palo  Alto  (California)  Times  says: 

“The  Ludlow  for  display,  and  the  keyboard  machines 
for  text  gives  us  a  very  satisfactory  all-slug,  non-distribu¬ 
tion  system.  Much  of  our  advertising  runs  to  large  price 
figures,  creating  a  situation  difficult  to  meet  under  the 
system  of  single  type  composition,  even  apart  from  re¬ 
peated  sorts  purchases  and  the  storage  of  such  sorts.  The 
range  and  character  of  advertising  that  we  now  can  ac¬ 
cept,  without  objectionable  ‘extra  charge,’  has  greatly 
increased.”  .  , 

.  Ask  us,  on  your  business  letterhead,  for  your 

copy  of  "The  Ludlow  of  To-day.”  It’s  worth  send- 
ine  for,  and  this  places  you  under  no  obligations. 


Ludlow  Typograph  Co* 


"Parliap*  Ih*  moat  coamapalitan  spot  ki  New  York  Citjr  1*  Fartjr-third  Straet  and 
Brondvray  .  .  .  Here  i*  a  mammoth  new*  stand  which  sells  newspapers  from  every 
city  in  the  world.  .  .  Every  lown  has  similar  stands,  but  none  as  hufe  as  tfai^ 
and  none  as  varied  and  as  picturesque  in  its  patronage." 

— Botton  Trantcript,  Oct.  29,  1921. 

HOTALING’S  NEWS  AGENCY,  308  WEST  40th  STREET,  NEW  YORK 


San  Francisco 
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2032  Clybourn  Avenue 
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America's  Greatest  Single  Market 

The  Empire  State 

Supreme,  Not  Alone  in' Business  and  Commerce, 

But  As  a  Producer  From  the  Soil 


New  York  State  ranks  fifth  agriculturally  with  a 
total  value  of  nearly  a  half  billion  dollars  of  which 
$270,000,000  stands  for  crops  and  nearly  $200,- 
000,000  for  livestock. 

In  crops  alone  New  York  State  stands  fourth  and 
in  livestock  it  ranks  seventh. 


It  is  estimated  that  there  are  approximately  a  mil¬ 
lion  and  a  half  dairy  cows  in  the  state  which  are 
valued  at  over  $1  23,000,000  with  the  dairy  revenue 
around  $200,000,000  yearly. 

A  territory  that  produces,  can  consume  equally 
well. 

Use  this  list  of  daily  newspapers  to  cover  this  terri¬ 
tory  for  you.  They  can  sell  your  merchandise. 
Results  count.  These  papers  get  results  for  their 
advertisers. 


CIrcn-  t.500  10,000 

latioB  UnM  Linaa 


Circa-  t.600  10,000 

Utiaa  Linaa  Linaa 


***Albanx  Erenlnr  Haws  . 

. (E) 

18,740 

,08 

.08 

'''Albany  Knickerboaker  Praia  . 

. (H) 

80.687 

.10 

.10 

"'Albany  Knickerbockar  Prati  . 

. (8) 

62.864 

.18 

.18 

tttAubum  Citiien  . 

. (E) 

6.429 

.04 

.085 

'"Batavia  Daily  Newt  . 

. (E) 

8,728 

.04 

.04 

"'Brooklyn  DaUy  Eacia  . 

. (E) 

66,079 

.82 

.28 

"'Brooklyn  Daily  Eacia  . 

. (8) 

76,284 

.82 

.U 

"'Buffalo  Courlar  and  Enquirer . 

...(HAE) 

78,058 

.18 

.18 

'"Buffalo  Courlar  . 

. (8) 

118,803 

.26 

.88 

'"Buffalo  Evoninc  Nrwi  . 

. (E) 

128,862 

.25 

.26 

'"Buffalo  Eyeninc  Timaa  . 

. (E) 

100.286 

.18 

.18 

'"Buffalo  Sunday  Timas  . 

. <8) 

100.006 

.18 

.18 

'"Buffalo  Express  . 

. (H) 

48.019 

.14 

.12 

"•Buffalo  Express  . 

. (8) 

66.407 

.18 

.14 

tttCominc  ETening  Leader  . 

. (E) 

8.807 

.04 

.04 

'"Elmira  Btar-Oaxette  AdTertiscr . . . 

. . .  (EAH) 

88,916 

.11 

.11 

"Oeneva  DaUy  Times  . 

. (E) 

6,587 

.04 

.04 

•"Glens  Falls  Post-Star  . 

. (H) 

9,065 

.035 

.086 

"'OloTcrsviUs  Laadsr  Bepubliean  . . . 

. (E) 

6,877 

.085 

.085 

•"Oloversellla  Homing  Herald . 

. (H) 

5.987 

.08 

.08 

"'Ithaca  Jonmal-Maurs  . 

7,808 

.04 

.04 

"'Jamestown  Homing  Post . 

. (H) 

10,615 

.04 

.086 

'"Hiddlstown  Tlmes-Presa  . 

. (E) 

6.484 

.08 

.08 

•"Hount  Vernon  Daily  Argus . 

. (E) 

9,490 

.00 

.05 

tttHewburgh  Daily  News  . 

. (E) 

11.564 

.06 

.06 

New  Rochelle  Standard-Star . 

. (E) 

7.000 

.04 

.04 

ft+The  Sun.  New  York  . 

. CE) 

260.086 

.60 

.54 

ttNew  York  Times  . 

. (H) 

852.100 

.70 

.686 

ttNew  York  Times  . 

. (8) 

569  623 

.80 

.863 

New  York  Herald-Tribuna . 

. (H) 

276.840 

.694 

.676 

New  York  Herald-Tribuna . 

. (8) 

882.981 

.6486 

.624 

ntNew  York  World . 

. (H) 

860.908 

.596 

.68 

tttNow  York  World . 

. (8) 

671.072 

.605 

.68 

tttNow  York  Evening  World . 

171.114 

.696 

.68 

tttNlagara  FaUs  Gazette . 

. (E) 

17.6U 

.056 

.065 

•"Port  Chester  Item  . 

. (E> 

4.426 

.03 

.03 

"•Poughkeepsie  Star  and  Enterprise  . 

. (E) 

18  006 

.06 

.05 

•••Rochester  Times-Dnion  . 

. (Ei 

66.574 

.20 

.18 

fttSyrscnsa  Journal  . 

. (E) 

42.108 

.14 

.14 

•••Troy  Record  . 

.  .iHAE) 

28.668 

.06 

.06 

**A,  B.  C,  Stntament,  Sapt,  SO,  1923. 
•••A.  B,  C,  BUtement,  April  1,  1924. 
ttOoTammant  Statamant,  Sapt.  80.  1924. 
tttOoTarnmant  Statamant,  April  1,  1924. 
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E  D  I 


RADIO  ADVERTISING 


Next  week  at  Washington  there  will  occur  a 
conference  to  discuss  radio  problems,  under  the 
auspices  of  the  Department  of  Commerce. 

Editor  &■  Publisher  urges  the  conferees  to  con¬ 
sider  “publicity”  radio  advertising  as  not  only  destruc¬ 
tive  of  established  advertising  principles,  but  as  a 
menace  to  the  raflio  industry. 

Through  long  years  of  conscientious  effort  publish¬ 
ing  interests  have  erected  standards  of  honor  in 
advertising.  Today  paid  space  merits  the  confidence 
of  the  .American  public.  .Ml  legitimate  media  com¬ 
pels  the  advertiser  to  lalnl  his  announcements  for 
what  they  are— advertising.  Tliere  is  no  deception. 
■Artful  designs  to  trap  the  public  into  accepting  paid 
publicity  of  men,  institutions  or  products  as  “editorial 
matter”  are  no  longer  valid. 

Hie  indirect  promotion  of  the  present  radio  adver¬ 
tising,  whereby  the  listener  on  the  air  gets  the  name 
of  an  advertised  product  into  his  mind  by  such  devious 
methods  as  a  song  title,  or  the  stunt  of  a  vaudeville 
entertainer  acting  under  the  auspices  of  a  biscuit 
manufacturer,  or  an  orchestra  named  for  the  night  in 
honor  of  a  brand  of  cliewing  gum,  is  essentially  de¬ 
ceptive.  Advertising  is  flashed  into  your  ear  without 
warning.  The  iclective  privileges  of  the  printed  page 
are  missing. 

The  ordinary  advertising  program  is  of  poor  quality. 
If  our  own  impressions  are  general  to  the  public, 
radio  entertainment  is  losing  prestige  through  adver¬ 
tising.  We  hear  our  neighlwrs  complaining  that  the 
amusement  they  now  get  from  the  ordinary  night’s 
use  of  a  radio  is  in  trying  to  tune  in  distant  stations. 
Obviously,  first-class  program  material  is  being  turned 
aside  to  make  way  for  any  old  adverting  scheme 
which  pays.  Apart  from  the  occasional  unusual  pro¬ 
gram  featured  by  big  news  events,  the  best  programs 
are  now  being  prepared  for  broadcast  sets  which  do 
not  carry  advertising. 

There  is  unlimited  nonsense  in  the  notion  that 
broadcasting  has  not  paid  the  radio  industry  and  that 
advert-sing  is  therefore  necessary  to  its  life.  Radio, 
in  the  broad  sense,  was  practically  a  useless  art  until 
a  bright  youth  employed  by  one  of  the  big  companies 
forced  slower  minds  to  see  that  if  free  radio  programs 
-were  put  on  the  air  hundreds  of  thousands  of  people 
would  buy  receiving  sets,  costing  from  $10  to  $500 
each,  with  constant  investment  for  maintenance  and 
betterment.  From  that  bright  thought  radio  has  come 
from  obscurity  to  general  use.  The  value  of  the  radio 
industry  in  1923  was  estimated  at  $175,000,000.  The 
present  estimate  is  $350,000,000.  It  is  said  that  the 
listening  audience  is  ten  or  fifteen  million  people. 

Hence,  it  is  to  lie  seen  that  broadcasting  has  paid. 
Jt  has  made  sudden  fortunes  for  many.  But  those 
wl.o  benefit  from  it  now  seem  unwilling  to  go  through 
•with  the  implied  agreement  with  the  purchasing  public, 
that  nets  would  have  value  because  of  interesting  radio 
broadcasting.  It  is  proposed  to  put  on  to  the  radio 
public  the  cost  of  broadcasting,  through  the  indirect 
means  cf  advertising  thinly  disguised  as  legitimate 
program  material. 

Radio  advertising  is  also  regarded  by  Editor  & 
Publisher  as  destructive  because  advertising  ex¬ 
perience  teaches  that  such  furtive  methods  are  in¬ 
variably  unprofitable.  A'ou  may  jimmy  a  brand  name 
into  the  consciousness  of  some,  but  the  effort  will  be 
transparent  and  objectionable  to  many.  Such  primi¬ 
tive  methods  have  long  since  passed. 

We  hope  the  Washington  conference  will  denounce 
deceptive  radio  advertising  and  that  means  shall  be 
found  to  compensate  broadcasting  concerns,  if  indeed 
they  are  not  sufficiently  compensated  by  the  stupen¬ 
dous  traffic  in  radio  equijiment.  The  English  system 
of  license  fees,  is  one  method.  .Another  might  lie  to 
bring  dealers  into  a  co-operative  movement  to  con¬ 
tribute  a  percentage  of  gross  sales  to  a  fund  for  the 
support  of  broadcasting. 

There  is  a  legitimate  place  in  the  scheme  of  life  for 
the  home  radio.  Plainly  its  function  is  not  as  an 
advertising  medium. 


Like  cool  water  on  a  fei’ered  brow,  like 
calm  after  storm,  like  a  placid  erening  after  a 
torrid  day,  is  the  act  of  turning  your  mind  into 
fhe  broad  and  satisfying  fields  of  impefToitality. 


I  A  L 


ROMANS 

Chapter  VIII — 24-25 

For  w 

e  are  saved  by  hope: 

but  hope  that  is 

seen,  is 

not  hope:  for  what  a 

man  seeth,  why 

doth  he 

yet  hope  for? 

Rut  if 

we  hope  for  that  we 

see  not,  then  do 

we  with 

patience  wait  for  it. 

MAN  OF  THE  FUTURE 


Schools  of  journalism  opened  in  many  states 
this  week. 

Several  thousand  aspiring  youths  and  maidens 
are  thus  seeking  passports  to  the  realms  of  journalism. 
I'^ch  will  learn  many  tricks  of  the  trade,  and  gain 
sound  and  valuable  knowledge  of  the  technique  of 
writing,  editing,  publishing  and  advertising. 

The  men  and  women  who  are  carrying  the  burdens 
of  journalism  today  received  their  training  in  the 
school  of  hard  knocks.  Many  have  faith  only  in 
that  difficult,  .sometimes  brutal,  preliminary  school. 
This  is  mere  loyalty  to  alma  mater.  Journalism's 
principles  may  be  established  in  the  mind  of  the  be- 
giniK-r  in  scIkx>1,  or  in  the  newspaper  office.  Fortunate 
is  the  lad  who  can  make  a  cross-cut  to  efficiency 
meriting  profitable  employment  in  journalism  by  a 
college  course  rather  than  cub  grubbing.  The  right 
sort  of  man  or  woman  will  come  to  practical  work 
well  grounded  in  thetir'es  and  practices  which  are 
only  hazy  phantoms  to  the  average  cub. 

One  sound  reason  for  encouragement  of  the  school 
of  journalism  is  that  it  is  leading  the  writing  and 
publishing  fraternity  toward  true  professionalism. 
That  status  promises  to  iron  cut  many  vexatious 
problems  which  now  harass  newspaper  men.  It  will 
e.stablish  standards  of  practice  and  make  working  con¬ 
ditions  more  equitable  and  more  secure. 

Whatever  else  schools  of  journalism  may  seek  to 
inculcate  in  the  minds  of  students  the  important  lessons 
mu.st  be  taken  from  the  lives  of  great  men.  In  our 
present-day  impersonal  journalism  individual  character 
counts  for  as  much  as  it  did  in  the  days  of  the  great 
masters  of  the  daily  pages.  Character  means  ability 
to  discriminate  among  the  elements  <of  life  and  hold 
firmly  to  those  which  ser\e  good  purposes.  Great 
editors  and  great  business  men  know  how  to  say  “no” 
and  take  the  consequences,  including  loss.  Their  passion 
is  to  ser\-e.  Liberal  rewards  are  in  store  for  charac¬ 
terful  men  and  women  in  newspaper  work. 
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‘HIDDEN  DEMONSTRATORS’ 


YOU  read  an  advertisement  in  your  newspaper. 
It  interests  you  and  creates  a  desire  to  possess 
the  advertised  object. 

Visiting  a  retail  store,  you  ask  a  clerk  to  show  yon 
the  article.  The  clerk  evades  your  request  and  brings 
to  your  attention  a  rival  product,  argues  its  merit  ami 
if  possible  unloads  uiKin  you  the  clerk’s  preference, 
not  your  own. 

Investigation  by  the  American  Fair  Trade  League 
has  revealed  that  this  clerk  who  has  duped  you,  and 
also  the  manufacturer  who  brought  a  worthy  object 
to  your  attention  through  legitimate  advertising,  has 
been  subsidized  by  the  manufacturer  of  the  noo- 
advertised  substitute.  These  bribed  salespeople  are 
called  “hidden  demonstrators.”  It  is  a  commentary 
upon  modern  business  practice  that  such  bribed  clerlu 
alRMind  in  large  cities,  brilies  being  paid  through,  and 
therefore  with  the  knowledge  of,  the  employer.  The 
clerk  does  not  profit.  The  subsidy  is  deducted  from 
his  pay.  The  whole  imfamous  transaction  is  at  yoor 
expense. 

Edmond  A.  Whittier,  of  the  League,  advises  Editi* 
&  Publisher  that  a  canvass  of  members  of  his  organi¬ 
zation,  representing  a  great  variety  of  industries 
almost  every  state  of  the  Union,  shows  unanimouj 
condemnation  of  tlie  practice.  Manufacturers  wht 
pay  such  bribes  to  gain  substitute  patronage  and  r^| 
taiiers  who  yield  to  such  impudent  deception,  arn 
denounced  in  terms  w  h  ch  liefit  them.  They  are  u 
the  price-cutting  gentry,  the  breed  of  merchant  whej 
is  satisfied  to  make  a  life-time  enemy  for  his  store 
he  can  make  one  cheat-sale.  To  prostitute  his  clerlu| 
to  impose  on  trusting  customers,  to  play  a  wild 
game  of  business  is  nothing  to  him.  When  hi 
disrepute  makes  his  business  unprofitable  he  mertl]| 
moves  on. 

Mr.  Whittier  points  out  that  the  legitimate  nuuBf 
facturer,  one  who  would  scorn  to  bribe  his  way 
the  favor  of  the  trade,  is  subject  to  a  double  injnij 
at  the  hands  of  the  “hidden  demonstrator.”  Not 
is  his  merchandise  discriminated  against  and  misrepn- 
sented  by  clerks  in  the  pay  of  an  unscrupulous  rhral 
but  often  used  in  unfair  price-cutting.  ArtkiJ 
pushed  by  bribed  clerks  are  cheap  and  inferior. 
first-class  advertised  article  is  used  merely  as  bait, 
create  an  illusion  of  a  “bargain.”  “Some  tinxi 
says  Mr.  Whittier,  “the  price-cutting  bandits 
higher  prices  for  articles  pushed  by  bribed  clerk^ 
The  genuine  article  is  held  up  as  inferior  because 
price  is  lower  than  the  artificial  price  set  for  t 
infer-or  article  for  which  the  hidden  demonstrator 
pleading.  It  punctures  the  pretense  that  price-cuttij 
renders  a  service  to  the  public.  The  consuming  pii| 
lie  has  scarcely  an  inkling  of  the  wide  prevalence 
this  bribery.  The  cause  of  honest  advertising  shodj 
be  treed  from  injury  by  this  parasitic  practice.” 


/firry  newspaper  needs  the  delicate,  compre¬ 
hending,  artful  touch  of  a  sensible,  home-loving, 
maternal,  sympathetic  and  sunny  woman. 


RE-INVESTIGATION 


The  following  unique  editorial  appeared  in 

York  IVorld,  on  Wednesday :  “Secret^ 
Mellon  having  challenged  the  accunB 
of  statements  made  in  the  World's 
columns  in  regard  to  the  aluminum  tariff 
aluminum  companies  in  which  he  is  interested. 
World  has  instituted  a  separate  and  impartial  inw^ 
gation  of  the  matter.  Pending  the  results  of  this 
vestigation.  Secretary  Mellon  may  rest  assured 
if  his  contentions  are  sustained  the  World  will 
an  adequate  retraction.” 

We  do  not  recall  a  similar  instance  of  a  new-spif 
announcing  that  it  would  make  a  separate  and 
partial  investigation  of  statements  which  it  had 
lished,  out  of  fairness  to  the  person  written  about' 
in  response  to  a  challenge. 

If  the  World  has  “the  goods”  and  is  using 
editorial  merely  as  a  wind-up  for  a  news  punch, 
not  very  poor  politics,  and  if  the  World  sH 
questions  its  own  published  statements  and  has 
lished  this  notice  in  blind  justice,  it  is  neverd^ 
playing  good  journalism. 
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PERSONAL 


Sun,  succeeding  Oscar  G.  Barker,  re¬ 
signed. 


/\TTO  MEYER  of  the  Utica  (N.  Y.) 

Daily  Press  returned  to  New  York 
from  a  trip  abroad  on  the  George  Wash¬ 
ington,  Sept.  28. 

Bernard  H.  Ritter,  publisher  of  the 
Kcw  Yorker  Staats-Zeitung  arrived  in 
New  York,  Sept.  28,  on  the  Albert 
Ballin  from  a  visit  in  Germany. 

Harry  Bouck,  editor  of  the  Girard 
(Kan.)  Messenger,  has  been  named  post¬ 
master  of  Girard. 

Merritt  Bond,  managing  editor  of  the 
New  York  Evening  Post,  left  this  week 
for  two  weeks’  vacation  in  Bermuda. 

S.  E.  Thomason,  business  manager  Chi¬ 
cago  Tribune  and  president  of  the  Ameri¬ 
can  Newspaper  Publishers’  Associatum, 
is  reported  ill  with  appendicitis  in  a  Chi¬ 
cago  hospital. 


IN  THE  BUSINESS  OFFICE 
^LINTON  S.  BURR,  formerly  with 


Rudolph  Guenther,  Inc.,  has  joined 
the  advertising  sales  force  of  the  St. 
l.nuis  Globe-Demoerat ,  connected  with 
the  New  York  office  as  an  assistant  to  F. 
St.  J.  Richards. 

Edward  H.  Roemle,  formerly  adver¬ 
tising  manager  of  the  Louisville  Post,  is 
now  manager  of  the  automobile  depart¬ 
ment  of  the  Deni'er  Post.  Don  E. 
Stewart,  formerly  national  advertising 
manager  of  the  Milwaukee  lYisconsm 
Knos  and  Telegram  is  now  with  the 
Denver  Post  as  national  advertising  man¬ 
ager.’ 

William  E.  Buckingham,  advertising 
manager  of  the  Lynn  (Mass.)  Telegram- 
News,  has  been  transferred  to  the  adver¬ 
tising  department  of  the  Nnu  York 
Evening  Bulletin.  Oscar  Nelson  has 
succeeded  Mr.  Buckingham  on  the  Tele¬ 
gram-News. 

G.  V.  Allen,  circulation  manager  of 
the  Hutchinson  (Kan.)  News,  has  re¬ 
signed  to  join  the  staff  of  the  Oklahoma 
Publishing  Company,  Oklahoma  (Tity,  as 
promotion  manager. 

Ted  Tedrick.  advertising  manager  i  of 
the  Joplin  (Mo.)  Globe,  has  purchased 
an  interest  in  the  Blackwell  (Okla.) 
Tribune  and  will  become  advertising 
manager  of  the  Tribune. 

E.  C.  Rogers  of  the  advertising  de- 
parttmnt.  Clevelan  d  Times  and  Com¬ 
mercial,  is  recovering  from  a  recent  ill¬ 
ness. 

Stewart  McDonald,  advertising  man-- 
ager  of  the  Junction  City  (Kan.)  Ltaily 
Union  has  been  made  circulation  man¬ 
ager  of  the  Hutchinson  (Kan.)  News 
and  Herald. 

F.  H.  Vandegraft  has  joined  the  staff 
•of  the  Pittsburg  (Kan.)  i’wn  as  business 
manager. 

Fred  A.  Hamlin,  former  advertising 
manager  of  the  Toledo  Nervs  Bee  and 
advertising  and  business  manager  of  the 
South  Bend  (Ind.)  News-Times,  has 
l)een  made  advertising  manager  of  the 
Pittsburg  (Kan.)  Headlight. 

A.  H.  Noelke,  Omaha,  has  arrived  in 
Gale.sburg,  Ill.,  to  take  charge  of  the 
Community  Newspapers,  as  general  m.m- 
^cr.  The  organization  publishes  a 
string  of  weeklies  through  Illinois  until 
Tecently  known  as  the  Haggenjos  papers. 

R-  F.  E.  Colley  has  left  the  advertising 
^aff  of  fhe  Fargo  (N.  D.)  Forum  and 
Tnlmne  to  become  assistant  director  of 
club  organization  and  education  of  the 
A.  A.  C.  W.  in  New  York. 

E  H.  Whiteside,  formerly  advertising 
manager  of  the  Hutchinson  (Kan.) 
Gazette  is  now  advertising  manager  of 
the  Springfield  (Mo.)  I.eader. 

Matthew  C.  Young,  for  16  years  man- 
^^r  of  The  Household  Guest  and  Better 
Fanning,  the  F.  E  Chapman  Publica- 
tmns  of  Chicago,  has  resigned  to  join  the 
Mutual  Life  Organization  of  (Thicago. 

J.  V.  Hollett,  circulation  manager  of 
the  Long  Beach  ^Cal.)  Telegram  has  re¬ 
signed  to  become  circulation  manager  of 
the  Tulsa  (Okla.)  Tribune. 

t^orge  F.  Sisson,  has  been  named  gen¬ 
eral  manager  mf  the  Durham  (N.  C.) 


IN  THE  EDITORIAL  ROOMS 

WILLIAM  PRESTON  BEAZELL, 

™  assistant  managing  editor  of  the  New 
York  World,  this  week  returned  from  a 
month’s  vacation  spent  at  Bar  Harbor, ' 
Me. 

Olin  W.  Kennedy,  managing  editor  and 
assistant  to  the  publisher  of  the  Miami 
(Ha.)  Morning  Herald,  spent  the  first 
of  the  week  in  New  York  completing  his 
staff  for  the  winter. 

1.  J.  Kern,  for  25  years  a  member  of 
the  editorial  staff  of  the  Astoria  (Ore.) 
Budget,  has  resigned  to  enter  the  auto¬ 
mobile  business. 

Richard  Coon,  formerly  publisher  of 
the  Peekskill  (N.  Y.)  Ezrning  Star,  has 
been  appointed  managing  editor  of  the 
Poughkeepsie  (N.  Y.)  Evening  Star. 

Jack  Young  has  resigned  as  city  editor 
of  the  Charlotte  (N.  C.)  Observer,  and 
is  succeeded  by  M.  R.  Dunnagan,  who 
returns  to  the  paper  after  an  absence  of 
about  three  years. 

John  R.  Hess,  Jr.,  formerly  re-write 
man.  is  now  sporting  editor  of  the 
PnnHdence  Ezvning  Bulletin. 

W.  J.  Haoner  of  the  Sutherlin  (Ore.) 
Sun  is  recoveritig  from  an  operation. 

L.  L.  Perrin,  city  editor  of  the  St. 
Paul  Dispatch,  is  on  vacation. 

Herbert  E.  Slayton  is  now  head  of 
the  copy  desk,  Pnnidence  (R.  1.)  Bul¬ 
letin. 

John  E  Levine,  reporter  on  the  Paw¬ 
tucket  staff  of  the  Proi’idcnce  Journal, 
has  resigned  to  study  optometry  in  Bos¬ 
ton. 

David  Patten,  political  writer,  has 
been  made  city  editor  of  the  Providence 
(R.  1.)  Ez'cning  Bulletin. 

George  B.  Huff,  for  more  than  40 
years  in  the  newspaper  business  in 
Steubenville,  O.,  has  resigned  as  city 
and  telegraph  editor  of  the  Steubenville 
Herald-Star  to  enter  the  insurance  busi¬ 
ness. 

O.  M.  Thomason,  editor  of  the  Benson 
(Minn.)  Swift  County  News  has  been 
appointed  manager  of  the  national  Non¬ 
partisan  League. 

J.  E.  Clark  is  now  managing  editor 
of  the  Durham  (N.  C.)  Morning  Herald. 

EJaine  Dean  Pinnis  has  joined  the 
reportorial  staff  of  the  Cleveland  Press. 

Mabel  Wombough,  part  owner  of  the 
Homell  (N.  Y.)  Evening  Tribune-Times 
has  been  appointed  managing  editor  to 
succeed  C.  W.  Newman,  who  has  re¬ 
signed. 

Dudley  Nichols,  special  writer,  has  re¬ 
signed  from  the  staff  of  the  New  York 
Evening  Post  to  enter  New  York  Uni¬ 
versity. 

Franklin  C.  Ellis,  son  of  Dr.  William 
T.  Ellis,  has  joined  the  staff  of  the  New 
York  Evening  Post  as  reporter.  He  was 
formerly  on  the  staff  of  the  Philadelphia 
Evening  Public  ledger. 


W.  H.  JOHNSOM 


H.  JOHNSON,  general  manager 
of  the  New  York  Herald  Tribune 
Syndicate,  this  week  announced  his  resig¬ 
nation  effective 
Jan.  1,  by  which 
date  he  plans  to 
have  organized  a 
syndicate  of  his 
own  to  be  known 
as  Features,  Inc., 
and  to  be  oper¬ 
ated  from  New 
York. 

The  new  syndi¬ 
cate  will  handle 
general  features, 
stressing  attention 
on  fiction  and 
Sunday  section 
material. 

John.son  is  a 
well  equipped 
newspaper  man,  having  six-nt  27  years  in 
the  business.  He  started  his  newspaper 
career  on  the  Flushing  (N.  Y.)  Journal 
when  he  was  l.S  years  old.  Then  he  went 
to  the  middle  west,  where  he  was  con¬ 
nected  with  the  Columbus  Citizen  and 
the  Detroit  Journal. 

For  a  while  he  was  secretary  of  the 
Sherin  .Advertising  .Agency  in  New  A’ork. 
Next  he  went  to  the  far  west,  where  he 
became  general  manager  of  the  Perkins 
chain  of  newspapers,  with  headquarters 
at  Tacfima,  Wash. 

Johnson’s  next  connection  was  with  the 
Beckwith  Special  Agency.  For  the  fol- 
lowu.g  10  years  lie  was  associated  with 
the  Hears!  organization,  serving  in  vaft-- 
ous  capacities,  including  general  man¬ 
ager  of  the  International  Feature  Syndi¬ 
cate,  and  advertising  manager  of  the 
American  Weekly,  h'rom  Hearst,  John¬ 
son  went  to  the  Herald  Tribune. 

with  the  Asheii'le  Citizen,  handling  tele¬ 
graph  copy. 

Edward  F.  Smith,  formerly  of  the 
Jackson  (Mich.)  Citizen  Patriot  edi¬ 
torial  staff  has  resigned  to  go  to  Cali¬ 
fornia. 

George  W.  Scotford,  managing  editor 
of  the  Jackson  (Mich.)  Citizen  Patriot, 
has  returned  from  a  two  weeks’  vacation. 

A.  G.  Brauer  has  rejoined  the  staff  of 
the  Toledo  Blade. 

Oliver  Holden  has  resigned  from  the 
Cleveland  Plain  Dealer  staff. 

Ferman  A., Wilson,  former  Minnesota 
newspaper  man,  has  been  appointed  news 
editor  of  the  Miami  (Fla.)  Daily  News. 
Truman  H.  Felt  of  Indianapolis  has  been 
named  city  editor.  Arthur  G.  Keene  has 
resigned  as  managing  editor  to  engage  in 
the  real  estate  business. 


Wilbur  Peterson  has  joined  the  staff 
of  the  Marshall  (Minn.)  N ews-Messen- 
ger. 

William  B.  Bromage,  formerly  on  the 
financial  staff  of  the  Providence  (R.  1.) 
Journal,  is  now  a  salesman  for  the 
Bradstreet  Company,  mercantile  agents. 
Providence. 

Alfred  S.  O’Brien,  managing  editor  of 
the  Bridgeport  (Conn.)  Sunday  Herald, 
has  resigned  to  go  to  Newark,  N.  J. 

J.  Lester  Cargill  has  succeeded  him. 

l^noir  Chambers,  city  editor  of  the 
Greensboro  (N.  C.)  Daily  News,  is  now 
associate  editor  succeeding  Gerald  John¬ 
son,  who  resigned  to  become  head  of 
the  newly  instituted  department  of  jour¬ 
nalism  at  the  University  of  North  Caro¬ 
lina.  F'.  A.  Houser  is  now  city  editor. 

David  Re.snick,  formerly  of  the  St. 
Louis  .S't.ir  and  the  St.  Louis  Times,  is 
attending  the  University  of  Missouri. 

George  A.  Hough,  Jr.,  news  editor  of 
the  Nezv  Bedford  (.Mass.)  Standard,  and 
Mrs.  Hough  have  just  returned  from  a 
vacation  trip  to  Havana.  Mrs.  Hough 
“filled  in"  for  three  months  this  summer 
on  the  Standard  staff  while  .Miss  Minna 
Littmann,  feature  writer,  was  in  Europe. 

George  L.  Bird,  a  June  graduate  of  the 
University  of  Wisconsin  School  of  Jour¬ 
nalism,  has  joined  the  staff  of  the  New 
Bedford  ( -Mass.)  Standard. 

S.  W.  Mitchell,  managing  erlitor  of  the 
Nezeton  (la.)  Daily  Nezvs,  has  been 
name<l  editor  of  the  Fort  Madison  (la.) 
livening  Democrat. 

John  E.  Ryckman  has  joined  the  staff 
of  the  Chicago  Daily  Nexvs  a.s  a  re-write 
man. 

Perry  J.  Giffen,  formerly  editor  of  the 
Halifa.r  (Can.)  Sunday  I.eader,  has  been 
apixiinted  advertising  manager  on  the 
Hamilton  (Ont.)  Herald,  and  will  also  do 
special  work  for  the  Windsor  (Ont.) 
Border  Cities  Star. 

Miss  Peggy  Derrough,  reporter  for  the 
Chicago  Ez’ening  Post,  has  returned  to 
Chicago,  after  a  three  months’  leave  of 
absence  spent  on  the  Pacific  Coast. 

Kenneth  Kingman  has  joined  the  repor¬ 
torial  staff,  Wenatchee  (Wash.)  Daily 
World. 

Walter  A.  Washburiie,  tity  editor  of  the 
Chicago  Evening  Post,  Is  Recuperating 
from  an  attack  of  appendiciti;). 

Harry  N.  Beall  has  been  mad«  editor 
and  part-owner,  Raymond  (Wash.)  Her¬ 
ald,  succeeding  John  E.  Davies.  Mr. 
Beall’s  father.  C.  S.  Beall,  continues  sis 
business  manager  under  the  new  manage¬ 
ment. 

Paschal  Covici  is  cOfKpliling  a  collection 
of  the  short  stories  of  Carles  Collins, 
dramatic  critic  of  the  Chicago  Evening 
Post. 


Paul  Bowen,  telegraph  editor,  and  Joe 
Berdell,  assistant  city  editor  of  the  Buf- 
fdo  Times,  have  resigned. 

Dave  Peogeot  has  joined  the  city  staff 
of  the  Buffalo  Evening  News. 

George  (Tooke,  recently  with  the  Sagi- 
nato  Ev-ming  Star,  now  suspended,  tes 
joined  the  city  staff  of  the  Jackson  Citi¬ 
zen  Patriot. 

John  G.  Dickson,  managing  editor  of 
the  Greensboro  (N.  C.)  Daily  Record, 
has  resigned.  T.  J.  Revclle  succeeds  him. 

W.  F.  Nee,  reporter,  formerly  of  the 
I.ynchburg  (Va.)  Fkxily  Advance,  is  now 
with  the  Westfield  (N.  J.)  Leader. 

Jeff  D.  Dickerson,  reporter  and  desk 
man  on  the  Wichita  (Kans.)  Beacon  for 
the  past  8  years,  has  resigned  to  make 
the  race  for  Probate  judge  of  Sedgwick 
county,  Kan. 

Ernest  B.  Hunter,  head  of  the  copy 
desk,  Greensboro  (N.  C.)  Daily  News 
has  resigned  to  become  news  editor  of 
the  Knoxville  (Tenn.)  Sentinel.  James 
F.  Reynolds  succeeds  Hunter  on  the 
News. 

J.  H.  Monty,  formerly  sports  editor 
of  the  Greensboro  Daily  News,  is  now 
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pAUL  CLIXE  has  sold  the  Mathczi’s 
^  (V'a.')  Journal  to  John  J.  Burke 
and  Paul  Titlow. 

Oliver  R.  Davis,  editor  and  publisher 
of  the  Mansfield  (Mo.)  Mirror  has  pur- 
chase<l  the  Hartinllc  ITrisltt  Cyunly 
Ket'uhlican  and  will  continue  publication 
of  Ixjth  papers. 

.  Stanton  (Tex.)  Reporter  has  been 
purchase<l  by  A.  C.  Rol)ertson,  formerly 


Knowing  how  is 

one  thing,  and  know¬ 
ing  WHO  is  quite  another 
matter.  We,  in  this  organi¬ 
zation,  after  thirty  years, 
know  both  how  and  who. 

This  means  that  we  can 


•TIRST  IN  PUBLIC  SERVICE" 


L^SIorUk. 


The  World  and  the  Eve- 
ning  World  have  a  com- 
binH  circulation  daily,  of 
750, 0(K)  for  $1.20  per  a  (rate 
line  (rross,  subject  to  con¬ 
tract  discounts.  These  two 
papers  are  read  by 
more  jobbers,  department 
and  chain  store  buyers,  and 
by  more  retailers;  offer 
more  circulation  per  dollar 
and  a  more  concentrated 
circulation;  a  reader  and  a 
dealer  influence  more  local¬ 
ized  than  any  other  mom- 
itig  and  evening  combinatiem. 
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cover  a  lot  of  ground,  cover 
it  effectively  and  cover  it 
quickly. 

It  is  merely  another  link  in 
the  SERVICE  chain  which 
links  this  office  to  results. 

Always  willing  to  talk  rep¬ 
resentation  with  the  right 
kind  of  newspapers. 

BENJAMIN  &  KENTNOR  CO. 

Advertising  Rsprsssntativss 
of  Newspapers 

2  W.  46th  St.  900  Ma'iers  Bidg. 
New  Yerk  Chicago 

401  Van  Nu>s  Bidg. 

Lee  Angeles 


On  the  Linotype  all 
magazine  changes 
are  quickly  made — 
from  the  front 

Mergenthaler  Linotype  Co. 

Brooklyn,  IS etc  York 


yi  RTHUK  SMYTH,  editorial  writer, 
Buffalo  livening  NetL’s,  to  Miss  Mar¬ 
garet  Cullen  of  Buffalo. 

Robert  Rankin,  city  editor  of  the  Hali¬ 
fax  Herald,  to  Miss  Constance  Buckler 
of  .-Knnapolis,  Sept.  10. 

Paul  P'eldhake,  secretary  of  the  Effing¬ 
ham  0^\.) Republican,  to  Miss  Hilda  Eng- 
bring.  Sept.  23. 

Miss  Marie  Graf,  city  editor,  Akron 
Catholic  Record,  to  Robley  H.  Morris, 
at  Akron,  Sept.  18. 

David  Burns,  advertising  staff,  Cleve¬ 
land  Catholic  Press  Union,  to  Miss  .\gnes 
McGrory,  at  Erie,  P*a.,  Sept.  18. 

Harold  J.  Wymer,  of  the  Chicago  As¬ 
sociated  Press  staff,  to  Miss  Rhea  M. 
Wyman  of  Muskegon,  Mich.,  in  Oiicago, 
Sept.  22. 

Peter  J.  Higgins,  reporter  on  the  Mar¬ 
shall  (Mich.)  Chronicle,  to  Sarah  B. 
Smith,  of  Jackson,  recently. 

George  .^stel.  editor,  Snoqualmie 
(Wash.)  Valley  Record,  to  Miss  Erances 
Harrison,  a  corresiMUulent  for  the  Miller 
l-'reeman  Trade  Pul)lications,  Seattle, 
Sept.  6. 

Richard  (.'ha.se,  until  recently  assistant 
Sunday  editor,  Seattle  ( Wash. )  Post-ln- 
telligeneer.  now  with  the  Scripps  papers 
in  California,  to  .Miss  Julia  Shay,  Sept.  22, 
in  Seattle. 

PRESS  ASSOCIATION  NOTES 

f.\TERXATl().\AL  XEWS  SERV- 
^  ICE  has  established  a  news  printer 
circuit  out  of  its  Harrisburg  ( Pa. ) 
bureau,  which  is  already  serving  10  news- 
I)apers  in  that  territory. 

E.  P.  Halline,  manager  of  the  Detroit 
bureau  of  the  United  Press  Associations, 
has  been  transferred  to  the  Madison 
bureau,  relieving  C.  Byers,  who  has  re¬ 
signed  to  enter  p<jlitics  in  Indiana.  Max 
Buckingham,  formerly  of  the  Kansas 
City  Star,  more  recently  in  the  Xew 
)  ork  office  of  United  Press,  has  been 
.sent  to  Detroit. 

Luther  A.  Houston,  of  the  International 
.News  Service,  Washington  bureau,  has 
been  apiwinted  to  succeed  Duke  X.  Parry 
as  chief  of  the  I.  X.  S.  Far  I')ast  bureau, 
with  headquarters  in  Tokyo.  Houston 
.will  leave  within  a  few  days  for  his  new 
post.  During  the  past  5  years,  l)esides  his 
Washington  assignment,  Houston  was 
connected  with  news  bureaus  of  I.  X  S. 
at  Chicago,  Xew  York,  and  l»ndon.  For 
a  time  he  was  e<litor  of  the  same  organi¬ 
zation’s  advance  news  and  fast  mail  prod¬ 
ucts. 

CHANGES  OF  OWNERSHIP 


of  Lftraine,  Tex.,  who  is  now  editor  and 
manager. 

L.  R.  Gillette,  former  editor  Juneau 
(.Ulaska)  Record-Miner,  the  first  paper 
in  .Ulaska  to  get  telegraphic  service,  has 
bought  the  Methow  Valley  XeTVS  at 
Twisp,  Wash.,  from  H.  E.  Marble,  who 
has  published  it  continuously  for  the  past 
2'1  years. 

Skagway  (.\laska)  Daily  Alaskan,  the 
oldest  continuously  published  paper  in 
Alaska,  has  been  sold  by  the  L.  S.  Keller 
estate  to  W.  L.  Paul,  editor,  Alaska  Fish¬ 
erman,  published  in  Ketchikan. 

IVashtucna  (W’ash.)  Enterprise  has 
been  sold  by  H.  W.  Beaton  to  C.  -U. 
Sprague,  editor,  Ritsville  (Wash.)  Jour¬ 
nal-Times,  who  will  move  the  plant  to 
Ritzville,  leaving  Washtuena  without  a 
newspaper. 

Snoqualmie  (Wash.)  Post  has  been 
sold  by  H.  W.  RfKlman  to  George  Astel, 
editor,  Snoqualmie  (Wash.)  Valley  Rec¬ 
ord.  who  will  combine  the  two  papers. 


HOI-DING  NEW  POSTS 

TAOX  B.  REED,  from  telegraph  editor, 
^  Hamilton  (Q.)  Journal,  to  assistant 
city  editor,  Buffalo  Commercial. 

William  .\gnew,  from  assistant  city 
editor,  Buffalo  Commercial ,  to  Cf)])y  desk, 
Buffalo  Courier. 

Thomas  K.  l-'arl,  from  telegrajjh  editor, 
Buffalo  Express,  to  news  editor,  Buffalo 
Times. 

Xelson  Riley,  from  staff,  Peoria  ( 111. ) 
Transcript,  to  Columbia  (Mo.)  Tribune. 

Robert  .-\kers,  from  San  Antonio  Xctvs, 
tfi  Chicago  City  Xews  Bureau. 

Van  Wiggins,  from  makeup  editor,  San 
.  Intonio  lAght,  to  bort  IVorth  Star  Tele¬ 
gram. 

I'rank  T.  White,  from  reporter,  Lan- 
sing  Capital  Xezi’s,  to  Lan.sing  Industrial 
Xexis  staff. 

J.  M.  Sprecher.  from  staff,  Seattle 
Times,  to  advertising  manager,  Halifax 
Herald  and  the  Evening  Mail. 


SCHOOLS 

^H.XRLES  C.  CLAYTOX,  formerly 
with  the  Lincoln  (Xeb.)  Star  and 
the  St.  Louis  Globe-Democrat  is  acting 
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as  assistant  librarian  for  the  School  ot 
Journalism  of  the  University  of  Missouri. 

Georgia  editors  will  address  journalism 
students  of  Mercer  University,  .\ugusta, 
on  newspaper  problems  during  the  pres¬ 
ent  semester.  The  plan  was  inaugurated 
by  T.  J.  Hamilton,  editor  of  the 
Augusta  Chronicle,  who  is  also  a  trustee 
of  the  University. 

University  of  Illinois  School  of 
Journalism  reports  a  registration  of  350 
for  this  semester,  an  increase  of  one- 
third  over  last  year’s  registration. 

Dean  Walter  Williams.  Miss  Sara 
Lockwood,  J.  S.  Hubbard  and  John  H. 
Casey,  all  of  the  faculty  of  the  School 
of  Journalism  of  the  University  of  Mis¬ 
souri,  were  speakers  at  the  fall  meeting 
of  the  Missouri  Press  Association  held 
recently  in  Kansas  City. 

Professor  J.  O.  Simmons  of  the  fac¬ 
ulty  of  the  Department  f>f  Journalism 
at  Syracuse  University  has  been  ap¬ 
pointed  publicity  director  for  the  Xew 
)'ork  State  Fair  at  Syracuse. 

Director  Harry  F.  Harrington,  head  of 
the  Medill  School  of  Journalism  of  Xorth- 
western  University,  has  returned  to 
Chicago  from  a  trip  abroad. 

P'rank  H.  O’Hara,  short  story  writer 
and  dramatic  critic,  has  been  app<jinted 
to  the  staff  of  Ernest  11.  Wilkins,  dean 


of  colleges  of  the  University  of  Chicag'.. 
Undergraduate  dramatic  activities  and 
campus  publications,  including  the  Dailv 
Maroon,  will  be  under  O’Hara’s  suik--- 
vision. 

NEW  PLANTS  AND  EQUIPMENT 

SALT  LAKE  CITY  TRIBUXE  has 
completely  remodeled  its  business 
offices,  and  installed  new  furnishings. 
The  editorial  department  is  to  undergo 
a  similar  cliange  in  the  near  future. 

Boone  (la.)  News- Re  publican  has  in¬ 
stalled  a  new  Duplex  tubular  press. 

Bedford  (Mass.)  Mereury  has  in¬ 
stalled  a  new  Goss  press. 

Metamora  (Ill.)  Herald  has  added  an 
Intertype  to  its  equipment. 

Texas  Daily  Now  Eight  Columns 

The  BrozirnsrHlle  (Tex,.)  Herald,  now 
a  7  column,  13-em  paper,  will  on  Oct.  15 
change  to  8  column  size  with  a  column 
width  12  ems. 

Sir  William  Price  Killed 

Sir  William  Price,  head  of  Price 
Brothers,  Ltd.,  lumber  operators  and  i)a- 
per  manufacturers,  was  killed  Thursday 
in  a  landslide  near  his  mills  at  Keno- 
gami,  Que. 
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WHATS  WHAT  IN  THE  FEATURE  HELD 

1 

ASSOCIATIONS  AND  CLUBS 

1  .  _ 

I  TTAHI  \'IXCEXT,  writer  for 

Readers  Syndicate,  Inc.,  Xew  York, 
possibly  sometimes  was  awarded  the  de¬ 
gree"  of  “Bachelor 
of  Matrimony." 

At  least  his  latest 
c  o  n  t  r  i  b  ut  ions, 
headed  “Male  and 
Feifiale’’,  is  a 
short  story  fea¬ 
ture  on  the  very 
strange  customs 
and  laws  in  other 
countries,  con¬ 
cerning  the  court¬ 
ship  and  marriage 
of  their  people. 

N'incent,  stu¬ 
dent,  lecturer  and 
jorirnalist  is  a 
writer  of  long 
.standing.  Besides  being  author  of  several 
biHiks,  he  is  a  contrifnitor  to  Collier's 

II  eek’ly.  Current  History,  Siiecess,  Dear¬ 
born  lndet>endent.  Ladies  Home  Journal. 
Independent,  Nations  Husiness,  Physieal 
Culture  and  other  publications.  He  has 
traveled  and  lectured  in  nearly  every  state 
in  the  union  and  province  of  t'anada,  as 
well  as  in  Europe. 

.\1.  Koenigsberg,  president  and  general 
manager  of  King  Features  Syndicate, 
International  Xews  Service,  and  Uni¬ 
versal  Service,  was  a  visitor  at  the  White 
House  this  week. 


and  the  “Bungle  Family,”  have  both 
signed  new  long  term  cmitracts  with  the 
McX'aught  Syndicate,  Xew  York. 


I't.mii  Vincent 


(ieorge  Beaty  has  prepared  a  series  of 
Daily  two-column  panels  of  amusing 
drawings,  accompanied  by  humorous  text, 
under  the  caption  “How  to  lie  or  do  — 


Marceline  D’Alroy,  fashion  e.\pert  and 
wit,  who  writes  "You  Said  it,  Marceline,” 
for  the  Premier  Syndicate,  Xew’  York,  is 
now  playing  on  the  Keith  vaudeville 
circuit. 


Robert  D.  Heinl,  formerly  of  the  Xexo 
York  Sun  and  the  Xational  (ieographic 
Magazine,  is  now  writing  a  new  column 
length  Sunday  feature  for  his  syndicate 
entitled  "With  the  Xotables,”  being 
anecrlotes  of  famous  men  at  the  national 
Capitol,  written  in  a  lighter  vein  but 
closelj-  allied  with  the  news.  Heinl  also 
writes  "Listening  in  on  the  United 
States,”  a  radio  feature. 

The  MetroiKilitan  Xewspaper  Service, 
Xew  York,  has  added  a  Cross  Word 
Piule  feature,  for  daily  or  weekly  use, 
tc)  its  list  of  features. 

A.  C.  Ring  of  the  Readers’  Syndicate. 
Xew  York,  returned  to  this  country  on 
the  .\fiuitania.  Oct.  .1  after  several  weeks 
spent  abroad  gathering  feature  material 
for  the  syndicate. 

.\mong  its  fall  s^erials  the  Metroptditan 
Xewspaper  Service  is  releasing  “The 
Double  Cross.”  novel  liy  E.  Thomas, 
playwright.  "The  Master  Criminal.”  by 
J.  Jefferson  Farjeon.  grandson  of  Joseph 
Jefferson,  is  al.so  offered  by  this  syn¬ 
dicate. 

Frank  W.  Mulock,  writer  for  the  San 
Dieso  I'nion.  has  been  on  a  leave  of  ab¬ 
sence  for  the  jKist  four  months,  touring 
eastern  and  southern  states,  gathering 
data  for  a  series  of  feature  articles  on  the 
proposed  Child  Lalxir  amendment  to  the 
F'ederal  Constitution  for  a  Chicago  fea¬ 
ture  syndicate. 

ALASKA  OUR  PULP  RESERVE 


Howard  R.  McEwen.  western  repre¬ 
sentative  of  the  McClure  Xewspaper 
Syndicate,  Xew  York,  who  makes  his 
headquarters  in  Cincinnati  spent  several 
davs  at  the  home  office  this  week. 


X.  F2.  A.  Service,  Inc.,  Cleveland.  O.. 
launched  a  national  non-partisan  cam¬ 
paign  Oct.  1  to  get  all  voters  to  the 
poles.  This  svndicate  claims  a  circulation 
of  20.tXK),0(K).  ■ 

Written  endorsement  of  the  campaign 
has  been  given  by  President  Coolidge, 
Senator  La  F'ollette,  Hon.  John  W. 
Davis,  Daniel  Willard.  Samuel  Gompers. 
General  Atterbury,  Cardinal  O’Connell. 
A.  C.  Bedford.  William  (j.  Lee.  Rabbi 
Stephen  S.  Wi.se,  and  other  well  known 
figures  in  America. 

The  campaign  will  continue  until  Xov. 


Lm  Angelet,  Calif. 

C*in»d  7,24*  Daily  Averase  Circulation. 

Sworn  Oorernmont  Stale  went.  SI*  Montlia 
BmlinK  March  31,  1023,  ltifl,.3n0  nallr.  Si* 
^nlha  Kndinc  March  31.  1024.  I72..M9 

{••llr.  Increase  in  Daily  Average  Clrciila- 
Uon.  7.240. 

IT  COVERS  THE  FIELD  COMPLETELY 

REPRESENTATIVES : 

H.  W.  Moloney,  604  Timea  Bldg.,  Now  York. 
I-ogan  Payne  Co.,  401  Tower  Bldg.,  6 
North  Michigan  Ato..  Chicago. 

^'7.  Norrla  Hill,  710  Hearat  Bldg.,  San 
Eranclaco.  Calif. 


George  Storm  cartoonist,  at  one  time 
with  the  N  E  .A  Service,  Inc.,  has  pre¬ 
pared  a  series  of  half  page  drawings  for 
the  Putnam  Syndicate,  Xew  York,  to  run 
under  the  caption  “F'euds  of  the  Cities.” 


Timber  Tracts  Have  Fine  Water  Power 
Sites,  U.  S.  Report  States 

It  is  only  a  question  of  time  when  the 
shortage  of  newsprint  pajier  stiKk  in  the 
United  States  anti  Canada  will  compel 
manufacturers  to  go  to  southeastern  Alas¬ 
ka  for  their  pulp  timber,  declares  J.  C. 
Dort,  Hydroelectrical  Engineer  of  the 
F'orest  Service.  L^.  S.  Department  of  .Ag¬ 
riculture,  in  his  recent  repirt  on  water 
power  in  .Alaska.  This  rejxirt  has  just 
been  published  as  a  public  dtKument  by 
the  F’ederal  Power  Comniission,  Washing¬ 
ton.  D.  C. 

The  two  Xational  F'orests  in  .Alaska, 
declares  Mr.  Dort,  can  produce  about 
2,000.001)  cords  of  pulp  wootl  every  year 
for  all  time  under  scientific  forestry  prac¬ 
tices.  Translated  into  paper  this  means 
in  output  of  5.000  tons  of  paper  every  day. 
FLxcellent  water  power  sites  are  abundant 
in  southeastern  .Alaska,  the  report  states. 

OCTOBER  4th 


oliened  its  fall  Lincheou  meetings 
Friday,  Dct.  3.  at  the  Hotel  .\stor,  Xew 
York.  "i’uttmg  Pep  Into  Business 
Papers"  was  the  subject  under  discus- 
si<  m. 

New  York  State  Circulation  Mana¬ 
gers’  Association  will  hold  its  annual 
Convention  at  Hud.son,  X.  Y.,  Oct.  14 
and  15. 

St.  Paul  Town  Criers’  Club  has 
elected  Jack  Rideout  iiresident  to  fill 
the  unexpired  term  of  .\.  I.  Mcfaul.  now 
assistant  publisher  of  the  Her¬ 

ald  and  Examiner. 

Oklahoma  Press  Association,  Group 
2,  met  in  I'.nid,  Sept.  24  and  25.  Gover¬ 
nor  .\1.  E.  Trapp  of  Oklahoma  was 
jirincipal  speaker  at  the  baiKpiet  the  eve¬ 
ning  of  the  24th. 

American  Photo-Engravers’  Asso¬ 
ciation’s  executive  committee  will  meet 
in  Uanton.  < )..  Monday.  Oct.  1).  for  a 
2  day  session. 

Pen  and  Pencil  Club  of  Rhode 
Island  has  limited  its  membership  to 
.VMI  to  prevent  crowded  conditions  at 
the  club’s  social  functions.  Ailvertising 
solicitors  on  the  daily  and  weekly  news¬ 
papers  in  the  State  will  now  lie  admitted 
a»  active  meinlHTs  instead  of  only  asso¬ 
ciate  members. 

Hartford  (Conn.)  Advertising  Club 
has  elected  Clark  Belilcn  of  the  Hartford 
]"'ire  Insurance  Company  vice-president 
succeeding  .A.  W.  Spaulding,  resigned. 

Missouri  Press  Association  held 
their  annual  state  meeting  in  Kansas 
City.  Mo..  Sept.  IS.  10.  and  20.  George 
W.  Marble  of  F'ort  .Scott.  Kan.,  ail- 
dres.sed  the  meeting. 

Kansas  Editorial  Golf  Association 
elected  Jess  L.  Xanier,  Tuiblislier  of  the 
Xeieton  (  Kan.  i  Daily  Journal  jiresident 
following  the  annual  tournament  at  F.m- 
piria  recentiv.  Wilfred  Caveness,  edi¬ 
tor  of  the  Chaniite  Tribune  was  named 
secretarv. 


Carter  Lucas,  of  the  copy  desk  of  the 
Metropolitan  Xewspaper  Service,  Xew 
York,  is  taking  a  fall  vacation,  visiting 
his  mother  in  Kentucky. 

Rube  Goldlx.Tg.  cartiKinist,  and  H.  T. 
Tuthill,  creator  of  “Home  Sweet  Home” 


Mr.  A.  H.  Marchant,  Advertising 
Manager  of  the  BMon.  Mast., 
POST,  wrote  us  as  follows: 

gives  me  pleasure  to  state 
that  the  AJvertisimg  Checking 
Bureau  service  has  proxed  a  time 
and  money  saver  in  our  office 
and  gixes  a  superior  senice  to 
the  Agency  and  Advertiser,  which 
/  am  told  they  greatly  appreciate. 
It  is  a  got*d  thing  all  around,  so 
you  can  count  the  ‘Boston  Post* 
as  one  of  your  best  boosters.** 

We  can  serve  ever>’  publisher  with 
the  tame  satisfaction. 


Dbe  Advertising 
CHECKING  BUREAU/nc. 

© 


336  So.  Clark  Si. 
CHICkCO 


13-l«  Fait  26  SI., 
\E«"  YORK 


A  NEtVSPAPEB  CRCCUNC  PROOF  SERVKE 


94,150 


Sworn  government  statement  for 
the  6  mos.  ending  March  31,  1924. 

Advertising  Leadership 

The  Dispatch  leads  all  other 
Ohio  newspapers  in  advertising 
(first  6  mos.  1924),  exceeding 
the  next  largest  (Cleveland)  pa¬ 
per  by  1,246,092  lines.  For  the 
first  8  months  the  Dispatch  ex¬ 
ceeded  the  other  Columbus 
Xewspapers  combined  by  2,262,- 
232  lines. 

DISPATCH  ...13,659,283  lines 
SEC.  PAPER  .  .  6,634,578  lines 
THIRD  PAPER.  4,762,473  lines 
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Columbas  Suruing  Qisgatrli. 

[explosion  on  BAniESHIP  KILLS  4*8  | 
The  ColiinibiiN  Cili/en 
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"''T.  BRENNAN,  PUGHM,‘ilOT>j^'xiLLED 


Ohio’s  Capital 
selects 

Imperial 

Thousands  of  University  stu¬ 
dents  and  hundreds  of  Buckeye 
Law  Makers  help  swell  an  audi¬ 
ence  of  a  quarter  million  who 
depend  upon  The  Columbus 
Dispatch,  Tlie  Columbus  Citizen 
and  The  Ohio  State  Journal  for 
daily  news. 

These  Columbus  publishers 
realize  the  wisdom  of  depending 
upon  the  Imperial  Plus  Metal 
Plan  for  taking  care  of  their  type 
metal.  They  discovered  its  relia¬ 
bility  in  keeping  type  metal  up 
to  the  highest  efficiency  and 
adding  years  of  service. 

The  Imperial  Plan  is  impartial. 
It  serves  with  equal  efficiency  the 
newspapers  issuing  thousands  of 
copies  daily  and  its  little  brother 
the  village  weekly  with  a  few 
thousand  copies  weekly. 

Give  Your  Metal 
Some  Thought 

Consider  its  present  efficiency 
and  length  of  life.  Then  send 
for  the  Imperial  Plus  Metal  Plan 
and  see  how  much  more  eco¬ 
nomical  and  dependable  your 
type  metal  can  be  made. 


METAL 

UNOTYPE-MONOrrvPE-INTERTVPC  -STEREOTYPE 

Imperial  Type 
Metal  Co, 

New  York— Philadelphia  —  ClevelaDd  —  Delroil 
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ADVERTISING  AGENCY  AFFAIRS 


CEVERAL  changes  on  the  staff  of  the 
^  Charles  C.  Green  Advertising  Agency, 
Inc.,  New  York,  were  announced  this 
week. 

At  a  recent  meeting  of  the  board  of  di¬ 
rectors,  Douglas  Wakefield  Coutlee  was 
elected  a  director  of  the  corporation. 
Coutlee  was  previously  associated  with 
Ruthrauff  &  Ryan,  Inc.,  as  a  member  of 
the  copy  and  plan  department.  He  re¬ 
signed  last  December  to  join  the  Charles 
C.  Green  agency  as  manager  of  the  mail¬ 
order  department. 

W.  H.  Kern  has  been  appointed  space 
buyer  and  manager  of  the  media  depart¬ 
ment,  succeeding  Miss  E.  Deery.  Kern 
was  previously  associated  with  the  J. 
Walter  Thompson  Company  for  25  years, 
and  for  the  past  8  years  was  with  Philip 
Kobbe,  Inc. 

Miss  Deery  succeeds  Miss  D.  K.  Col- 
ledge  as  secretary  to  the  president, 
Charles  C.  Green.  Miss  Colledge,  who 
was  recently  married,  had  been  associated 
with  Mr.  Green  for  more  than  7  years. 
She  resigned  Sept.  20  and  was  given  a 
farewell  dinner  at  the  Advertising  Club 
of  New  York. 


with  the  British  advertising  egency,  W. 
S.  Crawford,  Ltd.,  of  London.  Mr.  Hoyt 
is  a  son  of  Charles  W.  Hoyt  of  Charles 
W.  Hoyt  Company,  Inc.,  of  New  York. 


G.  Herb  Palin,  Los  Angeles,  reputed  to 
be  the  highest  paid  advertising  copy 
writer  in  the  world,  sailed  for  England, 
Oct.  1,  on  the  Mauretania,  to  write  slo¬ 
gans  for  British  merchants  and  manufac¬ 
turers.  Palin  is  author  of  such  phrases 
as  “Ask  the  Man  Who  Owns  One,” 
"Safety  First,”  “See  America  First,”  and 
the  like.  The  latest  he  has  written  was 
for  Solomon’s  Fur  Company,  Montreal. 
It  is,  “Solomon  Serves  10,000  wives.” 


F.  M.  Allen  has  joined  the  staff  of 
Tuttle,  advertising  agency,  Greensboro, 
N.  C. 


H.  A.  Tarantous,  formerly  managing 
editor  of  Motor,  has  joined  the  staff  of 
J.  H.  Newmark,  Inc.,  advertising  agency, 
New  York. 


WITH  THE  SPECIALS 


H.  B.  Fenn  of  the  H.  K.  McCann 
Company  w’as  elected  president  of  the 
Metropolitan  Advertisers’  Golf  Asso¬ 
ciation,  following  the  final  tournament 
of  that  organization  held  recently.  Ray 
Clayberger  is  vice-president;  Walter  Jen¬ 
kins,  secretary ;  and  Rodney  Stuart, 
treasurer. 


Edgar  H.  Felix,  for  two  years  publicity 
man  for  broadcasting  station  WEAF, 
operated  by  the  American  Telephone  & 
Telegraph  Company,  has  joined  the  staff 
of  N.  \V.  .Ayer  &  Sons  to  do  special 
work  in  connection  with  the  National 
Carbon  account. 


13ENJAMIN  &  KENTNOR  COM¬ 
PANY  has  been  appointed  to  repre¬ 
sent  the  Bristol  (Va.-Tenn.)  Herald 
Courier. 

Charles  H.  Eddy  Company  will  repre¬ 
sent  the  Decatur  Herald  in  the  national 
field,  effective  Oct.  1. 

P.  B.  Imgraham,  advertising  manager 
of  Printer’s  Ink,  has  resigned  to  establish 
his  own  business  as  newspaper  publishers’ 
representative.  Prior  to  7  years  with 
Printers’  Ink,  he  was  associated  with  Dan 
A.  Carroll  and  Paul  Block,  Inc. 

S.  J.  Perry,  for  the  past  five  years  with 
Robert  E.  Ward,  Inc.,  New  York,  has 
resigned  to  organize  his  own  representa¬ 
tive’s  business  at  61  Seventh  avenue.  New 
York. 


W.  G.  Hildebrant,  president  of  the 
Gotham  Advertising  Agency,  New  York, 
specialitsts  in  export  advertising,  visited 
Copenhagen.  Denmark  recently,  and  re¬ 
ports  advertising  men  of  that  city  expect 
shortly  to  form  an  advertising  club  and 
become  affiliated  with  the  Associated  Ad¬ 
vertising  Clubs  of  the  World. 


SPECIAL  EDITIONS 


SALEM  (MASS.)  NEWS.  16-page 
Tonsfield  fair  edition.  Sent.  19. 


Mrs.  Anita  Simpson,  formerly  in  the 
advertising  department  of  the  Redpath 
Lyceum  Bureau,  has  joined  the  copy  staff 
of  the  Chicago  office  of  Albert  Frank  & 
Co. 


A.  L.  Bryan,  of  the  Kentucky  Print 
Shop,  Ixiuisville,  Ky.,  is  organizing  a 
general  advertising  agency. 


William  G.  Colgate  has  joined  the  plan 
and  production  department  of  the  head 
office  of  the  R.  Sykes  Muller  Company, 
Ltd.,  at  Montreal,  where  he  will  also  act 
as  account  executive. 


Winthrop  C.  Hoyt,  for  the  past  2  years 
with  the  American  Agriculturist,  is  now 


LJ  Topsfield  fair  edition.  Sept.  19. 

Lynn  (Mass.)  Telegram-News,  36- 
page  Dollar  Day  edition.  Sept.  19. 

Duluth  (Minn.)  News-Tribune,  an  8- 
page  illustrated  section  Sept.  24,  on  the 
opening  of  a  new  concrete  paved  high¬ 
way  connecting  Cloquet,  Carlton  and 
Scanlon  with  Duluth. 

Jamaica  (N.  Y.)  Queens  County  News, 
64-page,  Automobile  Show  edition.  Sept. 
12. 

Bluff  ton  (Ind.)  Banner,  20-page  Bluff- 
ton  Fair  edition.  Sept.  19. 

Jamaica  (N.  Y.)  Queens  County  News, 
a  64-page  automobile  show  number,  Sept. 
12. 

Pawtucket  (R.  I.)  7'inie.f,  40-page  New 
England  Week  edition.  Sept.  13. 

Galesburg  (Ill.)  Evening  Mail,  16- 
page  Kiwanis  edition.  Sept.  9,  the  open¬ 
ing  day  of  a  two-day  meeting  of  the 
Illinois  and  eastern  Iowa  Kiwanis  clubs 
convention. 


Directory  of  Leading  Features 


FOR  DAILY,  SUNDAY  AND  WEEKLY  NEWSPAPERS. 


Columns 


Radio 


•  BROADCASTING  BROADWAY.” 

A  thpalrical  foliimn  thaf  la  KE.M.T.Y  dlf- 
farent  Wrifp  for  aamrle.  Strathmore  I’.  C., 
l.'M  Wp«t  43r<i  Street.  New  York  City. 


RADIO  NEWS  AND  FEATURES 


Fiction 


Two  colmnna  weekly  by  Carl  11.  Biitinan 
W’aahlngton  Radio  Newt  Beryice, 

Room  201,  M22  F  St.,  Washington,  D.  C. 


“8  T  0  R  I  E  8” 

I.ewl»  Wilson  Appleton,  Jr. 

204S  East  Wllmot  St..  Philadelphia.  Fa. 


CURRENT  RADIO 


CIRCULATION  BRINGER. 

Famous  llrtion  of  all  lengths. 

Serrice  for  Authors.  33  W,  42d  St.,  N.  Y. 


American  Radio  Relay  League,  Hartford,  Conn. 


General  Features 


Religious  Features 


A  BMALL-TOWN-PAPER  SYNDICATE 
Unique — 1  nexpenslve— Complete 
Decker's  Caricatures  —  Home  Peatiires  —  Daily 
Column — Comic  Jingles — Other  Specialties 
Tri  Feature,  110  West  40th  Street.  New  York 
Write  for  Complete  Catalog  with  Serrice  Rates 


WHAT  THEY  ARE  SAYING 


KEEPING  CRIME  NEWS  OUT 


the  press  were  precluded  from  taking  part  in  the  exposure  of  crime,  the 
state  of  affairs  would  be  far  worse  that  it  is — and  the  criminal  classes  would 
be  delighted.” — Editorial,  New  York  Times. 


CULTIVATE  HOME  MARKETS 


a  A  GREAT  many  concerns  are  reaching  out  after  business  when  they  don't  cover 
the  ground  right  around  them.  Cultivate  the  home  market  where  you  have 
it  under  your  control.  We  have  found  that  it  pays.' — C  L.  Forgey,  general  sales 
and  advertising  manager  of  Berry  Brothers,  manufacturers  of  well-known  wood  and 
metal  protections,  Detroit. 


DON’T  BREAK  THE  MIRROR 


i^epHE  newspaper  is  to  the  human  race  what  speech  is  to  the  individual.  Without 
speech  we  would  be  as  helpless  as  the  animals.  The  newspaper  exaggerates, 
tells  lies  and  makes  mistakes.  So  does  public  speech.  When  you  criticize  the 
newspapers  it  is  like  walking  up  to  a  mirror,  seeing  your  reflection,  and  breaking 
iL  I  say  don't  break  the  mirror  but  change  your  face.  Truth  and  courage  are  the 
only  things  that  survive.  Look  at  a  newspaper  as  the  representative  of  the  people 
who  buy  it  and  read  it.” — Arthur  Brisbane. 


ART  IN  ADVERTISING 


art  used  in  modern  advertising  reaches  the  masses.  Its  distribution  is 
tremendous.  And  American  advertising  art  is  far  ahead  of  that  of  the  rest 


of  the  world.  It  is  most  encouraging  to  see  the  work  of  the  celebrated  English 
artist,  Arthur  Rackham,  who  has  never  before  done  any  such  commercial  work, 
being  used  by  a  house  like  Colgate  &  Co.  This  is  an  instance  of  the  new  function 
of  advertising  as  an  aid  to  art,  and  a  significant  one.  Newspapers  and  magazines 
more  and  more  universally  have  the  work  of  artists  of  noted  skill,  which  is  fine  for 
the  public,  and  good  for  the  artists  and  the  advertising.  It  is  a  new  factor  in  the 
artistic  world  which  must  be  recognized.  On  the  whole,  I  believe  art  is  as  much 
indebted  to  industry  as  industry  is  indebted  to  art.” — E.  C.  Babcock  Galleries, 
New  York. 
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Mills  Agency 


(INCORPORATED) 


33  West  42nd  Street 
NEW  YORK  CITY 


Telephone:  PENNsylvania  7443 


SELLING  AGENT  IN  THE  U.  S.  FOR 


News  Print 

PAPER 


Representing  Seven  Largest  Norwegian  News  Print 
Mills  with  an  Annual  Capacity  of  200,000  Tons. 


Dally  Rerylce,  reliable  and  timely,  that  inakea 
radio  fane  reeiilar  newapaiier  readers.  A  com¬ 
plete  deportment. 


SOLE  SELLING  AGENT  IN  U.  S.  FOR 

Ankers  Traesliperi  Papirfabrik  A/S 
Bohnsdalen  Mills,  Ltd. 

A/  S  R  andsfjord  T raemasse  &.  Papirfabrik 
A  jS  Holmen-Hellefos 
Hunsfos  Fabrikker 
Union  Paper  Co.,  Ltd. 


Agent  for  FOLLUM  TRAESLIPERI 


•DIFFERENT”  SUNDAY  SCHOOL  LESSON 


Prompt  Shipments 


Inquiries  Solicited 


Tlie  Standard  Rellatona  Feature  of  American 
Newapaperdom.  Twenty-five  years  of  continuous 
publication.  Non-rontroveralal,  Readable.  Timely. 
The  ElUa  Service,  Swarthmore,  Pa. 
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SPENDING  THE  ADVERTISING  DOLLAR 
WISELY  IN  NEWSPAPERS 


Copy  Should  Reflect  the  Character,  Standards  and  Ideals 
of  the  Store — Should  Build  Confidence  and  Prestige 
As  Well  As  Make  Sales 


By  T.  M.  DARUNGTON 

National  Advertising  Manager,  San  Antonio  Express 


STATED  briefly,  it  is  my  intention  in 
part  to  show  how  the  advertising  in 
aewspapers  reflects  the  image  of  the  store. 
That  the  advertising  done  by  a  store  in 
the  newspapers  of  a  city  is  a  visible  pre¬ 
sentation  of  the  merchandising  policy  of 
that  store  and  its  general  attitude  toward 
the  consuming  public.  That  if  the  adver¬ 
tising  does  not  measure  up  to  the  ideals 
of  the  store  or  if  the  store  policy  and 
service  in  contact  with  the  public  does 
not  measure  up  to  the  standards  presented 
through  the  advertising  in  the  newspa¬ 
pers,  discord  will  follow  and  the  value 
of  the  advertising  dollar  will  be  depre¬ 
ciated. 

Every  dollar  spent  for  advertising 
space  in  newspapers  or  elsewhere  adds  to 
the  necessity  for  exactness  of  statement 
and  integrity  of  the  store. 

The  standards  fixed  by  the  merchant  in 
public  statement  through  the  agency  of 
the  daily  newspaper  become  the  standards 
of  the  store  and  the  loss  of  public  confi¬ 
dence  and  good  will  spell  bankruptcy, 
moral  as  well  as  financial. 

Good  will  is  the  joint  product  of  good 
goods,  good  service  and  good  advertising. 
Protected  it  is  an  invaluable  asset,  vio¬ 
lated  it  is  a  fatal  liability. 

I  quote  from  a  statement  made  by 
George  R.  Schaeffer,  advertising  manager 
for  ^larshall  Field  &  Co.,  which  gives  an 
interesting  insight  into  the  “ad”  policies 
of  a  store  that  buys  a  total  of  three  news¬ 
paper  pages  each  day. 

"Our  advertising  is  simply  the  printed' 
representation  of  our  business,”  he  said. 
“We  endeavor  to  make  it  represent  us 
just  as  faithfully  and  efficiently  as  our 
best  salesman  would.  We  use  our  poli- 
‘  cies,  our  purposes  and  ideals.  By  it  we 
I  publish  the  news  of  merchandising  events. 
By  it  we  try  to  convey  a  correct  impres¬ 
sion  and  understanding  of  our  institution. 

"By  its  word  and  by  its  appearance  we 
try  to  attract  the  public  to  our  store  and 
to  make  the  public  understand  just  what 
to  expect  when  they  come  to  us  to  do 
business. 

“In  its  various  phases  it  will  build  con¬ 
fidence  and  good  will.  Surely,  it  is  more 
important  for  us  to  ‘sell’  our  business  as 
a  whole  rather  that  a  few  specific  items 
of  merchandise.  We  feel  that  by  winning 
the  confidence  and  good  will  of  the  peo¬ 
ple  on  the  basis  of  a  real  understanding 
of  our  policies  and  ideals,  business  will 
naturally  flow  to  our  store  in  great  vol¬ 
ume.  That  is  why  we  devote  so  much  of 
our  advertising  space  to  so-called  ‘insti¬ 
tutional  copy.’ 

“We  realize  that  a  great  many  people 
judge  our  business  very  largely  by  its 
advertising,  often  consciously,  more  often 
unconsciously.  Every  advertisement  seen, 
whether  read  or  not.  produces  some  sort 
of  an  impression.  Therefore,  the  appear¬ 
ance  of  our  advertisements  is  important, 
just  as  are  the  appearance  of  our  store 
and  the  personal  appearance  of  our  sales¬ 
people.” 

Our  Texas  merchants  will  say  that 
conditions  are  very  different  here  than 
they  are  with  the  Marshall  Field  stores, 
however,  the  same  underlying  principles 


First  eight  months  of 
1924 

Carried  more  Shoe  advertising 
than  any  other  newspaper  in  the 
City. 

NEW  YORK 
EVENING  JOURNAL 


that  made  the  Field,  the  Wanamaker  and 
the  Filene  stores  will  nsake  a  great  store 
in  any  city  in  any  state.  Right  here  in 
Texas  we  liave  department  stores  in 
towns  of  less  than  10,000  doing  a  half 
million  dollars  a  year.  Such  success 
does  not  merely  happen.  It  is  founded 
on  Truth  in  advertising  and  the  store’s 
integrity.  So,  I  say,  in  outlining  your 
store  iK)licy  and  in  preparing  your  news¬ 
paper  advertising  every  merchant  should 
hitch  his  wagon  to  a  star — he  should 
adopt  a  high  ideal  to  work  toward  and 
in  doing  so  he  will  spend  the  newspaper 
advertising  dollar  wisely. 

My  next  thought  is,  “How  far  ahead 
is  the  average  merchant  looking?  Is  he 
working  and  planning  and  advertising  to¬ 
day  merely  for  the  business  he  desires  to 
do  tomorrow  or  next  week?  Or  is  he 
planning  and  thinking  about  what  his 
business  will  be  five  or  ten  years  hence?” 

The  merchant  who  is  looking  out  for 
the  place  his  store  will  occupy  in  the 
minds  of  the  people  in  his  community 
five  years  from  today  will  see  to  it  that 
every  newspaper  ad  represents  his  store 
policy  and  that  his  store  service  through¬ 
out  reflects  the  spirit  of  his  advertising. 
The  merchant  who  is  building  for  the  fu¬ 
ture  will  ask  himself,  “What  effect  will 
the  advertising  I  am  doing  this  year  have 
on  my  business  next  year?”  He  will  be 
glad  to  sacrifice  quick  sales  of  a  ques¬ 
tionable  nature  for  permanent,  solid 
growth. 

Thinking  to  do  him  a  favor  a  friend 
once  said  to  Mr.  Wanamaker,  “I  noticed 

your  page  ad  in  -  newspaper  and 

I  happen  to  know  that  whereas  they  claim 
3,(XXi  circulation  it  has  less  than  half  that 
figure.” 

Mr.  Wanamaker  said,  “Oh,  that’s  all 
right.  Now  suppose  I  get  one  new  cus¬ 
tomer  from  that  advertisement  and  his 
family  trades  with  me  for  ten  years. ’’ 
Wanamaker  built  for  the  future. 

It  behooves  all  merchants  to  bring  in  a 
large  volume  of  daily  sales  but.  after  all. 
the  thing  that  counts  most  for  success  is 
the  general  character  of  your  store,  its 
service  and  the  truthfulness  of  your 
newspaper  advertising. 

Advertising  alone  cannot  possibly  build 
a  great  business  success  in  retail  mer¬ 
chandising.  In  1922  a  department  store 
in  a  city  of  250,000  used  more  than  2,000,- 
(XX)  lines  of  newspaper  advertising  yet 
failed  to  make  a  profit.  The  general 
manager  of  this  store  was  a  most  re¬ 
sourceful  sales  promoter  and  a  man  of 
;nuch  ability  and  magnetism.  He  had  at 
his  command  a  startling  array  of  sjiecial 
sales  events,  drives  for  new  customers 
and  store  decorations.  No  sooner  was 
one  sales  event  closed  than  a  larger  and 
more  daring  event  was  announced  and 


This  Newspaper  Box  represents 
the  modern  way  of  selling  news¬ 
papers. 

Try  them  and  watch  your  circu¬ 
lation  grow. 

THE  NEWSPAPER  VENDING 
BOX  CO. 

Z454  Fullerton  Ave.,  Chiccco,  UL 


carried  out.  His  newspaper  ads  were 
large  and  convincing,  and  masterfully 
designed,  yet  this  great  deixirtment  store, 
with  all  its  resources,  could  not  be  made 
to  i>ay  a  dividend. 

What  was  wrong? 

If  the  truth  were  known  several  things 
were  wrong,  but  this  we  do  know,  this 
great  store  seemingly  forgot  to  build  for 
the  future  and  concentrated  all  its  re¬ 
sources  on  immediate  sales. 

When  advertisers  tell  us  their  advertis¬ 
ing  in  newsiwiiers  is  not  paying  we  have 
ceased  to  be  discouraged. 

It  has  been  well  said  that,  if  all  adver¬ 
tising  paid  at  once  the  pajicr  mills  could 
not  supply  the  demand. 

-Advertising  is  based  on  business  and 
business  is  often  a  failure.  If  you’ll  but 
note  the  failures  in  any  given  line  over  a 
period  of  seven  years,  you  will  understand 
that  business  often  fails  with  and  without 
the  assistance  of  advertising. 

How  then  can  advertising  be  a  sure 
success  when  based  on  something  that  is 
mostly  a  failure? 

The  best  advertising  in  all  the  world 
can’t  make  a  successful  business  man  out 
of  a  boob — and  the  weakest  kind  of  ad¬ 
vertising  never  denied  a  good  business 
man  progress. 

Confidence  in  the  advertising  business 
should  be  just  as  vital  as  it  is  in  the 
banking  business.  Summed  up  it  is 
simply  faith  in  others  and  when  that  faith 
is  shaken,  disaster  follows. 


WAR  CORRESPONDENT  DIES 


Served  A*  Writer  and  Artist  on  the 
French  Front 

Julius  Mendes  Price,  famous  war  cor¬ 
respondent,  artist,  and  writer,  died  in 
London,  England,  Sept.  29.  He  had 
served  chiefly  on  the  staff  of  the  Illus¬ 
trated  London  Nctvs. 

He  was  with  the  Greek  .Army  during 
the  Graeco-Turkish  War  in  1^7,  with 
the  Russian  .Army  in  Manchuria  during 
the  Russo-Japanese  War  in  1904-05,  act¬ 
ing  in  a  dual  capacity  as  special  artist  of 
the  Xm-s  and  war  correspondent  of  the 
Daily  Telegraph. 

He  served  as  correspondent-artist  in 
the  recent  war  on  the  French  front  in 
the  early  months  and  later  with  the 
Italian  .Army. 
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Pittsburgh  Press 
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CALIFORNIA  EDITORS  MEET 


Southern  Group  Ejects  Gabbert  of 
Riverside  Enterprise  President 

Nearly  100  members  attended  the  an¬ 
nual  meeting  of  the  Southern  California 
Editorial  Association,  which  was  held 
Sept.  22.  at  the  Clark  Hotel,  Los  .An¬ 
geles.  J.  R.  Gabbert  of  the  Riverside 
Lnterprise  was  elected  president. 

The  principal  speaker  of  the  day  was 
Don  Francisco,  past  president  of  the  Pa¬ 
cific  Coast  .Advertising  Clubs  and  co¬ 
manager  of  the  Los  .Angeles  office  of 
Lord  &  _  Thomas.  .At  the  association 
banquet  in  the  evening.  Governor  Friend 
Richardson  and  Congressman  John  D. 
Fredericks  spoke. 

Other  officers  of  the  association  are ; 
F.  M.  Keffer,  Van  Nuys  Record,  first 
vice-president;  F.  S.  Thosfelt,  Colton 
Courier,  second  vice-president;  Timothy 
Brownhill,  Ruente  Journal,  secretary,  and 
A.  V.  Douglass,  La  Habra  Star,  treas¬ 
urer. 


|! 

Market  at  a  Glance 

offered  to  you  is  an  opportunity  to 
serve  your  readers  with  an  excellent 
feature  in  the  form  of  a  daily  box, 
entitled: 

Market  at  a  Glance 

This  is  a  financial  digest  averafpng  250 
words  nifthtly  for  publication  in  morn¬ 
ing  newspapers. 

This  feature  will  give  your  readers  a 
quirk  resume  of  the  preceding  days’ 
markets’  transactions. 

Sent  f.  o.  b.  night  press  toll  wire. 
New  York,— wire  or  write  for  rates 
and  samples  of  our  complete  business 
and  financial  news  service. 

INTERSTATE 

COMMERCIAL  NEWS  SERVICE 
38  Park  Row,  New  York 


Total  lineage  4,285,568 
Agate  Lines 

Display  2.5,S2.*)()0  A^ate  Lines 
National  779,002  .Agate  Lines 
Classified  953,666  .Agate  Lines 
.Audited  Circulation  A.  B.  C. 
32,643 

Frank  S.  Baker  Charlee  B.  Welch 
Prevident  Editor  and  Geo.  Mgr. 
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SPORTS  WRITERS  THRONG  WASHINGTON 
FOR  NOBBY  WORLD’S  SERIES 


group  through  acquisition  of  more  than  50  EXPECT  BANNER  MEETING 
per  cent  of  the  capital  stock  of  the  com-  _ 

^  niinoi*  Pre.»  A*sociation  Preparing  for 


500,000  preferred  and  $7,491,410  common. 


400  at  Urbane  Meet 


Presence  of  President  and  Cabinet  at  Baseball  Classic  Lends 
Unusual  Interest — 400  Seats  in 
Press  Stand 


Miami  Herald  Leads  South 


By  SAM  BELL 

(U'as/iiujiton  Carrrsfoiidciit  af  Kditok  &  I’l  blisio-.k I  to  an  injustice  done  that  puhlication  in 

Cl’ORTS  writers  from  every  part  of  Mulanny;  Xn^wk  Slar-]ia^h\  Hurt  a  full-page  advertisement  of  the  Hir- 
^  the  country  covered  the  ..pening  Ik.dge ;  AVeCur/r  AVte.r,  John  H.  Shields ;  A  cte.r  u,  ^ 

sanies  of  tlie  1924  world  series  in  Wasli-  MtiMiiiIccc  Journal,  Manning  Vaughan;  ‘  puldicly  to  apologue  to 

iJ.gton  from  a  press  section  of  4!K)  seats.  Tolah  Blade.  II.  S.  Talmage ;  St.  Louis  ^  ^  ,  .Harper  and  to  the 


I’lR.MiN'Gif.AM,  .Via.,  Sept.  25,  1924. 
To  Kixtor  &•  Pi  Bi.isiiKR  :  My  attention 
has  iK-en  called  hy  Mr.  I•'rank  H.  Shutts, 
owner  and  publisher,  and  G.  V.  Harper, 
business  manager  of  the  .Miami  Herald, 


The  Illinois  State  Press  Association 
e.xjiects  400  members  at  the  annual  meet¬ 
ing  at  the  University  of  Illinois,  Oct. 
9-11.  John  H.  Harrison,  Dan\ille, 
president ;  H.  L.  Williamson,  Spring- 
lield,  secretary  and  Dr.  Frank  VV.  Scott, 
head  of  the  university  journalism  courses. 


to  an  injustice  done  that' puhlication  in’  committee  on  arr.-ingements. 

a  full-page  adverti.sement  of  tlie  Bir-  meetings  are  scheduled  l„r 

minuham  .VVii’.v  in  vonr  issue  of  Sent.  20  daily  and  weekly  groups,  editorial  writers 


ington  from  a  jiress  section  of  4!K)  seats. 


I  wi,sh  t'hus  ■  pnl.licly  to  apedogize  "t.i  and  advertising  and  pulilishing  men  and 
Messrs.  Shutts  and  Hariier  and  to  the  •-'<>nclusion  tlie  -Associated  1  ress 


Nearly  KMt  telegraph  wires  set  up  in  Star,  James  M.  Gould;  St.  Louis  Bost- 
the  stands  carried  the  news  of  games  out  HisHiteh.  J.  Roy  Stockton;  Baltimore 


)f  W  ashington. 


Amerieau,  Harry  Keck;  Roln-rt  Maloney; 


.Vrrangements  for  the  allocation  of  Baltimore  Lost,  Tom  Doerer;  Baltimore 
seats  in  the  press  section  were  carried  out  .\etes,  Roger  11.  Pippin;  Montreal  Star, 


Miami  Herakl  for  this  injustice  and  will  meeting  will  he  in  session, 

appreciate  your  publication  of  this  letter,  I’rmmnent  amon.g  the  speaker.s  sc  led- 
cickiiow’lcdsiii^  f)iir  crffir.  uled  for  the  ^eiicrcil  sessiotis  tire  \\  illiani 

When  the  compilation  of  the  lineage  Casper  V  ost, 

of  the  leading  .Vmerican  newsixipers  was  (ilobe-Demoirat ;  Roy  W  .  .Mar- 


by  Denham  Thompson  of  the  IFai/iing/ou  Clifford  Parker;  Ottazea  Citicen.  1).  H. 
.Star,  local  chairman  of  the  PasePall  Reynolds;  Toronto  Telei’ram.  }.  P.  FJtz- 


of  the  leading  .Vmerican  newsixipers  was  iauiis  (ilove-iJenwirat ;  Koy  u  .  .\lar- 
publi.she<l  in  Editor  &  Pi  hlisiikr,  1  did  •>ssociated  Pre.ss; 


not  see  the  figures.  .A  comparison  of  the  VV  hite,  ZVtroit  A  ctict,  and  E.  1 


Writers'  .Vssociation.  assisted  hy  lame 
D.  Preston.  Superintendent  of  the  Sen 


gerald  ;  Havana  lil  Mundo,  Joe  .Vlassag- 
ner ;  Detroit  Xeivs,  H.  <1.  Salsinger ;  I)e- 


ite  press  galley,  an  old  head  at  ])olitical  iroit  Trec-lSess,  Lloyd  Xorthard,  J.  D. 


lineage  of  the  several  Southern  news¬ 
papers  that  have  been  rivals  the  past 
few  years  in  the  matter  of  total  lineage 


M.  Johnson,  University  of  Wisconsin. 


Conventions  and  similar  news  events,  who 
this  year  had  his  first  e.xpericnce  in  satis- 


Times.  11.  C.  Walker.  J.  H.  Mulcahy,  K. 


Detroit  revealed  apparently  that  the  Pirmingham 


fying  sixirts  writers.  "Jim”  came  to  the  \\’,  llall;  Kan.uis  City  .Star.  C.  E.  Mc- 


that  sjiorts  writers  differed  pride;  Titt.tburyli  Press,  Ralph  S.  Davis, 


News  had  led  in  the  field.  Unfortunately 
and  unintentionally,  the  Miami  Herald, 
which  had  not  heretofore  been  a  con- 


„y  little  (r..m  |..li,i(t,l  yvriK-rtt,  a,  vir-  ,  1 1/ Ivi"' ovciLS'-'Sl^wS  tl«  «ill  rentier  th, 

the  same  iiercentage  ot  kicks  was  iVct.  Kdger  h.  Palhnger ;  Pitt-zburah  ocerlooKcd,  otherwise,  ot  course,  the  ,  o  .  :  pyrioon  rontptit  of  tin-  Vn. 


Election  Cartoon  Jury  Named 

William  .Vilen  White,  David  Lawrence, 
William  Hard,  Pruce  Pliveii,  Miss  Eliza- 
Ix'th  Frazer,  Mrs.  .Anna  .Steese  Richard¬ 
son  and  Miss  Katherine  Lmlington  will 


brought  to  his  door. 


Chroniele-Telearaf'h. 


The  press  .-rection  was  eepiipped  with  Pittsbury,li  Caszette-Times,  t'harles  J. 

cotinter--.  not  unlike  those  used  at  the  Doyle.  Chester  L.  Smith;  PhUailelphia 

Democratic  National  Convention  in  New  Public  Ledger,  Pill  Prandt,  b'd  Pollock 

York,  and  the  attendance  in  the  section  James  Gantz;  liveninj’  Public  Lcdy,cr 


advertisement  would  not  have  been  pre-  'J'fdict  in  the  capoon  conte.st  of  the  Sa- 


pared  hy  our  promotion  department  and  League  of  Women  Vote 

offered  for  puhlication.  organization  has  offered  a  prize 


prize  of  ?250  i  aspire 


broke  all  previous  records.  Members  of  Stoney  McLinn  ;  Joe  Tumulty,  J.  S.  Mc- 
the  Pasehall  Writers  .Association  said  PUiladelpia  Bulletin,  R.  E.  Seii- 

that  more  sport  writers  from  compara-  senderfer,  lohn  J.  Nolan;  Philadelphia 


lively  small  jiaiiers  and  from  cities  out-  \'orth  American,  lames  C.  Isaminger. 


side  the  tnajor  league  circuits  covered  the 


The  Miami  Herald  has  made  a  truly  ^'”',*'15  cartoon  puhli.shed  between  Sept.  2  j  tricts  i 
remarkable  showing  in  leading  the  entire  '*"*  calculated  to  arouse  3  tions  r 

South,  and  the  Pirmingham  News  de-  f f  I  =‘™'. 
sires,  to  congratulate  the  publication  and  Lndance  at  the  ixdls.  h.ntry  into  the  |  their  m 

.so  large  a  volume  of  adverti.ring  during  i:!’'’"'.  ‘>’c  <jatne  and  date  I  Most 


Kauffman,  John  Kolhman ; 


Washington  games.  The  fact  that  the  Philadelphia  Inquirer,  Gordon  Mackay, 


tirst  games  were  played  in  VYashington  n^jp^y  Turner,  Charles  Pell;  Phila-  t>f  y‘>tir  kindness  in  publishing  this  cor- 
was  lielieved  to  he  responsible  for  the  Record,  (ieorge  W.  Mason,  rection  and  apology,  I  am 

intUix  of  writers  who  covered  the  series  .'shriver.  H.  IIaxson,  Publisher, 

for  the  first  time.  The  national  aspect '  Pirmingham  News. 


.so  large  a  volume  of  advertising  during 
the  first  half  of  1924. 

Exiiressing  in  advance  my  appreciation 


of  the  publication  in  which  the  cartix 
apixared.  Partisan  cartoons  are  barred. 


for  the  first  time.  The  national  aspect ' 

given  the  affair  by  the  presence  of  Presi-  BANKERS  BUY  CUSACK  COMPANY 


dent  C'oolidge.  memlK-rs  of  his  Cabinet 

and  other  high  / Anonymou.  Syndicate  Behind  Purchase 
tlie  ttrst  Kame  accmuited  iii  a  measure  lor  ^  ^ 

the  wide  interest  from  newspaixrs  of  the  of  Pioneer  Billboard  Company 

country.  .A  svndicate  of  .New  York  kankers  this 

Colonel  f.eorge  Harvey,  vvho  has  not  ,,.eek 'purchased  control  of  the  Thomas 
written  abiiut  baseball  for  41  years  h<^  Cusack  Company.  Chicago,  nationally 
Ix'cn  called  hack  to  VV  ashmgton  ro  ^  l^nowii  advertising  concern  and  a  pioneer 


Council  Restricts  Billboards 


Sale  of  Marion  Star  Completed 

Terms  of  the  sale  of  the  Marion  (0.)  ■■ 
.Star,  once  proix-rty  of  the  late  Warren  G.  t 
Harding,  to  Ixmis  L.  Prush  and  Roy  1).  I 
.Vhxire,  have  Ix-en  complied  with.  C.  D.  I 
Schaffner,  Harding's  trustee,  stated  in  a  J 
report  filed  with  Probate  Judge  L.  B.  I 


country. 

Colilnel  fieorge  Harvey,  who  has  not 


written  abiiut  baseball  for  41  years  Im  D„ni,,any. 


Wholesale  erection  of  billboards  in  .Vlc.Neil  at  .Marion,  Oct.  1.  He  rep-'irted  ,1 
Newixirt  R.  L,  is  prohibited  under  the  that  a  second  payment  of  $110,717  had  j  ' 
terms  of  a  new  ordinance  passed  Sept.  Ix'en  made  to  the  estate  under  terms  of  M  .l.,, 


Deal.  N.  J..  to  report  the  opening  game 
Saturday  of  the  world's  ^series  for  the 
ll'ashinyton  Po.st.•^d  which  he  is  editorial 
director. 


in  billboard  advertising! 


22,  by  the  Representative  Council.  One 
of  the  provisiiHis  states  no  billboard  may 
lx?  erected  within  3(K)  feet  of  any  public 


an  agreement  made  with  President  Hard 
ing,  shortly  before  his  death. 


Thomas  Cusack,  founder  and  president  park,  and  that  a  ixTinit  must  he  issued  Unfortunately,  the  world  fliers  had  tn 


of  the  company,  who  started  in  1S75  with  hy  the  huiUling  inspector  before  construe-  land  in  Maine.  It  had  Ix’en  hope-d  to  keep 


that  th 
!  extent 
J  pages 
jj  etter 
I  buxines 


inly  a  paint  pot  an<l  brush  signed  over  tion  of  any  billboard  can  be  started 


Writers  representing  press  associations  Mr.  Cusack,  it  was  ex 


the  flight  noniiartisan. — Detroit  .YcTi.f. 


and  newspapers  at  the  oix-mng  game  , hat' after  50  years  he  was  |r^ - 


in  T  z-  1 1  r.i-i  entitled  to  step  out  of  active  work.  He 

.Associated  Press ;  .Vilen  J.  louf .  founded  the  companv  when  he  was  in  his 

S.  Prandenbury,  VV .  H.  Thomre,  frank  ‘  ■ 


VV  allace;  ^‘-'^yH’ri.se  .Associa-  Identity  of  the  hanking  group  which 


tion.  Joe  W  illiams,  Hal  Cjirchran,  Lilly  t„ok  over  the  controlling  interest  was  not 

""n  K  u  l'  revealetl.  VValker&Rolx‘rts.Inc..invest- 
Christy  Walsh,  ly  Cobh.  Pabe  Ruth.  J.  bankers  of  120  Proadway,  acted 


.A.  Pehler;  Chicago  Tribune  News  Ser¬ 
vice.  .Arthur  VV.  Crawford,  Charles  .A. 


as  agents  for  the  group.  They  said  it 


vice,  .'\rtnur  vv .  i-rawiora,  v,na  e.  .  .  he  “improper”  to  name  the  inter- 

Uivett;  Consolidated  Press.  J.  B.  Foster.  ,  r..nr..«.nffvl  Tli«.  firm  aUn  de- 


l.oyett ;  Loiisoimaten  rress,  J.  n.  i  .  .  repre.sented.  The  firm  also  de- 

Robert  T.  Small ;  L  inted  Press,  clined  to  make  known  the  purchase  price. 

L.  farrell;  Lnit^  News,  VVes  roo  Cusack  Comjiany’s  last  balance  sheet 


Pegler,  William  .Slavens  McNutt;  Asso-  showed  ’  as.sets  in  excess  of  $26.000.0(K) 
n?*f.^  ^*^n  'iJ  3nd  an  average  annual  gross  business  in 

Phillips,  Roljert  Riple>  .  C  excess  of  $23,000,000. 

Examtner,  Warren  W.  Brown,  Jack 


Knox;  Chicaf’o  American,  Harry  Neely, 
ix‘o  F'ischer;  Chicago  Tribune,  Irving 


Control  was  obtained  by  the  banking 


THE  SCOTT 


Vaughan ;  Chicago  Daily  .\  czes.  William 
H.  Becker;  .W’ze  York  Times,  James  R. 
Harrison,  J.  R.  Vidiner,  M.  VV.  Corum; 
Xeze  York  Ez'ening  lYorld,  Bozeman 
Bulger.  Robert  Boyd,  Neal  O'Hara; 
Xeze  York  American,  VV.  S.  Farnsworth. 
Vrthur  Brisbane,  Daymon  Runyon,  Pugs 
Baer;  .Yeti*  York  Ezening  Journal.  VV. 
H.  Hicks,  Sam  Crane,  Ford  C.  Frick,  T. 
A.  Dorgan;  Xezv  York  Herald-Tribune, 
Grantland  Rice.  William  McCieehan.  VV. 
Hanna.  John  Kieran;  Xezv  York  World, 
George  Daley;  .Vctc  York  Evening  Post, 
Harry  Cross;  Brooklyn  Times.  T.  F. 
Wooster;  Brooklyn  Eagle.  Thomas  S. 
Rice.  Harris  M.  Crist;  Syracuse  Tele¬ 
gram.  B.  P.  Lynch ;  Post-Standard.  Frank 
F.  O'Neill;  Journal.  Boh  Kenefick  ;  Clez’e- 
land  Pre.ss.  Rixlney  C.  Sutton;  Cincinnati 
Enquirer.  Jack  Rvder;  Boston  hlobe. 
James  C.  O'lxiary,  M.  IC  Webb,  Jr.,  Ford 
Sawyer;  Chri.stian  Science  .Monitor,  Fred 
llarvev;  Boston  .-imerican.  Nick  Flattery, 
Jack  Conway.  Fred  Lane.  1.  B.  Gillixily ; 
Boston  Post,  Paul  H.  Shannon,  Jack 


A  Circulation  Maker 


‘MULTI-UNIT”  OCTUPLE  and 
‘STRAIGHT-UNIT”  OCTUPLE  PRESS 


THE  YEAR'S  BEST  COMEDY 


are  the  latest  and  best  in  newspaper  press  construction.  The  heavy  side 
frame.s,  solid  forged  steel  cylinders,  very  large  diameter  journals,  gears 
of  steel,  bronze  niicarta  or  fabroil  makes  this  type  of  press  the  ideal  one 
for  speed  and  for  long  service. 


‘The  Dark  Chapter” 


SCOTT  HEAVY  DUTY  FOI.DERS 


by  the  author  of 


enable  you  to  produce  papers  in  as  many  sections  as  you  desire  up  to 
64  or  even  80  pages. 


‘The  Nervous  Wreck’ 


SEND  FOR  DESCRIITIVE  CIRCULAR 


E.  J.  RATH 


SERVICE  FOR  AUTHORS.  INC. 

Dept.  S.  33  West  42nd  Street 

New  York  Oty 


WALTER  SCOTT  &  CO. 
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Editor  &  Publisher  for  October  4 ,  1924 


27 


C:  5,000  NAT’L  ACCOUNTS 


CIRCULATION 


WITH  FOUR-A  MEN 


QUICK 


FOR  ALL  DISTRIBUTORS  OF  DAILY  NEWSPAPERS 

By  J.  Omansky 


Association’*  Year  Book  Just  Issued 
Show*  Imposing  List — Client*  Spend¬ 
ing  $300,000,000  This  Year 
O’Shaughnessy  Says 


STICK 


PROSPERITY  on  the  farms  generally 
^  throughout  the  country  means  that 
a  well  planned  and  executed  campaign 
for  single-mail  business  will  bring  good 
results  now.  In  recent  years  big  city 
pajK'rs  especially  have  found  it  difficult  to 
maintain  rural  route  circulation  and  the 
getting  of  more  business  amongst  farm¬ 
ers  has  for  some  papers  been  almost  im¬ 
possible. 


residents  appreciate  is  the  opportunity  to 
get  popular  fiction  with  their  subscrip¬ 
tions. 


Popular  copyrights  that  usually  sell  at 
from  75  cents  to  a  dollar  can  Ije  obtained 
at  from  50  to  60  cents.  Offered  at  cost 
they  help  tf)  bring  in  new  orders  and 
renewals  especially  in  districts  where 
book  stores  are  rare. 


.\'ow  with  returning  prosperity  farm¬ 
ers  are  more  likely  to  subscribe  for  the 
nearest  metropolitan  dailies  in  addition 
to  their  county  papers  which  they  must 
have. 


There  is  room  in  every  farm  house  for 
the  county  paper  and  the  big  daily.  The 
latter  will  get  rural  circulation  if  some 
attention  is  paid  to  the  needs  and  desires 
of  the  farmers.  Every  paper  with  a 
large  rural  circulation  and  the  papers  that 
aspire  to  circulate  widely  in  rural  dis¬ 
tricts  must  have  market  and  farm  sec¬ 
tions  run  in  the  interests  of  the  farmers 
and  by  men  who  understand  them  and 
their  needs. 


We  six-nt  a  few  days  at  a  health  res<irt 
recently  and  we  saw  more  intelligent 
looking  persons  working  on  cross  word 
puzzles  than  we  imagineed  would  be 
interested  in  this  latest  indoor  sport.  The 
puzzle  craze  had  even  pedro  backed  off 
the  boards.  We  were  thankful  for  that 
because  it  is  often  difficult  to  get  out  of 
a  pedro  game  but  when  a  sweet  young 
thing  asks  you  for  a  synonym'  for  horse 
you  can  say  cow  and  let  her  worry. 


On  our  return  home  we  started  making 
inquiries  regarding  this  cross-word  puzzle 
and  we  found  all  types  of  persons  of  both 
.sexes  and  all  ages  intensely  interested ; 
a  music  critic,  an  actor,  college  profes.sor, 
waitress,  columnist,  and  editorial  writer. 


-Accounts  of  more  than  5,(XX)  national 
advertisers  are  handled  by  members  of 
the  .\.  A.  .A.  .A.  according  to  the  second 
issue  just  pilblished  of  tlie  association’s 
annual  “Clients  of  Meml)ers  of  the 
.American  .As.sociation  of  .\dvertising 
.Agencies.’’ 

These  national  advertisers  are  invest¬ 
ing  alMiut  $5lK1.0(X).0(K)  for  advertising  in 
1924.  James  O’Shaughnessy.  executive 
secretary,  said. 

The  year-b<K>k  gives  information  on 
the  following  subjects:  .Agency  service 
standards ;  history  of  the  ass(H:iation ; 
national  organization  of  the  association ; 
.Association  ojK-’rations ;  association’s 
scope  and  limitations;  clients  of  memlK-rs 
of  the  association;  national  C(»mmittees; 
excerpts  from  constitution ;  executive 
board  memlK-rs ;  memlxTship  by  councils; 
objects  of  the  association;  officers;  <iuali- 
fications  for  membership,  and  sectional 
council  officers. 

Cost  of  publication  was  assumed  by  .A. 
W.  Erickson,  president  of  the  Erickson 
Company,  and  former  .A.  .A.  .A.  .A.  pres¬ 
ident. 


PASTE 

POWDER 


Has  Many  Uses 

Quick  Stick  is  the  stickiest  paste 
powder  on  earth  and  has  a  hundred 
uses.  It  is  used  in  many  instances  in 
place  of  hot  glue — it’s  that  strong.  In 
a  newspaper  organization  Quick  Stick 
is  indispensihle. 


xm 


0.) 
1  G. 
1). 
D. 


in  a 


id  tn 
keep 


Most  papers  we  know  have  their  young 
men  get  the  market  quotations  and  then 
slap  them  into  the  papers  without  leads 
or  careful  checking.  Editors  who  assume 
that  all  the  farmers  want  is  the  mere 
listing  of  prices  are,  we  believe,  wrong. 
Farmers  want  to  know  why  wheat 
slumped  just  as  much  as  stock  brokers 
want  to  know  why  Steel  Common 
dropped.  Farmers  also  want  the  trend  in 
prices,  crop  conditions,  probably  con¬ 
sumer  demand,  etc.  When  publishers  can 
?et  through  the  heads  of  their  editors 
that  the  farmers’  business  is  essential  and 
that  the  holding  of  it  depends  to  a  large 
extent  on  the  character  of  the  market 
pages  and  farm  news,  circulators  will 
’  etter  be  able  to  hold  the  rural  route 
hu.^iness  they  get. 


The  cross  word  puzzle  books  are  sell¬ 
ing  big  in  all  the  book  stores.  Here  is 
a  bang-up  winter  feature  for  any  paper. 


We  suggest  that  the  puzzle  be  kept  out 
of  the  office  papers  in  order  that  the  force 
may  not  be  distracted  from  work. 


[)  to 


net 


It  has  been  our  experience  that  rural 
riiute  circulation  is  the  easiest  to  get  and 
the  hardest  to  hold.  It  is  comparatively 
easy  to  get  if  ptipers  will  he  satisfied  the 
fust  vear  to  get  enough  revenue  to  pay 
for  the  promotion.  Then  the  editorial 
department  can  hold  the  business. 


.A  football  rrmkes  a  goo<l  offer  to  car¬ 
rier  boys  at  this  time  of  the  year.  Our 
experience  with  footballs  has  l)een  that 
the  better  grade  balls,  not  necessarily  the 
regulation  kind  are  much  Ix-tter  to  use 
than  the  cheap  imitation  leather  things 
with  which  the  country  seems  to  be 
lliMKled.  .A  f(K)tball  must  lx-  able  to  stand 
a  lot  of  kicking  and  punishment;  when 
it  cannot  do  that  it  had  better  not  lx  used 
at  all.  *  *  A 


A  Stable 
Market 


The  Milwaukee-Wls- 
eonsin  market  of- 


.Another  gixxl  article  to  offer  right  now 
is  a  radio  set.  IiimkI  one-tube  sets  can 
Ix'  obtained  now  that  will  bring  in  sta¬ 
tions  within  a  radius  of  300  miles  reg¬ 
ularly  and  their  price  is  such  that  the 
orders  would  not  have  to  cost  more  than 
a  dollar.  «  *  * 


Rural  business  can  lx  built  by  mail. 
Canvassers  can  get  the  business,  but  they 
are  not  necessary  and  arc  too  costly  when 
thev  c.innot  pay  their  way.  Direct-by- 
mail  work  can  be  supplemented  with  sub¬ 
scription  agents  who  can  be  obtained  by 
mail  also,  flood  prospects  for  agents  are 
postmasters,  ticket  and  baggage  agents, 
star  mute  carriers,  general  store  keepers, 
fruit  tree  salesmen,  teachers,  black¬ 
smith.  Organizations  such  as  granges, 
women’s  clubs,  farm  bureaus,  churches 
'ften  prcKluce  much  business  at  com- 


.A  page  of  schfMil  news  run  on  Fridays 
or  Saturdays  can  lx-  made  to  get  circula¬ 
tion  if  it  is  well  advertised.  Such  a  p;igc 
is  most  successful  when  the  youngsters 
tlieinselves  do  the  work  with  a  staff  man 
doing  the  heads,  leads,  and  layout. 


This  department  d<xs  not  aim  to  Ix  ex¬ 
haustive  on  any  subject.  Neither  will  it 


consin  market  of¬ 
fers  your  most  depend¬ 
able  sales  opportunity 
in  1924!  The  first  city 
of  diversified  industries 
located  in  the  world’s 
richest  dairying  center 
— an  unbeatable  combi¬ 
nation  —  thoroughly 
covered  by  one  adver¬ 
tising  medium— 

The  Milwsukce 

OUKNAL 

F/R$T-ty  Merit 


parativelv  little  cost. 


Mmn>t  all  iKipers  club  with  maga- 
^zines  and  farm  journals.  Subscribers 
(  ''predate  this  service  and  make  almost 
'  r  1  use  of  it.  .Another  service  rural 


IMOST  NEWS 


I  The  largest  morning  daily  circulation 
in  Pittsburgh 


lHhc  llfttaliurgli 


morning  and  SUNDAY 


Daily  Cirealation  . 118,000 

Sunday  Cirealation  ....175,000 


Mmlar  A.  B.  C 


Detroit 


Fourth 

Largest 

City 


Complete  coverage  with 
one  paper. 

The  Detroit  News 


Offers  advertisers 
unusual  opportunities 


PROFITABLE 

READING 


will  be  found  in  the  “Busi¬ 
ness  Opportunities”  section. 
These  chances  are  too  good  to 
be  passed  up.  Act  now.  Get 
in  on  these  opportunities; 
they’re  just  what  you’ve  been 
waiting  for. 


1 


In  the  Mailing  Room 


For  bundle  and  single  wrapping  Quick 
Stick  has  no  equal.  Mixed  in  a  minute 

- enough  for  the  day's  hatch — won’t 

sour  or  mould — and  it  certainly  makes 

the  wrappers  stick.  Won’t  smudge - 

can’t  pull  loose - the  paper  tears  be¬ 

fore  the  paste  would  give.  It  speeds 
up  the  bundling  room  gang — and  they 
like  it. 


be  scholastic,  omnipotent,  or  too  specific. 
The  country  is  too  vast  for  anything  like 
that  and  circulation  problem.s  arc  often 
so  Icxal  that  what  pulls  well  in  Ohio 
may  fall  flat  in  Oklahoma.  But  papers 
ami  readers  are  all  pretty  much  the  same 
basically  and  if  by  dealing  with  prob¬ 
lems  in  a  general  way  we  can  make  cir¬ 
culators  think  and  plan  ahead  these 
weekly  articles  of  which  this  is  the  first 
will  lx  very  much  worth  while. 


As  a  Matrix  Paste 


Quick  Stick  Paste  Powder  makes  the 
finest  matrix  paste.  Fine  for  either 
backs  or  facing  and  it  certainly  makes 
a  halftone  stand  out  clear,  sharp  and 
distinct.  We’ll  guarantee  it  to  be  bet¬ 
ter  and  more  economical  than  the 
“mat”  paste  you  now  use.  Quick 
Stick  in  200  and  I  SO  lb.  barrels  costs 
you  only  tOc  a  lb.  and  each  pound 
goes  a  long  way. 


For  Splicing  Webs 


Many  a  pressman  splices  his  webs  with 
“Quick  Stick”  without  stopping  the 
press.  Do  you  know  of  any  other  paste 
that  will  stick  quick  enough  and  tight 
enough  for  that?  Truly  a  barrel 
“Quick  Stick”  Paste  Powder  will  serve 
every  department  satisfactorily.  It 
will  pay  you  to  place  an  order. 


“Quick  Stick” 

Sticks  Quick 


Quick  Stick  will  mix  quick,  stick  quick 
and  stick  tight.  The  best  powder  paste 
on  earth.  I  Oc  a  Ih.  in  barrel  lots  or 
a  35  Ih.  trial  carton  for  $4.20. 


An  Adhesive  for 
Every  Purpose 


Our  “705“  Mailing 
Machine  paste  works 
perfectly  in  any  stand¬ 
ard  make  mailing  ma¬ 
chine.  Will  not  clog 
or  gum.  nor  does  it 
ever  harden  in  the 
fountain.  Absolutely 
free  from  lumps  and 
flows  freely  for  rapid 
labeling.  The  labels 
stick.  Send  for  a  trial 
order.  57  gallon  barrel  (ft)  35c  per  gal¬ 
lon.  2  gallon  wooden  pail  for  trial  $1.40. 


COPASCO 


The  Perfect  Semi- 


Liquid  Desk  Paste 

Copasco  Liquid  Paste 
never  needs  water, 
sticks  quickly,  dries 
fast,  spreads  smoothly 
and  never  dries  out  in 
the  bottle.  I  dozen 
self-closing  5  oz.  desk 
jars  only  $3.00  or 
$1.40  a  gallon  in  12 
gallon  lots. 


Write  Today  for  Complete  Catalog 

The  Commercial  Paste  Co. 

Makers  ofthe  Largest  Lineof  Adhesives 
Dept.  51  COLUMBUS,  OHIO 
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AN  ANCIENT  MARINER 
PASSETH 

(Continued  from  page  9) 
a  member  of  the  staff  whether  any  par- 


— spurring  a  famous  super-governmental 
body. 

In  addition  to  these  were  casual  ar¬ 
ticles  every  now  and  then  on  the  projects, 
personalties  and  causes  dearest  to  his 
heart.  Mis  handwriting  was  atrocious. 
It  was  probably  worse  than  Greeley's, 
lie  had,  further,  a  curious  habit  of  sub- 


ticular  riote  was  being  taken  of  the  occa-  i,js  stuff  on  odd  sizes  and  varie- 

sion.  Haven  t  you  observed,  he  asked,  copy-paper.  Further  marks  of 

“that  the  troops  have  been  called  out  to  genius,  of  course, 
parade  today?”  '•  •'  - 


Mr.  Bridgman  was  the  constant  theme 


BODY  OF  DR.  BRIDGMAN 
LAID  TO  REST 

“An  Adventurer  in  Service  of  Mankind,” 
is  Eulogy  at  Impressive  Funeral 
Service  Attended  by  1,000 — 
Publishers  Pay  Tribute 

With  impressive  ceremonies,  the  body 
of  11.  L.  Bridgman,  late  business  man- 


.\  native  of  the  college  town  of  Ambers', 
a  graduate  of  Amherst  College,  Mr.  Bridgman 
was  through  life  devoted  to  his  colle'ge  and  his 
f-aternity,  the  Psi  Upsilon;  a  Phi  Beta  Kapp.i 
man.  and  urgent  for  the  higher  culture  of 
>iHith.  Amherst  made  him  an  LI-  I>.  In 
1917  he  was  cho'cn  a  memlier  of  the  New  York 
Board  of  Regents. 

Mr.  Bridgman's  faith  in  Commodore  Peary 
h.ad  its  hate  in  his  experience  of  1894  as  hi-- 
torian  of  the  Peary  auxiliary  expedition,  and 
was  cr,nfirmed  liv  his  service  on  the  Diana  in 
1809  and  the  Krik  in  1901.  He  predicted  Peary 
would  discover  the  North  Pole.  It  is  no  e.x- 
ageeration  to  say  that  as  Secretary  of  the 
Peary  .\rctic  Club  he  did  tiv  re  than  any  other 
one  man  to  help  as  well  as  to  enci  urage  Peary. 

\  delegate  to  the  International  Polar  Con- 


Xobody  would  ever  have  taken  him  for  of  discussion  in  his  office.  “And  still  they  of  11.  L.  Bridgman,  late  business  man-  oue'^m.inTo'help  "as 'well'as'to'^encc  urage^Pcary! 

an  octogenarian.  He  had  a  splentlKl  j,jj7cd,  and  still  the  wonder  grew.’’  One  itger  of  the  Brookl\n  Standard-Union,  A  delegate  to  the  International  Polar  Con- 
frame  with  the- chest  and  shoulders  ot  ^  rejKsrter  would  rub  elbows  with  was  laid  to  rest  Oct.  1  in  Greenwood  J" 

an  athlete.  \Vith  the  exception  of  a  him  at  luncheon  time  at  a  side-arm  chair  Cemetery,  Brooklyn.  More  than  1,00(1  tWgraphy  of  the  Brooklyn  Museum  of  Arts  and 

slight  attack  about  t\vo  >ears  ago,  wnicn  place  where  the  pie  and  coffee  were  a  people  gathered  to  pay  last  tribute  to  Sciences,  Honorary  Kellcw  of  the  Museum  of 

he  shook  off  almost  immediately,  his  of-  j^j^kel  apiece.  The  next  day  the  same  tiic  explorer-newspaper  man.  Natural  History  and  an  active  memlier  of  »ev. 

hce  nev_er  knew  'o  rejwrt  sick.  In  rej^rtcr  was  likely  as  not  to  be  assigned  A  bugler  from  the  training  ship  New-  fJi’j  .I'i-aker  an-l  "^llwTys"  Dank*  i^“'^h'i 

his  enthusiasm  and  nis  zest  lor  iiie  ne  cover  a  luncheon  given  by  Mr.  Bridg-  I^ort,  aboard  which  he  died  at  sea,  treatment  of  any  subject  he  discuss^,  lie  had 
was  one  of  the  youngest  members  of  this  Hamilton  Club  to  some  am-  sounded  taps  as  the  btxly  was  lowered  delightful  i>ersonality,  alw^ays  kindly,  always 


newspaper  family. 

Mr.  Bridgman  loved  to  ride  hobbies, 


bassador  or  potentate.  You  could  only 
surmise  which  style  of  refection  he  pre- 


which  the  office  could  always  recognize  jjg  walked  to  work,  almost  in- 

by  his  anxiety  to  see  that  every  one  ot  variably. 

them  received  due  notice  in  our  columns.  When  he  decided  to  take  the  trip  across 
Some  of  these  were  major  avocations  and  Jxjloved  sea  on  the  Newport  he  gave 
some  minor,  but  without  any  effort  at  news  to  the  other  papers,  adding 

classification  or  comparative  appraisal  characteristic  paragraph  of  self- 

they  may  be  listed  as  follows :  appraisal : 

Amherst  College.  He  was  a  graduate  “This  ‘ancient  mariner’  has  made  three 


into  the  grave.  Cadets  from  tlie  same 
ship  acted  as  guard  of  honor. 


.1  delightful  |>er!>onality,  always  kindly,  always 
•  ympathctic,  always  worthwhile.  The  spirit  of 
youth  remained  with  him,  and  his  passing  at 
the  age  of  XO  years  leaves  a  real  void  in  those 


“An  adventurer  in  the  service  of  man-  fi-lds  of  human  activity  where  his  achievements 


kind”  was  the  description  of  Dr.  Bridg¬ 
man  given  by  Rev.  Dr.  Howard  Dean 
hrench,  who  conducted  the  funeral  serv¬ 
ices. 

At  a  special  memorial  meeting  of  the 
Publishers’  As.siKiation  of  New  York 


h;id  lieen  so  diverse  and  so  substantial.  Mr. 
Bridgman  rounded  out  this  useful  life  of  his  in 
a  remarkable  manner.  Death  called  him  in  the 
midst  f  f  a  labor  of  love  when  he  was  putting 
his  uni<iue  experience  and  broad  training  at  the 
disposal  of  a  group  of  young  men  while  they 
were  on  a  training  voyage. 

Rrtohed,  That  we  extend  to  his  widow  and 


of  the  class  of  66,  and  boasted  that  he  Peary  Arctic  auxiliary  cruises :  in  the  "  ps^'sed : 
had  attended  every  commencement  since  palcon  in  1894;  Diana,  in  1899,  and  The  Publish 
Ijefore  he  entered.  The  Meiklejohn  p  1901  command  of  the  last  appreciates  kee 


flurry  of  two  years  ago  found  him  as  3^^  holds  an  honorable  discharge. 


deeply  interested  as  anv  undergraduate,  ‘character,  ability  and  seamanship  good,’ 
The  Psi  Upsilon  fraternity.  _  He  had  hy  the  U.  S.  Shipping  Commission,  from 
served  as  president  of  its  executive  coun-  jjjj  position  as  freight  clerk  at  25  cents 
cil  since  1883— ;-an  unparalleled  record  ot  j^j.  nionth  in  the  Hawaiian  Inter-Island’s 
fraternal  service — and  he  was  always  Heleakala  on  her  maiden  voyage 

ready  to  trot  off  to  some  remote  chap-  from  Philadelphia  to  Honolulu.” 

ter  dedication  or  to  investigate  the  There  was  an  impressive  muster  aboard 


ralcon  in  1894;  Diana,  in  1899,  and  The  Publishers*  Association  of  New  York 
F.rik,  in  1901,  in  command  of  the  last  appreciates  keenly  its  loss  and  the  lo».sof  the 
two,  and  holds  ao  hoaorabk  discharso  nrKS.o 

character,  ability  and  seamanship  good.  Publisher  and  publicist,  explorer,  traveler,  edu- 


held  this  week,  the  following  resolution  relatives  the  deep  sympathy  of  this  association 
-  ""‘t  that  an  engrossed  copy  of  this  minute  te 

wa.s  passea.  Bridgman. 


New  Times  Typography  Booklet 

The  Sew  York  Times  has  issued  a  sec- 


by  the  U.  S.  Shipping  Commission,  from  cator.  lecturer,  every  facet  of  hts  carwr  had  ,  j  3,  j  enlarged  edition  of  “Tvnogranhi- 
bU  ivasitinn  as  freight  rWk  at  25  rents  loyalty,  his  tact  and  his  clearness  cniarncQ  TOillon  Ol  lyjwgrapni- 

tiis  position  as  ireignt  clerk  at  .Ja  cents  served  admirably  and  worthily  for  cal  Standards.  The  original  edition  of 

jicr  month  in  the  Hawaiian  Inter-lsIand  s  thirty-eight  years  the  movement  to  establish  and  this  booklet,  which  was  published  last 

new  Heleakala  on  her  maiden  voyage  |>*r^;u-V''  ‘he  co-oi*rati^  of  newspaper  pub-  vear,  aroused  considerable  interest  among 

last  year  from  Philadelphia  to  Honolulu.”  advertisers  and  agencies,  and  was  much 

There  was  an  impressive  muster  aboard  Mr.  Bridgman  was  one  of  those  present  and  iu  demand.  One  of  the  most  notable 


.  -  17  cuK  .  Iv  r.  nrifisman  one  or  inose  present  and  uciiiciiiu.  v/iic  ui  iric  mobi  nucauic 

qualincations  ox  some  i/-year-oia  sud-  Newpf»rt  as  it  neared  Bermuda.  It  •iriive  m  the  preliminary  meeting  at  Detroit,  chanf^es  in  the  edition  is  an  insert,  con- 

Freshman.  may  be  described  in  Mr.  Bridgman's  ^'‘'V•  _17.  1886.  that  led  to  the  organization  of  sUtincr  nf  fnnr  nar'M  dcalino  w/:tb’“Tb« 


The'  Brooklyn  Institute  of  Arts  and  w^rds  wViHen  T  monVh  chesmr"r';^r  S"of°Bla°cks  Tn*^  Ad“^ 


Sciences.  ,  r.  ,  ,  .  .  scribing  a  duplicate  of  the  scene : 

The  City  College  s  Brooklyn  branch  “Officers  in  spick  and  span  new  uni- 
and  its  classes  in  journalism.  forms,  buttons  and  braid  bright,  trousers 

The  city  and  state  park  departments,  razor-creased,  the  State  insignia  flash- 


Mr.  Bridgman  wav  elected  Vice  President  of  tions  in  the  New  York  Times.” 


“Officers  in  spick  and  span  new  uni-  '!’*  Puhl'shers’  Associa- 

forms,  buttons  and  braid  bright,  trousers  V”"’,  President,  and  served 


the  American  Scenic  and  Historic 
Preservation  Society,  the  museums,  the 
national  and  international  geographical 
scK-icties,  etc.,  etc. 

The  State  Board  of  Regents.  A  mem¬ 
ber  since  1917,  he  had  taken  this  somc- 


lorms,  nuiions  ana  uraia  origni,  trousers  years, 

lents,  razor-creased,  the  State  insignia  flash-  .Mr.  Bridgman’s  Srst  newspaper  experience 
stone  saunter  on  the  quarter  deck,  the  ‘I**  Springfield  Republican,  lie  was 

•  barefooted  lads  in  spotless  whites  gather  the  . New  I<w*  /Vezz  in  the  first 


World  Starts  Real  Estate  Section 

The  A'ew  York  Ez’ening  IVorld,  Oct.  1, 


barefooted  lads  in  spotless  whites  gather  'y„|' ^  For  ^almost "thl'rty^fiv*^  started  a  new  daily  department  devoted 
in  groups  in  the  waist,  the  fanuliar  years  he  had  l«n  the  successful  business  exclusively  to  real  estate  news.  Roger 
checked  shirts  of  the  bosn’s  and  his  mate  manager  of  the  Brooklyn  Standard- Union.  Batchcldcr  is  real  estate  editor. 

are  covered  by  blue  brass-buttoned  ^ _ 

reefers,  deck  work  is  knocked  off  and  a  I 


times  ornamental  post  with  eager  sen-  general  air  of  watchful  waiting  prevails 
ousness.  He  was  representing  the  Board  35  ,j,e  ship  rolls  steadily  along  on  her 
on  the  schoolship  Newport  when  he  course.  At  10:45  the  bugler  comes  to 


breathed  his  last. 


the  mast,  blows  the  warning  call  for  in- 


Bulgaria,  Hawaii,  the  Sudan,  the  spection  and  muster,  and  soon  the  forma- 
Congo.  In  his  journeys  to  the.se  places  tjons  are  rapidly  going  on.  Commissioned 
he  had  established  contacts  that  were  officers  on  the  quarter  deck,  abaft  the 
never  severed,  and  he  was  constantly  in  mizzen  mast ;  the  warrant  officers  facing 
communication  with  the_  big  figures  in  3pfj  forward  of  them;  petty  officers. 


those  remote  and  diversified  fields. 

continual  interest  was  his  Sunday 


some  wearing  stripes  of  honorable  war 
service,  and  crew  in  blue  uniforms,  or 


editorial  in  the  Standard  Union.  The  clean  working  clothes,  on  the  port  side, 
space  was  reserved  for  him  every  week,  3^^  cadets,  white-capped  and  bare- 
and  although  the  articles  were  never  footed,  in  two  platoons,  engineers  on  the 
signed  they  were  unmistakably  his.  They  deck,  department  on  the  starboard.” 

covered  an  enormous  range.  These,  for  3^  point  Mr.  Bridgman’s  de¬ 

instance.  were  his  contributions  in  a  scription  is  dropped,  and  Capt.  Felix 
specimen  month,  which  happens  to  be  last  Riesenherg  of  the  Newport  takes  it  up; 
February :  _  “The  muster  completed.’’  said  his  wire- 

“Celefirations  by  W  holesale’  — a  cut-  1^55  rfispatch,  “the  ship  was  stopped  for 
ting  expi'isure  of  the  project  to  spend  a  minutes,  ensign  and  pennant  half- 

few  more  millions  of  public  money  on  niasted  and  a  prayer  was  read.  Then 
meaningless  civic  ceremonials.  proceeded  full  speed  to  Hamilton,  Bcr- 

“Lincoln:  ‘Fifty-nine  Years  After’ —  muda.” 
appropriate  to  the  birthday.  _  So.  fittingly  ended  the  last  cruise  of 

“Reforming  the  Law  and  Lawyers” —  this  “ancient  mariner.”  It  was  the  death 
an  examination  of  a  liench  and  bar  re-  of  a  gootl  newspaper  man,  who  had  sent 
port  on  legalistic  defects.  to  his  office  an  advance  story,  that  covered 


‘lias  the  Port  .\uthority  Cold  Feet?"  it. 


INTERTTPE 

Standardized  and  interchangeable  typesetting  machines 
for  all  compiosition,  from  5-point  text  up  to  full  width 
36-point  bold,  and  60-point  bold  condensed,  on  zlugs  up 
to  42  ems  wide.  Set  our  full  page  next  week. 

INTERTYPE  CORPORATION 

CmmswI  OficM:  805  Tenatoal  BviUiag,  BrooldTS,  N.  Y. 


O.  'CKe 

vKop-o-scope 

■  ^  TBAOC  maH*  ^ 

c/ 

for  1924 

Heady  now! 

.\  roinplefr  new  eainpaign — our  greatest — for 
the  promotion  t»f  Chrixtmax  elaxsifierl  business 

Thirty  pieces  of  strikingly  ilhistrateil  publicity 
in  complete  mat  form  —  the  most  elaborate  and 
effective  classified  solicitor's  portfolio  ever  printed 
— a  new  development  in  mail  solicitation  booklets 
— five  hundred  ready-written  ads  for  all  lines  of 
busines'^es — and  complete  plans  and  daily  service 
bulletins  for  handling  the  successful  campaign. 

Last  year  The  Sbop-o-scope  created  $.'>00,000 
worth  of  (diristmas  business  for  the  223  newspa¬ 
pers  that  used  it — and  caught  on  with  advertisers 
ami  readers  as  no  other  holiday  advertising  cam¬ 
paign  ever  had. 

This  year  it  will  double  its  1923  record.  And 
you  can  get  the  benefit  of  it — write  today  for  the 
complete  Shop-o-seope  lay-out  for  your  inspection! 

THE  BASIL  L.  SMITH  SYSTE.M,  INC. 

International  Clasiiified  .Advertiaing  Counaellora 

Otis  Building  Philadelphia 
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CLEVELAND  GROCERS 
PLAN  AD  DRIVE 

Urging  Unusual  Co-operatiTe  Campaign 
With  Manufacturers  and  Whole¬ 
salers  Using  Dailies — Plan 
Suited  to  National  Use 


ident  of  the  Press  Congress  of  the  World;  Charles _W.  Hoyt  *  Company,  116  West  32nd 
Casper  S.  Yost,  president  of  the  Amer-  contracts  and 

■  .  f  ...  ,  placing  schedules  with  smne  I  ennsylvania 


ican  Society  of  Newspaper  Editors;  Wal¬ 
lace  Odell,  past  president  of  the  National 
Editorial  Association ;  M.  Koenigslierg, 
president  of  the  International  News 


Service;  J.  H.  Furav,  vice-president  of 

I'nitpfl  Prpee  Aeenrintinnc  fnr  k'arl  Johnson  Read  Company,  202  S.  State 

Lniteo  rress  Associations.  tor  Karl  niicago.  orders  are  Ix-ing  issued  to  a 


Suited  to  National  Use  Hickcl,  president;  John  S.  Bryan,  vice-  list  >.f  p-ajK-rs  -«i‘  the 

I>resident  of  the  American  Newspaper  pany  (Radio)  Chicago. 
Publishers  Association  for  S.  E.  Thom-  H.  w.  Kastor  A  Sa 
A  co-operative  advertising  scheme  is  ason  president  of  the  A.  N.  P  A  ’“’“'evard,  Chicag* 

ing  advocated  by  the  Cleveland  (O.)  Frank  Noyes,  president*  of  the' Asso-  'nK''OTTa“"ew  toZT' 


being  advocated  by  the  Cleveland  (O.)  Frank  Noyes,  president  of  the 

Retail  Grocers’  Association  which  is  de-  ciated  Press  was  unable  to  attend. 

signed  to  mean  a  full  page  advertisement 

once  a  week  for  every  paper  in  the  city  '  ’ 

eventually,  and  if  the  move  is  successful  MANArirR«i 

the  association  is  going  to  carry  the  idea  lira  rUK  AU  MAINAUIlK^ 

to  the  national  association,  and  suggest 

that  the  plan  be  put  in  effect  all  over  the  ™  ^ 

. . .  N.  W.  Ayer  A  Son.  300  niestnu 

t  -j  •  1  i_  Philadelphia.  Will  place  account  of  th 

Briefly,  the  idea  is  to  have  the  manu-  Trunk  and  Bag  Company,  Philadelphi: 


Charle*  W.  Hoyt  A  Compmy,  116  West  32nd  Harry  Porter  Company,  15  Weal  44th  street, 
street.  New  York.  Making  contracts  and  New  York.  Placing  copy  on  contracts  with 
placing  schedules  with  smne  Pennsylvania  newspapers  for  Thos.  Leeniing  &  Company, 
newstiapcrs  for  the  Penn  Tobacco  Oimpany,  “Ikn  Gay,”  New  York. 

O.  K.  Cigarettes,  ilkes  Barre.  Scheck  Advertising  Agency,  9  (Hinton  street, 

Humphreys  Homeo.  Medicine  Company,  1.'56  Newark,  N.  J.  Placing  account  of  McDonough 
William  street.  New  York.  Again  making  l-yd‘>n  Sfanulacturing  Company,  “Lydon”  pads, 
contracts  with  newspapers  generally.  Holxiken. 

Johnson  Read  Company,  202  S.  State  street,  Frank  Seaman,  Inc.,  470  Fourth  avenue,  New 
(^icago.  Orders  are  Ix-ing  issued  to  a  general  York.  Placing  orders  with  newsp-apers  in  a 
list  of  p.ajiers  on  the  Premier  Electric  Com-  lew  selected  serti<*ns  for  the  Stewart  llarts- 
pany  (Radio)  Chicago.  horn  Company,  Hartshorn  Shade  Rollers,  New 

H.  W.  Kastor  A  Sons  Company,  14  E.  Jack-  Vork. 

Son  Imulevard,  Chicago.  The  Midland  Electric  Calvin  Stanford  Advertising  Agency,  -Atlan- 
Afanufacturing  (Company  (Curling  Irons)  try-  ta,  Ga.  Has  secured  the  .account  of  the 

ing  out  a  few  towns  on  their  advertising.  Charleston  I.ead  Works,  Charleston,  S.  C. 

Lord  A  Thomas,  4^0  N.  Michigan  avenue.  Staples  A  Staples,  Inc.,  Mutual  Building, 


H.  W.  Kastor  A  Sons  Company,  14  E.  Jack-  i«rk. 

Son  Imulevard,  Chicago.  The  Midland  Electric  Calvin  Stanford  Advertising  Agency,  -Atlan- 
Manufacturing  (Company  (Curling  Irons)  try-  ta,  Ga.  Has  secured  the  .account  of  the 
ing  out  a  few  towns  on  their  advertising.  Charleston  I.ead  Works,  Charleston,  S.  C. 

Lord  A  Thomas,  4^0  N.  Michigan  avenue.  Staples  A  Staples,  Inc.,  Mutual  Building, 
(Tiicago.  Orders  are  going  out  to  a  general  Richmond,  Va.  Handling  account  of  the  ffent- 
list  of  newspapers  f>n  the  Peps<dent  CVsnpany,  h.all  Machines  Company,  Inc.,  Suffolk,  Va. 


Chicago.  The  new  winter  schedules  on  the 
Stiidehaker  Company,  South  Bend.  Ind., 


J.  I.  Sugden  Advertisnig  Company.  32  West 
Washington  street,  Chicago,  Has  secured 


started  Sunday,  Sept.  21,  and  will  run  (0  ,-iccount  of  the  Spengler- Loomis  Afanufacturing 
inches  m  some  papers  and  7.5  m  ^hers.  The  Cg.,  .Spenlo  Shaving  Brush.  Chicago. 


join  hands  in  an  advertising  program  Barton.  Durstine  A  Osbom,  Inc.,  383  Madi-  Chicago. 

mapped  out  as  follows :  avenue.  New  York.  H.is  secured  the  ac-  Harry  M.  Lynch,  Inc.,  atireni 

To  begin  with  one  full  oage  will  be  T""*  Kokmno.  ind.  Will  place  : 

iO  TCgm  Wltn,  one  lUll  page  win  oe  facturers  of  household  furnishings.  Will  han-  J,*n  J.  Hildebrant  Company 


......  .  _  _  Celliicotton  Prrsliicts  Oimpany,  Chicago,  Ill.,  ‘  /^...  » 

N  W.  Ayer  *  Son.  300  (Tiestnut  street,  are  manufacturing  a  cold  cream  remover  made  .  Sorvlce  Citizens  Amer- 

Philadelphia.  Will  place  account  of  the  Belher  of  tissue  iraper  which  they  expect  to  adver-  T  “"P®-  Placing  a  special 

.  Trunk  and  Bag  Company,  Philadelphia,  mami-  in  newspapers  generally.  Have  secured  .  *ilh  Flonda  newspapers  for  the 

;  facturer,  the  wholesaler  and  the  retailer  facturers  “Belher  Safe  I.ock”  Wardrofie  trunks,  the  acermnt  of  the  Auto  Point  Pencil  Company,  Florida  Citrus  Exchange,  lampa. 

Barton.  Durstine  A  Osborn,  Inc.,  383  Madi-  Chicago.  Tuttle,  Greenslioro,  N.  C.  Has  secured  the 


Harry  M.  Lynch,  InE.  Citizens  Bank  Build-  *  m  U'***  Company, 

ing,  Kokomo.  Ind.  Will  piace  account  of  the  ‘*'8"  Point,  N.  C. 


\  t  I  -  J  li.  lasiuivis  nouscouiu  lumisniiiKs.  *»iii  nan-  j,g,n  J.  Ilildchrant  Companj 

contracted  tor  a  year  S  period,  thus  assur-  die  mcial  campaign  lor  The  American  Radia-  manufacturers  of  fishing  tackle, 
ing  the  lowest  advertising  rate  available.  t"f  (Company  in  the  Buffalo  territory  only.  _ _ f _ 


McJunckin  Advertising  Company,  5  South 


The  four  corners  of  the  space  will  be  al-  Agency,  WaKish  avrnue,  (^icai?o.  Plactni;  account  of 

loted  to  the  wholesalers  and  the  side  col-  Building,  (Jicago.  I^nn^  account  of  the  Fryac  Manufacturinsr  Company,  Rockford, 


fngeratinff,  Detroit.  New  York,  has  placed  their  account  with  this 

Bumett'Kuhn  Company,  60S  N.  Michigan  agency. 


umns  to  the  manufaturers.  All  the  center  Toh 

wrill  Ke.  nro  rated  atnrvncr  the  re  *  Fr»n«*-.S.  E.  comer  John  Miller.  BUck  A  Lewis.  Inc..  .56  West  44th 

sp^e  Will  be  pro  rated  among  the  re  r  an^  Eliot  Streets,  Detroit.  Reported  to  he  street.  New  York.  Sim^x  Fuel  Oil  Engineer- 
tailers,  who  will  use  it  to  urge  buyers  to  placing  account  of  the  Kelvmator  company,  Company,  Schulse  Simplex  Oil  Burner, 

patronize  stores  of  the  association,  and  to  refrigerating,  Detroit.  >Jew  York,  has  placed  their  account  with  this 

display  the  organization’s  emblem  in  order  Bumett-Kuhn  Company,  60S  N.  Michigan  agency. 

to  get  the  Dublic  familiar  with  it  avenue.  Chicago.  Copy  on  the  Chicagn  Tribune  Mitchell-Faust  Advertising  Company,  7  S. 

Once  tL  fu  nauT  is  StS  the  idea  is  8'"”ally.  Dearborn  street.  Oieago.  ‘oisttibirring  copy 

Unce  tne  tun  page  is  sia  teci,  e  a  NcUon,  Qiesman  A  Company,  500  N.  Dear*  t»»  a  general  list  newspapers  on  the  Fried- 

then  to  branen  out  ana  inciuac  anotner  >)om  street.  Chicago.  Additional  advertising  man  Manufacturing  Onnpany,  Chicago, 
paper,  so  that  eventually  the  four  dailies  im  Frank  Harris  A  Sons  Company,  (Hiicago,  Byron  G.  Moon  Company,  Inc.,  Proctor 

in  the  city  will  be  carrying  the  co-opera-  '*  firing  distributed  to  newspapers.  Building,  Troy,  N.  Y.  flas  secured  the  ac- 

tivc  ads  ^  Conover  Company,  99  Chaiincey  street,  count  of  ILill,  ILirtwell  &  Company,  Troy, 

^  TUas  :♦  Bospfn.  Now  handling  the  United  Fruit  S.  S.  manufacturers  of  men’s  shirts,  collars  and 

The  wholesalers,  it  must  be  contessed,  New  York,  account.  athletic  underwear. 

'  are  frowning  on  the  plan,  but  the  retailers  Conover-Mooney  Compuiy,  in  W.  Monroe  P-  F-  O'Keefe  Advertising  Agency,  45  Brom- 
arc  becoming  more  insistent,  and  it  is  street,  (Tiicago.  Omtracts  arc  going  out  to  a  f'eld  street,  BosPm.  Again  placing  orders  with 

*  probable  that  within  another  month  the  number  of  newspapers  on  the  Summers  Medi-  new<p;ipers  in  selectH  sections  for  the  Davol 

association  will  win  the  wholesalers  and  Sn«th  Bmd.  Ind.  Also  pjadng  Rul.her  Omipany,  “Ddvol”  ice  bags.  Provi- 

If.  4  e,  ,  fViinU  advertising  for  the  Chicago  Herald  and  Eat-  dence. 


Mitchell-Faust  Advertising  Company,  7  S. 
Dearborn  street,  (liicago.  Disrtihuting  copy 
to  a  general  list  <4  newspapers  on  the  Fried- 


count  of  Hall,  Hartwell  &  Company,  Troy, 


Bospfn.  N^»w  handling  the  United  Fruit  S.  S.  manufacturers  of  men's  shirts,  collars  and 
Company,  New  York,  account.  athletic  underwear. 

Conover-Mooney  Company,  111  W.  Monroe  P.  F.  O'Keefe  Advertising  Agency,  45  Brom* 
street.  (Tiicago.  C^mtracts  arc  going  out  to  a  f'eld  street,  BosPm.  Again  placing  orders  with 
numher  of  newspapers  on  the  Summers  Medi-  new<p;ipers  in  selecte<l  sections  fir  the  Davol 


I  manufacturers  over  to  its  way  of  think-  aminer  with  a  general  list  of  newspapers.  Porter- Foatmon-Bynie  Company.  22  W.  Mon- 

I  mg.  In  tins  connection,  tne  rtiaiiers  Erickson  Company,  381  Fourth  avenue.  New  roe  street,  Chicago.  Adverti>iing  schedules  for 
have  at  their  call  the  simple  expedient  of  Yfwk.  Again  placing  orders  with  newspapers  1925  on  the  St.mdard  Sanitary  Company,  Pitts- 
transferrintr  their  trade  to  those  whole-  in  variotis  sections  for  the  Omgoleum  Com-  hurgh.  Pa.,  are  being  issued  with  a  number 


Porter- Fastmon-Byme  Company.  22  W.  Mon- 


Have  at  ineir  can  me  simpie  cxptnicin  ui  York.  Again  placing  orrters  with  newspaper! 
transferring  their  trade  to  those  whole-  in  various  sections  for  the  Congoieum  (iim 
salers  who  are  willing,  and  according  to  Seal”  rugs,  Philadelphia. 


mmbers  of  the  ass^iation  who  told  ^  Issuing  contracts  generally  to  news-  JT.-f" 

ttlls  of  the  plan  to  Editor  &  Publisher,  pap,r,  on  Forhan’s  Tooth  Paste,  New  York.  Rap'd*.  Mich. 

it  is  not  unlikely  that  this  will  be  done  ^  Smith.  Bulkley  Building,  neveland. . . . . 

ii  it  becomes  necessary.  Placing  account  of  The  Printz,  Biederman 

_ _ _  Company,  Cleveland,  manufacturer  of  Coata, 

•  Suits,  Dresses. 

^N- AMERICAN  COMMITTEE  MEET  Gardner  Advertiakig  Company,  171  I-ocnst 

street,  St.  f-oriis.  Now  handling  account  of  ” 

-  ^  the  National  Enameling  &  Stamping  (Company, 

ians  for  1926  Press  Congress  Dis-  Milwaukee.  Faxtest  ( 

cussed  in  Washington  ConhiCT  A^er^sing  Com^y.  .160  N.  Michi-  'VIo 

gan  rioulcvam,  Cnicago.  ITaring  thr  account 

Members  of  the  committee  appointed  to  'd  the  Electrical  Research  Laboratories  (Erla-  Nc 


iny,  “Gold  Seal”  rugs,  Philadelphia.  of  additions  made  to  the  old  list.  Now  han- 

Erwta.  Wooey  A  Company,  844  Rush  street.  Marietta  Stanley  Com- 

•  -  •  **VmT>rc  Jove-nay  Cosmetics, 


NEW  YORK  STATE 


PAN-AMERICAN  COMMITTEE  MEET 

Plans  for  1926  Press  Congress  Dis¬ 
cussed  in  Washington 


irrange  for  a  Pan-American  Press  Con-  **  a  p 

fam,  to  he  heW  i,.  Wathmslon  in  May  t-C-;  Ji"; 

1926,  in  compliance  with  a  resolution  Ot  acrtntnt  of  the  Jacob  Dold  Packing  Company, 
the  last  Pan-American  Congress  met  this  meats.  Buffalo.  Also  .eported  to  1«  making 
mk  .ith  Dt.  L  S.  Rowe.  dirMor  of  the  irliS.,*'' kZS 

Pan-Amcrican  L'nion  to  take  tiK  prelim  Company,  neckwear,  Buffalo, 
inary  steps  toward  the  formulation  of  a  Cuenther- Bradford  Company,  7  S.  Dearborn 
pr'ij,:r,im.  street,  fbicagn.  Copy  on  the  Eureka  Manu- 


Fin-Amcrican  Unum  to  take  tne  prciim-  Company,  neckwear,  Buffalo, 
inary  steps  toward  the  formulation  of  a  Cuenther- Bradford  Company,  7  S.  Dearborn 

rr'ifjr.im.  street.  (Tiicago.  Copy  on  the  Eureka  Manu- 

It  was  decided  to  appoint  a  general  f.acluring  (V-mpnny  bring  distributed  to  a 
CGtimitiee.  representative  to  the  news-  list  of  newspaper,, 

ss-  ryo  J.  *liA  G-  Howard  Harmofi,  Inc.,  171  Madivm  ave- 

p-ipo  press  associations  and  the  organ  Rr,H.rtr.i  will  use  newspaper, 

I’Btions  of  the  newspaper  industry,  and  a  <irlcrtrd  !»rrfi**n^  f»»r  White,  Warner  A  C*^m- 
naiifi'  committee  to  begin  work  on  the  p.anpr.  Taunton,  “Household”  and  “^aker” 
nference  arrangements.  Dr.  Rowe  was  ranges. 

a’li  rized  to  send  out  letters  to  news-  Hertz-H^ey  Con^y,  646  N.  Michigan 

11-1  If*  -  *Um.  ..,rwU^««4  avenue.  (  hicago.  rage  ropy  on  the  (i.  S. 

apf  r  publishers  and  editors  throughout  He.lding  c.mipany,  Memphis,  Tenn..  is  Ving 
n<  country  asking  for  suggestions  on  the  <>tit  to  snuthem  Metropfditan  newspapers. 


[)ii '  to  be  considered  at  the  conference. 
h(...  suggestions  will  be  given  study  by 
committee  of  the  governing  Ixwrd  of  the 
an-.^merican  Union  which  in  turn  wiH 
its  views  to  the  members  of  the 
ull  board. 

Members  of  the  executive  committee 
ttrncling  the  meeting  in  ptTson  or  by 
ro\y  were  Dean  Walter  Williams,  pres- 


AUTO  PAGES 

A  regular  feature  of  the 
Wednesday  and  ‘  Sunday 
issues. 

lR[N10N(N.J.)TIMfS 

KELLY-SMITH  CO. 

National  Rapraantmtivaa 


I 


Harhridga  Bldg. 
Now  York 


Lytton  Bldg. 
Cbicago 


Results  from  the 
New  York  Times 
Mofjazine  Section 

A  228-line  advertisement  of 
Marathon  Blades  for  Gillette 
model  razors  in  the  August 
24  issue  of  The  New  York 
Times  Magazine  Section, 
yielded  2,057  orders.  About 
100  men  called,  with  the  ad¬ 
vertisement,  at  the  Best 
Cutlery  Company,  distribut¬ 
ing  office  for  blades.  The 
product  was  almost  un¬ 
known  and  August  is  not 
considered  the  most  pro¬ 
ductive  month. 


Westchester  County’s 

Faxtext  Growing  Citiex 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 

Are  Cofered  Completely  By 

THE  DAILY  ARGUS 

of 

Mount  Vernon 

THE  STANDARD  STAR 

of 

New  Rorhello 

(Rolh  Mrmhrri  nf  ABC) 

Weslehe"*ler  Newspapers,  Ine. 
Franklin  A.  Mrrriam.  PraA. 

Mount  Wmon — New  Rorhelle 


Every  month,  every  year, 
The  Cleveland  PLAIN 
DEALER  carries  MORE 
National  Advertising  than 
both  Cleveland  evening  news¬ 
papers  COMBINED. 


ONE  ^Medium  -ONE  Cost 


WOtOWAID  t  KELLY 
350  M.  ■kklfta  A*a.  Chici 
Flos  Arts  Blit.,  Ostratt 


J  B.  WaODWARO 
110  E.  42a4  St, 
Nnr  Vsrk 


^  —in  circulation 
-in  lineage 
-in  deader  interest 
-in  proved  results 

Indianapolis 

neWs 


WHY  SOME  TEXAS 
CAMPAIGNS  FAIL? 

Because 

The  BEAUMONT 
ENTERPRISE 

=ANn - = 

The  BEAUMONT 
JOURNAL 

were  not  on  the  list.  Some 
Sales  Managers  think  they 
can  cover  Texas  with  four 
papers.  They  can  not. 

Ask  BecIf'O’ith — He  Krwivs, 


THERE  is  only 
one  newspaper  that 
is  representative  of 
the  entire  Dallas 
territory,  and  that 
is  The  News 


The  Dallas 
Morning  News 
Supreme  in  Texas 


Editor  &  Publisher  for  October  4 ,  1924 


•UR  OVN  VORLp 

"or  Letters 


who  appears  periodically  at  the  political  of  the  author  remind  me  of  a  bit  of  verse 
conventions  and  publishes  his  reflections  I  once  read : 


in  the  newspaper  press. 


When  memory  with  slow,  uncertain  fingers 


Edward  S.  Martin,  who  sits  in  the  Awakes  anew  the  echoes  of  the  past, 
“Editor’s  Easy  Chair”  of  Har(>cr's  con-  There  are  some  keys  on  which  their  touch  long 

tributes  The  \  oter  and  The  President  Some  chords  that  vibrate  to  the  last. 

— a  sort  of  “add"  to  the  political  story  bv  „  .  , 

'  Coming  to  New  \ork  the  author 


By  JAMES  MELVIN  LEE 


A  XY  newspaiier  man  in  the  Middle  ...  . . .  , _  _  _ _ 

A  XEWSP.APER  curiosity  is  a  minia-  lette,  the  Independent  Progressive  candi-  West  who  wants  to  get  a  six  months’  i"erai<l  *33— i>articulars  and  state  siilary.  i 

ture  facsimile  of  the  London  Times  date  for  President  of  The  United  States,  leave  of  absence  from  his  managing  '  j 

especially  printed  for  the  Queen’s  Dolls’  Mr.  White  has  prtxluced  a  Ixxjk  that  editor  to  travel  in  Europe  should  read  and  becomes  a  printer  and  later  an  etlitor.  | 
House  which  has  had  so  much  publicity  will  lie  of  great  value  as  a  reference  text  the  advice  that  William  McFee  gives  to  He  meets  Ralph  Holden,  his  future  part-  ^ 

in  the  press.  This  miniature  facsimile  is  for  those  members  of  the  working  press  just  such  an  individual  in  the  Bookman  ner,  and  embarks  upm  the  great  adven- 

.said  to  be  the  smallest  newspaper  ever  who  cover  pilitical  matters  until  the  for  October.  ture  on  the  uncharted  sea  of  adverti'ing. 

printed.  A  copy  can  doubtless  be  ob-  first  Tuesday  after  the  first  Monday  in  Llewellyn  Joiies,_  the  literary  editor  of  Rut  why  should  I  tell  the  life  story  so 

tained  by'  any  one  connected  w'ith  an  Xovember,  the  Chiea^o  Lz'enin^  Tost,  answers  the  much  bt'tter^  told  w’ith  whimsical  hiiinor 

American  newspaper  if  a  request  is  typed  ♦  •  ♦  question.  “Is  There  Such  a  Thing  as  volume  itself? 


lingers. 

Some  chords  that  vibrate  to  the  last. 

Coming  to  New  York  the  author 
answers  the  following  advertisement  in 
the  A'ck’  York  Herald 

•MALK  IIEI.P  WANTED— I’rinter,  all-n  imd. 
to  set  ty])e  and  run  press.  Must  have  refer¬ 
ences.  Clive  full  |)articulars  and  state  s^ilary. 
Ilerald  33 — 


printed.  A  copy  can  doubtless  be  ob-  nrst  Tucsd 
tained  by  any  one  connected  with  an  November. 
American  newspaper  if  a  request  is  typed 
on  the  regular  letterhead  and  sent  to  the  yi,-  . 
business  manager  of  the  London  Times.  ^ 


.Aesthetics  ?” — or  attempts  to  answer  it  in 
TF  a  vote  were  taken  among  newspaj)cr  same  issue. 

m<Mi  tiir  tlif»  rw^rid that  Av*a< 


^  men  for  the  peruKlical  that  was  m<»st 
tliumbed  in  the  office  I  am  sure  that  the 
little  monthly  published  by  E.  W.  Howe 
of  Potato  Hill  Farm,  .Atchison,  Kan., 


r  ..  r  r.  ...i,  t-  ...  17ROAI  timc  to  time  I  have  called  atteii-  ...  ^  ,  r  x-  .  i 

r  P.  Putnam  &  Sons  atmounce  tor  fall  of  Potato  Hill  I- arm,  Atchison.  Kan.,  T  tion  to  some  interesting  articles  pub-  J’-T' I 

'^•publications  “The  Fugger  News  would  stand  well  toward  the  top,  even  Atlantic  Monthh  from  the  ‘'alesburg,  Illinois  a  book  pate 

Letters.”  The  Luggers  were  the  Roths-  among  those  who  work  on  metropditan  Ernest  Elmo  Calkins'  the  well-  * shows  the  authors  home,  and  a 

childs  of  the  Middle  -Ages.  They  had  dailies.  I  am  basing  this  assertion  upm  advertising  exin-rt  of’Xew  A'ork  '"'"'aturv  that  portrays  the  author  at 


The  illustrations  actually  illustrate  the  I 
text — as  would  be  expected  in  a  copy  of  ' 
an  advertising  man.  There  is,  for  ex-  j 
ample,  an  illustration  that  shows  the  I 
b<Hik  that  made  Mr.  Calkins  a  printer,  a  j 
facsimile  of  \’ol.  I,  No.  1  of  the  Illinois 


men  of  intelligence — as  journalists  were  what  1  have  heard  myself  at  the  News- 
called  at  that  time— stationed  at  all  capi-  paixr  Club,  New  York  City.  Rut  this 


known  advertising  exiH-rt  of  New  A  ork 
C  ity.  TlK'se  chapters  from  his  life  have 
Ixen  rounded  out  with  additional  matter 


This  volume  by  Mr.  C'alkins,  like  the 


* . .  7  ir -  -  ‘  .  I  .  II  ..  .*  .  iiAVll  liiuiuiCAl  wui  Willi  ctllllllMMlctl  lllcillCl  e  l_  •  1  11  1/  .1 

tals  and  great  p.rts  of  Europe  to  rep>rt  note  is  inserted,  no  to  call  attention  to  ,,„h,i,hed  in  IxK.k  form  under  the 

what  was  going  on.  The  book  will  be  F'-d  Howes  .Monthly,  but  rather  as  a  -i-.uaer  Phase'"  (The  Atlantic  •‘‘‘a'ler  who  liecomes  a  pleased  customer, 

reviewed  more  in  detail  in  a  later  issue,  •^rsonal"  that  Farmer  Howe  is  among  M„nthlv,  Press  I.  The  title  is  esjj-ciallv  *  *  ♦ 

The  publication  of  this  volume,  how-  .  .  .  .  - 

ever,  .shows  that  authentic  news  has  al- 


“ixrsonal"  that  Farmer  Howe  is  among 
the  distinguished  group  of  authors  who 
contribute  articles  to  Hearst's  Ma^’asine 


ways  had  a  cash  value  the  same  as  any  for  Dctolier.  where  he  prints  an  interest- 


other  economic  commodity.  Banks  still 
deal  in  news.  Financial  writers  on  news- 


appropriate  because,  as  most  of  us  know, 
Mr.  (Talkins  is  deaf. 

The  volume  is  dedicated  to  that  very 


'T’HE  employees’  magazine  of  the 
^  LhicaRo  Tribune — The  Tribune  is 


ing  bit  of  his  philosophy  of  life  in  an  im^te  ^  of  t;;che;  publKhffira  ^r^roftales  orKL: 

attempt  to  show  that  success  is  ea_sier  ^  Pi,;i  -ri,„  ."l 


papers  testify  to  the  excellence  of  the  than  failure  for  the  average  man.  Next  ]jjj|’p  ^3 
news  letters  alxiut  economic  conditions  month  in  Hcarst  s  Howe  ^^is  going  _  to  hearing. 


ner,  wife,  etc.,  who  have  made  life  a 
little  easier  for  one  who  has  lost  his 


sent  out  regularly  by  George  E.  Roberts,  describe  the  “petting  parties”  of  his  high 
vice-president  of  the  National  City  Rank,  collar  days. 


typestickers  by  Phil  Barker.  The  tale 
in  the  August  issue  tells  how  “a  printer 
touched  the  Big  Chief  for  $50"— but? 


New  A’ork. 


NO  other  phrase  can  better  descrilie 

•  TK,.  t  Uiwtupxc”  hv 


CP.ACE — no  editorial  fib — shuts  out 
some  of  the  bouquets  I  have  received 


"Politics :  The  Citizen’s  Busines.s”  by  from  authors  whose  books  I  have  re- 
William  Allen  White  (The  Macmillan  viewed  m  this  department.  Simple  jus- 
Company)  than  to  call  it  a  newspaper  ticc.  however,  does  demand  that  1  mark 
IxH.k.  In  the  first  place  its  author  is  the  “Must”  these  paragraphs  in  a  letter  from 
famous  editor  of  the  Emporia  Gazette  Oarence  W.  Wagner  of  the  Baltimore 
and  a  great  jxilitical  reporter  for  a  news-  ■bun: 

paper  syndicate.  Like  the  new'Spapor  it  M.iy  I  express  my  appreriatiin  of  the  notice 
lias  been  hastily  compiled — much  of  it  von  tjave  my  book.  'What  the  Small  Town 
during  the  stress  and  strain  of  political  Ed.tok  &  Pen- 

ctnive'iitions — to  meet  an  immediate  need.  'Pli.at  you  wore  snrprisol  that  T  did  not  put 
Its  language  is  that  of  the  newspaper  ver-  down  a  good  community  weekly  as  the  greatest 
nacular.  The  high  spots  are  given  in  the  suiall-town  nee.ls  comes  as  a  surprise  to  me. 
'7  7*;,  1  *1  r  J  .cU  Most  assuredly,  it  was  not  an  oversi^rht  on  niv 

first  12s  pages  and  the  speeches  and  the  part,  as  a  very  large  part  of  my  small  town 
jartv  platforms  arc  put  in  an  aplX’lldix  e\|ierietice  came  via  the  weekly  news|«.iper. 
alm.jst  twice  as  large  as  the  btink  proix-r.  ,  '  "ith  y.u.  The  average  small 

,  ,  ,  •  1  f  town  alrenly  has  a  lietter  weekly  than  it  «le- 

III  IfltCT  l>rcSS  it  rcrnillds  tine  of  3.  news-  scries.  Witness  the  very  meaner  siipjMirt  ac* 
liaptfr  xStorV'  with  piv'otal  points  on  the  corde<l  an  enterprisinj?  newsi>ai>er;  how  the  citi- 
first  page  and  with  a  note  that  speeches  against  paying  a  decent  suhscription 

•  /  11  *11  u  r  1  '  ^  ^‘‘te  and  how  the  merchants  look  iiinm  a  jjreat 


That  you  were  surprisefl  that  T  <Iid  not  luit 
down  a  poo<l  community  weekly  as  the  greatest 


e\i»erie!ice  came  via  the  weekly  news|Kiper. 

I  cannot  agree  with  y<  ii.  The  average  small¬ 
town  alrenly  has  a  better  weekly  than  it  «le- 
serves.  Witness  the  very  meager  siipjMirl  ac* 


•  r  ii  '  *11  u  r  I  '  ...-i-ix,-  T'‘0<*  ^*^0  how  the  merchants  look  iimm  a  great 

in  full  Will  be  foiliul  in  another  ptirt  of  (heir  advertising  exjiense  as  a  donation 

the  paper.  to  the  local  editf»r. 

Mr  White  himself  has  this  to  sav  about  Eurthirmore.  it  wmil.l  he  <letrimental  to  sm,ill 
tl  •  tent'*  *  town  development  to  excuse  the  average  citizen 

tne  conicnis .  of  active  i>;irtici]»ation  in  community  ailvance- 

Naturally  this  IxKtk  is  ephemeral,  scarcely  inent  work,  on  the  score  that  a  goinl  community 


more  i>ermanent  than  the  ra<lio  itself,  Aihicli  weekly  is  the  most  important  need  of  all.  It 
brought  the  viMces  of  the  convention  into  is  jirecisely  such  an  argument  the  small*town 
millif  ns  of  homes  before  the  eihoes  of  the  ap-  ‘‘booster”  will  agree  to — and  in  conse<iuence,  do 
plause  bad  flied.  Surely  times  that  take  every-  little  or  n<  thing  fin  his  own  accord, 
thing  else  so  lightly  may  not  mind  a  glimpsing  Mere,  imleed,  is  a  matter  for  debate.  1  am 

iMxik,  gla<l  you  expressed  yourself  so  franklv,  ami 

Like  the  newspaper  storv  the  more  im-  ■‘'.r,;:!' m.^^e'erar 
IK.rtant  things  are  put  in  what  m>b;ht  ^  A  difference  of  opinion  makes  a  horse 
called  the  book  lead— the  two  chapters  inp.restiniy 

which  open  the  volume.  These  chapters  ^  * 

arc  entitled  “Our  I’n written  Constitution" 

and  "The  Super-Citizen’s  Duties.”  If  I  t’DITORI.AL  writers,  especially  those 
were  to  give  a  tip  to  the  copydesk  for  a  ^  who  cover  politics,  should  borrow 
headline  I  should  mark  those  paragraphs  from  the  newspa]K*r  library  the  October 
in  these  chapters  which  deal  with  invisible  issue  of  Harper’s  Maiiazine  and  read  the 
government.  opening  article.  "Politics— .\  Two-Handed 

Mr.  White  pays  his  respects  to  press-  Game,”  by  Elmer  Davis.  He  is  not  a 
agents  and  propaganda  makers  as  follows:  relative  of  the  Democratic  caiwlidate,  but 

The  h.vff  scared,  mc.achingly  niifitaiit  repre-  is  the  creator  of  G<Klfrey  Gloom,  an  Un- 


seut.-itives  of  the  interests  who  slip  into  the  terrified  Democrat  at  .Amitvville,  Ind., 
hotel  corridors  of  \\  ashingtfin,  and  a  few  of  .  *  » 

the  sState  capitals,  are  the  dying  sons  of  a  race  i  ■ 

of  giants  compared  with  the  hea<l  of  the  Ameri¬ 
can  Keileration  of  Igal)or,  or  the  National  CTiam-  nTXJI? 

her  of  ('ommcrce,  or  the  Farm  Bureau,  or  the  IxlHi 

I..eague  of  Women  Voters,  or  the  Anti-Saloon 

Ix*agiK*.  The  attorneys  and  lobbyists  of  the  PASSATC^ 

great  interests  arc  a  bandy-legged  tribe.  -nxv-i 

The  remaining  chapters  of  the  hook  DAILY  NEWS 

deal  with  the  Republican  Convention  and  . 

the  Democratic  Convention,  but  at  the  cuuitfied.  ’lwoI  and 

same  time  they  call  attention  to  those  Foreign  Advertising  in 

new  political  forces  which  “organize,  yetc^  Jers^’s  Fastest 

direct,  and  institutionalize  public  senti-  tradin^population 

ment.”  The  appendix,  as  I  have  pointed  395 

out,  contains  the  party  platforms,  the  jersey  newspapers,  inc. 

nominating  speeches,  the  keynote  speeches,  National  Adverti.ina  Repmoniaiive. 

and  the  debates  of  the  Democratic  Con-  (ttesc  Jersey  Newspapers  Exclusively) 

vention.  The  book  ends  with  the  of-  »’'*««»«*phi.  Newark 

ficial  statement  of  Robert  M.  La  Fol-  -■  ■  - 


The  chapters  about  the  boyhood  days  that  was  years  ago. 

I  Montreal  Daily  Star 
Takes  Series  No.  6 

I  The  paper  which  is  proud  to  call  itself 

■  Canada’s  Greatest  Newspaper  has  just  ordered 

Series  No.  6  of  the  church  advertisements  issued 
I  by  the  Church  Advertising  Department,  The 

Montreal  Star  has  used  church  advertising  copy 
for  the  last  three  years,  as  have  dozens  of  other 
'  newspapers. 

This  material  is  offered  to  help  newspapers 
build  up  a  constituency  of  church-goers.  News¬ 
paper  promotion  men  know  that  such  a  group 
:  constitute  the  most  stable  buyers  of  any  com- 

.  munit\’~-the  sort  that  commercial  advertisers 

want  to  talk  to. 

i  It  is  worth  while  urging  people  to  go  to 

;|  church. 

H 

The  cost  of  this  copy — 52  ads — is  only  3  cents 
per  thousand  circulation  per  week. 

For  proofs  address  Herbert  H.  Smith,  723 
,  IFitherspoon  Bldy.,  Philadelphia,  Pa. 

CHURCH  ADVERTISING  DEPARTMENT 

A.  A.  C.  W. 

i  Dr.  Christian  F.  Reitner,  President,  701  West  177th  St.,  New  York 


Associated  Adrertisinc 
383  Madison  At*. 


Clubs  of  the  World 
New  York  Citjr 
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Editor  &  Publisher  / 


A  N  article  on  classified  advertising  appearing  in  a  recent  issue  of  EDITOR  & 

PUBLISHER  aroused  interest  in  the  mind  of  the  manager  of  advertising  of 
a  daily  newspaper  in  New  York  state,  causing  him  to  make  a  thorough  analysis 
of  his  classified  page,  with  startling  results. 

He  found  that  indifferent  salesmanship  in  his  own  office  was  not  only  costing 
the  newspaper  a  heavy  toll  of  lost  lineage,  but  that  the  classified  department  was 
not  as  effective  for  advertisers  as  it  should  be,  as  individual  ads  were  kept  so  short 
they  did  not  tell  a  convincing  or  selling  story. 

He  addressed  a  letter  to  the  members  of  his  selling  staff  which  EDITOR  & 
Pl'BLISHER  is  privileged  to  reproduce  for  the  benefit  of  the  advertising  fraternity: 

“I  made  a  check  up  of  one  day's  classified  business,  a  total  of  119  separate 
ads.  I  founil  that  87  of  them  were  for  three  lines.  The  average  ad  for  the  month, 

I  found,  was  only  3%  lines. 

“Just  think  what  that  means  when  you  take  it  on  a  year's  business.  We  all 
know  that  the  more  complete  the  description  published,  the  better  results  the 
advertiser  ran  secure.  This  is  not  theory;  we  have  made  it  a  certainty  in  our 
own  columns  in  real  estate  and  automobile  advertising. 

“Are  we  all  working  to  get  the  greatest  possible  lineage  within  reason?  Of 
course,  your  ready  answer  is  ‘Yes.’  But,  are  you  really?  Do  you  suggest  to 
the  woman  at  the  counter  or  on  the  'phone  that  she  ran  get  better  results  if  she 
tells  more  about  her  want?  Or  do  you  handle  it  by  telling  her  that  ‘the  rate 
is  three  lines  for  36c  for  one  day,  99r  for  three  days,  or  $1.80  for  six  days,  and 
two  rents  a  line  less  if  she  pays  rash  or  within  eight  days?"  Is  her  mind  on 
the  advertisement  or  want  she  has,  or  have  you  turned  her  mind  at  once  to  the 
fart  that  the  rate  is  based  on  three  lines  and  over  that  will  cost  her  more?  An 
efficient  advertisiment  should  be  your  first  thought — a  complete  ad.  Then  the 
rate  will  be  a  secondary  matter,  to  be  discussed  after  the  advertisement  is  secured. 
‘Take  the  month  of  August  as  an  example:  We  ran  5481  insertions,  the 
average  ad  being  3'%  lines  in  size.  If  we  had  ‘sold'  the  customer  on  full  descrip¬ 
tion  we  might  have  added  one  line  to  each  ad.  What  would  have  been  the  result? 
TTie  customer  would  have  secured  BETTER  RESULTS,  the  prestige  of  Classified 
Advertising  would  have  been  increased.  And-  -note  this — the  revenue  of  our 
newspaper  would  have  been  increased  at  least  $407.87  in  one  month.  If  we 
worked  on  this  plan  for  a  year,  the  increased  revenue  would  amount  to  at  least 
$4,000,  or  equal  to  nearly  two  months'  business. 

‘‘Now,  wait  a  minute!  'You  are  going  too  fast  in  your  opinions.  Of  course, 
primarily  the  object  is  to  increase  volume.  BUT  we  ran  do  it  and  at  the  same 
lime  render  a  service  to  our  customers.  Just  as  an  example,  take  this  advertise¬ 
ment  that  was  handed  in  over  the  counter.  Read  it  over.  Does  it  make  you 
want  to  own  this  house? 

CARPENTER  ST. — 11-room  brick  house;  Brown  St.,  12  rooms; 
others  for  rent,  $30  up.  Geo*.  W.  Burns  &  Co.,  1781-J. 

“Goes  in  three  lines,  all  right,  but  how  does  this  one  read: 

CARPENTER  ST.,  802 — Three-story  11-room  brick  house  on  corner 
lot;  all  light,  airy  rooms;  hardwood  floors  on  first  floor,  Georgia 
pine  floors  above;  all  newly  decorated;  modern  plumbing;  large 
laundry  in  basement;  two  baths;  Spencer  hot  water  heating  sys¬ 
tem;  kitchen  wired  for  electric  range;  lot  60x113  to  alley;  two- 
car  garage;  price  $15,600,  $5,000  down,  balance  on  easy  terms; 
possession  in  30  days.  Geo.  W.  Burns  &  Co„  16  East  Ave.;  phone 
1781-J. 

“How  does  that  appeal  to  you.  supposing  you  wanted  to  buy  a  house?  Which 
one  would  you  look  at  first?  Space?  Oh,  yes,  there  are  twelve  lines  in  this 
!  advertisement,  and  the  cost  would  be  $7.20  for  one  week.  If  you  care  to  pay  for 
1  the  ad  now  or  within  eight  days,  the  costs  will  be  only  $5.76.  Should  the  house 
I  be  sold  before  the  end  of  the  six  days,  we  would  be  pleased  to  refund  the  difference 
in  price  between  the  daily  rate  and  this  amount.  You  know,  a  real  estate  man 
would  charge  $780.00 — or  five  per  rent,  to  sell  this  property,  and  his  method  is 
to  bring  out  those  nice  little  points  about  the  house  that  appeal  to  the  prospective 
purchaser,  and  you  can  adopt  his  tactics  in  Classified  Advertising  at  about  lOOth  of 
the  costs.  . 

“While  this  is  covering  only  real  estate,  the  same  would  apply  to  anything  for 
sale:  What  is  it?  What  kind?  What  size?  Why  would  I  want  it?  How  much 
is  it?  What  is  there  about  it  that  makes  it  specially  desirable? 

“You  say  all  this  takes  time.  C.ertainly.  But  which  is  best;  To  handle  the 
first  ad  in  five  minutes  and  get  $1.80  for  it,  or  work  fifteen  or  twenty  minutes 
longer  and  get  $5.76?  The  difference  between  $1.80  and  $5.76  is  exactly  the 
difference  between  a  ‘copy-taker'  and  a  ‘salesman.'" 

This  staff  letter  concludes  with  a  tabulation  of  the  work  of  every  member 
of  the  staff,  showing  conclusively  who  were  the  three-line  copy  takers  and  who 
were  the  ropy  sellers. 

How  about  your  classified  staff,  Mr.  Advertising  Manager,  reatler  of  this 
column?  How  will  its  work  look  in  a  tabulation,  such  as  is  herewith  suggested 
by  our  New  York  state  friend? 


CLASSIFIED  STAFF  DINNER 


New  York  World  Group  to  Entertain 
Elxecutivea  Oct.  15 

The  classitied  advertisinti  department 
of  the  XiTv  York  World  will  bold  a  din¬ 
ner  and  entertainment  at  the  Hotel  Penn¬ 
sylvania,  Wednesday,  Oct.  15. 

I!  -About  .500  persons  prominent  in  news- 
IK!,  political  and  theatrical  circles  are 
Pe'  'ed  to  attend  and  among  them  will 
Governor  .Alfred  E.  Smith;  Lt.  Gov- 
P'T  I.unn ;  Ralph  Pulitzer,  president  of 
f  Press  Publishing  Company ;  Florence 
[Wliite,  general  manager  of  the  World ; 


J.  F.  Hresnahan,  business  manager,  X. 
II.  Uotsford,  linancial  manager,  llerlK-rt 
I’ayard  Swope,  executive  editor,  Frank 
McCabe,  classified  advertising  manager; 
ex-Senator  William  Calder;  Fx-SheritT 
Max  S.  Griffenhagen ;  former  Secretary 
of  State  John  Lyons;  Frank  S.  Powers, 
Collector  of  Internal  Revenue  and  F'oster 
(iilrov.  advertising  director  of  the 
World. 

Some  of  the  entertainers  scheduled  for 
the  evening  are  Will  Rogers,  Eddie  Can¬ 
tor,  Vincent  Lopez  and  his  orchestra, 
Marga  Waldron.  .Ann  Pennington,  “The 
Kid  Boots  Company’’;  “I’ll  Say  She  Is 
Company.” 


or  October  4,  1924 


Hoosier  Market 

IS  A  REAL  MARKET 

Served  by 

9161  Grocery  and  Delicatessen  Stores 
1369  Hardware  Stores 
132  Department  Stores 
870  Dry  Goods  Stores 
1803  Drug  Stores 

This  market  has  everything  for  business 
success;  people,  money,  stores,  transportation. 
Advertising  campaigns  are  particularly  success¬ 
ful  for  trade-marked  package  goods,  confec¬ 
tions,  medicines,  toilet  requisites,  hardware  and 
hundreds  of  other  necessary  articles  as  well 
as  lu.xuries. 

If  ygu  have  national  distribution  you  cannot 
cover  this  great  territory  effectivelv  with  a  scat¬ 
tering  of  outside  national  media.  You  must  use 
Indiana  Daily  Newspapers,  for  they  go  into  the 
homes,  are  read  and  believed  by  all  loval 
Hoosiers. 

Indiana,  with  three  million  population — with 
the  highest  native  born  population  of  all  States 
— over  ()2% — with  prosperous  cities  and  wide 
awake,  well  edited  daily  newspapers,  has  become 
a  state  worthy  of  the  consideration  of  any  and 
all  National  Advertisers. 


Start  in  the  ‘"'Hoosier"  State 


***Huntingtoii 


***Lafayt*tt«“  Journal  &  Courier. 


(M) 


•South  Beinl  News-Times. 
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***A.  B.  C.  Statement,  April  1,  1924. 
fttGovernment  Statement,  April  1,  1924. 
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Editor  &  Publisher  for  October  4,  1924 


i-3  . . - 

I  DOLLAR  $  $ 

- - sWi 

ONE  DOLLAR  i 

WILL  BE  1 

PAID  1 

1  »  PULLERS 

1  II  ■  •  Tl 

FOR  EACH  1 
IDEA  1 

PUBLISHED  .  1 

'^HERE  is  nothing  to 
despise  in  the  an¬ 
cient  and  honorable 
proverb:  “The  Things 
You  Most  Desire  Lie 
Close  About  Your 
Feet.” 

A  man  in  your  own 
organization  may  be 
harboring  the  secret 
to  a  five  or  ten  per  cent  lineage  increase, 
through  mere  manipulation  of  running 
accounts. 

The  idea  may  be  surging  through  his 
mind,  but  is  not  articulated  because  of 
daily  distractions  incident  to  routine  ef¬ 
fort. 

Mr.  Advertising  Manager,  call  your 
assistants  into  your  office,  one  by  one, 
and  let  them  pour  out  their  inner-con¬ 
sciousness  ideas  which  apply  to  your 
special  problem.  There  is  great  waste 
in  that  spirit  of  isolation  which  creeps 
into  the  members  of  a  staff  whose  noses 
are  kept  too  close  to  divisional  grind¬ 
stones. 

Get  the  boys  and  girls  into  sympathetic 
and  articulate  discussion  of  your  paper 
and  its  advertising.  Results  may  sur¬ 
prise  you. 


doors  are  splendid  things  at  this  time  of 
the  year  in  making  homes  more  attrac¬ 
tive  for  the  winter  days  and  nights. 
Consequently  at  this  time  of  the  year  you 
should  be  able  to  get  considerable  ad¬ 
vertising  of  this  sort  from  the  florists 
and  greenhouses  of  your  territory. — 
Frank  H.  Williams,  Santa  .Ana,  Cal. 

Cards  used  in  indexing  photos  filed  in 
the  morgue  should  carry  the  date  when 
each  picture  was  taken.  This  plan  per¬ 
mits  checks  of  the  cards  at  intervals, 
making  it  easy  to  determine  when  new 
photographs  of  various  prominent  per¬ 
sons  should  be  obtained. — B.  A.  Teeters, 
Springfield,  O. 

These  are  cold  Monday  mornings  for 
hanging  out  the  wash.  And  a  good  wash 
lady  is  a  hard  person  to  find.  But  the 
laundries  are  running!  They  are  good 
prospects  for  some  advertising  at  this 
time  of  the  year.  A  series  of  ads  on 
their  service,  the  various  articles  they 
can  wash  well,  and  on  the  advantages 
of  using  the  laundry  instead  of  the 
troublesome  home  washing  each  week 
would  make  a  fair  sized  campaign  run¬ 
ning  for  several  weeks.  Arm  yourself 
with  a  few  layouts.  Go  out  after  this 
advertising. — R.  John  Gibler,  St.  Louis, 
Mo. 


"TkO  you  have  trouble  in  collecting  in 
some  of  our  accounts?  One  paper 
succeeded  in  collecting  in  approximately 
30  per  cent  of  accounts  previously  classi¬ 
fied  as  “D.  B.”  through  this  form  of  brief 
letter : 

“When  you  apply  for  credit  at  any 
mercantile  house,  they  always  investigate 
your  credit  reputation. 

“We  like  to  tell  such  inquirers  that 
we  have  always  found  the  applicant  fair 
and  square.  But  we  can’t  do  that  when 
repeated  calls  for  payment  of  accounts, 
not  only  fails  to  bring  payment,  but  any 
reply  as  well. 

“If  there  is  any  reason  why  you  can’t 

pay  your  account  of  $ - with  us  right 

now,  tell  us  the  reason  frankly,  and  we 
will  be  glad  to  further  extend  the  time 
without  endangering  your  reputation  on 
our  credit  register. 

“We  know  you  want  to  maintain  your 
credit  elsewhere,  and  payment  of  our  ac¬ 
count  which  has  now  been  standing  for 

-  will  serve  to  keep  you  off  the 

‘Red.’’’— B.  A.  Teeters,  Springfield,  O. 


The  La  Crosse  (Wis.)  Tribune  does 
not  rely  upon  the  wrapper  label  to  tell 
subscribers  when  subscriptions  expire. 
In  each  paper  for  four  days  prior  to  ex¬ 
piration,  there  is  a  red  slip.  It  contains 
information  regarding  expiration  date. 
Many  subscriptions  otherwise  lost  are 
renewed,  because  in  many  business  houses 
when  a  paper  is  dropped  it  is  not  missed. 
— L.  J.  Jellison,  Dubuque  (la.)  Tintes 
Journal. 


Potted  plants  and  ferns  for  use  in- 


FtrSvtnii^  md&adkfNtvsftpttt 
Ucroational  New*  Sci^oc 

a  Spruce  St.,  New  York 


Football  season  offers  good  contest  op¬ 
portunity.  Last  year  a  Nebraska  paper 
gave  free  tickets  to  the  Nebraska-Notre 
Dame  football  game ‘for  a  solution  of  its 
football  contest.  A  double  page  spread 
was  equally  divided  into  24  spaces  with 
an  ad  in  each  space  accompanied  by  half 
a  picture  of  the  face  of  a  Nebraska 
player  and  half  his  name,  12  men  in  all. 
The  object  was  to  match  up  the  half 
faces,  write  the  proper  names  under  each 
picture  and  also  give  the  names  of  the 
firms  in  whose  ad  the  half  picture  were 
found. — George  C.  Marcley. 


Papers  running  radio  programs  may 
get  advertising  by  use  of  a  special  stunt, 
"rhe  program  layout  may  be  given  posi¬ 
tion  alongside  of  a  radio  ad.  The  ad 
has  arrows  pointed  to  the  program.  The 
question,  “Will  you  hear  this  Radio  pro¬ 
gram?”  is  added.  Then  radios  are  fea¬ 
tured. — L.  J.  Jellison,  Dubuque,  Iowa. 


A  somewhat  novel  circulation  stunt  is 
used  by  an  Illinois  newspaper.  Occa¬ 
sionally  copies  of  the  paper  are  dis¬ 
tributed  gratis  for  one  week  to  non¬ 
subscribers  with  a  circular  letter  which 
informs  the  non-subscriber  that  the  news¬ 
paper  will  pay  $10,  $5  and  $3  respectively 
for  the  best  answers  from  non-subscribers 


San  Francisco  Chronicle 


Both  in  the  methods  we  use  and  in 
the  results  we  obtain,  we  please  the 
publishers  of  great  metropolitan 
dailies  throughout  the  country.  That 
is  why  we  are  constantly  being  in¬ 
vited  to  repeat  our  successes  for  the 
same  papers,  as  we  are  now  doing 
for  The  San  Francisco  Chronicle. 


HOLLISTER 

CIRCULATION  ORGANIZATION 

717-718  COrtL  EXCHANGE  bLDG. 

LOS  anceles.  cal. 


at  the  end  of  the  week  to  two  questions; 
“What  I  liked  best  in  The  Journal.” 
“What  I  didn’t  like  about  the  Journal.” 
The  answers  are  then  used  in  making 
the  permanent  sale. — B.  A.  T. 


Feeling  that  advertising  from  dealers 
in  bicycles  had  decreased  too  much,  the 
advertising  manager  of  an  eastern  Can¬ 
ada  daily  arranged  a  bicycle  race  of  50 
miles  over  the  highway.  A  cup  and  two 
medals  were  offered  as  prizes,  the  compe¬ 
tition  being  limited  to  amateurs.  In  con¬ 
junction  with  the  race,  the  advertising 
manager  arranged  two  pages  of  special 
advertising  and  allotted  wholly  to  dealers 
in  bicycles,  bicycle  repair  shops,  etc. 
There  was  little  difficulty  in  selling  the 
two  pages. — W.  McNulty,  St.  John,  Can. 


If  your  city  has  a  barber  college  send 
a  reporter  around  to  get  a  feature.  Find 
out  if  it  takes  longer  to  complete  their 
barber  course,  now  that  barbers  must 
be  adept  at  bobbing  women’s  hair,  too, 
something  unheard  of  several  years  ago. 
— John  Piper,  Dcs  Moines  Register. 


■An  interesting  article  can  be  written 
about  the  effect  or  lack  of  influence  the 
radio  has  upon  church  attendance.  Some 
ministers  fear  continued  broadcasting  of 
church  services  will  decrease  church  at¬ 
tendance.  Some  ministers  have  another 
idea — they  feel  the  radio  gets  more  per¬ 
sons  to  become  interested  in  things  re¬ 
ligious  because  of  the  broadcasting  of 
the  services.  Find  out  the  local  sit¬ 
uation  by  having  a  writer  interview  a 
number  of  ministers  as  well  as  other 
persons. — A.  C.  Regli,  Eau  Claire,  Wis. 


What  would  happen  to  your  city  if  all 
the  proposed  plans  of  reform  were 
adopted  and  put  into  practice.  This 
would  make  a  remarkable  story  and  could 
be  used  to  either  boost  the  reforms  or 
to  ridicule  them. — I.  S.,  Washington, 
D.  C. 


.An  interview  with  monument  dealers 
and  a  visit  to  one  or  more  cemeteries 
will  provide  material  for  an  interesting 


strange 
happenings 
you  can’t 
explain 

Oiie  of  the  most  fascinatinK  series 
we  have  ever  offered.  Little  stories  of 
curious,  true  events.  Just  the  novelty 
for  your  feature  page. 

WHO  SAID  ANYTHING  ABOUT 
LUCK? 

By  Vincent  Wilcox 

To  run  six  times  a  week. 

Send  for  sample  articles. 


BralinS’  S^catr.  3uc. 

799  Broadway  Now  York  City 


A  Secnrity  Market 

with  complete  newspaper  financial 
service. 

Buffalo  offers  a  promising  market  for 
high  grade  securities.  The  Buffalo 
Evening  News  financial  and  business 
pages  are  complete,  interesting,  prompt; 
carrying  TO-DAY’S  news  of  activities 
in  commerce  and  markets  TO-DAY. 

The  News  with  its  effective  cover¬ 
age  and  responsive  reader  interest,  of¬ 
fers  the  financial  advertiser  the  com¬ 
plete  audience  in  the  Buffalo  territory. 
A.  B.  C.  SepL  30,  1923,  *119,754  total 
net  paid. 

Cover  the  Buffalo  Market  with  the 

BUFFALO  EVENING  NEWS 

'Present  average  Hrculatkn  12(,7U 
Edward  H.  Butler,  Editor  and  Publisher 
Kelly-Smith  Company,  Representatives 
Marbridge  Bldg.  Lytton  Bldg. 

New  YoA,  N.  Y.  adcago,  IlL 


feature  on  the  changing  fashion  in  tomb¬ 
stone  inscriptions.  Elaborate  carvings 
and  verses  in  fancy  lettering  were  greatly 
in  vogue  not  so  many  years  ago,  but  now 
there  is  usually  nothing  but  the  name 
and  the  dates  of  the  birth  and  death.— 
Bruce  Cole. 


Houston  Fetes  New  Ambassador 

Herbert  'Houston,  publisher  of  Oiir 
World,  and  prominent  in  the  activities  of 
the  Associated  Advertising  Qubs  of  the 
World  and  the  National  Publishers’  As¬ 
sociation,  gave  a  luncheon  Sept.  30,  in 
New  York  in  honor  of  Edgar  A.  Ban¬ 
croft,  Giicago,  new  American  Ambassa¬ 
dor  to  Japan.  Among  the  guests  were 
Count  Kabayama,  one  of  the  directors  of 
the  Kokusai  News  Agency,  Japan;  Mel¬ 
ville  E.  Stone,  counsellor  of  the  Asso¬ 
ciated  Press ;  Don  Seitz,  of  the  .Vro 
York  World,  and  S.  S.  McQure,  editor 
of  McClure’s  Magazine. 


Our  Features : 

Irvin  S.  Cobb 
Samuel  G.  Blythe 
R.  L.  Goldberg 
Roe  Fulkerson 
Don  Herold 
Ed  Hughes 
O.  O.  McIntyre 
Penrod  and  Sam 
Nellie  Revelle 
Will  Rogers 
H.  J.  Tuthill 
Albert  Payson  Terhane 
and  others 

The  McNaaght  Syndicate,  he. 

Time*  Building,  New  York 


On  and  after  September  6th,  |< 

1924 

The  New  Orleans 
States 


t 
i 

Will  be  represented  in  the 
East  and  West  by  the 

JOHN  M.  BRANHAM  COMPANY 


New  York  Office — Canadian- 
Pacific  Bldg. 

Chicago  Office — Mailer*  Bldg. 
Also  in  Detroit,  Atlanta,  St. 
Louis,  Kansas  City  and  San 
Francisco 


lofi  angeles  Ctmefij 

The  only  great  morning 
newspaper  in  the  Pacific 
Southwest  whose  owner¬ 
ship,  control,  direction 
and  whole  interests  are  is 
the  territory  which  it 
serves. 


WstU  Lsadsr  hi  AavsrIMng 
for  Thrs*  Conssoitlv  Ysan 
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ALL  IN  THE  DAY’S  WORK 

Drawn  Exclusively  for  Editos  &  PusuSHn 

By  ETHEL  HAYS 

She  Became  a  Metropolitan  Cartoonist  Orernight 


rROM  the  wind-swept  plains  of  Mon- 
tana  to  Cleveland  is  a  far  cry,  and 
from  an  art  student  grinding  away  at 
humdrum  tasks  to 
a  feature .  car¬ 
toonist  smeared 
on  Page  1  of 
a  metropolitan 
daily  is  farther. 

Ethel  Hays 
made  both  jour¬ 
neys  almost  over¬ 
night. 

It  took  three 
days  to  reach 
Cleveland  from 
Hillings,  Mont. 

It  took  her  just 
three  hours  to 
Miss  Ethel  Hayes  complete  a  draw¬ 
ing  that  took  up 
a  four  column  spread  on  Page  1  of  the 
Cleveland  Press  the  day  after  she 
drew  it. 

Now,  some  of  the  largest  papers  in  the 


for  its  disabled  vets  and  she  hastened  to 
Washington.  For  a  long  time  she  enter¬ 
tained  soldiers  in  the  base  hospital  at 
Camp  Lewis,  Wash.  Then,  in  Colorado, 
Tennessee  and  Ohio.  They  liked  her  and 
they  liked  her  work.  They  wanted  her  to 
teach  them  how  to  draw  cartoons. 

“I  never  had  a  bent  for  cartoons,  but 
that  gave  me  an  idea,  so  I  studied  car¬ 
tooning  and  here  I  am,”  Miss  Hays  ex¬ 
plains  candidly,  looking  up  from  her  desk 
in  the  Press  office. 

“And  here  I  am,”  epitomizes  what  is 
probably  the  most  rapid  rise  from  ob¬ 
scurity  to  cartoonist  fame  so  far  noted  in 
the  newspaper  world,  for  ever  since  the 
day  Miss  Hays  joined  the  Press  staff  the 
paper  has  never  gone  to  press  without 
one  of  her  drawings. 

PLAN  WINDOW  DISPLAYS 

Huge  Sum  to  Be  Spent  in  Hook-Up 
With  Newtpapers 


country  are  carrying  her  cartoons — pa¬ 
pers  like  the  Pittsburgh  Press,  Los  An¬ 
geles  Record,  San  Francisco  News,  San 
Diego  Tribune,  and  others. 

.\  style  all  her  own  won  her  fame.  An 
airy,  fanciful  something  that  stares  out 
at  you  from  her  drawings  is  captivating. 
It  captivated  first,  H.  B.  R.  Briggs,  editor 
of  tlie  Cleveland  Press,  and  it  captivated 
the  daily  readers  of  the  Press,  if  the  hun¬ 
dreds  of  letters  tliat  poured  into  the  ed¬ 
itorial  sanctum  are  criterions. 

Miss  Hayes  is  modest  about  her 
achievements;  talks  straight  at  you,  and 
spreads  ab<iut  her  some  of  the  breezy 
strength  of  the  western  plains.  She  got 
her  i(lea  for  wanting  to  be  an  artist  while 
in  Billings,  her  native  city. 

Riding  her  mustang  "Powder  River” 
about  the  broad  prairie-land,  she  visioned 
what  the  wonderful  westland  vistas  would 
be  like  if  reduced  to  black  and  white 
drawings. 

Then  she  went  to  New  York  and  en¬ 
rolled  in  an  art  school ;  then  the  war 
came  along  and  fired  her  with  patriotic 
verv.  She  strove  to  get  in  the  service; 
left  New  York  and  made  the  long  trek 
back  to  Billings  to  get  in  with  her  home 
town  crowd. 

No  luck.  The  war  ended;  then  the 
war  department  called  on  her  to  draw 


Clfv'fjand,  Ohio,  Oct.  2. — During  the 
next  two  years  $100,000,000  will  be  spent 
for  window  display  advertising  as  a 
“hook-up”  to  newspaper  advertising,  ac¬ 
cording  to  Carl  H.  Percy,  president  of 
Carl  Percy,  Inc.,  New  York,  in  an  ad¬ 
dress  before  the  closing  session  of  the 
Window  Display  Advertising  Association 
annual  convention  here  yesterday. 

The  newspapers  will  carry  the  mes¬ 
sage  of  the  giant  stores  of  the  land  to 
the  public,  then  the  window  display  will 
clinch  the  sale,  Mr.  Percy  said.  The 
theory  is  that  a  big  store’s  advertising 
in  the  daily  newspapers  creates  the  de¬ 
sire  to  purchase,  and  then  actual  view  of 
the  articles  in  question,  tastefully  ar- 
r.anged  and  invitingly  displayed,  com¬ 
pletes  the  combination  that  results  in 
sales. 

Some  of  the  largest  national  adver¬ 
tisers  in  the  country  attended  the  thrw- 
day  convention.  The  Welch  Grape  Juice 
Company,  Regal  Shoes,  Coca-Cola,  Sun- 
maid  Raisins  and  firms  of  that  caliber 
had  representatives  on  the  scene. 

Chisholm,  London  Editor,  Dead 

Hugh  Chisholm,  editor  of  the  Encyclo¬ 
paedia  Britannica,  died  in  London,  Sept. 
29. 


Explaining  the 

$4274 

Per  Capita  Wealth  of 

Iowa 


Government  statistics  show  that 

Iowa  produces  farm  crops  to  the 
value  of  over  S890, 000,000 ;  livestock 
products  to  the  value  of  over  $130,000,- 
000  and  nearly  $750,000,000  value  of 
manufactured  products. 

Add  them  up.  Some  money! 

And  only  2,404,021  people  in  Iowa  to 
share  in  the  distribution  of  these  large 
sums.  It  is  obvious  why  Iowa  leads  the 
country  in  wealth  per  capita. 

Wise  National  Advertisers  will  give 
such  a  state  the  utmost  consideration  in 
publicity  and  promotion  plans. 

It  is  a  territory  any  advertiser  needs. 


Cover  this  wonderful 
market  through  the 
following  newspapers 


•••Burlington  Gazette  . 

. (E) 

Circulation 

10,535 

Rate  ha* 
S,«M  Unee 

.04 

•••Cedar  Rapids  Gazette  . 

. (E) 

22,671 

.07 

•••Council  Bluffs  Nonpareil  . 

,,(E&S) 

16,132 

.05 

•••Davenport  Democrat  &  I.,eader  , 

. (E) 

14,485 

.06 

•••Davenport  Democrat  &  Leader  . 

. (S) 

17,416 

.06 

•••Davenport  Times  . 

...,(E) 

24,946 

Jbl 

•••Des  Moines  Capital  . 

....(E) 

61,683 

.14 

‘••Des  Moines  Sunday  Capital  . . 

....(S) 

27,895 

.14 

•••Iowa  City  Press-Citizen  . 

....(E) 

6,230 

.035 

•••Keokuk  Gate  Citv  . 

....(E) 

5,899 

.03 

H’tMason  City  Globe  Gazette  . 

....(E) 

13,405 

.04 

•••Muscatine  Journal  . 

....(E) 

7,980 

.035 

•••Ottumwa  Courier  . 

....(E) 

13,375 

.05 

•••Waterloo  Evening  Courier  . 

....(E) 

16,775 

.06 

***A.  B.  C.  Statement,  April  1,  1924. 
tttGovemment  Statement,  April  1,  1924 
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EDITORS  PLAY  IN  NEW 
HAMPSHIRE  HILLS 


Massachusetts,  Vermont  and  Connecti¬ 
cut  Press  Associations  Hold  Fall 
Outing  at  Whitefield,  Sept.  27-30 
— One  Hundred  Attend 


The  fall  outing  of  the  Massachusetts 
Press  Association,  together  with  the 
Connecticut  Editorial  Association  and 
the  X'ermont  Press  Association,  was 
held  Sept.  27-30  at  the  Mountain  \’iew 
House.  W'hitetield.  X.  H.,  with  about 
100  publishers,  editors,  business  man¬ 
agers  and  their  wives  in  attendance. 

The  party  arrived  at  the  hotel  Satur- 


Me  has  also  been  in  the  editorial  and 
business  ends  of  the  Boston  Post,  Boston 
IJerald,  Detroit  Free  f^ress  and  several 
Xew  England  papers. 

The  Commercial,  under  Dr.  Gordon’s 
ownership,  has  met  with  a  very  friendly 
feeling  on  the  part  of  both  local  and 
foreign  advertisers  and  business  has  been 
increased  quite  materially  in  the  past 
month.  The  Commercial  in  the  foreign 
field  is  covered  by  the  Julius  Mathews 
Si)ecial  .\gency.  X’ew  equipment  for  all 
departments  is  contemplated.  Two  new 
linotypes  have  already  been  ordered. 


COMPLETING  $400,000  HOME 


Store  Takes  Large  Ads 


Tulsa  Tribune  Will  Occupy  New  Plant 
Early  in  January 

Keeping  pace  with  the  boom  growth  of 
the  oil  city  of  Tulsa,  Okla.,  which  has 
increased  11,000  per  cent  in  20  years,  the 
Tulsa  lyihune  will  move  into  a  new  plant 
with  new  equipment  Jan.  1.  The  Tribune 
is  building  a  six-story  structure  valued 
at  $400,000.  The  first  three  floors  and 
basement  will  be  used  for  the  paper  and 
the  upper  floors  will  be  rented  out  as 
offices  and  for  a  cafeteria.  The  outside 
walls  of  this  building  are  of  granite 
trimmed  in  white  enamel  marble. 

In  most  every  department  new  equip- 


The  business  offices  will  be  on  the  first 
floor ;  press  and  stereotyping  rooms  will 
be  in  the  basement. 

The  exterior  of  the  building  is  now 
being  completed. 

The  Tulsa  Tribune  was  founded  as  the 
Democrat.  Several  years  ago  Richard 
Lloyd  Jones  bought  the  Democrat,  creat¬ 
ing  the  Tribune. 


Mansfield  (O.)  Journal  Appears 


The  May  Company’s  department  store 
of  Cleveland  broke  all  previous  records  in  ment  will  be  purchased 
using  space  in  the  Cleveland  afternoon  The  interior  of  the  business  and  edi- 
day  afternoon.  .\  brief  business  session  newspapers — the  Press  and  the  Xctcs —  torial  rooms  will  be  of  mahogany  finish  ing^manaser' 
was  held  Saturday  evening  at  which  Friday,  Sept.  2S,  when  the  company  had  and  there  will  be  no  decorations  on  the  1 

time  several  new  memliers  were  elected.  \2  solid  pages  of  display  matter  in  each  of  walls.  The  Associated  Press  offices  will 

these  papers.  The  occasion  was  the  an¬ 
nual  “May  Day  Sale”  of  the  store. 

Double  jiages  were  taken  in  the  Cleve¬ 
land  Plain  Dealer  the  morning  of  the  sale. 


The  first  issue  of  the  Mansfield  (O.) 
Daily  Journal  made  its  appearance  recent¬ 
ly,  with  Henry  L.  F"reking,  formerly  as¬ 
sociated  with  Louisville  newspapers  as 
general  manager,  and  John  Leo  Coontz, 
formerly  associate  editor  the  Nashville 
Tennessean,  as  editor.  'Harry  W.  Cross 
of  Zanesville,  O.,  is  news  editor  and 
Paul  Vinson,  of  ilansfield,  O.,  advertis- 


Sunday  morning  an  automobile  trip  was 
taken  to  the  base  station  on  Mt.  Wash¬ 
ington  where  the  party  boarded  the  cog 
railway  for  a  trip  into  the  clouds.  In 
the  afterno<jn  a  trip  was  taken  to  Lan¬ 
caster,  where  the  members  were  the 
guests  of  Secretary  of  War  John  W. 
'IVeeks  at  his  summer  estate,  on  Mount 
Prospect. 

Monday  was  devoted  to  automobile 
trips.  The  partv  left  for  home  Tuesday 
morning. 

.■\mong  those  who  participated  were 
Gardner  E.  Campbell,  managing  erlitor 
of  the  Wakefield  (Mass.)  Daily  Item, 
and  president  of  the  Massachusetts 
Press  .\ssociation ;  Frank  T.  Parsons, 
of  the  Sorthhcld  (\’t.)  .Wte.r,  president 
of  the  X’ermont  Press  .Association ;  O. 
S.  Freeman.  publisher  ll’oodbury 
(Conn.)  Reporter  and  IFatertown  .\eu‘s, 
and  president  of  the  Connecticut  Editorial 
•Association ;  John  C.  Brimblecom.  Xete- 
ton  (Mass.)  Graphic,  and  iwst  president 
of  the  National  Editorial  .Association ; 
Lewis  R.  Hovey.  Ho'cerhill  (Mass.) 
Record,  vice-president  for  Massachusetts 
of  the  N.  E.  A.;  Lemuel  C.  Hall.  Ware- 
ham  (Mass.)  Courier,  a  memt>er  of  the 
N.  E.  .A.  executive  committee;  J.  D.  P. 
Wingate.  Medford  (Mass.)  Mercury; 
Joseph  Low.  Melrose  (Mass.)  Free- 
Press;  PTmer  E.  Spear.  Everett  (Mass.) 
Gacette :  Alfred  C.  Worley.  Xcie  .Mil¬ 
ford  (Conn.)  Times;  George  C.  WorKl- 
ruff.  Litchfield  (Conn.)  Eiuiuirer;  Har¬ 
ris  M.  Dfjlbeare.  publisher  Wakefield 
(Mass.)  Daily  Item;  Ger)rge  S.  Hen- 
nett.  Manchester  (Vt.)  Journal;  Franz 
.A.  Hunt.  Xeieport  (Vt.)  E.rpress  & 
.Standard;  George  H.  Brewster,  Hull 
(Mass.)  Beacon;  Walter  D.  .Allen. 
Brookline  (Mass.)  Chronicle;  Isaac  M. 
Marshall.  Manchester  (Mass.)  Cricket; 
George  J.  Desmond.  Hyde  I'ark  (Mass.) 
Gazette-Times ;  Ralph  C.  Metcalf.  Bel¬ 
mont  (Mass.)  Citizen;  Robert  S.  Oster- 
hout.  Hudson  (Mass.)  Xeu’.s-Fnterprise ; 
Wallace  Gilpin,  Barton  (\'t.)  Orleans 
County  .\Tonitnr;  Charles  E.  Hadley, 

■  Lexington  (Mass.)  Times;  J.  .Alex 
Lodge.  .Manchester  (Mass.)  Xorth  .Shore 
Breeze:  Harry  B.  Turner.  .Wantucket 
(Mass.)  Mirror:  William  E.  Twombly, 
Reading  (Mass.)  Chronicle;  Edwin  H. 
I.eonard,  fl'inthrop  (Mass.)  .Sun;  M.  W. 
Hanley.  .Stoughton  (Mass.)  Xews-.Sen- 
tinel :  (Zharles  T.  Hall,  Everett  (Mass.) 
Herald:  Walter  F.  Ellis,  Dedham 


be  on  the  third  floor  as  well  as  some  of 
the  private  offices  of  the  newspaper. 
Editorial  rooms  and  the  mechanical  de¬ 
partment  will  be  on  the  second  floor. 


Peekskill  Daily  Joins  A.  P. 


The  Peekskill  (N.  Y.)  Evening  .Star 
has  beeti  elected  to  membership  in  the 
.Associated  Press. 


Supplies  and  Equipment 


FOR  NEWSPAPER  MAKING 


For  S«le. 

lire  quad  halftrme  and  color  web  news|>apcr 


]>ress.  printine  up  to  32  pages  in  black  only, 
up  to  16  pages  with  black  on  one  si«le  and  four 
colors  on  the  other,  (bmplcte  stereotype  equip* 
ment.  Our  Xo.  521.  Baker  Sales  Co.,  200 
Fifth  Ave.,  New  York. 


PreM  for  S*le. 

Hoe  32  i>age  press  for  sale  at  attractive  price. 
Now  in  daily  use.  Being  reidaced  by  larger 
machine.  The  State,  ('olumbia,  S.  C. 


N.Y.  DAILY  NEWS 


HALF-TONES 

Best  in  the  World 


Made  by 

POWERS 

NEW  PROCESS 


For  Sale. 

(ioss  Junior  Straig)it  Line,  printing  4-6.8-10- 
12-14-16  pages,  at  a  siieed  of  20,000  per  hour. 
With  the  press  is  a  complete  stereotyi*  equip¬ 
ment.  Can  l)e  seen  in  nitration  at  any  time. 
Daily  Telegraph  Printing  Co..  Bluehehl,  \V.  Va. 


For  S<Je. 

Loss  half-tone  coli  r  press,  prints  four  colors 
outside  anti  two  colors  inside,  suitable  for  newrs- 
I)ai)er  supplements  or  comics.  Send  for  sample 
of  its  work  and  details.  Our  Xo.  427.  A  very 
good  equi[>ment  at  a  low  price.  Raker  Sales  Co., 
200  Fifth  Ave..  New  York.  (Many  other  ma¬ 
chines  on  our  list;  “used  but  good.”  Let  us 
know  your  needs.) 


We  can  increase  your  business — you 
want  it  increased. 


You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how  press 
clippings  can  be  made  a  business 
builder  for  you. 


BURRELLE 


145  Lafayette  St.,  N.  Y.  City 

Elstablished  a  Quarter  of  a  Centta^ 


Qine-Westinghouae  Double  Motor-Drive 
with  full  automatic  push  button  controL 


USED  BY  THE 

PADUCAH  SUN 

Paducah,  Ky. 

We  refer  you  to  them  for  their 


opinion 


MAIN  omcE 
Fisher  Bnlldinf 

343  a  Desrbom  St. 
CHICAGO 


EASTERN  OmCE 
Msrbr;d(e  Building 


Rrosdiray  st  34tb  St. 
VflW  YORK 


Don’f  Pig' Metal 

It  Wastes  Money 


Don't  melt  yonr  metal  twice  to  use 
it  once.  Write  for  trial  offer.  The 
Monomelt  ‘'Single  Melting  Sya- 
tern.*’  Refereneea  gladly  famiabed. 


nifawtiHi  ih€  Fmrmmm 

Printers  Mannfactnring  Co. 

709-719  Palace  Bldg., 
Minneapolit  Minn. 


( .Mass. )  T ranscript. 


BANGOR  COMMERCIAL  CHANGES 


William  N.  Hardy,  Formerly  N.  Y. 
Bulletin  M.  E.,  Now  General  Manager 


.Several  changes  have  I»een  made  in 
the  Bangor  (  Me.  (  Commercial  since  (lie 
pajier  was  bought  by  Dr.  Frank  H.  Gor¬ 
don  of  Bangor,  owner  of  several  silver- 
black  fox  rancbc>. 

W  illiam  X.  Hardy  has  Iiecome  general 
manager;  Oscar  E.  Xelson  of  the  Lynn 
Telegram-Xeu’s,  advertising  manager ; 
Leone  H.  Kittell,  formerly  of  the  Wor¬ 
cester  Post,  circulation  manager.  Oliver 
E.  Hall,  who  has  been  with  the  Com¬ 
mercial  for  20  years,  remains  as  manag¬ 
ing  editor. 

Mr.  Hardy  until  recently  has  been 
managing  editor  of  the  .\'ew  York  Eve¬ 
ning  Bulletin,  and  for  three  years  was 
managing  editor  of  the  Boston  Telegram. 


BATTERY  OF  SIX  HOE  PNEUMATIC 
MATRIX-DRYING  PRESSES 


With  IndeiH-'iident  Gas-firef! 
Steam  (ienerators. 


The  quickest  and  the  most 
economical  Presses  for  the 
moiilfling  and  drying 
Matrices. 


.More  than  >KX)  in  use. 


R.  HOE  &  CO.,  504-520  Grand  Street,  New  York  City 


7  South  Dearborn  Street, 
CHICAGO,  ILL. 


7  Water  Street, 
BOSTON,  MASS. 


Goss  Motor  -  Driven  Steam 
Tables  made  in  units  of  one 
platen ,  per  mi  t  placing  as  many 
units  as  desired  side  by  side. 
30,000  lbs,  "follow-up”  pres¬ 
sure  exerted  during  drying;  auto¬ 
matic  releases.  Power  is  used  only 
while  platens  are  being  raised  or 
lowered.  Write  for  complete 
catalog  of  Goss  Stereotyping 
Machinery.  The  Goss  Printing 
Press  Co.,  Chicago. 


Printers’  Outfitters 

Printing  Plants  and  business  bought  and  sold. 
American  Typefounders’  products,  printers’ 
and  bookbinders’  machinery  of  every  descrip¬ 
tion.  Conner,  Fendler  &  Ca,  96  Beckman 
St.,  New  York  (Tity. 


SI 
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The  Market  Place  of  the  Newspaper 


3c  r  cart  wiA  ,^r.  Situations  Wanted 

for  advertiaements  unoer  the  cuusinca- 

tion  of  "Situationa  Wanted.”  '  '  -  —  --  — : 

IQ-  per  line  per  insertion,  cash  with  order,  Circulation  Manager. 

If  white  space  is  used  at  top  and  hot-  15  years’  experience  nioming.  evening  and 
tom  of  advertisement.  Sunday  papers,  at  liberty  now.  Box  B-842, 

per  vrord  per  inaertion,  cash  with  order  Editor  &  Publish^ _ _ _  ^ 

for  advertisements  under  any  other 
classification. 

per  line  per  insertion,  cash  with  order, 
if  white  space  is  used  at  top  and  bot¬ 
tom  of  advertisement. 

SITUATIONS  WANTED 


Situations  Wanted 


Sports  Editor. 

Sport.s  ct)lumni«t  ainl  writer.  Virile,  vivid 
stylt*.  IVepsired  to  take  charge  entire  sport? 
section.  IVeftr  New  Yi>rk.  Pennsylvania.  Mary¬ 
land.  Best  references.  Address  Box  221,  304 
W.  Jl«t  St.,  New  York  City. 


Help  Wanted 


Advertising  Mn. 

5  <iiing  married  man.  ambitious  and  hard  worker, 
deiires  cimnection  with  growing  daily  news- 
pai>er.  tVtUege  training,  experienced  as  Solid- 


Circulation  Manager.  wstiw.'xtii  n  P.ox 

Mr.  Publisher,  one  d  the  outstanding  dreu-  _  “ 

lation  managers  of  this  country  will  be  at  Telegraph  Editor, 
leisure  January  1st.  Maybe  you  need  this  Nine  years  expc 


Sports  Editor. 

.\  sports  editor  who  not  only  knows  the  sport 
game  frcim  top  to  Isittom  Init  who  c.iii  write 
alsuit  them  in  r;n  interesting  manner  is  avail¬ 
able  to  some  newspaier  in  a  live  city  .anxious 
to  put  punch  and  color  in  its  sitorts  section.  .\t 
present  employed  but  desire  change  for  twrsonal 
reasons  I'nly.  Kefcrenccs  will  stand  strict  in- 
\estiw.atiin  P.ox  P.-^*,  V'ditor  &  Publisher. 


tor.  copy  writing  and  layout  man  and  also  as  •*  exreutive  with  a  record,  quick 

rei«irter.  booking  for  newspaper  can  help  1°  diagnose  your  circulation  illness,  knows  the 


builit  up  and  feel  himself  a  part  trf.  H.  K.,  Box 
53*.  Elizabeth  City,  N.  C. 

Advertising  Manager. 

Eleven  years’  exi.erience  as  copywriter,  sales¬ 
man,  executive.  Successful,  clean,  conscientious, 
hanl  working.  Wish  to  make  connection  in  city 
preferably  ui'.ler  50.000  by  November  first  or 
leforc.  Miiiimiin'  salary  $00  a  week.  .\gc  31, 
fanitlv.  Excellent  recommen<lations.  .\ddress 
|lu\  P-jti  7.  Editor  &  Publisher, 


Advertising  Manager.  . ,  *  "  . 

„  7  ,  .  .  ,  ,  ,  J.  ,  '  .  S.— t  our  inquin 

Not  merely  a  high-class  successful  display  .(rirtesi  ronfidrnre 
manager,  but  also  one  of  the  best  known  in 
cla, sided.  Will  take  full  responsibility  of  both. 

A  grand  investment  for  a  paper  that  can 
afford  a  grnxl  manager.  Try  a  change  of  pace 
on  your  advertisers.  Now  employ^.  Write 
Biix  B-8S8,  Editor  &  Publisher. 

Advertising  Man. 

Experience!!,  capable,  energetic  salesman  and 
copy  writer  now  employed  desires  a  perma¬ 
nent  position  with  progressive  paper  in  city 
of  -Vl.OOO  or  upwards.  Have  had  small  city  and  -  - 
metropolitan  training,  can  handle  all  branches,  Claaaified  Manager 
foreign  and  classified.  Married,  good  appear-  -\  man.  thorough! 


H.  K.,  Box  remedy  and  how  to  apply  it.  His  practical  - ^ 

experience  co\-ers  many  years  with  morning,  Univeriity  Gn 

evening  and  Sunday  newspapers  in  large  and  wuuts  to  leai 

medium  size  cities.  He  is  neither  old  or  young,  train  a  steady 

riter,  sales-  V."*  *'*’  VOiitipn.  ^e,h,^s.’ 

nscientious  subsenbers  dunng  _ 

•tion  in  city  •"'T**'*  ‘J*'  paper  he  is  now  what  I  Want 

firef  rit  With.  \im  are  taking  no  chance  with  this  man  . 

L  tl  ='"<1  >•<«  him  on  contract  for  a  fair  ’?  Vh?""  t" 

Vddress  “'“T-  and  Wmus  for  cash  paid  increases.  '*  , 

Write  him  for  references,  appointment  and  i.i'l*.  '  n 

_ -letails.  .\ddress  ’‘Executive  Circulation  Man-  Editor  &  Pub! 

ager,"  Box  B-RSl,  care  Editor  &  Publisher.  m... 

,  ,  ,  P.  S. — Your  inquiries  wilt  be  treated  with  the  *  ’ 


Nine  years  experience  on  miil-west  |>apers. 
Three  years  managing  e<litor  daily,  7,000  circu¬ 
lation.  College  man.  K-S77.  Editor  &  Publisher. 


Managing  Editor 

on  an  afternoon  d.aily,  15.000  circulation.  If 
you  have  h.ad  thorough  training  on  a  newspaper 
i  f  this  size,  write  your  experience  in  detail  to 
tbe  Publisher,  Bayonne  Time.-,  Bavi.nnc,  N.  T 

Subscription  Solicitor 

wanted  for  live  weekly  rewspa)  er  in  rural  and 
small  city  field.  Southerner  preferred.  Pay 
am!  permanence  deiiend  c.n  results.  Good 
chance  for  hustler.  Write,  giving  references. 
Pox  10,  Rockwooil.  Tennessee. 

Wanted: 

.\  Iverlising  solicitor.  Must  know  the  game,  he 
■dive  and  a  business  getter.  Position  permanent. 
Fine  field  to  work  in.  F-vening  Times,  Sayre, 
Pa. 


BUSINESS  OPPORTUNITIES 


University  Graduate 

wants  to  learn  j<urnalisin.  I  tpportuiiity  to 

train  a  steady,  iiitelligent  and  alert  man  to  your  Best  Newspaper  Buy  in  Florida 

own  methods.  B-Sbft.  Ealitor  Publisher.  is  offered  in  one  of  the  most  ^alked  of  towns 

- - -  - - -  - - in  State.  No  competition.  Official  paper  for 

What  I  Want  both  city  and  county.  Net  cash  profits  last 

is  a  chance  to  take  charge  of  a  run  down  daily  year  34%.  This  year  over  one-third  greater 
and  build  it  up  to  leadership  and  profits.  I  with  no  extra  effort.  Opportunity  of  lifetime 
can  do  it.  Who  offers  me  the  job?  B-878,  for  experienced,  aggressive  newspaper  man. 
F.ditnr  8:  PiiblishcT.  Price,  twenty  thousand,  cash.  No  terms. 

Need  of  money  only  reason  for  selling.  For 
full  particulars  send  bank  references  to  Box 


Young  Man,  full  particulars  send  bank 

.16,  with  2  years’  cxiwrience  in  circukation  work  fE847,  Editor  &  Publisher, 
desires  to  connect  with  some  live  newsiia)ier  or 
magazine.  -Vt  iiresrnt  employed  as  branch  “ 

manager  of  a  growing  daily  in  the  East.  First-  MAILING  LISTS 

class  eeferences.  and  tnll  details  of  qitalifica-  _ 

lions  and  past  record  furnished.  B.S75.  Editor 

St  Publisher  _ i  m _ d— 


Young  Newspaper  Woman 


National  Newspaper  ReaiUng  Service 
compiles  mailing  lists  of  births,  deaths,  engage- 


metropolitan  training,  can  handle  all  branches,  Classified  Manager. 

foreign  and  classified.  Married,  good  appear-  man.  thoroughly  developed  in  this  most  _  — 

ancr  and  address,  A  No.  1  record.  Salary  or  vital  form  of  advertising,  seeks  a  change.  He  HITI  P 

salary  and  commission.  I  w.ant  an  opportunity  has  the  touch  of  life  to  give  some  big  paper’s  ni:.l..r 

where  there  are  chances  for  growth  and  ad-  classified  department— the  ideas  and  ability  — - _  '  — 

vanoeiuent — not  just  another  job.  Good  record  to-%irry  them  through  to  that  paper’s  readers  .  , 

and  reasons  for  desiring  a  change.  New  York,  and  advertisers.  Builds  business  by  contracts,  Aoveri^g  c^sman 


with  Metropi  litan  ex|)ericnce  desires  eililsrial  or  marriages  f min  origmal  press  clip- 

secretarial  fositinn  with  magazine,  syndicate.  P"'*'*’  Terrace.  Buffalo.  N.  Y. 

hou*’*r  or  literary  jtcr'^on.  ‘‘NewsiKi*  _ _ _ 

|H'r  W  om.an,  1()22  Stevens  Ave..  Parsons,  Kans/*  " 


HELP  WANTED 


BOOKS,  ETC. 


Editors  interested  in  government  ownership 
are  requested  to  send  for  free  leaflets  giving 


New  Jersey,  Pennsylvania,  Connecticut  -pre-  "ot  stunts;  service,  not  promises.  Strong  Wanted  by  Success  Magazine,  two  live-wire,  story  id  navy  yard  wages’  claims.  A  record 


ferred.  What  have  you  to  offer.  Nothing  write  Box  B-859.  Editor  &  Publisher, 

under  S26f»t  considered.  Box  B-8W,  Editor  &  CUssified  Manager. 

Piihli.sher.  2'/z  years  on  l.arge  daily  as  assistant,  f  Smith 

; - ; - System.!  No  ohjeclicn  to  second  paper  or  will 

Buiaiess  Executive.  rimsider  sm.all  town  |>aper  looking  for  a  good 

Comptroller,  executive  accountant,  credit  mana-  solicitor  to  build  up  their  classified.  Young 
gee  Highly  rated  ability  in  cosU  and  analysis,  married  man.  Prefer  New  England  or  F-ast- 


leiieiulable  advertising  salrsmeii.  Magazine  ex-  of  inefficiency  and  indifference  to  wages  found 


iw-ience  and  acquaintance  with  traile  essential. 
.Xddres  Fjditi  r  Success.  251  Fourth  ,\ve..  New 


due  by  United  States  Court  of  Claims.  As 
ittomey  acting  without  charge  for  old  men 


York  ('i*y.  Ho  not  call  for  apiiointment  hefore  and  women,  I  appeal  to  editors  with  good 
writiiDi.  red  Amreican  blood,  please  send  for  the  leaf- 

- If,,.  George  Hiram  Mann,  80  Wall  St.,  New 

Circulation  Manager  Wanted.  York. 


Ten  years  one  metropolitan  publication.  Now  ftn  city.  References  from  present  employer.  State  salary  and  experience.  Prefer  man  who  — - 


manager  large  transportation  company.  Age 
38.  .Accustomed  to  salary  of  $.5,000.00  or  better. 
B-833.  Editor  &  Publisher. 


Moilerate  salary  to  start. 
11-874.  Editor  &  Publisher. 


Address  Box  has  lieeii  district  manager  on  large  paper. 
Miiriiiiig  Journal,  Daytona.  Fla. 


FEATURE  ARTICLES 


Cartoonist  Plus.  old:  married:  twelve  years  heai 

•Also  experienced  in  retouching,  advertising  art  l'csl_  newspaiiers  in  the  fsouth 

layouts,  desires  change  where  there’s  a  future  T^dilnf  &  Publisher. _ 

it  he  works  for  it.  B-840,  Editor  Sc  Publisher.  Desk  Man. 


Composing  Room  Foreman  /-■  i  u  u 

Open  for  Iiosilion.  Best  references:  34  years  Circulation  Man 

old:  married:  twelve  years  head  of  some  of  the  Wanted  by  SiiccAs  Magazine,  a  live-wire. 


liroved  c'rcul.atinn  man.  who  understands  all  authors 


Publishers — Attention ! 

We  luriiish  MSS  on  all  subjects  by  competent 
authors.  Will  take  advertising  in  exchange 


Circulation  Manager, 

Now  employed.  Seeking  an  opportunity  in 
Middle  West  where  independent  carrier  sys¬ 
tem  is  used.  Not  content  to  warm  a  chair, 
wants  to  liecome  part  of  live  organization, 
"rwelve  year.s’  experience  covering  all  posi¬ 
tions  circulation  and  mail  room.  First  class 


Desk  Man.  tiiuis  an.,  .a  iv  i 

(  aisah'e  and  experienced:  young  desk  man  de- 

sires  place  with  laier  of  high  standards  where  business.  .Address 
hard  work,  ability,  intelligence  and  ideals  count.  -Xve..  Sew  lork  til 

University  gr.adiiate;  24;  at  home  with  either  ment  liefore  writing 

local  or  teleor.aph.  Now  giving  s.atisfaction  in  _  .  _  ,  , 

responsihic  position.  Box  R  876.  Editor  &  Pub-  Feature  Salesman 

lisher.  by  high-class  syndi 

E^tor.  foremost  features  i: 


.  EditoOi  Puhlish^. _ _  br.aiuhes  of  his  business,  including  subscrip-  (,,r  ;,11  or  part  of  our  service.  Reasonable 

Man.  tiiuis  and  .\.  It.  (  .  requirements,  .and  can  lie  rates.  W  rite  up  vi  ur  w.ants.  Ijttr.arv  Bureau 

lie  and  experienced:  voung  desk  man  de-  J'’''?’''  "•*'".*?  'hfU'  "ht'f  Pub.  Dipt.  .MOJ4,  H.iiinilial.  Mo. 

place  with  i«Kr  of  high  standards  where  '’UKmess.  .Address  Editor.  Success.  2.sl  Fmirth  -  = 

work,  abilits^  intelligence  and  ideals  cunt.  '''  •  Tork  City.  Do  not  call  for  appoint- 


rliicer.  Best  of  references.  Memlier  1.  C.  I>aily  newspaper  editor  wants  situation  as 
•A.  .Address  Box  B-879,  Editor  &  Publisher,  editor  of  western  newspaper;  strong  editorial 


Feature  Salesman  Wanted 

by  high-class  syndicate,  h.andling  some  of  the 
foremost  features  in  the  United  States.  The 
man  we  want  must  l>e  a  live-wire  and  must 


BRIARCLIFF  PROGRAM  READY 

Becreation  Features  Dominate  at  Na¬ 
tional  Publishers’  Assn.  Convention 

Recreation  features  for  the  fifth  an¬ 
nual  ineetitiK  of  the  National  Puhlishers’ 


edit.m  of  western  newspaper;  strong  editorial  hn'C  record  <A  successful  salesm.mshtp.  If  lar  quart.-rl.v  itivi.  ..„il  of  on.-  and  on.- half 
writer  and  news  editor.  Republiran.  Western  ><«  cn  AH  the  bill,  write  your  qualifications  ..■nt  .n  ll.e  pi.-feri.-.l  .-a, dial  st.M-k 

extwriencc.  Box  B  866,  Editor*  Publisher.  »?  Thf  'Ic^atight  Syndicate.  Times  Bldg.,  hw  .■..iiii.cni  paisl.l.-  o.-i.,l.,.r  l..ih 
^ - — -  -  New  \()rk  Citv.  )»rvf»*riui|  stoukholdurx  of  roionl  at  tlio  oWme 


NOTICE 

INTERNATIONAL  PAPER  COMPANY 

Ni’W  Ytirk.  Su|it»*inlMT  2**.  11)24. 
riio  Hoiril  «»f  l>lr»*u|4irM  Imvo  a  rofrn- 

•  'iTDirtufiy  of  ono  aiitl  oix’-half  |>er 

Ilf  IlL.'Ji  *11  tlio  pioforit'd  ?t*H*k  of 


Fditor  and  Editorial  Writer. 

TojlcKe  ’Tian.  thf*roughly  experienced  in  desk 
work  an*l  fe.itnrr  writing,  seeks  position  in  New 
KriRlnn*!  or  mi<ldle  Kastern  states.  Box-872, 

IMitor  INiMi-thcr. _ _ 

FdltoTg  Manafi^  Editor.  Feature  Writer. 
Years  of  experience  in  the  editorial  depart¬ 
ments  of  several  newspapers,  including  two 
of  1>est  known  in  country,  have  equipped  me 


iNfuiMT  11124.  riiouks  will  I 

Editor  and  Advertiainf  Manager.  ii.tiil*'*!,  Trnn’s.fur  IxMtks  will  not  uloso. 

('.alifirnin  ncwsf.ni»cr  orpaniratton  has  opening  OWKN  SHKIMIKUi).  Trenaiirer. 

for  two  rapahle  r<litors,  also  advertising  nuiii-  ' ' 

aecr.  ahic  to  make  investment  of  82,500  or  **4  ..  •*  i  t  i  1  u  c'  „ 

more.  I'rcsent  yiapers  dominate  fields.  This  It  n<l(l  ilCCtl  read  by  Senator  Cara- 

iii.t  a  promotion  proposition,  hut  opportunity  for  way  ot  .Vrkaiisas  at  a  political  gathcrin^^ 

richt  men  to  mike  desirahl*  connecti*'n  with  in  a  W  «lsIlinj^toil  hotel 

V^0-$6rw^^  ^  caraway  obtained  a  copy 

i- -.irriiitct  d.  Tell  .-ill  first  letter.  B..x  2551.  .si.v  ot  the  .speech  ha.s  not  been  di.sclosed.  His 
li.  11  D.  San  Francisev.  use  of  it  drew  sharp  criticism  not  only 

from  Washington  newspaper  men,  but 

y-,-,i,ijccDz-\iui\iriuTQ  r-f  FADFfA  .ilso  ill  editorial  columns  of  newspapers 
CORRESPONDENTS  CLEARED  own  political  complexion,,  who 

-  held  his  reading  of  it  violated  all  rules  of 

Sec.  Wilbur  Exonerates  Them  for  the  game. 

Undelivered  Speech  Release  ^ 

Printing  Inks  Increase  fh  VaTu^  ■ 

\\  a.shington  correspondents  have  heen 

pronoiinc^  blameless  by  Secretary  of  the  H'c  Department  ■  oi  ConuHerce  Rn- 


A.NMiciation  to  be  held  at  HriarclifT  laxlge,  eminently  for  any  of  above  places.  No  a<i- 


Briarcliff  Manor.  N.  Y..  Oct.  7  and  8.  yanerment  .  here  '  probable  ill  near  future. 

«•»_.  _ _ _ ,  -u:-  _ „i.  Have  contributed  to  several  magazines  and 

e  .innounccd  this  wick.  permanent  place  only.  .Age  33,  college 

'Kilt  tournaments,  tennis  matches  and  education,  married.  South  preferred,  but  will 
llFiving  pictures  arc  on  the  program,  go  anywhere.  B-8S7.  Editor  *  Publisher. 


Four  Clips  are  to  lie  awarded  golf  win¬ 
ders — the  President's  cup,  donated  by 
litc  president  H.  M.  SwctL'ind  for  lowest 
net  score  for  36  holes;  Curtis  cup.  do- 
,  natetl  by  P.  S.  Collins,  Curtis  Publishing 
Company,  second  prize;  Crowell  ctip.  do¬ 
nated  by  Crowell  Piihlishing  Company, 
^rst  prize  for  low  net,  18  holes;  and  Mc- 
oraw-Hill  cup,  donated  hy  James  H.  Mc- 
'iraw,  Sr.,  for  lowest  individual  net  score 
18  holes. 

Trophies  for  winners  of  tennis  matches 
nave  been  provided  by  Rernarr  Macfad- 
M,acfadden  Publications,  and  W'il- 
liam  P.  .-\hnelt,  president,  Pictorial  Re¬ 
view  Company. 


Linotype  Operator. 

Kist  nnd  accurnte;  care  of  machine.  iVsire? 
stca*iy  position.  C.an  come*  at  once.  Bf>x  IV873, 
Kelitor  iMihlisher. 


News  Editor. 

One  of  the  few  new?  executive?  in  America 
x\ho?e  training  ha?  inclit*!e«1  Kansas  City  Star, 
llear'^f.  Scripps  and  tahloi*!  news  methofl?.  If 
\oii  (Icniand  in«1ivifiuality,  T*ep  ami  punch,  ad- 
dre**?  Box  B  8fio,  Editor  Publisher. 


Xavy  Curtis  D.  Wilbur  in  the  matter  of  nmnucs  that,  accrirdifiR  the  data  ool- 
piihlication  of  an  undelivered  address,  leeled  at  tlig  biainial  cepsiij  4jf  niafufac- 
Iircpared  by  liim  but  recalled  when  lie  tiires,  1923,  the  esfAMifliateiiU  ,enja|ed 


cancelcil  a  speaking  engagement  in  Den-  primarily  in  the  rtlanufacTure  of  printing 

RiSirtTr: - - -  - ver  Sept.  20.  The  standing  committee  of  inks  report  ,^412.- 

'iTiaroughly  experienced,  wants  position  with  correspotulonts,  therefore,  has  taken  no  1--,  oil  incrensc  of  bcr*  cedt,  tis  ^oni* 
future  in  town  from  30.000  up.  Hhcperience  both  action  in  the  case,  which  seemed  to  raise  pared  with  the  idtst  .pirecenfvif^  census 

in  .mall  town  and  big  dty.  Can  take  any  fjelicatc  ouestion  of  newspaper  ethics.  ?  vear.  X’inety-niiit  i-Atablisbments  made 

Wind  of  assignment  and  desk  job.  Steady  man.  ^ v;-  r  at  it  _ _ -  *  _ _ 

B  84fi.  Editor  St  Publisher.  Publication  of  the  address  was  maq|y  rqf>ort««  v  » idtwiu.- 
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HUNCHES 


ONE  DOLLAR 
WILL  BE  PAID 
FOR  EACH 
"HUNCH” 
PUBLISHED 


yHi-: 


public  tliiiiK'  <'l  a  factory  as  a 
matiimoth  establishment  employing 
hundreds  of  thousands  of  workers,  yet  the 
bulk  of  the  American  industries  are  made 
up  of  very  small  plants  employing  two 
t<j  a  score  of  men.  What  are  the  lesser 
imlustries  of  your  city?  Write  short 
stories  atK)ut  each  one  telling  of  its  prod¬ 
ucts,  how  it  has  e.vpanded,  etc.  It  will 
make  good  reading  and  help  to  develop 
home  consumption  of  home  products.  Ad¬ 
vertisements  can  be  obtained  from  these 
small  factories  which  will  help  to  in¬ 
crease  a  pai>er‘s  size  on  an  off  day. — 
Harold  J.  .\shc,  I-ong  Beach,  Cal. 


the  reader.  The  replies  resulted  in  the 
elimination  of  about  20  per  cent 
of  the  markets  that  had  been  carried,  and 
the  addition  of  about  as  many  new  ones. 
— B.  .\.  Teeters,  Springfield,  O. 


la.xity  in  civic  affairs.  Sidewalks  that 
need  to  be  repaired,  paving  which  has 
been  promised  and  has  never  material¬ 
ized,  trees  which  overhang  walks  and 
need  to  Ije  trimmed,  weeds  that  >hould 
be  cut,  undrained  ponds  which  are  breed¬ 
ing  places  for  mosquitoes,  unsanitary 
ct  mditions  in  various  sections  of  the  city, 
etc.,  are  all  brought  to  his  attention  by 
readers.  He  makes  a  personal  investiga- 
ti<jn,  repirts  what  he  finds  to  the  proper 
municipal  authorities,  and  with  the  back¬ 
ing  of  his  paper  usually  succeeds  in 
Itaving  the  trouble  taken  care  of.  A 
column  dealing  with  the  cS^mplaints  he 
has  received  and  the  wav  thev  have  been 


W  e  have  a  two-column  set  head  "Dkl 

You  Know  That - ”  which  we  run  over 

stories  of  out-of-the-ordinary  local  in¬ 
terest,  such  as  one  we  ran  about  the  four- 
rail  hitching  fence  that  once  graced 
Public  Square,  etc.  The  old-timers  help 
the  feature  by  phoning  or  writing  in  sug¬ 
gestions  for  the  weekly  feature. — P.  C. 
Ree<I.  .lUutttce  (Ohio)  Kcticrc. 


disposeil 

t'ole. 


is  a  dailv  feature.— Bruce 


NATIONAL  ADVERTISING 
BULKS  LARGE 

(Ci’iitinui'd  from  pafic  t>) 


“Your  Column,”  conducted  one  week 
each  by  persons  outstanding  in  various 
ways,  will  make  a  big  hit.  Permit  the 
column  conductor  to  make  any  legitimate 
Use  of  the  column  during  the  time  she  or 
he  is  in  charge.  You'll  find  the  stunt 
goes  big  in  several  ways. — B.  Teeters, 
Springfield,  O. 


1  las  the  retail  price  of  coffee  increased 
as  a  result  of  the  war  in  Brazil,  chief 
coffee  center?  Have  restaurants  raised 
prices?  Is  the  live-cent  cup  of  restau¬ 
rant  Coffee  doomed?  Where  would  your 
coffee  supply  come  from  if  the  Brazil 
output  were  cut  off  by  the  revolution? 
— John  11.  A.  Kelly,  Norristown,  Pa. 


In  the 
newspa  tiers. 


To  bankers  the  Dawes  plan  and  the 
German  reparations  pact  are  doubtlessly 
intelligible  but  to  the  laymen  the  wire 
service  reports  about  them  mean  nothing. 
Even  the  editorials  on  those  subjects  are 
difficult  to  comprehend.  Why  can’t  some 
newspaper  render  a  service  to  its  readers 
and  develop  a  feature  that  will  tell  us 
in  everyday  English  just  what  the  plan 
means  in  dollars  and  cents  to  us  non¬ 
banking  Americans? — C.  .\.  (jrimes. 


The  Montreal  Daily  Star  runs  on  Sat¬ 
urdays  an  interesting  column  of  church 
news  entitled  “The  Church  Everywhere,” 
furnishing  considerable  general  informa¬ 
tion  about  churches  of  more  than  purely 
local  interest. — C.  M.  Litteljohn,  Wash¬ 
ington,  D.  C. 


The  names  of  city  streets  present  good 
material  for  a  daily  or  weekly  feature. 
Many  streets  are  named  after  famous 
personages — some  local,  others  national — 
many  with  a  history.  Most  readers  never 
know  who  “so-and-so’’  street  was  named 
for  until  informed  in  this  manner.  Old 
residents  might  furnish  interesting  copy 
in  this  connection. — H.  I.  Hamilton. 


“Here’s  a  BfH>k  I  Like,”  is  the  name  of 
an  editorial  column  which  the  I’ortlatul 
(  Me. )  S'ltniiay  Telegram  has  inaugurated 
and  is  finding  exceptionally  popular. 
I'?ach  week  some  i)er>on,  well  known 
locally,  is  asked  to  name  a  book  which 
he  has  read  recently  and  liked;  tell  why 
he  liked  it  and  give  a  brief  outline  of 
the  story.  Two  attractive  features  of  the 
column  are  the  intrfxluctory  paragraph 
and  the  “Telegram  Pos  Crip.”  The  in¬ 
troductory  paragraph  treats  of  almost 
anything  except  Ixxiks.  usually  news 
events  of  the  past  week.  From  this  a 
smooth  transition  into  direct  quotation  of 
the  person  interviewed  is  made.  The 
Pos  Crip  consists  of  a  cartoon  represent¬ 
ing  a  miniature  man  registering  extreme 
surprise  who  makes  a  sage  remark  about 
books  or  reading.  ,\  hand  lettered  two 
column  head  is  used  and  the  copy  set 
across  two  columns  with  the  Pos  Crip 
cut  at  the  bottom. — C.  F.  P.,  Portland, 
Me. 


six-day  evening  list  are 
including  nine  of  those  listed 
under  the  evening  and  Sunday  classifica¬ 
tion.  Thirty  cities  are  represented  in  this 
group,  including  all  of  the  first  ten. 

I'nique  in  this  class  of  newspaper  sta¬ 
tistics  is  the  third  column  of  the  table, 
giving  the  ratio  in  percentage  of  the  na¬ 
tional  advertising  to  the  total  volume  of 
each  paper  for  the  si.\  months’  peritKl. 
There  is  no  point  in  a  limited  table  in 
totalling  the  total  lineage  and  the  na¬ 
tional  lineage  of  the  papers  listed  and 
drawing  a  proportion  from  the  result. 
It  may,  however,  be  significant  to  remind 
readers  that  the  following  proportions 
prevailed  in  the  total  lineage  of  the  870 
newspajiers  whfise  figure-  were  presented 
.Sept.  13 : 

.Morning  pajK-rs.  including  Sunday — 
national  wa-  17.t>  jH-r  cent  of  total. 

I'Nening  papers.  iiKluding  Sunday — 
national  advertising  wa-  lf),(»  jier  cent 
of  the  total. 

Ivvening  (lajier-.  six-day  only— no  com¬ 
parison  available. 


In  the  present  table,  the  morning  pa- 
iiers  present  a  spread  of  19.4  per  cent, 
the  Muniii  IleraJti’s  proportion  of  11.6 
lieing  the  smallest  ratio  listed  and  the 
Hrid'^eport  Telegram’s  31  per  cent  being 
the  highest.  Most  of  the  ratios  are  in- 
clixled  in  a  much  narrower  band,  from 
20  to  25  per  cent. 

Evening  papers,  with  Sunday  editions, 
are  shown  in  this  table  to  have  extreme 
ratio  limits  of  10.9  for  the  IVashington 
Star,  and  34.3  for  the  Bridgeport  Post. 
Two  thirds  of  the  ratios  shown  are  be¬ 
low  20  per  cent. 

I'A'ening  newspapers,  six  day.-  only, 
have  their  low  ratio  among  those  listed 
in  the  Washington  Star’s  11.1  per  cent, 
and  the  Boston  Traveler’s  36.3  per  cent. 
Twenty-five  of  the  38  newspapers  listed 
had  less  than  20  per  cent  of  their  vol¬ 
ume  in  national  advertising. 

This  analysis  holds  half  a  dozen  angles 
of  interest  for  various  branches  of  the 
advertising  public,  and  it  will  be  extended 
to  the  local  display  and  classified  lineage 
figures  in  forthcoming  articles. 


Most  newspaper  readers  like  to  read 
freak  stories.  .S"o«  Francisco  Chronicle 
each  day  runs  from  one  to  three  good  themselves  at  busy  intersections? 


stories  of  this  kind — short — on  its  fir.st 
page  under  a  standing  head.  “News  Oddi¬ 
ties  of  the  Day,”  local,  special  dispatches 
and  occasional'  stories  from  press  asso¬ 
ciations  supplying  the  requirements.  Such 
a  feature  can  be  made  of  interest  in  many 
papers. — A.  X. 


Interview  the  first  traffic  cop  your 
community  ever  boasted.  How  did  the 
assignment  of  policeman  to  guard  and 
direct  traffic  begin  ?  Were  the  police 
drawn  into  the  roadway  so  often  by  con¬ 
gestion  of  horsedrawn  vehicles  that  they 
finally  got  into  the  habit  of  stationing 

.Ask 


the  cop.  What  is  lieing  done  today  to 
control  traffic,  more  serious  problem  now 
than  ever? — John  II.  A.  Kelly,  Norris¬ 
town.  Pa. 


.\re  you  deriving  full  benefit  from  your 
market  and  financial  pages  through  pub¬ 
lishing  the  items  most  in  demand  in  your 
territory?  One  paper  wasn’t  certain  so 
it  published  a  ballot  on  the  market  page 
listing  each  of  the  markets  and  features 
of  that  department,  and  asking  readers 
to  check  off  those  that  interested  them. 
Space  was  also  left  for  suggestions  by 


The  Des  Mohws  Xews  lias  offered 
the  .services  of  its  Mr.  F'ixit  to  its  readers 
for  the  purpose  of  investigating  and  se¬ 
curing  action  on  complaints  regarding 


All-Star 

Features 


Comics 

Magazine  Pages 
Editorials 
Special  Articles 
Fiction 

^end  now  for 
GREEN  CATALCX: 
of 

KING  FEATURES 
SYNDICATE,  INC. 

M.  Koeni^berg,  President 

NEW  YORK  CITY 


THE 


Give  flout* 


Padtlo 


Pieadef? 
montiie 
ilates" 


I 


^  Rdbett  0*Heiol 

wasitington  0*C* 


(SCO.  u -s.Bsrr.omcE 


“A  Day  In  Court” 


is  the  title  of 

A  NEW  FEATURE 

tiy 

RICHARD  SELDEN  HARVEY 


Recent  decisions 
of 

Supreme  Courts 
That 

Bear  on  Everyday  Life 
Told  in  Brief  Narrative  Form 
and 

Non-Technical  Language 


An  I 

Informative,  Authentic,  Popular 

Daily  Service  I 

Ask  for  Samples  a 

The  McClure  Newspaper  Syidicale  • 

^^J73  Fourdi  Avenue,  New  York  Qty  J 


The  W  arid's  Greatest 
MetvsfHtper  Feature 
Service 


Supplying  a  complete  an<3 
exclusive  daily  illustrated 
feature  service  to  news- 
pa  p  e  r  s  throughout  the 
United  States  and  in  foreign 
countries. 

Write  for  samples  and  rates 


Like  a  Prairie  Fire 


the 


Cross  Word  Puzzle 
Craze 


Is  Sweeping  the  Continent 
Cash  in  on  this  craze,  quick ! 


IV ire  for  our  Cross  Word 
Puzzles,  daily  or  Weekly- 


METROPOLITAN 
NEWSPAPER  SERVICE 

yfaximilian  I-.tser,  Jr.,  Gent.  Mgr., 

ISO  NASSAU  ST.  NEW  YORK 


AUTOMOBILE 

FEATURES 


Touring  —  Camping — Traf¬ 
fic  —  Gasoline  —  Upkeep  — 
Roads  —  Legislation  — 
Taxation  —  Insurance  — 
Garaging  —  Used  Car  Buy¬ 
ing  and  Selling  and  all  the 
other 


BIG  SUBJECTS  OF  MOTORING 
COVERED  IN  A  BIG  WAY 


Mr.  Publisher 
or 

Business  Manager 


The  International 
Circulation  Managers’ 
Association  can  supply 
you  with  a  competent 
circulation  manager. 
Write 


CLARENCE  EYSTER 
S«c’y-Tr»«k..  I.  C.  M.  A. 


Peoria  Star  Co. 

Peoria,  Ill. 


The  UUmaD  Featore  Serfice 

Home  Life  Bldg.,  Washinglon,  D.  C. 


i 


New  England’s  Wealth 


MASSACHUSETTS— Population,  8.85S.S56 


•••AtUeboro  Sun  . (E)  5.414  .OCTS 

•••Booton  OIob«  . (KAE)  878.616  .50 

•••Bolton  Olobo  . (8)  588.0(8  .55 

•••Bolton  Foit  . (M)  868.580  .60 

•••Bolton  Poit  . (8)  867,600  .55 

•••FnU  aiTor  Hernld . (E)  15,871  .05 

•••Fttchbnrt  Sontlnel  . (E)  11,410  .065 

•••HiTirbUl  Ouatto  . (E)  16.008  .055 

tttLpnn  Item  . (Z)  16,517  .06 

tttl^owell  Conrler-Cltlion  and 

Eveninc  Loader  ....(MAE)  81,870  .06 

•••Maw  Badford  Standard-Mercury 

(MAE)  88,665  .10 

•••Maw  Badford  Sunday  Standard 

(■)  87.884  .10 

•••Mortb  Adami  Tranacript. ..  (E)  9,604  .04 

mPittaSald  Eagle  . (E)  17.078  .04 

•••Salem  Mawi  . (E)  81,164  .09 

•••Tannton  Oaxetta  . (E)  8,651  .04 

•••Woroaatar  Talagram-Gaxette 

(M&E)  86  049  24 

•••Worceiter  Sunday  Telegram  (8)  49.149  .18 

MAIME — Fopnlatlon.  766.014 

•••Bangor  Dally  Oommarolal.  .(E)  14,585  .05 

•••Portland  Praia  Herald ..  (MAS)  81.116(A)  .08 

•••Portland  Ezpraaa  . (E)  88,400  .10 

•••PartUnd  Telegram  . (S)  88,784  .16 

(Sunday  Edition  bpreil) 
tttWaterrille  Sentinel  . (K)  5.999  .085 

MEW  HAKPSHIKE— Population.  448.688 


•••Concord  Monitor-Patriot 

..(E) 

5.888 

.0875 

.086 

tttKeeno  Sontinol . 

...(E) 

8,518 

.08 

.084 

•••Manchoitar  Union  Loader.  (MAE) 

86,846 

.10 

.07 

RHODE  I8LAMD— Population,  6(M.897 

tttMowport  Dally  Mowi... 

...(E) 

6.184 

.0886 

.0896 

tttPawtncAot  Tlmei  . 

...(E) 

85,711 

.07 

.07 

tttProTldoneo  BuUotin  ... 

...(E) 

64,075 

.17 

(B).88 

•••ProTldonoo  Journal  .... 

...(M) 

83,584 

.10 

(B).98 

•••ProTidenoo  Jonmal  ..... 

....(8) 

61,ltf 

.15 

.15 

•••Provldonco  Mowi  . 

...(E) 

86.605 

.07 

.07 

tttProridenoo  Tribnno  . . . 

...(E) 

88.061 

.10 

.09 

•••Waatorly  San  . 

.(ESf) 

4.499 

.088 

.685 

•••Woonaodiot  OAU  . 

...(E) 

18,668 

.05 

.05 

(B)  Combination 

rato  Dally  Journal 

and 

Era. 

BuUotin. 

TERMOMT— 

Fipnlatlon,  858,488 

•••Barro  Tlmoi  . 

....(E) 

6,885 

.08 

.085 

tttBannington  Banner . 

....(E) 

8,059 

.0185 

.0185 

•••Burlington  Froo  Preni.. 

...(M) 

19,698 

.05 

.05 

•••Rutland  Herald  . 

...(M) 

10,548 

.04 

.04 

•••St.  Johnibnry  Caladoalan-Roeord 

(E) 

4,084 

.0814 

.015 

(XJMMECTICUT- 

-PopnlaUon,  1,880,681 

•••Bridgeport  Foot-Telegram 

(EAM) 

46.117 

.15 

.16 

•••Bridgeport  Poit  . 

.,..(8) 

80.565 

.10 

.10 

•••Hartford  Coarnnt  . 

...(M) 

81,940 

.96 

.M 

•••Hartford  Oonrant . 

....(•) 

50,847 

.11 

.11 

tttHartford  Tlmoa  . . 

....(E) 

46,997 

.18 

.18 

•••Iforldoa  Racord  . 

...(«) 

7,818 

.045 

.08 

tttMlddlotewn  Praaa  ..... 

,...(E) 

7.988 

.0885 

.085 

tttMew  Haroa  RagUtor... 

.(EA8) 

40,106 

.18 

.11 

•••Mow  London  Day . 

....(E) 

11.429 

.06 

.045 

tttMorwioh  Bnliatln  . 

...(M) 

18.494 

.07 

.05 

•••Morwalk  Hour  . 

....(E) 

5.684 

.08 

.08 

tttSouth  Morwalk  Sentinel 

....(E) 

8.771 

.085 

.085 

•••Stamford  Adroeato 

....(E) 

8.994 

.0875 

.08 

•••Watorbnry  Ropnblloaa  Aaorlona 

(MAE) 

81,951 

.M 

.67 

•••Watorbnry  RapnMlaaa 

....(8) 

15,161 

.06 

.M 

•••  A.  B.  0.  Statamant,  April  1,  1984. 
ttt  Oorammant  Statement,  April  1,  1984. 
(A)  Circulation  dally  edition  only. 


Measured  By  Its  Resources 

\TAT10NAL  advertisers  starting  new 
^  advertising  campaigns  or  those  who 
Wm  would  extend  their  sales  and  distribution, 

.m”  would  do  well  to  consider  the  advantages 

which  are  offered  in  these  six  states — New 
England. 

.04 

.045 

M  Density  of  population — 261  persons  per 

square  mile,  average  for  the  country  35.5. 

.16 

.035 

Wealth  of  population  —  40%  of  the 
81  nation’s  savings  deposits  are  in  New  Eng- 

land.  Latest  figures  show  per  capita  wealth 
M  at  $3306,  with  the  average  for  the  country 

.J?  at  $2918.00. 


New  England  has  highly  developed 
transportation  service. 

Unexcelled  seaport  facilities. 

Highest  proportion  of  hard  surfaced  roads 
in  the  country. 

Large  number  of  highly  skilled  workers. 

Abundance  of  public,  private,  technical 
schools,  colleges  and  universities. 

Abundance  of  water  power;  sufficient  to 
overcome  New  England’s  remoteness  from 
coal  mines. 

This  is  a  coveted  market  for  manufac¬ 
turers  of  specialties  and  food  supplies  of  all 
kinds. 

The  list  of  papers  herewith  will  help  you 
to  place  your  commodities. 


Editor  &  Publisher  for  October  4 ,  1924 


REOOGNITIOIM 


Recognition  is  the  fruit  of  accomplishment 

The  circulation  record  of  The  New  York  Telegram  and  Evening  Mail  since  the  consolidation 
last  January  has  been  so  satisfying — the  sale  of  the  newspaper  is  so  thoroughly  local  (98.5  per  cent 
within  50  miles  of  City  Hall)  and  the  rates  for  space  are  so  attractive — that  it  is  no  source  of  surprise 
that  for  seven  months  The  Telegram-Mail  has  continuously  ranked  third  in  lineage,  The  Sun  and  The 
h^ening  Journal  being  the  only  New  York  evening  newspapers  with  a  greater  total. 

Among  prominent  national  accounts  that  have  recently  made  contracts  with  The  Telegram-Mail 

are: 

Boyce  &  Veeder  Co.  (Boyce-ite)  Colgate  &  Co.  Kops  Bros.  (Nemo 
Corsets)  Royal  Baking  Powder  Co.  (Royal  Gelatine)  Standard 
Milling  Co.  (Hecker’s  Flour)  Walk-Over  Shoes  Am.  Cranberry 
Exchange  Carbona 

CONTRACTS  NOW  IN  FORCE  ON  TELEGRAM-MAIL 


MISCELLANEOUS 

Fain  Knitting  Mills 
Dr.  R.  Geyser 
El  T.  Hartinger 
Knirkerbocker  Ice 
Liebmann  Breweries 

H.  G.  McFadden 
McCray  Refrigerator 
N.  Y.  Telephone  Co. 
Nnlife  Co. 

Order  of  Owls 
Ovington  Bros. 

Phila.  Jack  O'Brien 
Ed  Pinaud 
M.  Propp  &  Co. 

Swift  Co. 

Sibley  Pitman 
Maison  Bernard 
Serv.  &  Comfort  Sta. 
Standard  Oil  Co. 

W.  &  J.  Sloane 
Dr.  Bloom 
Textile  Upholstery 
Vacuum  Cl.  Spec.  Co. 
Westinghouse  Elec. 

Edw.  Week 
L.  E.  Waterman 
Yellow  Taxi  Corp. 

Boyce  &  Veeder  Co. 
Croppers 
J.  Wess  &  Sons 
Colgate  &  Co. 

Palmolive  Co. 

Fred'k  D.  Ramm 
House  of  Health 
Lightolier  Co. 

Frost  Lamps 
\.  Y.  Edison  Co. 

L.  I.  Duck  Growers 

I.  B.  Kleinert  Co. 
Procter  &  Gamble 
Bohn  Refrigerator 
United  Ell.  Lt.  &  P.  Co. 
National  Woolen  Elx. 
Agfa  Products 

FOOD 

Amer.  Cranberry 
Borden  Farm  Prod. 
Nucoa 
Cushman’s 
Childs 

Lea  &  Perrin’s 
Elaston’s  Mayonnaise 
Empire  State  Dairy 
General  Baking 
H.  A.  Heinz 
Horlick's  Malted  Milk 

J.  M.  Horton  &  Co. 
India  Tea 

Joint  Coffee 
Thos.  J.  Lipton 
Loft.  Inc. 


C.  F.  Mueller  &  Co. 
Mission  Garden  Tea 
McCann's  Jam 
E.  Pritchard 
Seeman  Bros. 

Otto  Stahl 
Salada  Tea 
Schraft’s  Stores 
Shults  Bread 
Ward  Baking  Co. 
Standard  Milling 
Liebig’s  Malt 
Marshak  Maltomilk 
Com  Products 
Sheffield  Farms 
Johann  Hoff  Malt 
Neilick's 
Royal  Baking 

FINANCIAL 

Chase  N’at'l  Bank 

H.  L.  Doherty 
Dillon  Read 
Equitable  Trust 
Foster  McConnell 
Hornblower  &  Weeks 
Kennedy  &  Co. 
Liberty  N'at'l  Bank 
Lee  Higginson  Co. 

I. .awyers'  Title  &  Tr. 

J.  P.  Morgan 

G.  L.  Miller  &  Co. 
Mech.  &  Metals  B’k 
A.  E.  Moysey 
National  City  Co. 
Public  Service  Co. 

J.  W.  Seligman 
Spever  &  Co. 

U.  S.  Mtg.  &  Trust 
Irving  Savings 
Kuhn,  Loeb  Co. 
Guaranty  Trust  Co. 
Emigrant  Ind'l  Bank 
Bonbright  &  Co. 
Lehman  Bros. 

Central  Union  Trust 
Henry  Clews 

REAL  ESTATE 

Andrew  Brose 
Conrad  Glaser 
Mandel  Ehrich 
Jos.  P.  Day 
Hutchinski  Realty 

MEDICAL 

Bellans 

Carlsbad  Prod. 
Clinical  Lab. 

Joint  Elase 
Dearborn  Supply 
Delsen  Chem.  Co. 
Forhans 


Kem-O-Zone 
Thos.  Leeming 
Pepsodent  Co. 

Paris  Medicine  Co. 

H.  S.  Peterson 
Reserve  Remedy 
Scott  &  Powne 
R.  L.  Watkins 
Herpicide  Co. 

Carlton  &  Hovey  Co. 
.411en  S.  Olmsted 
San-I-Sal 

E.  Laurence  &  Co. 

Dr.  Ward 
Marmola 

Potter  Drug  &  C.  Co. 

S.S.  EXCURSION 
AND  TRAVEL 
RESORTS 

C.  R.  R.  of  N.  J. 
Cunar<!  S.  S.  Co. 
Canadian  Pacific 
Central  Hudson 

D.  &  H.  Steamboat 
French  Line 
Furness  Bermuda 
Hudson  Nav.  Co. 
Hudson  R.  Day  Line 
Italian-American 
Iron  Steamboat  Co. 
Lehigh  Val.  R.  R.  Co. 
x\.  Y.,  N.  H.  &  H. 

N.  England  S.  S.  Co. 

N.  Y*.  Central  Lines 
Penn.  System 
Seaboard  Air  Line 
United  -\mer.  Lines 
United  Fruit  Co. 
Lackawanna  R.  R.  Co. 
International  Mer.  Mar. 

AUTOS 

Fiat 

Ford  Motor  Co. 

(General  Motors 
Garland  .\uto  Co. 
Haynes  Auto 
Hupp  Motors 
Hudson  &  Essex 
Nash  Motors 
Nordyke  &  Marnion 
Peerless  Motor 
Packard  Motor  Car 
Rickenbacher 
Reo  Motor  Car  Co. 
Studebaker  Corp. 

Stutz  Motor  Co. 
Standard  Textile  Prod. 
Times  Sq.  Auto  Co. 
Willys  Overland 
B.  F.  Goodrich 


Wm.  Parkinson 
E'irestone  Tires 
Maxwell  Chalmers 

SPECIALTY  SHOPS 

Mme.  Cluzelle 
Mme.  Jenne 
Jno.  Forsythe 
Hamilton  Garment 
Jean  Jordeau 
A.  Jaeckel 
Kops  Bros. 

Nat  Lewis 
1).  Maxon  Co. 

Russeks 
Rhodes  &  Co. 

Wm.  Jackman 
Thompson  Barlow 
Wagner  Furs 
Hudson  Bay  Fur 
French  Fur  Shop 
Orkins 
Streng 

Jahmes  &  Co. 

Mark  Cross 
Crouch  &  Fitzgerald 

JEWELRY 

Gorham  Co. 

Tiffany  &  Co. 

SPORTING  GOODS 

Abercrombie  &  Fitch 
Winchester  Stores 

'  NEWSPAPERS  AND 
MAGAZINES 

N.  Y.  Evening  Post 
.Star  Pub.  Co 
Street  &  Smith 
Herald-Tribune 

FURNITURE 

Ludwig  Bauman 
C.  Ludwig  Bauman 
S.  Bauman 
Curtis  Co. 

Cowperthwait 
Geiger  &  Braverman 
W.  A.  Hathaway 
Clark  &  Gibby 
Kalmus  Bros. 

Sachs 

Deutsch  Bros. 

Rudolph  Roemer 
Prospect  Fur.  Co. 

Flint  &  Horner 
Spear  &  Co. 

Lennon  &  Co. 

MEN’S  WEAR 

M.  Arnheim 
B.  V.  D. 


Georges 
Long's  Hats 
Monroe  Clothes 
Phillips  Clothing 
Herbert  Sanger 
White  &  WTiite 
Cluett  Peabody 
Ritchie  &  Cornell 
Finkelstein  &  Maisel 
Sam  Blum 
Alfred  Benjamin 
Rogers  Peet 

DEPT.  STORES 

B.  Altman 
\rnold  Constable 
Best  &  Co. 
Bloomingdale 
Koch  &  Co. 

Frederick  Loeser 
Franklin  Simon 
Saks  &  Co. 

Stern  Bros. 

Jas.  A.  Hearn 
Gimhel  Bros. 

Mary 

SHOES 

\.  Alexander 
Blyn  Shoe 
Jas.  S.  Coward 
W.  L.  Douglas 
Erank  Bros. 

Andrew  Geller 
G.  R.  Kenney 
Dueen  Quality 
Walk-Over  Shoes 
Cammeyer 
I.  Miller  &•  Sons 
Hanan  Sons 

MUSICAL  INST’S 

Aeolian  Co. 

Columbia  Graph. 

M.  Hohner  Si.  Co. 
Kranirh  &  Bach 
Mathushek  Piano 
Pease  Piano  Co. 
Sterling  Piano  Co. 
Rudolph  Wurlitzer 
Hardman  Peck 

TOBACCO 

General  Cigar 
Liggett  &  Myers 

E.  Regensburg 
A.  Schulte 
United  Cigar  Stores 
Amer.  Tobacco  Co. 

OPTICAL 

M.  H.  Harris 


Average  Net  Paid  Circulation  [j 


SI.X  MONTHS 
.\N.  26-JULY  26 


]  220,249 


\'  .  '•  Representative 

-  J.  E.  LUTZ 
Td"  ''’’ding,  Chicago,  Ill. 


Eastern  Rep^  .ve 

DAN*  A.  CARROT.L 
no  East  42nd  St.,  :,  N.  Y. 
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73  DEY  STREET 


